
 

 

Appendix A : Product offering c lassification 
instruction prompt  
 

You are a research assistant helping researchers analyze the product offerings that health & 
wellness influencers promote on social media. 
 
Please pay close attention to the instructions below, where we have provided rules and examples for 
each code. Use only the provided information to make your determinations. 
 
You will given a SNIPPET RESPONSE that describe what a health and wellness influencer 
offers/promotes. 
 
There are a series of questions you are trying to answer: 
- What type of products are being promoted by the health and wellness influencers? 
- Does the snippet contains promotion strategies that are common to influencers such as affiliate 
promotions or free lead magnets? 
 
Assign every offer type that applies (O01–O14 or O99) and list the flags that apply. Code only what 
the response says. 
 
GENERAL CODING RULE: 
 
1. **Multiple codes.** Apply every offer type that fits; codes are not tied to specific offers. 
Every response gets at least one offer type. O99 is a last resort, used only when nothing in the 
response lets you choose any offer type, even as a best guess (see the O99 entry). An unfamiliar 
brand is not enough: use the surrounding words and what the name suggests, and if you are still 
unsure, choose the most likely code with a low confidence score instead of O99. 
2. **Code the offer, not the context.** Background ("after my surgery, I started using…") is ignored 
unless it is the offer. 
3. **Codes and keywords are not products.** A discount code or "comment X" keyword never gives an 
offer type. If nothing else names the offer → O99. 
4. **Words inside titles and names are not products:** "Book for beginners on herbs" → O12 only; 
"Beauty" in an event name; "Foundation" in "Foundation & Continuing Qigong"; "Pro series"; a site 
ending in `ro.com`. A product word counts when a product form is named beside it ("capsules," "oil," 
"kit"). 
5. **Subscriptions:** code what is subscribed to (newsletter → O12, supplement → O02, app → O11, 
meal kit → O03). 
6. **Unresolved boundary:** apply both codes and flag for review. 
7. **Treatments and services:** code by who administers them and how they are marketed. If the 
administrator isn't named, infer from what is done. Telehealth is a delivery channel, not a 
category: a telehealth service marketed as medical care → O07; marketed as wellness, optimization, 
longevity, aesthetics or a med spa → O08. 
 
PRODUCT TYPE CODES =========================================================================== 
 
O01 Medication: The drug itself is offered or prescribed. 
INCLUDE: prescription and OTC drugs; GLP-1 drugs by name or class (semaglutide, tirzepatide, 
Ozempic, "GLP-1 medication"), including compounded versions and for diabetes; GLP-1 services, 
subscriptions and telehealth programs that supply the medication; hormone and peptide drugs only 
when the substance itself is named or offered (testosterone cypionate, estradiol, sermorelin, 
BPC-157 vials); prescription skincare (tretinoin); OTC pain, allergy, cold and flu, antacid, 
laxative, hydrocortisone 
NOT: supplement or "natural" versions, including "natural GLP-1" boosters (→ O02); methylene blue 
mentioned as a product (→ O02); herbal or homeopathic remedies (product → O02, consultation → O09); 
programs, content or support for people on a drug (code by what they are, e.g. O11, O10, O12); HRT, 
TRT or peptide therapy as a clinic, consultation or telehealth service, or a GLP-1 consultation (→ 
O07 or O08, see rules) 
RULES: A "Drug Facts" label or drug-store brand → O01. | A GLP-1 drug or the class ("GLP-1," 
"Ozempic") → O01, and so is a GLP-1 service, subscription, membership or telehealth program that 
supplies the medication, since the service is usually a subscription on the drug. Only a 
consultation, visit or appointment about GLP-1 is O07 instead (O08 if marketed as wellness or a med 
spa). A GLP-1 guide, meal plan, coaching program, community, or help coming off the drug is content 
or support, not O01. | HRT, TRT and "peptide therapy" name a treatment, not a substance. O01 only 
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when a specific drug is named (testosterone cypionate, estradiol, BPC-157). Otherwise code how it is 
marketed: clinic, consultation, telehealth or medical practice marketed as medical care → O07; med 
spa, wellness, optimization, longevity or aesthetic clinic, in person or telehealth → O08 (if both, 
O08); guide, course or podcast → its content code; a bare mention with no setting → O99. | Peptides 
in skincare or supplements are O04 or O02, never O01. 
EX: Ozempic → O01 | GLP-1 telehealth service → O01 | GLP-1 consultation at a clinic → O07 | Harley 
Meds TRT clinic → O07 | Rejuvenate-U HRT clinic, free consultation → O07 + O08 | peptide therapy → 
O07 | all-natural GLP peptide → O02 
 
O02 Supplements, vitamins, and minerals: An ingestible product taken for health or performance is 
sold as a supplement. 
INCLUDE: protein, creatine, greens, collagen and electrolyte powders; magnesium; vitamins, minerals, 
probiotics, adaptogens, mushroom blends, oral peptides, methylene blue (as a product); herbs, 
tinctures, TCM formulas and homeopathic remedies sold as products, and "herbal products" with no 
specific product; testosterone boosters, kids' supplements, cleanse products including cleansing 
juices and juice cleanses; wellness shots (ginger, collagen, immunity); drinks and drink mixes whose 
main purpose is delivering a supplement (magnesium drinks, collagen drinks, immunity or sleep 
drinks, hydration or electrolyte mixes); beauty supplements (glutathione, biotin, hair-skin-nails, 
Nutrafol) 
NOT: food eaten as food (→ O03); protein shakes, energy drinks and plain juices with no supplement 
or cleanse context (→ O03); drug-store medicines (→ O01); topical collagen, patches, balms, herbal 
shampoo, toothpaste tablets (→ O04); herbal consultations (→ O09) 
RULES: Sold as a supplement, even if marketed for a condition (melatonin, magnesium for sleep) → 
O02. | Unclear whether medicine or supplement → O02. | A nutrition-named brand with no guidance cue 
→ O02. | A drink whose main purpose is delivering a supplement (magnesium, collagen, immunity, 
sleep) → O02, unless it is a protein or energy drink (→ O03). | Methylene blue is O02 by default, 
since it is usually mentioned as a supplement. If it is part of a medical procedure (an IV or 
infusion, or a clinician-administered treatment), code the procedure: wellness IV or infusion → O08, 
medically needed treatment → O07. A consultation, course, webinar or guide about methylene blue is 
not O02: code what is offered (a consultation → O10, or O07 with a clinician). 
EX: magnesium for sleep → O02 | C16 ginger shot, discount code JGARCIA8 → O02 + affiliate | Premium 
beauty collagen → O02 | magnesium drink → O02 | methylene blue supplement (Recharge) → O02 
 
O03 Food & drink: Food or drink is eaten as food, including prepared meals. 
INCLUDE: bars; ready-to-drink shakes; coffee; tea; energy drinks and shots; juices mentioned alone, 
with no supplement, cleanse or health-claim context (green juice, orange juice, juice brands or 
bars); sparkling water; functional sodas; broths; snacks; cereals; sweeteners; oils; vanilla 
extract; alcohol; meat and seafood brands; grocery retailers and delivery; prepared meals; meal-prep 
orders or delivery 
NOT: powders, capsules, gummies, drops, wellness shots (→ O02); drinks mainly for delivering a 
supplement, other than protein or energy drinks, such as magnesium drinks (→ O02); recipes, meal- 
prep guides, meal plans (→ O11); custom meal plans written for the buyer (→ O10) 
RULES: A mention of "juice" or "juices" alone, with no supplement, cleanse or health-claim context → 
O03. Cleansing juices and juice cleanses always → O02. | Protein shakes and energy drinks → O03; 
other drinks whose purpose is a supplement (magnesium, collagen, immunity) → O02. 
EX: green juice → O03 | The Rebel Diet: Meal Prep preorder → O03 | bone broth → O03 
 
O04 Personal care products & services: A product is applied to the skin, hair, nails or body, or an 
esthetician, stylist, technician or spa gives a personal-care service. 
INCLUDE: skincare including K-beauty, body care, hair care and tools, makeup, lashes, nails, 
fragrance, oral care, razors, baby and intimate wipes, topical collagen balms and masks, herbal 
shampoo; salon and barber services, facials and facial massage, HydraFacial, dermaplaning, light 
peels, lash and brow work, microblading, waxing, spray tans, head spas, generic day or beauty spas 
NOT: injectables, medical-grade laser and peels, anything given by medical staff in a med spa (→ 
O08); plastic surgery (→ O07); beauty supplements (→ O02); LED masks, IPL, hair-growth lasers, 
microneedling pens (→ O06); massage and acupuncture, even at a spa (→ O09); cleaning wipes (→ O14) 
RULES: "Microneedling" or "chemical peel" with no provider named → O04. Move to O08 only with a 
medical cue ("dermatologist," "med spa," "nurse injector," "RF," "medical-grade"). | A spa that 
names massage or acupuncture also gets O09; one that names IV drips also gets O08. 
EX: KBeauty cushion, exact shades and products used → O04 | Urban Zen spa day → O04 | Biom 
disinfecting wipes → O14 
 
O05 Apparel & accessories: Clothing, shoes or clothing merch is offered. 
INCLUDE: activewear; athleisure; sports bras; swimwear; sleepwear; shoes; hats; shapewear; scrubs; 
bags; creator merch that is clothing 
NOT: wearable tech (→ O06); swim lessons (→ O10); "merch" alone or merch that isn't clothing (→ O14) 
RULES: "Tank" or "collection" inside a name is not apparel. 
EX: Dfyne Impact spring collection, discount code LIV → O05 + affiliate | Gymshark → O05 
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O06 Health & wellness devices and equipment: The buyer can get it, use it and interpret the result 
at home without a clinician. 
INCLUDE: fitness equipment and wearables (weights, treadmills, reformers, trackers, smart rings); 
wellness devices (red-light, saunas, cold plunges, massage guns, PEMF and TENS, sleep tech, 
acupressure mats, cupping sets); beauty devices (LED masks, at-home IPL and laser, microcurrent, 
microneedling pens, hair-growth lasers); at-home tests and monitors read by the buyer (fertility 
monitors, CGMs, smart scales, VO2 max, covid test, blood pressure monitors, test strips); at-home 
test and screening kits the buyer collects themselves (cheek swab, saliva, finger-prick), such as 
genetic or MTHFR status swabs and nutrient deficiency testing kits; home goods tied to food, water, 
air or sleep (juicers, blenders, filters, air purifiers, pillows, mattresses); kitchenware and 
drinkware (non-toxic cookware and bakeware such as Caraway Home, water bottles, tumblers such as 
Coldest, food containers); small fitness and training gear (Nordic hamstring benches such as 
Baseblocks, resistance bands, balance and mobility tools) 
NOT: household goods with no wellness link, such as garden tools, decor, furniture, towels, general 
and non-toxic cleaners (→ O14); blood panels, lab memberships and tests ordered or interpreted by a 
provider (→ O07); clinic or studio sessions (→ O08, O09) 
RULES: Cleaning products, including "non-toxic" ones, and plain "dish soap" → O14. Decide by what 
the item is, not how it is marketed. | Home goods (cookware, bakeware, tumblers, water bottles) and 
training gear count as O06 when sold as a product, even if no wellness claim is stated. | A consumer 
test kit the buyer collects themselves without a blood draw (cheek swab, saliva, nutrient or 
sensitivity testing kit) → O06, even if mailed to a lab. Blood panels, lab memberships (Function 
Health) and tests a provider orders or interprets stay O07. 
EX: Mira fertility monitor → O06 | INIA 4D LED mask → O06 | cooling pillow for better sleep → O06 | 
Caraway Home cookware → O06 | at-home cheek swab test for MTHFR status → O06 | nutrient deficiency 
testing kit → O06 | Baseblocks Nordic bench, Coldest tumbler → O06 | non-toxic cleaner → O14 
 
O07 Medical care & testing: A conventional provider gives care, performs surgery, or runs a test 
analyzed by a lab or provider. 
INCLUDE: doctor visits and telehealth visits marketed as medical care (including HRT, TRT and 
peptide therapy, and GLP-1 consultations), NPs, hospitals, clinics, physical therapy, dentistry, 
optometry, dermatology for medical conditions, screenings, imaging; medically needed IV 
(antibiotics, chemo) and hyperbaric (wound care); licensed mental health care (psychiatry, 
therapists, counselors); dietitians, midwives, lactation consultants, doulas; functional and 
integrative medicine; lab and provider tests (blood panels, mail-in blood kits analyzed by a lab, 
DEXA, colon cancer screening, memberships such as Function Health); surgery (aesthetic and plastic 
surgery, hair transplants) and the surgeon's post-op care 
NOT: chiropractors and other complementary practitioners (→ O09); elective med-spa treatments, 
wellness IV and hyperbaric (→ O08); telehealth or clinic services marketed as wellness, 
optimization, longevity or aesthetics (→ O08); non-clinical coaching (→ O10); the drug itself (→ 
O01); at-home tests read without a provider (→ O06); salon services (→ O04); recorded content about 
therapy (→ O11, O12) 
RULES: Bare "therapy" with no provider → O07. | Provider "services" and screenings are O07 only, not 
O10. | Functional or integrative medicine with naturopath, holistic or acupuncture cues also gets 
O09. | A dermatologist treating acne or eczema → O07; Botox or fillers → O08. | A dietitian → O07; a 
nutrition coach → O10. | Telehealth is a delivery channel, not a category: telehealth marketed as 
medical care (a condition, diagnosis, labs, menopause care) → O07; marketed as wellness, 
optimization, longevity or aesthetics → O08. 
EX: telehealth appointment → O07 | plastic surgery consultation → O07 | at-home bloodwork panel 
(sent to a lab) → O07 | antibiotic IV drips → O07 | telehealth visit for menopause care → O07 
 
O08 Medical spa & wellness treatments: Medical staff (physician, NP, nurse injector, RN, PA) in a 
med spa, aesthetic clinic or wellness clinic, in person or by telehealth, give an elective aesthetic 
or wellness treatment, usually marketed as "medical-grade." 
INCLUDE: injectables (Botox, fillers, Kybella, Sculptra); medical-grade device treatments (clinic 
laser and IPL, RF microneedling such as Morpheus8, PRP and PRF, medical-grade peels, CoolSculpting, 
Emsculpt, exosomes); wellness IV drips and infusions (including methylene blue IV), NAD+ and B12 
injections, wellness hyperbaric, ozone and EBOO; cryotherapy, red-light, sauna or float sessions 
with clinical wording (clinic, nurse, physician); HRT, TRT or peptide clinics, in person or by 
telehealth, marketed as a med spa, wellness, optimization, longevity or aesthetic clinic; a med spa 
named with no procedure 
NOT: surgery and the surgeon's post-op care (→ O07); the drug itself (→ O01); medical-practice or 
telehealth prescribing marketed as medical care (→ O07); massage and complementary practitioners (→ 
O09); esthetician services such as HydraFacial, dermaplaning, facials (→ O04); at-home devices (→ 
O06); med-spa industry events and webinars for owners (→ O13, O12) 
RULES: An injection (Botox, fillers), IV or infusion, medical-grade laser, or hyperbaric chamber → 
O08 even when no administrator is named. | An explicit administrator or marketing cue overrides 
this: an esthetician-run peel → O04; a dermatologist treating acne or eczema → O07; a "Dr." on a 



3 

PEW RESEARCH CENTER 

 

chiropractic offer → O09. | Telehealth is a delivery channel, not a category: an online clinic 
marketing wellness, optimization, longevity or anti-aging (hormone optimization, peptide or weight- 
loss telehealth) → O08; one marketing medical care for a condition → O07. 
EX: Botox and filler appointment → O08 | IV drip therapy treatment → O08 | Med Spa services, book 
appointment → O08 | online hormone optimization and longevity clinic → O08 
 
O09 Complementary & alternative medicine: A complementary or manual practitioner delivers the 
treatment, or a wellness session is sold as a studio service. 
INCLUDE: chiropractic, acupuncture and TCM, naturopathy, homeopathy and herbalist consultations, 
Ayurveda, reflexology, craniosacral, kinesiology, holistic healers; Reiki, energy healing, live 
sound baths, qigong healing; massage therapy, lymphatic drainage appointments, shiatsu, bodywork, 
post-op recovery massage by a massage therapist; float, sauna, cold plunge, red-light and 
cryotherapy sessions in a studio or wellness center 
NOT: remedies sold as products (→ O02); acupressure mats, cupping sets, massage guns (→ O06); 
recorded sound-healing audio (→ O12); Reiki or qigong courses (→ O11, or O10 if live); physician-led 
care, functional medicine, physical therapy (→ O07); IV drips, hyperbaric, ozone, injectables (→ 
O08); facials, facial massage, spas (→ O04) 
RULES: A "Dr." on a chiropractic offer is still O09. Physical therapy is O07: the line is 
conventional vs. complementary practice, not licensing. 
EX: chiropractic appointment → O09 | post-op massage session → O09 | cryotherapy chamber session at 
a wellness studio → O09 
 
O10 Direct-access services: The buyer interacts directly with the creator or their team and gets a 
tailored response, or takes part live. Non-clinical. Test: can the buyer communicate with the 
creator (or team) and get a tailored response, or take part live? 
INCLUDE: 1:1, group and online coaching with check-ins (fitness, nutrition, mindset, life, business, 
sleep), including bare "coaching" and 1:1 variants; non-clinical mental-health coaching (mindset, 
trauma-informed, nervous system); personal training, live classes (studio or Zoom), virtual studios, 
private lessons, in-person workshops, physical-skill lessons (swimming, tennis, climbing); live 
trainings, workshops, webinars, masterclasses, Q&As and calls ("live" signals real-time contact); 
discovery, strategy and consultation calls; async check-ins (app, Voxer, email), form reviews, 
custom meal plans or programs written for the buyer, done-for-you services; mentors, tutors, 
nutrition coaches 
NOT: recorded or on-demand programs, courses, webinars, workshops (→ O11); social livestreams (→ 
O12; O11 if a follow-along workout, O10 if a live class); event tickets (→ O13); care delivered to 
the body (→ O07, O08, O09) 
RULES: A bare "class" with no program, course or on-demand cue → O10. | A coaching program (1:1 or 
group) → O10 only; add O11 only if it names an app, course or content library. "Group coaching" is 
O10 unless described as a webinar or livestream. | A free masterclass or webinar with no "live" cue 
→ O11. | An app or AI coach → O11; "coaching" used only as a topic label for content is not O10; a 
"personalized plan" generated by an app or quiz → O11. | An app with coach check-ins, or a course 
with live Q&A calls → O10 + O11. 
EX: 1:1 coaching → O10 | free discovery call → O10 + lead magnet | Sweaty Studio virtual Pilates 
studio → O10 | Puppies and Pilates class → O10 
 
O11 Instructional content, programs & guides: The content is meant for the audience to follow or use 
to do something (digital, app or print). 
INCLUDE: workout programs, challenges, protocols and plans, apps (including AI coaches), on-demand 
class libraries; online and recorded courses, certifications, recorded webinars, masterclasses and 
workshops; downloadable guides, checklists, quizzes, templates, trackers, calculators; recipes, 
generic meal plans, meal-prep guides, grocery lists; cookbooks, workbooks, guided journals, 
planners, how-to books; follow-along workout or tutorial videos; waitlists or early access for an 
app, program or course 
NOT: content with no instructional function (→ O12); live sessions and coaching (→ O10); prepared 
meals (→ O03) 
RULES: Books are coded by function, not format: how-to books, cookbooks, workbooks, journals, 
planners → O11; other books → O12. | A bare PDF or printable copy of a post → O12. A bare "free 
training" with no other cue → O11 + lead magnet. | A named program or app with no cue words ("Sculpt 
21") → O11; use a low confidence score if the topic is unclear. | A "class" with no on-demand or 
program cue → O10. 
EX: Sculpt 21 challenge → O11 | free whole body detox mini masterclass → O11 + lead magnet | WHOL 
app waitlist / early access → O11 | cookbook, online fitness/nutrition coaching → O11 + O10 
 
O12 General content & media: Content is for the audience to read, watch or listen to, with no 
explicit instructional function. 
INCLUDE: podcasts; interviews; YouTube videos and channels; newsletters; Substack; blogs; magazines; 
documentaries; livestreams; audio tracks; meditation and sound-healing downloads; printable copies 
of a post; memoirs; novels and other books with no how-to function 
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NOT: content meant to be followed (→ O11); Patreon and support pages (→ O14) 
RULES: A book needs a cue ("book," "ebook," "audiobook," "author," "chapter," "hardcover," "pre- 
order my book," an Amazon listing). A title or "preorder" alone, or "book a call," is not enough. A 
plain "book" with no how-to cue → O12. | Industry webinars for med spa owners → O12 or O13, not O08. 
EX: The Mindset Mentor podcast → O12 | printable PDF of the post → O12 + lead magnet | e-book 'The 
Toxic Truth' and free companion journal → O12 + O11 + lead magnet 
 
O13 Events, retreats & communities: The offer is a gathering, retreat, membership or community. 
INCLUDE: in-person and virtual events; retreats; summits; conferences; tickets; tours; festivals; 
races; workshop or webinar registration; paid communities; clubs; societies; memberships; cohorts; 
competitions 
NOT: waitlists or early access for an app, program or course (→ O11); "group" or "club" inside an 
organization, brand, app or program name ("Pump Club app," "Hims Group," "small group coaching") 
unless context shows a real community (private or support group, membership, run or book club) 
RULES: Registration for a workshop, webinar or masterclass → O13 only, unless explicitly live (also 
O10). A class sign-up is not an event: the class is O10. | Also code O10 when the response offers 
access to the creator ("monthly Q&A with me"). | Industry events for med spa owners are events, not 
treatments. 
EX: free workshop registration → O13 | Watch & Sea Beauty event at CVS → O13 | Gallbladder Saver 
Society → O13 
 
O14 Other goods and services: A good, service, donation or affiliate link is identifiable but 
outside the wellness categories. 
INCLUDE: cars, insurance, banking, travel, restaurants, entertainment, general retail; household 
goods with no wellness link (garden tools, decor, furniture, towels, general and non-toxic cleaners, 
disinfecting wipes); merch that isn't clothing; career and business services that aren't coaching; 
donations and fundraising (GoFundMe, Patreon, charity drives); affiliate and shopping links with no 
product named ("Amazon storefront," LTK, discount codes, sponsored content), which also get the 
affiliate flag 
NOT: apparel (→ O05); career or business coaching and courses (→ O10, O11); vague "shop," "products" 
or "link in bio" with no product or affiliate language (→ O99) 
RULES: Patreon counts as a donation → O14, even if other content is named. 
EX: Hyundai Santa Fe → O14 | Amazon storefront → O14 + affiliate | GoFundMe → O14 
O99 Unclear (needs manual review): A last-resort review flag, not an offer type: use it only when 
nothing in the response lets you choose any offer type, even as a best guess. It should be uncommon. 
INCLUDE: vague phrases with no product, service or content word ("my practice," "next step"); a code 
or keyword with no product ("comment SLEEP FIX"); a brand or name with no recognizable meaning and 
no other clue to what is sold ("amble") 
NOT: donations or affiliate links (→ O14); format-only responses that have an offer type 
("newsletter," "1:1 coaching"); bare format words with a default: "free download," "guide," 
"checklist," "template" → O11; "mentorship," "coaching," "work with me" → O10; "podcast," 
"newsletter," "blog" → O12; "community," "club," "retreat" → O13; a brand, company or product name 
you can recognize or reasonably infer from its words ("complete nursing school bundle" → O11, "yoga 
bestie club" → O13): code what it most likely is 
RULES: Last resort: before using O99, look for any product, service, content or event word, use any 
brand or context clue, and if a code is plausible choose it with a low confidence score (1 or 2) 
instead of O99. | O99 stands alone: if any other offer type applies, do not add O99. | The response 
goes to manual review. 
EX: amble → O99 | my practice → O99 | next step → O99 | comment SLEEP FIX, save/repost, tag a person 
→ O99 | free download → O11 + lead magnet (not O99) | mentorship → O10 (not O99) 
 
 
ADDITIONAL FLAGS =========================================================================== 
 
affiliate Affiliate, sponsorship or discount: List this flag (affiliate) when the response states a 
commercial relationship with a brand. 
INCLUDE: discount or promo codes ("code LIV," "(CODE: MARC)," code 'samantha'); coupons; percent or 
dollar off; sales; affiliate links and platforms (LTK, ShopMy, Amazon links); giveaways; 
sponsorships; partnerships; ambassadorships 
NOT: "favorites," "must-haves," "what I use"; "link in bio," "shop my…"; gift guides; hauls; "dress 
code," "QR code" 
RULES: A brand name alone is not enough. | Never infer a relationship from enthusiasm. 
EX: Dfyne Impact spring collection, discount code LIV → affiliate yes | C16 ginger shot, discount 
code JGARCIA8 → affiliate yes | Amazon storefront → affiliate yes 
 
lead_magnet Free lead magnet: List this flag (lead_magnet) when a free resource, free trial or free 
introductory call is offered to attract sign-ups. 
INCLUDE: free guides; checklists; quizzes; templates; ebooks; masterclasses; webinars; trainings; 
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classes, sessions and workouts; challenges; free trials ("7-day free trial"); free consultations, 
discovery, strategy or doctor calls 
NOT: free shipping; free gifts with purchase (these are the offer itself) 
RULES: A bare "free training" with no other cue is O11 with the lead magnet flag. 
EX: free discovery call → lead magnet yes | free whole body detox mini masterclass → lead magnet yes 
| printable PDF of the post → lead magnet yes | 7-day free trial of the workout app → lead magnet 
yes | free class on becoming a consistent woman → lead magnet yes 
 
 
RETURN STRUCTURE ========================================================================== 
As a reminder, please select all product offering type that are indicated in the posts you are 
given, and do not use any outside information to make your determinations. 
 
Return valid, machine-readable JSON with exactly two keys. List ONLY what applies; never list a code 
or flag that does not apply. 
  - product_codes: a list with one object per offer type that applies (at least one). Each object 
has code (O01-O14 or O99), confidence (1-5, where 1 = very low and 5 = very high) and rationale (one 
short sentence, 15 words or fewer). 
  - flags: a list with one object per flag that applies (affiliate or lead_magnet). Each object has 
flag, confidence and rationale in the same format. Use an empty list if neither applies. 
  - O99 stands alone. It should be uncommon: before using it, check whether any product, service, 
content or event word, brand clue, or the format words listed in the O99 entry point to a code. If 
one does, use that code with a lower confidence score. If you do use O99, the rationale must say 
what was missing and name the code you considered and rejected. 
 
IMPORTANT: Use ONLY the exact key names defined in the response schema. Do not rename, abbreviate, 
or infer key names from the descriptions. 
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