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How we did this
Pew Research Center conducted this study to understand the news media coverage of the early
days of the Biden administration and Americans’ perceptions of that coverage. The Center has
analyzed news coverage of the beginning of each of the five presidential administrations since
President Bill Clinton in 1993. The current study is comprised of two components, an analysis of
media content and a survey analysis.
The analysis of media content is based on a selection of media coverage collected from Jan. 21 to
March 21, 2021. Stories were collected from television, radio, digital and print outlets and coded
by a team of nine coders trained specifically for this project. The Center has also conducted
similar analyses for the early months of the four prior administrations: those of Donald Trump,
Barack Obama, George W. Bush and Bill Clinton. The historical comparison is conducted across a
smaller universe of outlets that existed during all five study periods, representing a mix of print
publications and network evening news. For more details, see the methodology.
For the survey analysis, we surveyed 12,045 U.S. adults from March 8 to 14, 2021. Everyone who
completed the survey is a member of the Center’s American Trends Panel (ATP), an online survey
panel that is recruited through national, random sampling of residential addresses. This way
nearly all U.S. adults have a chance of selection. The survey is weighted to be representative of
the U.S. adult population by gender, race, ethnicity, partisan affiliation, education and other
categories. Read more about the ATP’s methodology.
See here to read more about the questions used for this report and the report’s methodology.
This is the latest report in Pew Research Center’s ongoing investigation of the state of news,
information and journalism in the digital age, a research program funded by The Pew Charitable
Trusts, with generous support from the John S. and James L. Knight Foundation.
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At 100 Day Mark: Coverage of Biden Has Been Slightly More
Negative Than Positive, Varied Greatly by Outlet Type

News coverage of the early days of the Biden
administration somewhat more negative than
positive, though varies among outlet groups
% of stories about each presidency that had an overall …

News coverage of President Joe
Biden’s early days in office was
modestly more negative than
positive, and most of the
stories were centered around
his ideology and policy agenda
rather than his character and
leadership – a contrast with
coverage of former President
Donald Trump at the start of
his administration, according
to a new Pew Research Center
study that examines media
coverage of the new
administration.

BIDEN ADMINISTRATION
2021
All
outlets
Positive
assessment

23%

Neither

45%

Leftleaning
audience

Mixed
audience

29

25

52
Negative
assessment

32%

TRUMP ADMINISTRATION
2017
All
outlets
Positive
11%
assessment
Neither

Overall, 32% of stories about
the Biden administration had a
negative assessment, while
23% had a positive one and
45% were neither positive nor
negative. But those numbers
varied widely by types of media
outlets. Fully 78% of the stories
from outlets with
predominantly right-leaning
audiences carried a negative
assessment. That stands in
stark contrast to the 19% of

AMONG OUTLETS WITH A ...

19

Rightleaning
audience
4
18

51
78
24

AMONG OUTLETS WITH A ...
Leftleaning
audience
5

Mixed
audience
6

Rightleaning
audience
31

39
45%

47

55
Negative
assessment

44%

56

47
14

Note: Stories coded as positive had at least twice as many positive as negative statements;
negative stories had at least twice as many negative as positive statements. All other
stories are coded as neither. Outlets are grouped according to the ideological profile of their
audiences, not by an assessment of their content. For more information on the outlet
groups, see Appendix A. N=1,812 stories.
Source: Content analysis of news stories from national newspaper websites, radio, cable
and network broadcasts and websites, and digital outlets about President Biden or his
administration, Jan. 21-March 21, 2021 (Monday-Friday).
“At 100 Day Mark: Coverage of Biden Has Been Slightly More Negative Than Positive,
Varied Greatly by Outlet Type”
PEW RESEARCH CENTER
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stories with a negative assessment from outlets with left-leaning audiences and about a quarter of
stories (24%) from outlets with a mixed audience.
That pattern emerged in a number of different aspects of coverage of the Biden administration’s
first 60 days – from the topics of stories to the sources cited in those stories. The one area where
there was less divergence by media outlet group, however, was in the framing of the Biden stories.
Overall, 65% of the stories were framed around the new president’s policy agenda and ideology,
compared with 35% around character and leadership. And in each of the three main media
groupings studied, at least 59% of the stories were oriented around policy and agenda.
That framing is dramatically different from the coverage of the first few months of the Trump
administration four years earlier. Then, 74% of all stories were oriented around his character and
leadership, compared with only about one-quarter (26%) framed around his ideology and policy
agenda. Another significant difference in their coverage is that while the negative Biden stories
modestly outnumbered the positive ones, negative stories about Trump exceeded positive ones by
four-to-one.
One new element of this year’s study – in Part 2 of this report – is a survey component that
measures Americans’ exposure to and sense of news coverage during this early time period, how
that differs by media diet, and how it compares with the analysis of media content in Part 1. For
example, while the topic of the economy was covered most heavily by outlets with a left-leaning
audience, a large majority of Americans, regardless of their media diet, report hearing a lot about
the passage of the economic stimulus bill in the news. At the same time, the public’s sense of news
coverage of the Biden administration is more positive than the study of the news coverage reveals:
46% of U.S. adults say that the early coverage they’ve seen about the Biden administration offered
mostly positive assessments, far more than the 14% who say they’ve seen mostly negative ones.
These are among the key findings of a new study of media coverage in the early days of the Biden
presidency. This report includes two main elements: A content analysis of news coverage of the
first 60 days of the Biden administration by 25 major news outlets, which can be compared with
early coverage of the Trump administration and previous administrations dating back to 1993; and
a survey of 12,045 U.S. adults conducted March 8-14, 2021, as part of the American Trends Panel.
See Methodology for details.
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Methodological note
This study looks at coverage of the Biden administration in two different ways: 1) studying the content published by different
news organizations, and 2) asking Americans about their opinions on coverage of the administration.
For our analysis of the content published by news organizations in the early days of the Biden administration, we group news
organizations by the political party and ideology of their audiences. For our analysis of Americans’ views of news coverage, we
group respondents by their news media diet.

Grouping news outlets by their audience ideology
Each news outlet in this study was placed in one of three groups based on the political profile of
its audience (i.e., those respondents in the survey who reported getting political news from each
outlet in the past week).
▪

Outlets with a left-leaning audience: In these outlets’ audiences, the share of liberal Democrats is at least two-thirds
larger than the share of conservative Republicans. Thirteen of the 25 outlets in this study have a left-leaning
audience.

▪

Outlets with a right-leaning audience: In these outlets’ audiences, the share of conservative Republicans is at least
two-thirds larger than the share of liberal Democrats. Six of the 25 outlets in this study have a right-leaning audience.

▪

Outlets with a mixed audience: These outlets’ audiences have about equal numbers of liberal Democrats and
conservative Republicans (i.e., neither liberal Democrats nor conservative Republicans make up at least two-thirds
more of the audience than the other). Six of the 25 outlets in this study have a mixed audience.

Grouping survey respondents by their news media diet
The survey respondents in this study are grouped according to the audience makeup of outlets
they turned to for political news in the past week.
▪

U.S. adults whose media diets are only on the right: Respondents who only turned to outlets with right-leaning
audiences

▪

U.S. adults whose media diets tend toward the right: Respondents who turned predominantly to outlets with rightleaning audiences

▪

U.S. adults whose media diets are neither left nor right: These respondents didn’t turn predominantly to either
outlets with a left-leaning or right-leaning audience; either they turn to outlets with left-leaning and right-leaning
audiences at roughly similar rates, or they turn only to outlets with mixed audiences

▪

U.S. adults whose media diets tend toward the left: Respondents who turned to predominantly to outlets with leftleaning audiences

▪

U.S. adults whose media diets are only on the left: Respondents who only turned to outlets with left-leaning
audiences

▪

Respondents who didn’t turn to any of the 25 outlets.

See Appendix A for more about how these groups were created and for the breakdown of all of the outlets in this study and
their audience classification.
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News outlets often differed in early coverage of Biden
administration based on ideology of audience

There are four key metrics in
examining the media’s
coverage of the early days of a
new administration: the topics
of those stories, the
assessments of the
administration, and the
framing and the sources used.
Across the 25 news outlets
studied, five broad topics
accounted for two-thirds
(67%) of all the coverage
related to the Biden
administration. The economy
and health care were at the
top, each accounting for about
20% of total coverage.
But the topics that outlets gave
the most attention to differed
based on the ideological
makeup of their audience (see
box). Specifically, outlets
whose audiences lean to the
right politically put their
heaviest emphasis on
immigration, which was the
focus of 20% of their stories
related to the Biden
administration. (Americans
who consume news from these
outlets were also much more
likely to report hearing a lot
about immigration policy
reform, according to the

Note: For information on the how outlets were grouped based on the ideological profile of
their audiences, see Appendix A. Stories coded as positive had at least twice as many
positive as negative statements; negative stories had at least twice as many negative as
positive statements. All other stories are coded as neither. N=1,812 stories.
Source: Content analysis of news stories from national newspaper websites, radio, cable and
network broadcasts and websites, and digital outlets about President Biden or his
administration, Jan. 21-March 21, 2021 (Monday-Friday).
“At 100 Day Mark: Coverage of Biden Has Been Slightly More Negative Than Positive, Varied
Greatly by Outlet Type”
PEW RESEARCH CENTER
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survey data.) Outlets with left-leaning or mixed audiences, on the other hand, gave greatest
attention to the economy and to health care, each of which was the focus of 18% or more of stories
for both media groups, while immigration amounted to 8% and 10% for each.
The COVID-19 pandemic has been such a pervasive part of recent news that its presence in
coverage was measured separately. Indeed, the virus outbreak was mentioned – as a major or
minor component – in 72% of all stories about the Biden administration, including nearly every
health care story and 96% of all economy stories, as well as other topic areas. Outlets with rightleaning audiences had fewer stories in which COVID-19 was a major focus (meaning it was a part
of half or more of the story): 29%, versus 45% of the left-leaning audience outlets and 44% in the
mixed audience group. A majority of stories for all three outlets groups had at least some reference
to the coronavirus.
Given the unusual circumstances of the Trump-Biden transition, with Trump still contesting the
election results, it is perhaps unsurprising that Trump himself was mentioned in about half the
stories about the new Biden administration. There was virtually no difference in the frequency of
those mentions across outlets with left-leaning audiences (50% of stories), outlets with rightleaning audiences (47% of stories) and outlets with a mixed audience (47% of stories).
Within a news story, the statements from the sources cited as well as the reporter’s own language
determine the overall assessment of the Biden administration. During these first 60 days,
stories were slightly more likely to carry an overall negative assessment of the administration
(32%) than a positive one (23%), though just under half were neither positive nor negative (45%).1
Outlets with right-leaning audiences presented a primarily negative view of the new Biden
administration. In all, about three-quarters (78%) of their stories offered a negative assessment of
the administration and its actions, with only 4% offering a positive assessment. Among outlets
with a left-leaning audience, the assessment was a little more positive than negative (29% of
stories vs. 19%), while 52% of stories were neither positive nor negative. In outlets with a more
mixed audience, the coverage of the Biden administration was also mixed: 25% of the stories had a
positive assessment, 24% had a negative one and 51% were neither positive nor negative.
One area where there is little difference across the three media groups is whether the journalist
framed the story around Biden’s leadership and character or his ideology and
agenda. Biden’s policy and agenda framed the majority of coverage overall (65%), including 68%
of the stories from outlets with mixed audiences and 65% of stories from outlets with left-leaning
audiences. Stories from outlets with right-leaning audiences were modestly less likely to be framed
around ideology and agenda (59%), but that still constituted a majority of stories.

Stories with a negative assessment are defined as those with at least twice as many negative as positive statements related to the Biden
administration, while those with a positive tone had at least twice as many positive as negative statements. All others are categorized as
neither positive nor negative.
1
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The study also catalogued the presence in each story of 13 possible types of sources. Biden
and/or members of his administration were by far most likely to be cited, appearing in 82% of all
stories studied – including 70% of stories in outlets with right-leaning audiences. Among the other
most common types of sources were groups focused on policy issues (such as the ACLU and Susan
B. Anthony List) and/or experts (such as academics), which were cited in 32% of stories,
Democratic members of Congress (27%), Republican members (23%) and other journalists or
media organizations (20%).
Outlets with right-leaning audiences diverged from the other media groups in some types of
sources they cited in stories about the Biden administration. For example, just 17% of the stories
in the right-leaning audience group used sources who are experts or members of issue groups,
compared with 31% of stories in the mixed-audience outlets and 39% of stories in the left-leaning
group. At the same time, the outlets with right-leaning audiences were much more likely to cite
other journalists and media outlets (35% of stories, versus 17% of stories from outlets with leftleaning audiences and 15% in mixed-audience outlets).

www.pewresearch.org
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How early news coverage of
Biden compares with
coverage of Trump in 2017

Early news coverage of Biden and Trump presidencies
differed in tone, topic and framing

Pew Research Center has
studied news coverage of the
start of each new
administration since 1993,
when Bill Clinton began his
presidency. While the
structure of the analysis and
specific outlets studied have
evolved with the media
landscape (an abbreviated
long-term trend can be found
below), the 2017 study of news
coverage of the early days of
the Trump presidency and this
2021 study of Biden are very
similar in methodology,
allowing for a direct
comparison of most measures.
One difference to note in the
Trump-Biden comparison is
that the 2017 study covered
the first 100 days of the
administration, while this
year’s study covers only the
first 60 days. Still, a
comparison of the 2017 data
for the full 100 days and the
first 60 days found only
minimal percentage
differences and no changes in
the overall findings (see
Appendix B for details.)
Four of the same subjects were
among the top five most
covered topics in the first
months of both the Trump

Note: Stories coded as positive had at least twice as many positive as negative statements;
negative stories had at least twice as many negative as positive statements. All other stories
are coded as neither. Not all source types studied are shown. Multiple source types may
appear in one story. N=1,812 stories.
Source: Content analysis of news stories from national newspaper websites, radio, cable and
network broadcasts and websites, and digital outlets about President Biden or his
administration, Jan. 21-March 21, 2021 (Monday-Friday).
“At 100 Day Mark: Coverage of Biden Has Been Slightly More Negative Than Positive, Varied
Greatly by Outlet Type”
PEW RESEARCH CENTER
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administration in 2017 and the Biden administration in 2021: health care, presidential appointees,
immigration and political skills. U.S.-Russia relations was a leading topic in 2017, but not in 2021,
while the economy was the leading 2021 topic but not among the top five in 2017. One other key
difference was that in 2017 the new president’s political skills was the most covered topic, while it
ranked fifth in 2021.
When it comes to the tone of coverage, both new administrations received more negative
assessments than positive assessments of their activities. But while the percentage of Biden stories
with an overall negative assessment (32%) modestly outnumbered the share with positive
assessments (23%), stories with negative assessments of Trump outnumbered those with positive
assessments by four-to-one (44% to 11%). The same share of stories about each president were
neither positive nor negative (45% for both Biden and Trump).
Another stark difference in the early coverage of the Biden and Trump administrations was in how
stories were framed. About two-thirds of Biden stories (65%) were framed around ideology and
agenda, while about one-third (35%) focused on leadership and character. With Trump, the
numbers were roughly reversed, with 74% framed around leadership and character and 26%
around policy and ideology.
One similarity in coverage of the two most recent administrations has been the main source cited
in news stories: Just as the Trump administration was by far the most cited source in news stories
soon after Trump became president (cited in 74% of stories), so is the Biden administration the
most cited source now (82%). Among other types of sources, though, there were some shifts in the
rate at which they made their way into stories.

www.pewresearch.org
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Long-term news coverage trend
While the media landscape has changed
dramatically since Clinton’s presidential
inauguration, the Center has been able to
conduct a long-term comparison for each of the
recent administrations across a smaller subset
of outlets and variables.2
This year’s analysis finds that coverage of the
Biden administration in this smaller sample of
news outlets was more likely to carry neither a
positive nor a negative assessment compared
with the first 60 days of the Trump, Obama,
Bush and Clinton administrations. The level of
positive coverage was roughly on par with that
of George W. Bush and Bill Clinton, but lower
than for Barack Obama – with all four higher
than Trump. Additionally, coverage of the early
days of the Biden administration focused more
on policy and agenda over leadership qualities
than any other administration except for Bush.

Coverage of Biden’s first 60 days was
similar to that of Clinton and Bush in its
share of positive assessments
% of stories about each presidency that had an overall …

Note: Stories coded as positive had at least twice as many positive
as negative statements; negative stories had at least twice as many
negative as positive statements. All other stories are coded as
neither. Not shown: 1% of stories in 1993 and 2001 that were
coded as satire. Numbers may not add up to 100% because of
rounding. 2021 N=247 stories.
Source: Content analysis of news stories from national print
newspapers, Newsweek, and network TV shows covering the first 60
days of each administration.
“At 100 Day Mark: Coverage of Biden Has Been Slightly More
Negative Than Positive, Varied Greatly by Outlet Type”
PEW RESEARCH CENTER

Given the change in the media landscape, we used the seven sampled media organizations that have persisted since 1993: the nightly
evening news on ABC, CBS, NBC and PBS, as well as the print editions of The New York Times, The Washington Post and Newsweek across
the first 60 days for each of the five presidencies.
2
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In addition to the analysis of the media coverage of the early days of the Biden administration, this
project, for the first time, includes a survey component designed to study Americans’ sense of the
news coverage of the new administration based on their different media diets.
To do this, the survey of 12,045 U.S. adults conducted March 8-14, 2021, on Pew Research
Center’s American Trends Panel, asked respondents to indicate whether they got political news in
the past week from each of 25 national news outlets (the same outlets as in the content study – see
Appendix A for details). People were then organized into five media diet groups based on the
audience of the outlets they frequent.
Overall, about one-in-five U.S. adults (22%) said that at the time of the survey they had been
following news about Biden very closely, with
About one-in-five U.S. adults have been
another 44% following it fairly closely. But
very closely following news about the
attention varied across the media groups, with
Biden administration
Americans who turn only to outlets with left% of U.S. adults who have been following news about the
leaning audiences least likely to be following
actions and initiatives of the Biden administration very
news about the Biden administration very
closely
closely (16%) – and their counterparts on the
right almost twice as likely to do so (30%).
All U.S. adults

The survey also asked how much Americans
had heard about each of seven specific efforts
and initiatives of the new administration.
Passage of the economic stimulus bill and the
distribution of the COVID-19 vaccine topped
the list, with nearly eight-in-ten U.S. adults
(77%) saying they had heard a lot about the
stimulus package and 74% hearing a lot about
vaccine distribution. This aligns with the
content analysis, which found that the economy
and health care were the two leading topics for
the period studied (see Chapter 1).
Roughly half of U.S. adults (52%) said they had
heard a lot about Biden’s use of executive

22%

Among those whose media diets ...
30

Are only on the right
Tend toward the right
Are neither left
nor right

25
21
27

Tend toward the left
Are only on the left

16

Note: Media diets are grouped based on which of 25 news outlets
respondents turned to for political news in the past week; see
Appendix A for more information on each group. Those who did not
report getting news from any of the 25 sources asked about not
shown.
Source: Survey of U.S. adults conducted March 8-14, 2021.
“At 100 Day Mark: Coverage of Biden Has Been Slightly More
Negative Than Positive, Varied Greatly by Outlet Type”
PEW RESEARCH CENTER
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orders to reverse many Trump administration policies. Fewer had heard a lot about the other
topics mentioned, such as the pursuit of talks with Iran (just 10% said they had heard a lot).
Americans who get news only from outlets with right-leaning audiences were most likely to say
they had heard a lot about Biden’s use of executive orders (79%), nearly twice the share among
those who turn only to outlets with left-leaning audiences (42%). This right-oriented group was
also about twice as likely as the left-oriented group to have heard a lot about immigration reform
efforts (45% vs. 21%).
Vaccine distribution was the one storyline the groups with media diets on the left or tending left
had heard considerably more about than the right-only or tend-right groups. Again, the broader
topic of health care was covered slightly more by outlets with a left-leaning and a more mixed
audience, the content analysis found.
In looking at how the exposure to news stories lines up with the topics that received more or less
coverage in Part 1, the two storylines Americans were most likely to have heard a lot about –
passage of the economic stimulus bill and the distribution of the vaccine – align with the two topic
areas to receive the most coverage: the economy and health care.
Some nuances emerge, though, within people’s
media diets. While the topic of the economy
was covered more by outlets with a left-leaning
audience, a large majority of Americans,
regardless of their media diet, report hearing a
lot about the passage of the economic stimulus
bill in the news.

Just under half of U.S. adults say early
coverage of the Biden administration
has offered mostly positive assessments
% of U.S. adults who say they see ___ assessments of the
Biden administration in the news
Mostly
positive

About an
even mix

Mostly
negative

Americans’ sense of the early coverage about
46%
39
14
the Biden administration tends to be more
positive than the tone of the content that was
Note: Respondents who did not answer not shown.
studied. Overall, just under half of U.S. adults
Source: Survey of U.S. adults conducted March 8-14, 2021.
“At 100 Day Mark: Coverage of Biden Has Been Slightly More
(46%) say that the early coverage they’ve seen
Negative Than Positive, Varied Greatly by Outlet Type”
about the Biden administration has offered
PEW RESEARCH CENTER
mostly positive assessments, while far fewer –
14% – say the news they’ve come across has
given mostly negative assessments. About four-in-ten (39%) say the assessments have been about
an even mix of positive and negative.
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However, just as in the coverage studied, U.S. adults in the right-only and tend-right diets are
most likely to say it has been mainly negative (35% and 32%, respectively, versus 6% of the leftonly group and 4% of the tend-left group).
Most also say the coverage has
been largely fair rather than
unfair (76% vs. 21%) and
accurate rather than inaccurate
(69% vs. 26%). Again, however,
Americans who get their news
from sources with right-leaning
audiences are more likely than
others to say that the overall
coverage they’ve seen of the
Biden administration has been
unfair and inaccurate. Still, a
majority in the right-only
media group say it is fair, and
just under half say it is
accurate (see Chapter 2 for
details).

Americans who get news from outlets with
left-leaning audiences are most likely to say
coverage of Biden has been accurate and fair
% of U.S. adults who say the news coverage they have seen of the Biden
administration has been mostly …

All U.S. adults

Accurate

Fair

69%

76%

Among those whose
media diets ...
Are only on
the right
Tend toward
the right
Are neither left
nor right

46

59

53

63

66

73

Tend toward
the left

86

89

Are only on
the left

81

85

Note: Media diets are grouped based on which of 25 news outlets respondents turned to
for political news in the past week; see Appendix A for more information on each group.
Those who did not report getting news from any of the 25 sources asked about not shown.
Source: Survey of U.S. adults conducted March 8-14, 2021.
“At 100 Day Mark: Coverage of Biden Has Been Slightly More Negative Than Positive,
Varied Greatly by Outlet Type”
PEW RESEARCH CENTER
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Which of Biden’s efforts are getting too much coverage, and which too little?
When asked whether five key
priorities of the new
administration were getting too
much attention, too little
attention or the right amount
of coverage, only one such
topic – the COVID-19
pandemic – was identified by a
majority of Americans (58%) as
getting the right amount.
Racial inequality is the topic
that the highest percentage of
Americans say is getting too
much attention (36%), though
the sense overall is divided,
with 28% saying the issue is
getting too little attention and
35% saying the level of
coverage given to racial
inequality is about right. 3

Majority of Americans say COVID-19 outbreak has
gotten the right level of attention; less consensus on
other issues
% who say news organizations are giving ___ to each of these issues that
the Biden administration has focused on
Too little
attention

Too much
attention

Right amount
of attention

28%

36%

35%

Racial inequality
The coronavirus
outbreak
Climate policy

13

28

39

Immigration

43

The U.S. economy

44

24
18
8

58
35
37
47

Note: Respondents who did not give an answer not shown.
Source: Survey of U.S. adults conducted March 8-14, 2021.
“At 100 Day Mark: Coverage of Biden Has Been Slightly More Negative Than Positive,
Varied Greatly by Outlet Type”
PEW RESEARCH CENTER

The economy and immigration
are the topics with the highest shares saying they are not getting enough attention (44% and 43%,
respectively).
Three-quarters of those who get their news only from outlets with right-leaning audiences say the
subject of racial equality gets too much attention, far more than among those with a mixedaudience media diet (41%) and a left-only diet (13%). Also, by significant margins, those in the
right-only group are likeliest to say climate policy (64%) and the COVID-19 pandemic (57%) are
getting too much attention.
The survey also asked Americans which of these five issues is getting the most attention from their
main news sources (rather than the news media overall).

This survey was conducted March 8-14, 2021, before the fatal shooting of six Asian women and two other people in the Atlanta area on
March 16 and before the trial of Derek Chauvin began on March 29.
3
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Those who get political news only from outlets with right-leaning audiences vary – about a third
(34%) say they see their news sources covering immigration the most, 27% say this of the
coronavirus outbreak and 21% say the U.S. economy gets the most coverage from their sources.
For those with media diets only on the left, nearly two-thirds (64%) say the coronavirus is the
most covered of the five topics. People in this left-only group are much less likely than those on the
right to name immigration as the topic getting the most attention (5% vs. 34%). Americans in the
mixed media group are also most likely to say the pandemic is getting the most attention from
their main news sources (53%), with the economy next at 21%.
The areas of coverage people say they are getting most of from their main sources broadly align
with the share of coverage devoted to each in Part 1. The coronavirus was very prevalent
throughout coverage in the outlets with left-leaning and mixed audiences, with the economy as the
top specific topic area. And among the outlets with right-leaning audiences, immigration was the
most covered topic area.

Americans’ knowledge of key news events varies
The survey also assessed Americans’ awareness of the news by asking five fact-based questions
related to issues early in the Biden administration. Two of the questions were correctly answered
by large majorities of Americans: a question about the proposed increased national minimum
wage (81% correctly answered $15 an hour) and a question about the number of doses required for
the COVID-19 vaccines approved in the U.S. (69% correctly answered that the number of doses
required varies depending on the vaccine).4
Americans were less likely to answer the other three questions correctly. Roughly half (49%) knew
that the administration has both reentered the Paris agreement and rescinded construction
permits for the Keystone XL pipeline, 43% correctly said that the administration has stopped
federal funding for the border wall but not ordered that the wall be dismantled, and 33% knew at
the time of the survey that the Biden administration was meeting its goal of vaccinating 1 million
Americans per day.

4

On April 13, 2021, after the survey, the CDC recommended pausing use of the single-dose Johnson & Johnson vaccine.
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This study examined how the news media covered the first 60 days of President Biden and his
administration from Jan. 21 through March 21, 2021. Researchers coded stories from the 25 news
outlets – with content pulled from more than 45 specific programs or websites – for a number of
measures:
Topic: News stories were first coded as being about one of 47 specific topics or storylines (the
most prominent topic within each story was coded as the story’s overall topic). These topics and
storylines were in turn grouped into three broad topic categories, in addition to an “other”
category:
▪
▪
▪

Domestic issues
Foreign affairs and
The president’s management and political approach.

Frame: When reporting a story about a specific topic, there are various frames that journalists
can use to orient the narrative. This study classified stories into one of two main frames
(whichever accounted for more than 50% of the story):
▪
▪

Leadership and character or
Core ideology and policy agenda.

For example, an article or segment about health care could be framed around the legislative
differences in what the administration is proposing versus members of Congress (thus coded as
core ideology and policy agenda). Or, such a story could be framed around the evaluation of the
president in terms of his outreach to and relationship with members of Congress, which would
then be coded as leadership and character.
Source types: The study also measured 13 different types of sources that might be cited in a
story:
▪
▪
▪
▪
▪
▪

Biden or a member of the administration
A Biden family member (not in the administration)
A congressional Democrat
A congressional Republican
A state or local official
A foreign official
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▪
▪
▪
▪
▪
▪
▪

Donald Trump, his family or former administration
An issue-based group or expert
Businesses and corporations
A poll
A journalist (other than the reporter or anchor of the story) or news organization
A citizen and
Anonymous or unnamed sources.

This measure identifies the presence of a type of source in any given article, not the total number
of individual sources. There could be more than one source within any source category, such as
quotes from two members of the administration. There may also have been sources used outside
the types listed above that were not captured in this study.
Assessment of the Biden administration: In this analysis, each statement in a story (made
by a source or the reporter him or herself) was analyzed to determine how, if at all, it assessed
President Biden and his administration’s actions or words. Within a story, there needed to be at
least twice as many positive as negative statements for a story to be considered positive and vice
versa to be considered negative. If this threshold was not met, stories were coded as neither
positive nor negative.
COVID-19 focus: In this study, each story was assessed for the extent to which COVID-19 was
mentioned as part of the story. This was measured separately from topic since COVID is so
intertwined with many of the other topic areas and captures whether COVID-19 was a major part
of the story (meaning at least half the story addressed it), a minor part of the story (addressed in
less than half the story), or not a part of the story at all.
Trump mention: Each story was analyzed for whether former President Donald Trump was
mentioned. This includes all mentions of him, but not of other individuals such as his family
members and former administration members or of references to his administration broadly.
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1. News coverage of Biden’s early days in office varied
across outlet groups, with more focus on policy agenda than
leadership, character
The 25 news outlets analyzed in this study emphasized a varying mix of topics during President
Joe Biden’s first 60 days in office, and they differed dramatically in terms of the balance of positive
and negative assessments they provided. Outlets with right-leaning audiences, in particular, stood
out in these respects.
At the same time, these media outlets similarly framed their stories much more around Biden and
his administration’s policy agenda than on leadership and character, a sharp break from the
pattern observed in the early days of Donald Trump’s administration.

Roadmap to Part 1 of this report
Part 1 of this study examines news coverage of the first 60 days of the Biden administration across 25 news
outlets. These outlets are grouped into three categories based on the ideological leaning of their audiences:
outlets with audiences that lean to the right, outlets with audiences that lean to the left and those with
audiences that are more mixed ideologically. (See Appendix A for more details about these groupings.)
Categorizing media outlets in this way can show how coverage differs by media type, particularly since
Americans’ news choices often align with their political leanings.

www.pewresearch.org

22
PEW RESEARCH CENTER

Across the 25 news outlets included in this study,
five topics accounted for two-thirds (67%) of all
coverage in Biden’s first 60 days. Stories about
the economy ranked highest, making up 22% of
all stories studied, followed closely by health care
news at 17%.

Five topics accounted for two-thirds
of all coverage of the early days of the
Biden administration
% of Biden administration stories that were about each
topic

Both the economy and health care were major
areas of focus in the early days of the
administration: Biden signed a $1.9 trillion
economic stimulus bill into law on March 11,
while the federal government ramped up efforts
to distribute COVID-19 vaccines. These two
initiatives, as well as several others, were deeply
intertwined with the COVID-19 pandemic.
Because of that intense overlap, story references
to COVID-19 were also measured separately –
measuring whether COVID-19 was a major or
minor part of the story – and are discussed in
detail below.
The next most frequently covered topic was
immigration (11% of all stories studied during
this period), which gained attention as migrant
apprehensions at the U.S.-Mexico border surged.

22%

Economy

17%

Health care

11%

Immigration

9%
7%

Nominations/
hires
Political skills

33%

All other topics

67% of all stories
were about these
five specific topics

Note: N=1,812 stories.
Source: Content analysis of news stories from national newspaper
websites, radio, cable and network broadcasts and websites, and
digital outlets about President Biden or his administration, Jan. 21March 21, 2021 (Monday-Friday).
“At 100 Day Mark: Coverage of Biden Has Been Slightly More
Negative Than Positive, Varied Greatly by Outlet Type”
PEW RESEARCH CENTER

Biden’s appointments, nominations and hires
accounted for 9% of all stories studied, reflecting weeks of Senate action on his appointees ranging
from Secretary of Defense Lloyd Austin, who was confirmed in late January, to Secretary of Health
and Human Services Xavier Becerra, who was confirmed in mid-March.
Stories discussing the political skills of Biden and his administration made up 7% of all stories (a
topic area that broadly encompasses their level of expertise, strategy and management). All other
individual topics accounted for 5% or fewer of media stories in the administration’s first 60 days.
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News outlets with right-leaning audiences stood out for their focus on immigration
The emphasis of news coverage during the early days of the Biden administration differed
somewhat across news outlets based on the ideological leaning of their audiences.
Outlets with left-leaning
audiences and those with more
mixed audiences both focused
heavily on the economy and
health care during Biden’s first
60 days in office. These two
topic areas accounted for just
under half (45%) of all stories
from outlets with left-leaning
audiences and 39% of stories
from outlets with mixed
audiences. Outlets with rightleaning audiences, by contrast,
put more emphasis on the issue
of immigration, which ranked
first at 20% of news stories.
The economy and health care
came in among the next for this
group at 14% and 13%
respectively.

News outlets with right-leaning audiences focused
most heavily on immigration at about twice the rate
of other media outlet groups
% of Biden administration stories that were about each of the top five topics
Among outlets with a ...
Left-leaning
audience

Mixed
audience

Right-leaning
audience

27%

21%

14%

19

13

Economy
Health care
Immigration
Nominations/
hires
Political skills

18
8

10

10

9

6

6

20
8
11

Note: Outlets are grouped according to the ideological profile of their audiences, not by an
assessment of their content. For more information on the outlet groups, see Appendix A.
N=1,812 stories.
Source: Content analysis of news stories from national newspaper websites, radio, cable
and network broadcasts and websites, and digital outlets about President Biden or his
administration, Jan. 21-March 21, 2021 (Monday-Friday).
“At 100 Day Mark: Coverage of Biden Has Been Slightly More Negative Than Positive,
Varied Greatly by Outlet Type”
PEW RESEARCH CENTER
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COVID-19 was a major part of early coverage across a number of topic areas
COVID-19 was a pervasive part of the media narrative of Biden’s first 60 days in office, cutting
across a wide range of topic areas, especially the economy and health care. As such, references to
the pandemic were measured separately from
topic.
Most news stories in Biden’s first 60
Overall, 72% of all stories about the Biden
administration’s early days mentioned COVID19 in some way. It was a major part of the
reporting – meaning at least half the story was
focused on it – in 42% of all stories and a minor
part of the reporting in another 30%.
COVID-19 most frequently came up in media
coverage related to health care and the
economy. Nearly every health care story
analyzed in this study referenced the
coronavirus in some way, with a large majority
of these stories including it as a major element
of the reporting. The vast majority of stories
about the economy (96%) also mentioned the
virus, with 79% focusing on it in a major way.
COVID-19 came up in 80% of stories about
Biden’s political skills and management and
64% of immigration stories, usually only in a
minor way – i.e., in less than half of the story.

days in office referenced COVID-19 in
some way
% of Biden administration stories that mentioned
COVID-19 in a …

Not
mentioned
28%

Minor way
30%

Major way
42%

72% of
stories
mentioned
COVID-19

Note: COVID-19 was considered a major part of the story if it was
mentioned in at least half of the story. N=1,812 stories.
Source: Content analysis of news stories from national newspaper
websites, radio, cable and network broadcasts and websites, and
digital outlets about President Biden or his administration, Jan. 21March 21, 2021 (Monday-Friday).
“At 100 Day Mark: Coverage of Biden Has Been Slightly More
Negative Than Positive, Varied Greatly by Outlet Type”
PEW RESEARCH CENTER

The pandemic was mentioned less frequently in news stories about Biden’s presidential nominees:
42% of these stories mentioned COVID-19, usually in a minor way.
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Outlets with left-leaning and
ideologically mixed audiences
were most likely to mention the
coronavirus in their reporting.
Three-quarters of all stories
from outlets with left-leaning
audiences (75%) mentioned
COVID-19, including 45% in
which it was a major focus.
Outlets with more mixed
audiences referenced the virus
in 72% of stories, including
44% in which it was a major
focus. Outlets with rightleaning audiences were less
likely to mention the virus,
though 63% of stories from
these sources still did so,
including 29% in which the
coronavirus was a major focus.

News outlets with right-leaning audiences less likely
to mention COVID-19 in Biden coverage
% of Biden administration stories that mentioned COVID-19 in a …
Major way

Minor way

Not mentioned

Among outlets with a ...
Right-leaning
audience

29%

33%

Mixed audience

44

Left-leaning
audience

45

37%
28
30

28
25

Note: Outlets are grouped according to the ideological profile of their audiences, not by an
assessment of their content. For more information on the outlet groups, see Appendix A.
COVID-19 was considered a major part of the story if it was mentioned in at least half of the
story. N=1,812 stories.
Source: Content analysis of news stories from national newspaper websites, radio, cable
and network broadcasts and websites, and digital outlets about President Biden or his
administration, Jan. 21-March 21, 2021 (Monday-Friday).
“At 100 Day Mark: Coverage of Biden Has Been Slightly More Negative Than Positive,
Varied Greatly by Outlet Type”
PEW RESEARCH CENTER
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The topics that make the news
at the outset of one
administration can differ from
those in another
administration, but there are
some recurring themes in 2021
and 2017.5
Four of the top five topics
covered during the early days
of the Biden administration
also made the top five in the
Trump administration’s first
days: political skills,
immigration, nominations and
hires, and health care. The
exception was the topic of the
economy, which was the most
frequently covered subject
during the Biden
administration’s early days but
not among the top topics for
Trump. Conversely, U.S.Russia relations were among
the top subjects covered in
Trump’s early days but not
among those for Biden.6
Another difference worth
noting: While the president’s
political skills was among the
most frequently covered topics

Story topics in early coverage of Biden differed more
than for Trump across media outlet groups
% of stories about each presidency that were about each of the top five topics
Among outlets with a ...
Biden 2021

Left-leaning
audience

Economy

27%

Health care
Immigration
Nominations/
hires
Political skills

Mixed
audience

18
8

10

10

9

6

Right-leaning
audience

21%

14%

19

13
20
8

6

11

Trump 2017
Political skills

16%

16%

Nominations/
hires

15

13

21%
10

Immigration

12

Health care

11

8

8

2

1

1

Economy

15

15

Note: Outlets are grouped according to the ideological profile of their audiences, not by an
assessment of their content. For more information on the outlet groups, see Appendix A.
N=1,812 stories
Source: Content analysis of news stories from national newspaper websites, radio, cable
and network broadcasts and websites, and digital outlets about President Biden or his
administration, Jan. 21-March 21, 2021 (Monday-Friday).
“At 100 Day Mark: Coverage of Biden Has Been Slightly More Negative Than Positive,
Varied Greatly by Outlet Type”
PEW RESEARCH CENTER

Since the current study is looking at the first 60 days and the 2017 looked at the first 100 days, researchers assessed how similar or
different the 2017 results would have been if the analysis was of the first 60 days. The findings overall show minimal differences that do not
change the overall conclusions of the findings in any substantial way. Across the measures, numbers do not differ by more than 5 percentage
points. As such, the comparison between the two administrations looks at the first 100 days for the Trump administration and the first 60
days for the Biden administration. For an in-depth look at the first 60 vs. 100 days of 2017 data, see Appendix B.
6 Much of the coverage about U.S.-Russia relations during the first 100 days of the Trump administration was around allegations that Trump
and his administration were tied to Russia’s meddling in the 2016 election, as well as the relationship between the Trump White House’s and
Moscow.
5
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in the early days of the Trump administration (17% of stories), it was the focus of a much smaller
share of stories about Biden’s early days in office (7%).
Perhaps more noteworthy is the greater degree of difference among the three types of outlets this
year when compared with the first 100 days of the Trump administration. In a 2017 analysis, all
three types of outlets devoted comparable attention to a similar mix of topics. In 2021, outlets with
right-leaning audiences stood out in their heavier focus on immigration.
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The statements made by sources in a story – as well as the words
used by reporters – can determine whether it offers a positive
assessment, a negative assessment or neither. In this study,
Center researchers analyzed each statement made by the reporter
and sources cited in a story to determine how, if at all, it assessed
the words or actions of Biden and his administration. Stories
were considered positive if they had at least twice as many
positive as negative statements; they were considered negative if
the reverse was true. If neither threshold was met, researchers
coded stories as neither positive nor negative. (It is important to
note that deeming stories positive or negative does not mean they
are biased or inaccurate, but rather that the mix of comments
ended up offering a positive or negative sense of what occurred.
Read more about the methodology here.)
During the first 60 days of the Biden presidency, news stories
were slightly more likely to carry a negative assessment than a
positive one, though stories more often ended up largely
balanced in their assessment. Overall, roughly one-third of
stories (32%) had a negative assessment of the actions of the
Biden administration, compared with 23% that had a positive
assessment. Just under half of the stories (45%) offered neither a
negative nor a positive assessment.

News stories in Biden’s
first 60 days offered
somewhat more negative
than positive assessments
% of Biden administration stories
that had an overall …

Negative
assessment
32%

Positive
assessment
23%

Neither
45%

Note: Stories coded as positive had at least
twice as many positive as negative
statements; negative stories had at least
twice as many negative as positive
statements. All other stories are coded as
neither. N=1,812 stories.
Source: Content analysis of news stories
from national newspaper websites, radio,
cable and network broadcasts and websites,
and digital outlets about President Biden or
his administration, Jan. 21-March 21, 2021
(Monday-Friday).
“At 100 Day Mark: Coverage of Biden Has
Been Slightly More Negative Than Positive,
Varied Greatly by Outlet Type”
PEW RESEARCH CENTER
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Outlets with right-leaning audiences stood out for their negative assessment of the Biden
administration’s early actions
Assessments of Biden and his
administration differed
dramatically between outlets
with right-leaning audiences
and those with left-leaning or
ideologically mixed audiences.

Stories from news outlets with right-leaning
audiences were most likely to offer a negative
assessment of Biden
% of Biden administration stories that had an overall …
Positive assessment

About eight-in-ten stories from
outlets with right-leaning
audiences (78%) offered a
negative assessment of the
actions of Biden or his
administration. Just 4% offered
a positive assessment, while
18% were neither positive nor
negative.

Neither

Negative assessment

Among outlets with a ...
Right-leaning
audience
Mixed audience

4% 18%

25

Left-leaning
audience

29

78%

51

52

24

19

Note: Outlets are grouped according to the ideological profile of their audiences, not by an
assessment of their content. For more information on the outlet groups, see Appendix A.
Stories coded as positive had at least twice as many positive as negative statements;
negative stories had at least twice as many negative as positive statements. N=1,812
stories.
Source: Content analysis of news stories from national newspaper websites, radio, cable
and network broadcasts and websites, and digital outlets about President Biden or his
administration, Jan. 21-March 21, 2021 (Monday-Friday).
“At 100 Day Mark: Coverage of Biden Has Been Slightly More Negative Than Positive,
Varied Greatly by Outlet Type”

News stories produced by
outlets with left-leaning
audiences, by contrast, were
more likely to offer a positive
than negative assessment (29%
PEW RESEARCH CENTER
vs. 19%). Outlets with mixed
audiences offered roughly
equal portions of positive and negative assessments (25% vs. 24%). For both the left and mixed
outlet groups, about half all assessments were neither positive nor negative.
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News assessments of the Biden administration’s
early days differed substantially from those in
the early days of the Trump administration –
both overall and by media outlet type.

Early coverage of Biden and Trump
administrations was more negative than
positive – to a greater degree for Trump
% of stories about each presidency that had an overall …

Stories about Trump’s first 100 days in office
were four times as likely to be negative as
positive (44% vs. 11% respectively).7 For both
Biden and Trump, however, just under half of
all assessments were neither positive nor
negative.

Positive
assessment
Biden
2021
Trump
2017

Neither

23%
11

45%
45

Negative
assessment
32%
44

Note: Stories coded as positive had at least twice as many positive
as negative statements; negative stories had at least twice as many
negative as positive statements. N=1,812 stories.
Source: Content analysis of news stories from national newspaper
websites, radio, cable and network broadcasts and websites, and
digital outlets about President Biden or his administration, Jan. 21March 21, 2021 (Monday-Friday).
“At 100 Day Mark: Coverage of Biden Has Been Slightly More
Negative Than Positive, Varied Greatly by Outlet Type”
PEW RESEARCH CENTER

The study from 2017 looked at news coverage of the first 100 days of the Trump administration, whereas this study looks at the first 60
days of coverage of the Biden administration. Assessment of Trump and his administration does not significantly differ if looking at the first 60
days: 11% of stories in the first 60 days had a positive assessment of Trump and his administration, 48% had a negative assessment, and
41% had neither a positive nor a negative assessment.
7
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In 2017, outlets with rightleaning audiences were far
more positive than negative in
their assessment of Trump’s
early days. Stories produced by
these outlets were about twice
as likely to offer a positive than
negative assessment of the
Trump administration (31% vs.
14%), even though 55% were
neither positive nor negative.
By contrast, stories produced
by news outlets with leftleaning or ideologically mixed
audiences were far more likely
to offer a negative than positive
assessment of Trump’s early
actions.

For both Biden and Trump, tone of early media
coverage differed widely by media outlet type
% of stories about each presidency that had an overall …
Biden 2021

Positive
assessment

Outlets with a rightleaning audience

Neither

Negative
assessment

4% 18%

Outlets with a
mixed audience

78%

25

Outlets with a leftleaning audience

51

29

24

52

19

Trump 2017
Outlets with a rightleaning audience

31

Outlets with a
mixed audience

6

Outlets with a leftleaning audience

5

55
47
39

14
47
56

Note: Outlets are grouped according to the ideological profile of their audiences, not by an
assessment of their content. For more information on the outlet groups, see Appendix A.
Stories coded as positive had at least twice as many positive as negative statements;
negative stories had at least twice as many negative as positive statements. N=1,812
stories.
Source: Content analysis of news stories from national newspaper websites, radio, cable
and network broadcasts and websites, and digital outlets about President Biden or his
administration, Jan. 21-March 21, 2021 (Monday-Friday).
“At 100 Day Mark: Coverage of Biden Has Been Slightly More Negative Than Positive,
Varied Greatly by Outlet Type”
PEW RESEARCH CENTER
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Early coverage of Biden administration much more focused on policy agenda than
leadership skills and
character
Across all outlet types, most news stories focused on
When reporting a story about a
specific topic, journalists can
use various frames to orient the
narrative. This study classifies
stories into one of two main
frames (whichever accounted
for more than 50% of the
story): the president’s
leadership and character, or his
policy and agenda. In the first
60 days of the Biden
administration, all three media
outlet groupings were much
more likely to frame their
stories around the president’s
policy agenda than his
character and leadership skills.

the Biden administration’s policy agenda rather than
on leadership and character
% of Biden administration stories that were framed around …
Policy/agenda
All stories

65%

Leadership/character
35%

Among outlets with a ...
Right-leaning
audience
Mixed audience
Left-leaning
audience

59
68
65

41
32
35

Note: Outlets are grouped according to the ideological profile of their audiences, not by an
assessment of their content. For more information on the outlet groups, see Appendix A.
N=1,812 stories.
Source: Content analysis of news stories from national newspaper websites, radio, cable
and network broadcasts and websites, and digital outlets about President Biden or his
administration, Jan. 21-March 21, 2021 (Monday-Friday).
“At 100 Day Mark: Coverage of Biden Has Been Slightly More Negative Than Positive,
Varied Greatly by Outlet Type”

Overall, roughly two-thirds of
PEW RESEARCH CENTER
the stories (65%) were framed
around Biden’s policy agenda.
That included majorities of stories from all three media groups, with right-leaning outlets the least
likely to do so, at 59%.
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The framing used by the news media in 2021 stands in contrast
to the framing used during the early days of the Trump
administration in 2017. Four years ago, around three-quarters of
stories about the new Trump administration (74%) were framed
around the president’s leadership and character, with very little
difference among media groupings.

How framing of stories
differed between the
early days of Biden and
Trump administrations
% of stories about each presidency
that were framed around …

35

Leadership/
character

65

Policy/agenda

74%

26%
Trump
2017

Biden
2021

Note: N=1,812 stories.
Source: Content analysis of news stories
from national newspaper websites, radio,
cable and network broadcasts and
websites, and digital outlets about
President Biden or his administration, Jan.
21-March 21, 2021 (Monday-Friday).
“At 100 Day Mark: Coverage of Biden Has
Been Slightly More Negative Than Positive,
Varied Greatly by Outlet Type”
PEW RESEARCH CENTER
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Assessment of the Biden administration varied by topic being addressed
The media’s assessment of the
Biden administration’s first 60
days didn’t just vary by the type
of outlet doing the reporting. It
also varied based on the topic
area being addressed, as well as
whether the framing of the
story was around the Biden
administration’s policy agenda
or leadership and character.

Immigration and political skills stories were much
more likely to have a negative than positive
assessment of Biden
% of Biden administration stories on each of the top five topics that had an
overall …
Positive
assessment
Economy

21%

Health care

29

Neither
54%

Negative
assessment
25%

53

17

Stories that addressed Biden’s
Immigration
15
34
51
political skills and management
and his administration’s efforts
Nominations/hires
30
33
36
on immigration were much
more likely to offer negative
Political skills
25
22
53
than positive assessments.
Roughly half of stories about
Note: Stories coded as positive had at least twice as many positive as negative statements;
Biden’s management and
negative stories had at least twice as many negative as positive statements. N=1,812
stories.
political skills (53%) had a
Source: Content analysis of news stories from national newspaper websites, radio, cable
negative assessment, while 25% and network broadcasts and websites, and digital outlets about President Biden or his
administration, Jan. 21-March 21, 2021 (Monday-Friday).
had a positive assessment and
“At 100 Day Mark: Coverage of Biden Has Been Slightly More Negative Than Positive,
22% had neither. When it came Varied Greatly by Outlet Type”
PEW RESEARCH CENTER
to the administration’s efforts
on immigration, 51% of stories
had a negative assessment and 15% had a positive assessment, while 34% offered neither a positive
nor a negative assessment.
Out of the five most commonly covered topic areas in Biden’s first 60 days, the one that saw more
positive than negative assessments was health care (29% positive, 17% negative, 53% neither
positive nor negative). Stories about the economy most likely had neither a positive nor a negative
assessment and were about as likely to have a negative (25%) as a positive assessment (21%).
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While the media’s overall
coverage of the Biden
administration’s early days
focused much more on the
president’s policy agenda than
his leadership skills and
character, negative
assessments were more
common in stories that focused
on the latter.

Stories framed around the Biden administration’s
leadership and character more likely to have negative
assessments than stories about policy agenda
% of Biden administration stories with each frame that had an overall …

Leadership/
character
Policy/agenda

Positive
assessment

Neither

Negative
assessment

29%

30%

41%

21

52

27

Stories framed around Biden’s
Note: Stories coded as positive had at least twice as many positive as negative statements;
negative stories had at least twice as many negative as positive statements. N=1,812
policy agenda mainly were
stories.
Source: Content analysis of news stories from national newspaper websites, radio, cable
neither positive nor negative:
and network broadcasts and websites, and digital outlets about President Biden or his
52% fell into this category,
administration, Jan. 21-March 21, 2021 (Monday-Friday).
“At 100 Day Mark: Coverage of Biden Has Been Slightly More Negative Than Positive,
while 21% had positive
Varied Greatly by Outlet Type”
assessments and 27% had
PEW RESEARCH CENTER
negative assessments. Stories
framed around Biden’s
leadership skills and character, on the other hand, were far more negative than positive (41% vs.
29%, with the remainder neither).
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2. News outlets with right-leaning audiences used fewer
types of sources than those with left-leaning or mixed
audiences
The sources journalists turn to are an important factor in any news story. Sources can affect the
specific information the public receives, as well as whether the assessment of a president’s
administration is positive or
negative.
This analysis measures the
presence or absence of 13
different types of sources in
each news story during Biden’s
first 60 days, ranging from
administration officials to
interest group representatives.
(The full list of source types can
be found here.) There could be
more than one source within
any source type – for example,
quotes from two
administration officials. At the
same time, some stories may
have used types of sources that
are not part of this analysis.

Most news stories about the Biden administration’s
early days cited at least two different source types
% of Biden administration stories that cited ___ source types
No
All stories

3%

One

Two or more

24%

72%

Among outlets with a ...
Right-leaning
audience

9

31

60

Mixed audience

2

23

75

Left-leaning
audience

2

23

75

Note: Outlets are grouped according to the ideological profile of their audiences, not by an
assessment of their content. For more information on the outlet groups, see Appendix A.
N=1,812 stories.
Source: Content analysis of news stories from national newspaper websites, radio, cable
and network broadcasts and websites, and digital outlets about President Biden or his
administration, Jan. 21-March 21, 2021 (Monday-Friday).
“At 100 Day Mark: Coverage of Biden Has Been Slightly More Negative Than Positive,
Varied Greatly by Outlet Type”
PEW RESEARCH CENTER

In the early days of the Biden
administration, media outlets with right-leaning audiences published fewer stories with two or
more source types than outlets with left-leaning or ideologically mixed audiences.
Among outlets with right-leaning audiences, 60% of stories about the new administration included
multiple source types, compared with three-quarters of stories published by outlets with leftleaning and mixed audiences (both 75%).
There was virtually no difference between left-leaning and mixed audience outlets in the number
of source types they relied on. Only 2% of the stories produced by each group of outlets featured
none of the source types examined, while 23% of each offered one source type.
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Among outlets with right-leaning audiences, by
comparison, 9% of stories featured none of the
source types examined, while roughly one-third
(31%) featured one source type.
Biden himself, or his administration, was the
most commonly cited source type. A large
majority (82%) of all stories cited Biden or his
administration. The next most common source
type cited was far less frequent – 32% of stories
cited experts or interest groups. About a quarter
of stories cited congressional Democrats (27%)
or congressional Republicans (23%), and onein-five (20%) cited another news source or
journalist.
Outlets with right-leaning audiences also stood
out from the other two groups in some of the
specific sources they included or did not include
in their coverage.

Most common type of source cited in
first 60 days of Biden news coverage
was the administration itself
% of Biden administration stories that cited each source
type

Biden/admin
Expert/interest
group
Congressional
Democrat

82%
32
27

Congressional
Republican

23

News media

20

Note: Multiple source types may appear in one story. Not all source
types studied shown. N=1,812 stories.
Source: Content analysis of news stories from national newspaper
websites, radio, cable and network broadcasts and websites, and
digital outlets about President Biden or his administration, Jan. 21March 21, 2021 (Monday-Friday).
“At 100 Day Mark: Coverage of Biden Has Been Slightly More
Negative Than Positive, Varied Greatly by Outlet Type”

PEW RESEARCH CENTER
In one notable example, only 17% of the stories
from outlets with right-leaning audiences used
sources identified as issue groups or experts.
The mixed-audience outlets were roughly twice as likely to cite these types of sources (doing so in
31% of stories), and outlets with left-leaning audiences did so at an even higher rate (39% of
stories).
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News outlets with right-leaning
audiences were also less likely
than the other two types of
outlets to cite Democratic
members of Congress and
members of the Biden
administration in their stories.
One type of source, however,
was far more likely to appear in
coverage by the right-audience
outlets: journalists and media
outlets other than the ones
producing the story. These
kinds of sources appeared in
35% of the stories published by
outlets with right-leaning
audiences, compared with 17%
in the left-leaning audience
group and 15% in the mixedaudience group.

News outlets with different audiences varied in the
types of sources they cited in coverage of Biden’s first
days in office
% of Biden administration stories that cited each source type
Among outlets with a ...
Left-leaning audience
84%

Mixed audience

Right-leaning audience

88%
70%

39

31
17

Biden/
admin

Expert/
interest group

35

30 27
16
Cong.
Dem.

24 24

20

Cong.
Rep.

17 15
News
media

Note: Outlets are grouped according to the ideological profile of their audiences, not by an
assessment of their content. For more information on the outlet groups, see Appendix A.
Multiple source types may appear in one story. Not all source types studied shown.
N=1,812 stories.
Source: Content analysis of news stories from national newspaper websites, radio, cable
and network broadcasts and websites, and digital outlets about President Biden or his
administration, Jan. 21-March 21, 2021 (Monday-Friday).
“At 100 Day Mark: Coverage of Biden Has Been Slightly More Negative Than Positive,
Varied Greatly by Outlet Type”
PEW RESEARCH CENTER

www.pewresearch.org

39
PEW RESEARCH CENTER

There were some shifts in
types of sources used in
Trump and Biden coverage
The total number of source
types Pew Research Center
measured during the early
months of the Trump
administration in 2017 was
smaller than the number
measured in 2021. As a result,
the average number of source
types cannot be compared
directly between the two
administrations. However, it is
possible to compare the
specific source types relied on
during the early days of both
administrations.

Coverage of Biden’s early days more likely to cite
experts and interest groups, less likely to cite other
news outlets
% of stories about each presidency that cited each source type
Biden 2021
Expert/interest
group
News media

32%
20%

Trump 2017
Expert/interest
group
News media

Right-leaning audience

26
35
Among outlets with a ...
Mixed audience
Left-leaning audience

Biden 2021
Expert/interest
group

News media

17%
31%
39%
35
15
17

Overall, media coverage of the
Biden administration was more
Trump 2017
likely to cite issue groups or
10
Expert/interest
experts than during Trump’s
26
group
32
first days as president. This was
the case regardless of outlet
41
News media
25
type. Issue groups or experts
39
were cited in 39% of the stories
Note: Outlets are grouped according to the ideological profile of their audiences, not by an
published by outlets with leftassessment of their content. For more information on the outlet groups, see Appendix A.
Multiple source types may appear in one story. Not all source types studied shown.
leaning audiences in the early
N=1,812 stories.
days of the Biden
Source: Content analysis of news stories from national newspaper websites, radio, cable
and network broadcasts and websites, and digital outlets about President Biden or his
administration, up from 32%
administration, Jan. 21-March 21, 2021 (Monday-Friday).
“At 100 Day Mark: Coverage of Biden Has Been Slightly More Negative Than Positive,
under Trump; 31% of stories
Varied Greatly by Outlet Type”
from outlets with ideologically
PEW RESEARCH CENTER
mixed audiences, up from 26%;
and 17% of stories from outlets
with right-leaning audiences with Biden, up from 10% in Trump’s early days.

www.pewresearch.org

40
PEW RESEARCH CENTER

Conversely, all three groups cited fewer journalists and other media outlets as sources in the Biden
administration’s early days than under Trump. While 41% of outlets with right-leaning audiences
did so in 2017, that percentage dropped to 35% this year, and among mixed-audience outlets, that
number dropped from 25% during the early days of the Trump administration to 15% this year.
The decrease was most dramatic among the left-leaning audience outlets (39% to 17%).
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About half of all news stories about Biden’s first 60
days in office mentioned Trump …
% of Biden administration stories that …

The transition between the
Trump and Biden
administrations was anything
but traditional. Trump declined
to acknowledge his electoral
defeat or meet with his
successor and repeatedly
claimed, without evidence, that
the election was stolen. Biden’s
inauguration came just two
weeks after a group of Trump
supporters stormed the U.S.
Capitol in an attempt to stop
the certification of Biden’s
victory.

Didn't
mention
Trump
52%

Mentioned
Trump
48%

… and those mentions were especially common in
stories about immigration and political skills
% of Biden administration stories about each of the top five topics that …
Didn't
mention Trump
Economy

71%

Mentioned
Trump
29%

Health care
63
37
Given these factors, it is
perhaps unsurprising that
Immigration
32
68
Trump was a prominent part of
Political skills
28
72
the media’s coverage of the first
days of the Biden
Nominations/hires
52
48
administration. Trump, in fact,
Note: Includes only mentions of Donald Trump, not members of his family or his former
was mentioned in about half of
administration. N=1,812 stories.
all stories examined in this
Source: Content analysis of news stories from national newspaper websites, radio, cable
and network broadcasts and websites, and digital outlets about President Biden or his
study – with almost no
administration, Jan. 21-March 21, 2021 (Monday-Friday).
differences by type of media
“At 100 Day Mark: Coverage of Biden Has Been Slightly More Negative Than Positive,
Varied Greatly by Outlet Type”
outlet. Among outlets with leftPEW RESEARCH CENTER
leaning audiences, Trump was
mentioned in 50% of the
stories about the new administration. Outlets with right-leaning audiences and those with
ideologically mixed audiences each mentioned Trump in 47% of stories.
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In news stories covering Biden’s early days in office, mentions of Trump were most often
associated with two topics. He appeared in 68% of stories about immigration and 72% of stories
dealing with political skills and management. Trump was mentioned in about half of stories (48%)
about presidential appointments and nominations and 37% of stories about health care. Among
the top five topics, Trump was least likely to be mentioned in stories about the economy (29%).
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3. Comparing early news coverage of Biden with that of past
administrations – among a smaller mix of outlets
Pew Research Center has analyzed news coverage of the beginning of each of the five presidential
administrations since President Bill Clinton in 1993. During that time, the news media
environment has changed dramatically, from expanded cable offerings to a plethora of digital news
sites. At the beginning of the Obama administration in 2009, researchers began to examine a
cross-section of the national news media environment as it existed in 1993 while also separately
studying a more expansive mix of news outlets based on the news media landscape at that time.
We carried this dual-pronged analysis through to the 2017 and now the 2021 study. In this longterm trend, we are able to compare topic, frame and overall assessment of each president and his
administration using the seven sampled media organizations that have persisted since 1993 – the
nightly evening news on ABC, CBS, NBC and PBS, as well as the print editions of The New York
Times, The Washington Post and Newsweek – across the first 60 days of each presidency (see
Methodology.
Since the smaller long-term 2021 sample has fewer sources than the main 2021 sample, figures
differ in some places. One particular area of difference lies in the assessment of the Biden
administration. While the main sample has a more negative than positive overall assessment of the
Biden administration (32% vs. 23% of stories; see Chapter 1 for more), the smaller sample for
long-term comparison has a more positive than negative assessment (27% vs. 19%). Still, in both
samples, the largest share of stories were neither positive nor negative. The five most common
topics and framing approaches are much more on par.
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Compared with the coverage among these seven
outlets in the first 60 days of the Trump,
Obama, Bush and Clinton presidencies,
assessments of Biden’s start in office were the
most likely to be neither positive nor negative,
with the positive slightly outweighing negative.
About a quarter of stories in this smaller sample
(27%) offered positive assessments of the Biden
administration, versus about two-in-ten (19%)
that offered negative assessments. But the
largest share (54%) were neither positive nor
negative.
As in the main sample, this stands in contrast to
the far more negative than positive mix of
assessments in the news stories about Trump’s
first 60 days in office (62% negative vs. 5%
positive).

Biden received similar share of positive
assessments in early news coverage as
the Bush and Clinton administrations
% of stories about each presidency that had an overall …
Positive assessment
Biden
2021
Trump
2017

27%
5

Clinton
1993

Negative assessment
54%

33

Obama
2009
Bush
2001

Neither

62

42
22
27

19%

38
49
44

20
28
28

Note: Stories coded as positive had at least twice as many positive
as negative statements; negative stories had at least twice as many
negative as positive statements. All other stories are coded as
neither. Not shown: 1% of stories in 1993 and 2001 that were
coded as satire. Numbers may not add up to 100% because of
rounding. 2021 N=247 stories.
Source: Content analysis of news stories from national print
newspapers, Newsweek and network TV shows covering the first 60
days of each administration.
“At 100 Day Mark: Coverage of Biden Has Been Slightly More
Negative Than Positive, Varied Greatly by Outlet Type”

Biden’s positive coverage sits at similar levels as
Clinton and Bush (27% and 22%, respectively).
PEW RESEARCH CENTER
The early days of these two presidencies had
higher shares that were negative (28% for both)
than for Biden. Early coverage of the Obama administration still stands apart as having far more
stories that were positive (42%) than any of the other four.
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With the start of the Biden administration, a
major shift back toward the Clinton and Bush
presidencies came in the way journalists framed
the coverage of the day’s events with far more
focus on policy and agenda than on leadership
and character.
Two-thirds of stories in the smaller 2021
sample (67%) were framed around policy and
agenda, while 33% were framed around
leadership and character. This is nearly
identical to the 65%-35% split during Bush’s
first 60 days and similar to the 58%-42% split
of Clinton’s early days.
Coverage of the Obama administration in this
sample was equally divided between these two
frames, while coverage of the first 60 days of
the Trump administration stood apart from the
others with a heavy orientation around
leadership and character – 69% of all stories.

Heavy focus on policy over leadership
in early Biden news coverage closely
mirrors coverage of Bush in 2001
% of stories about each presidency that were
framed around …

Biden
2021

Leadership/
character

Policy/
agenda

33%

67%

Trump
2017

69

Obama
2009
Bush
2001
Clinton
1993

31

50
35
42

50
65
58

Note: Prior to 2017, character and leadership frames were
separate. 2021 N=247 stories.
Source: Content analysis of news stories from national print
newspapers, Newsweek and network TV shows covering the first 60
days of each administration.
“At 100 Day Mark: Coverage of Biden Has Been Slightly More
Negative Than Positive, Varied Greatly by Outlet Type”
PEW RESEARCH CENTER
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Stories about each president
were classified by subject
matter into three broad topic
categories (in 2021, 47
specific topics were studied):
domestic issues, foreign affairs,
and the president’s
management and political
approach.
In the early days of 2021,
domestic issues dominated, as
the coronavirus pandemic
pervaded much of the news
coverage. Fully 68% of stories
in this smaller, long-term
sample were oriented around
domestic issues, versus 17%
around foreign affairs and 15%
around personal issues of
management and politics.

News coverage of Biden gave more prominence to
domestic issues than in past administrations
% of stories about each presidency in each broad topic category
Domestic
issues
Biden
2021
Trump
2017
Obama
2009

68%
36

56
51

15%

40

16

Bush
2001
Clinton
1993

17%
24

39

President's
management/
pol. approach

Foreign
affairs

44
18
20

22
26

Note: Stories that did not fall into one of these three categories not shown. 2021 N=247
stories.
Source: Content analysis of news stories from national print newspapers, Newsweek and
network TV shows covering the first 60 days of each administration.
“At 100 Day Mark: Coverage of Biden Has Been Slightly More Negative Than Positive,
Varied Greatly by Outlet Type”
PEW RESEARCH CENTER

This is far less focus on the personal and political than during early coverage of either Trump or
Obama (40% and 44%, respectively) and more in line with the level President Bush saw in 2001
(22%). One thing that remained consistent across all five administrations is having foreign affairs
account for a small share of the total coverage – never above 24%.
As discussed in Chapter 1, one major component of early coverage of the Biden administration was
the pervasive presence of the pandemic. While COVID-19 was not coded for in the smaller
comparative sample, its impact is seen in the specific topic areas getting the most attention. Health
care received higher levels of attention during Biden’s first 60 days than in early coverage of the
four past presidencies: 18% of stories were about health care, roughly on par with the 22% about
the economy.
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4. Most Americans have been following news about the
Biden administration closely
In addition to the analysis of the media coverage of the early days of the Biden administration, this
project for the first time includes a survey component in order to study Americans’ sense of the
news coverage of the new administration based on their different media diets.
To do this, the survey, conducted March 8-14, 2021, asked respondents to indicate whether they
got political news in the past week from each of 25 national news outlets (see Appendix A for
details). These are the same outlets included in the content analysis study.8

Roadmap to Part 2 of this report
Part 2 of this study examines Americans’ views and perceptions of the coverage of the early days of the
administration. Here, Americans are grouped according to the audience makeup of the outlets that they
turned to for political news in the past week. The study focuses on six groups in this section, based on the
25 outlets asked about: those whose media diets are only on the right, those whose media diets tend
toward the right, those whose media diets are neither on the left nor the right, those whose media diets
tend toward the left, and those whose media diets are only on the left. Categorizing Americans by their
media diet in this way can show how views of news coverage and current events can be connected to one’s
news choices (see Appendix A for more detail).

The survey time period (March 8-14, 2021) aligns with days 48-54 of the Biden administration – ending just prior to the end of the content
study on day 60 (not including inauguration day) on March 21, 2021. The full methodology can be found here.
8
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Respondents were then grouped into six groups based on the audience makeup of the outlets they
turn to for political news. These outlets are classified in the content study as having a left-leaning,
right-leaning or mixed audience.
The largest segment of U.S. adults (41%) have media diets that are neither on the left nor on the
right – they might turn to outlets with left-leaning and right-leaning audiences at roughly similar
rates, or they might turn more
toward outlets with mixed
About one-in-ten Americans have media diets only on
audiences. The next largest
the right or only on the left
group (26%) includes those
% of U.S. adults whose media diets …
who have media diets that tend
Did not
toward the left but include
Are
Tend
Are neither
Tend Are only get news
only on
toward
left nor
toward on the from any
some outlets with right-leaning
the left
the left
right
the right
right sources
and/or mixed audiences as
10%
26
41
5
9
9
well. One-in-ten adults turn
only to outlets with left-leaning
audiences, 9% look only to
Note: Media diets are grouped based on which of 25 news outlets respondents turned to
for political news in the past week; see Appendix A for more information on each group.
outlets with right-leaning
Source: Survey of U.S. adults conducted March 8-14, 2021.
audiences, and 5% tend to go to “At 100 Day Mark: Coverage of Biden Has Been Slightly More Negative Than Positive,
outlets with audiences that lean Varied Greatly by Outlet Type”
PEW RESEARCH CENTER
to the right.9
Additionally, 9% of respondents did not get political news in the past week from any of the 25
outlets asked about. This group is less likely to follow news about a variety of topics and is not
included in most of the analysis in this report.
The demographic makeup of these media diet groups varies.

The share who tend toward the right is much smaller than the share who tend toward the left in part because there are fewer outlets that
reached the threshold for inclusion in the study with right-leaning audiences (see Appendix A for more information on the news outlets that
were included in this study).
9
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Looking at the groups by party identification, almost one-in-five Republicans and those who lean
toward the GOP (19%) have media diets that are only on the right (vs. 1% of Democrats and
Democratic leaners), and Democrats are more likely than Republicans to have media diets only on
the left (15% vs. 4%). Another large portion of Democrats (41%) have media diets that tend toward
the left, compared with 9% of Republicans.

Demographic profile and party of media diet groups
% of U.S. adults whose media diets …
Rep/
Lean
Rep

Dem/
Lean
Dem

Are only on the right

19%

Tend toward the right

Ages
Men Women 18-29 30-49 50-64

65+

White Black Hispanic Asian*

1%

10%

9%

4%

7%

11%

13%

12%

2%

5%

6%

9

2

6

5

3

3

7

8

6

4

4

1

Are neither left nor right

48

35

39

42

38

37

47

42

38

55

41

33

Tend toward the left

9

41

28

25

28

28

22

27

25

29

28

38

Are only on the left

4

15

10

10

15

13

7

6

11

6

10

13

Didn’t get news from any
sources

10

6

8

10

12

12

7

4

9

5

13

8

*Asian adults were interviewed only in English.
Note: Media diets are grouped based on which of 25 news outlets respondents turned to for political news in the past week; see Appendix A
for more information on each group. White, Black and Asian adults include those who report being only one race and are not Hispanic.
Hispanics are of any race.
Source: Survey of U.S. adults conducted March 8-14, 2021.
“At 100 Day Mark: Coverage of Biden Has Been Slightly More Negative Than Positive, Varied Greatly by Outlet Type”
PEW RESEARCH CENTER

But substantial portions of those who identify with or lean toward each party – including nearly
half of Republicans (48%) and about a third of Democrats (35%) – have media diets that do not
tend to the left or the right.
Aside from party identification, younger Americans are more likely than those older than them to
have a media diet that is only on the left, while older Americans are more likely to have a media
diet only on the right. And White adults are more likely than Black adults to turn to news outlets
with exclusively right-leaning or left-leaning audiences, while Black adults are more inclined
toward a more mixed news diet.
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Most U.S. adults paying at least fairly close attention to Biden administration actions
Overall, a majority of Americans have paid
attention to news about the Biden
administration as well as to two other major
storylines in the news.
About one-in-five U.S. adults (22%) said at the
time of the survey that they had been following
news about the Biden administration very
closely, with another 44% following it fairly
closely. Meanwhile, 27% of Americans had been
following news about the COVID-19 vaccine
distribution very closely (another 44% were
following fairly closely), and 22% said they were
following news about the aftermath of the Jan.
6 Capitol riot very closely (with 36% following
fairly closely).

About two-thirds of Americans paying
at least fairly close attention to news
about Biden’s early actions
% of U.S. adults who have been following news about
each topic
Very
closely

Fairly
closely

NET

Distribution of the
COVID-19 vaccine
in the U.S.

27%

44%

70%

Actions & initiatives
of the Biden
administration

22

Aftermath of the
Jan. 6 Capitol riot

22

44

36

66

58

Source: Survey of U.S. adults conducted March 8-14, 2021.
“At 100 Day Mark: Coverage of Biden Has Been Slightly More
Negative Than Positive, Varied Greatly by Outlet Type”
PEW RESEARCH CENTER
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There is some difference in attention to the
Biden administration’s actions across media
diet groups. Three-in-ten Americans whose
news diet is exclusively on the right said they
had been following the actions and initiatives of
the Biden White House very closely, nearly
double the 16% following the administration
very closely in the group that gets news only
from sources with left-leaning audiences.
Individuals with a more mixed news diet were
about in the middle, with 21% following the
Biden administration’s actions very closely.

Americans who turn only to outlets with
left-leaning audiences least likely to be
following Biden news very closely
% of U.S. adults who have been following news about the
actions and initiatives of the Biden administration very
closely
Among those whose
media diets ...
Are only on
the right

30%

Tend toward
the right
Are neither left
nor right

25
21

Tend toward
the left
Are only on
the left

27
16

Note: Media diets are grouped based on which of 25 news outlets
respondents turned to for political news in the past week; see
Appendix A for more information on each group. Those who did not
report getting news from any of the 25 sources asked about not
shown.
Source: Survey of U.S. adults conducted March 8-14, 2021.
“At 100 Day Mark: Coverage of Biden Has Been Slightly More
Negative Than Positive, Varied Greatly by Outlet Type”
PEW RESEARCH CENTER
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Americans’ awareness of news about specific initiatives of the Biden administration varies
A number of key events related
to the new Biden
administration occurred in the
weeks leading up to and during
the March 8-14 survey period.
These included the following:
▪

▪

▪

▪

▪

Americans heard far more about stimulus bill and
vaccine distribution efforts than about other efforts
% of U.S. adults who have heard or read a lot about each of the following
efforts of the Biden administration
Passage of an economic
stimulus bill

77%

Biden signed the $1.9
Distribution of the COVID-19
74
vaccine to Americans
trillion stimulus package on
Using executive actions to
March 11, after it made its
reverse many Trump admin
52
policies
way through both houses of
Congress.
Reopening of schools
35
Vaccine distribution was
Rejoining international orgs
quickly ramping up, and by
31
and agreements
the first week in March, the
Reforming immigration policy
nation was averaging 2
30
million doses a day. On
Pursuing talks with Iran 10
March 11, Biden gave his
first prime-time address on
Source: Survey of U.S. adults conducted March 8-14, 2021.
“At 100 Day Mark: Coverage of Biden Has Been Slightly More Negative Than Positive,
vaccine distribution.
Varied Greatly by Outlet Type”
In December, Biden
PEW RESEARCH CENTER
announced a goal of
opening most K-12 schools
in the first 100 days of his presidency.
As the number of migrants, particularly children, built up at the southern border, media
coverage intensified. House Speaker Nancy Pelosi described the situation as a “humanitarian
crisis” on March 14.
The Biden administration used executive actions to reverse a number of policies put into place
by the Trump administration.

Of seven specific efforts presented in the survey, the passage of the economic stimulus bill and the
distribution of the COVID-19 vaccine topped the list as the ones that were gaining the most
attention. Nearly eight-in-ten U.S. adults (77%) said they had heard a lot about the stimulus
package, while 74% had heard a lot about vaccine distribution. Roughly half of U.S. adults (52%)
said they have heard a lot about Biden’s use of executive actions to reverse many Trump
administration policies. Fewer had heard a lot about the reopening of schools (35%), rejoining
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international organizations and agreements (31%) or the reforming of immigration policy (30%),
and just 10% said they had heard a lot about pursuing talks with Iran.
Media diet groups differed substantially in how much they had heard about these topic areas.
Those in the group with a right-only media diet were most likely to say they had heard a lot about
Biden’s use of executive actions (79%), nearly twice the share as those who turn only to outlets
with left-leaning audiences (42%). This group with a right-only media diet also was about twice as
likely as the group with a left-only media diet to have heard a lot about immigration reform efforts
(45% vs. 21%).
The one storyline the groups with media diets on the left or tending left had heard considerably
more about than the right-only and tend-right groups was vaccine distribution. Three-quarters of
those who turn only to outlets with left-leaning audiences had heard a lot about the vaccine
rollout, as had 85% of those whose media diet tends toward the left. That compares with 59% of
the group with a right-only media diet and 64% of the group whose media diet tends toward the
right.
Awareness of news about the economic stimulus bill was more consistent across groups. About
three-quarters (73%) or more of all five media diet groups said they had heard a lot about the
stimulus bill.
The two topics most Americans were most likely to have heard a lot about are largely in line with
the analysis of coverage in Part I, where the economy and health care were the two leading topics
covered during the period studied.
Further, the differences based on media diet in what Americans hear a lot about in some cases
reflects more coverage from outlets with left- or right-leaning audiences. The topic of immigration,
for example, was more likely to be covered by outlets with right-leaning audiences, and Americans
who got political news exclusively from those outlets in this survey were about twice as likely to
have heard a lot about the efforts to reform immigration policy than those turning only to outlets
with left-leaning audiences (45% vs. 21%). The topic of health care, on the other hand, was covered
at a higher rate by outlets with left-leaning audiences, and Americans with media diets only on the
left or tending toward the left were more likely to have heard a lot about the COVID-19 vaccine
distribution than those with only-right and tend-right media diets.
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Americans who only get news from outlets with right-leaning audiences are more
likely to have heard about Biden’s executive actions
% of U.S. adults who have heard a lot about each of the following efforts of the Biden administration
Among those whose media diets …
Are only on
the left

Tend toward
the left

Are neither
left nor right

Tend toward
the right

Are only on
the right

78%

86%

77%

73%

73%

75

85

76

64

59

42

50

50

67

79

Reopening of schools
Rejoining international orgs and
agreements

33

44

38

31

23

25

37

28

37

39

Reforming immigration policy

21

26

31

41

45

Pursuing talks with Iran

6

9

10

14

14

Passage of an economic stimulus bill
Distribution of the COVID-19 vaccine to
Americans
Using executive actions to reverse many
Trump admin policies

Note: Media diets are grouped based on which of 25 news outlets respondents turned to for political news in the past week; see Appendix A
for more information on each group. Those who did not report getting news from any of the 25 sources asked about not shown.
Source: Survey of U.S. adults conducted March 8-14, 2021.
“At 100 Day Mark: Coverage of Biden Has Been Slightly More Negative Than Positive, Varied Greatly by Outlet Type”
PEW RESEARCH CENTER
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Across media diets, Americans report seeing far more news related to Biden’s policy
agenda than character
Roughly seven-in-ten Americans overall (69%)
said in the March survey they had been seeing
more news related to Biden’s policy positions
and agenda than to his character and leadership
skills.
This is an area of broad consistency across
those with varying media diets. Americans who
turn only to or tend to get news from outlets
with left-leaning audiences were the most likely
to say they had seen more news about Biden’s
policy positions (79% and 77%, respectively).
Still, a majority of those who consume news
only from sources with right-leaning audiences
(62%) said the same.
These responses are also in line with the
findings from the study of news coverage in
Part I, which showed a heavier focus on Biden
and his administration’s policy and agenda than
on character and leadership skills, including a
majority of stories from outlets with left-leaning
audiences, right-leaning audiences and mixed
audiences.

Across all media diet groups, more have
seen coverage focused on Biden’s policy
positions than his character
% of U.S. adults who say they have seen more about
Biden’s ___ in news they are getting about the Biden
administration
Among those
whose media
diets ...

Character
and leadership
skills

Policy
positions and
agenda

35%

62%

Tend toward
the right

29

68

Are neither left
nor right

31

66

Are only on
the right

Tend toward
the left

21

Are only on
the left

18

77
79

Note: Respondents who did not give an answer not shown. Media
diets are grouped based on which of 25 news outlets respondents
turned to for political news in the past week; see Appendix A for
more information on each group. Those who did not report getting
news from any of the 25 sources asked about not shown.
Source: Survey of U.S. adults conducted March 8-14, 2021.
“At 100 Day Mark: Coverage of Biden Has Been Slightly More
Negative Than Positive, Varied Greatly by Outlet Type”
PEW RESEARCH CENTER
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5. Many Americans say early media assessments of Biden
administration were mostly positive, fair and accurate
On balance, many Americans sense that the early assessments of the Biden administration have
been largely positive, and majorities say that the news coverage has been mostly accurate and fair.
But when it comes to specific issue areas the administration has focused on, whether people have
seen mostly positive, negative or mixed evaluations in the news often varies sharply based on
where they get their news, according to the survey conducted March 8-14, 2021.
From what they’ve seen and heard in the news,
Americans say the early assessments of the
Biden administration have been more positive
than negative. Just under half (46%) say that
the early coverage they’ve seen about the Biden
administration has offered mostly positive
assessments, while far fewer – 14% – say the
news they’ve come across has given mostly
negative assessments. About four-in-ten (39%)
say the assessments have been about an even
mix of positive and negative.
When asked about whether the coverage of
Biden is accurate and fair, large majorities of
Americans say that it has been both. About
seven-in-ten (69%) say that the news coverage
they have seen about the Biden administration
has been mostly accurate as opposed to mostly
inaccurate (26%), and 76% say that coverage
has been mostly fair, as opposed to mostly
unfair (21%).

Just under half of U.S. adults say early
coverage of the Biden administration
has been mostly positive …
% of U.S. adults who say they have seen ___
assessments of the Biden administration in the news

Mostly
positive

About an
even mix

Mostly
negative

46%

39%

14%

… and majorities say coverage of Biden
administration has been accurate, fair
% of U.S. adults who say the news coverage they have
seen of the Biden administration has been …

0

Mostly
accurate

Mostly
inaccurate

69%

26%

Mostly
fair

Mostly
unfair

76

21

Note: Respondents who did not give an answer not shown.
Source: Survey of U.S. adults conducted March 8-14, 2021.
“At 100 Day Mark: Coverage of Biden Has Been Slightly More
Negative Than Positive, Varied Greatly by Outlet Type”
PEW RESEARCH CENTER
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Those who turn only or mostly to outlets whose
audiences lean right politically are much more
likely to say they see negativity toward Biden in
the news, though substantial portions of these
groups also say that the coverage has been
mostly positive.
More than half (55%) of those who tend toward
the left in their news diet say assessments have
been mostly positive, while another 40% say it
has been an even mix. Americans who turn only
to sources with left-leaning audiences are more
evenly divided between those who say the news
they’ve seen has been mostly positive (45%) and
those who say the assessments have been a
pretty even mix (47%). But very few in either of
these groups say they have seen mostly negative
evaluations of Biden (4% and 6%, respectively).
Meanwhile, about a third of U.S. adults who
turn only to sources with right-leaning
audiences (35%) say the news they’ve seen has
mostly offered negative assessments of Biden.
The same is true of those whose media diets
tend toward the right (32% say coverage has
been mostly negative).

Across all media diet groups, substantial
portions say early news assessments of
Biden have been mostly positive
% of U.S. adults who say they have seen ___
assessments of the Biden administration in the news
Among those whose
media diets ...

Mostly
positive

About an
even mix

Mostly
negative

Are only on
the right

42%

22%

35%

Tend toward
the right

43

24

32

Are neither left
nor right

46

Tend toward
the left
Are only on
the left

55
45

38

15
40

47

4
6

Note: Respondents who did not give an answer not shown. Media
diets are grouped based on which of 25 news outlets respondents
turned to for political news in the past week; see Appendix A for
more information on each group. Those who did not report getting
news from any of the 25 sources asked about not shown.
Source: Survey of U.S. adults conducted March 8-14, 2021.
“At 100 Day Mark: Coverage of Biden Has Been Slightly More
Negative Than Positive, Varied Greatly by Outlet Type”
PEW RESEARCH CENTER

Americans whose news diets are more in the middle or mixed fall somewhere in between the other
groups when it comes to the share who say the coverage has been mostly negative (15%).
Americans’ sense of more positive rather than negative coverage stands in some contrast to the
content analysis of coverage, which tilted more negative than positive. Still, the differences by
media diet match the general pattern of coverage from outlets with right-leaning or left-leaning
audiences: Those with a left-only diet are most likely to sense positive or evenly mixed coverage,
and the group with a right-only diet have seen a greater degree of negative coverage.
Beyond the assessment of how the administration was doing in these early days, majorities in each
media diet group say the news coverage they’ve seen about the Biden administration thus far has
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been fair rather than unfair,
although those with media
diets on the left are more likely
than those with media diets on
the right to say this.
More than eight-in-ten
Americans whose media diets
include only outlets with leftleaning audiences or tend
toward the left say the coverage
they’ve seen has mostly been
fair. That sentiment is shared
by 59% of those whose media
diets are only on the right and
63% whose diets tend toward
the right. Roughly threequarters of those with media
diets in the middle (73%) say
the coverage they’ve seen has
been fair.

Close to half or more of each media diet group say
early news coverage about Biden has been fair and
accurate
% of U.S. adults who say the news coverage they have seen of the Biden
administration has been mostly …
Among those whose
media diets ...
Are only on
the right
Tend toward
the right
Are neither
left nor right

Accurate

Inaccurate

Fair

Unfair

46%

50%

59%

36%

53

43

63

34

66

Tend toward
the left

86

Are only on
the left

81

30

73
11

15

89
85

24
11
12

Note: Respondents who did not give an answer not shown. Media diets are grouped based
on which of 25 news outlets respondents turned to for political news in the past week; see
Appendix A for more information on each group. Those who did not report getting news from
any of the 25 sources asked about not shown.
Source: Survey of U.S. adults conducted March 8-14, 2021.
“At 100 Day Mark: Coverage of Biden Has Been Slightly More Negative Than Positive,
Varied Greatly by Outlet Type”

There is somewhat less
consensus around the accuracy
PEW RESEARCH CENTER
of coverage. Those who only get
news from outlets with rightleaning audiences are the most likely to say they have seen inaccurate coverage (50%), while large
majorities of those whose media diets tend toward the left say coverage has been accurate.
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Public is more divided on news assessments of specific Biden administration issue areas
For three of seven specific
Biden administration policy
priorities asked about, at least
half of respondents who had
heard about them said the
coverage they saw was mostly
positive: distribution of the
COVID-19 vaccine, the passage
of the economic stimulus bill
and rejoining international
organizations and agreements.

Of specific Biden administration initiatives, Americans
say coverage of vaccine distribution is most positive
Among U.S. adults who have heard about each of the following efforts of the
Biden administration, % who say the news they have seen about it has been …
Mostly
negative
Distribution of the COVID-19
vaccine to Americans
Passage of an economic
stimulus bill
Rejoining international orgs.
and agreements
Using executive actions to
reverse many Trump admin.
policies

Mostly
positive

About an
even mix

65%

25%

9%
14
17
26

56
52
42

29
30
30

Of those who have heard of
Reopening of schools
each topic, 65% say that the
18
38
43
coverage of the vaccine
Reforming immigration policy
26
34
39
distribution has been mostly
positive, and 56% say the same
Pursuing talks with Iran
25
26
47
of the coverage of the economic Note: Respondents who did not give an answer not shown.
Source: Survey of U.S. adults conducted March 8-14, 2021.
stimulus bill. For the topics of
“At 100 Day Mark: Coverage of Biden Has Been Slightly More Negative Than Positive,
the administrations’ pursuit of
Varied Greatly by Outlet Type”
talks with Iran and reformation PEW RESEARCH CENTER
of immigration policy, far fewer
of those who have heard about
it say that coverage of each topic has been mostly positive, with some saying that it has been
mostly negative (about a quarter for each topic) and a plurality saying that they saw an even mix of
positive and negative coverage.
Americans with media diets only on the right are more likely than those with media diets only on
the left to say they have seen negative coverage of several major initiatives of the Biden
administration – from the passage of the economic stimulus bill, to efforts at immigration reform,
to the reopening of schools. For example, 42% of those with media diets only on the right say that
coverage they have seen of the economic stimulus bill has been mostly negative, versus just 4%
among the group with a media diet only on the left who say the same.
Those who consume media exclusively from outlets with left-leaning audiences are far more likely
than the right-only group to see the coverage of these topics as positive. For example, 57% of the
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left-only group say that the coverage they’ve seen of the Biden administration using executive
actions to reverse policies of the Trump administration has been mostly positive, versus just 17%
of the right-only group who say the same.
Americans’ view that vaccine distribution received the most positive coverage is in line with the
content analysis findings, which show that health care was the only topic (of the five most common
topics) to have more stories that had a positive assessment of the Biden administration than a
negative one. For the other common topics – just like assessment of news coverage of the
administration overall – Americans’ assessment of the coverage as more positive than negative
stands in contrast to the content studied. For the other four most common topics – economy,
immigration, political skills and nominations/hires – there was either about an equal portion of
negative and positive stories or were more negative than positive stories.
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Americans differ by media diet on tone of news coverage they’ve seen of specific
Biden administration issues during early days of Biden’s presidency
Among U.S. adults who have heard about each of the following efforts of the Biden administration, % who say the
news they have seen about it has been …

Note: Media diets are grouped based on which of 25 news outlets respondents turned to for political news in the past week; see Appendix A
for more information on each group. Those who did not report getting news from any of the 25 sources asked about not shown. Those whose
media diets tend toward the right and the left not shown. Respondents who did not give an answer are not shown.
Source: Survey of U.S. adults conducted March 8-14, 2021.
“At 100 Day Mark: Coverage of Biden Has Been Slightly More Negative Than Positive, Varied Greatly by Outlet Type”
PEW RESEARCH CENTER
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Most Americans say Biden’s relationship with the media is
healthy
One major narrative throughout the Trump presidency was the
tension between Donald Trump and the news media. Trump
regularly criticized both the news media generally and
individual outlets, referring often to “fake news” and calling
news media outlets the “enemy of the people.” Americans were
well aware of this tension. In a 2017 survey, a strong majority
(83%) said that the relationship between Trump and the media
was generally unhealthy.
There has not been the same kind of attention to the
relationship between the news media and the Biden
administration, and indeed, about two-thirds of Americans
(66%) say that relationship between the two is generally
healthy.

About two-thirds of U.S.
adults say relationship
between Biden and the
media is healthy
% of U.S. adults who say that the
relationship between the Biden
administration and the U.S. news
media is generally …

Unhealthy
32%
Healthy
66%
No
answer
2%
Source: Survey of U.S. adults conducted
March 8-14, 2021.
“At 100 Day Mark: Coverage of Biden Has
Been Slightly More Negative Than Positive,
Varied Greatly by Outlet Type”
PEW RESEARCH CENTER
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This sentiment is especially widespread among
those whose news diets include outlets with
left-leaning audiences. But those with media
diets that tend toward or are exclusively on the
right feel differently: Six-in-ten or more in
those two groups say that relationship is
generally unhealthy.

Americans’ sense of the Biden-media
relationship differs based on news diet
% of U.S. adults who say that the relationship between
the Biden administration and the U.S. news media is
generally …
Among those whose
media diets ...
Unhealthy

The 2017 survey found that large majorities of
both Democrats and Republicans said the
relationship between Trump and media was
unhealthy (media diet groupings were not a
part of the 2017 survey).

Healthy

Are only on
the right

68%

30%

Tend toward
the right

60

38

Are neither left
nor right

34

64

Tend toward
the left

14

86

Are only on
the left

18

80

Note: Media diets are grouped based on which of 25 news outlets
respondents turned to for political news in the past week; see
Appendix A for more information on each group. Those who did not
report getting news from any of the 25 sources asked about not
shown. Respondents who did not give an answer are not shown.
Source: Survey of U.S. adults conducted March 8-14, 2021.
“At 100 Day Mark: Coverage of Biden Has Been Slightly More
Negative Than Positive, Varied Greatly by Outlet Type”
PEW RESEARCH CENTER
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6. Americans differ by news diet on which Biden
administration issues get too much coverage, which get too
little
The survey asked respondents
whether five different priorities
of the Biden White House are
getting too much attention, too
little attention or the right
amount of attention from the
news media as a whole during
the early days of the
administration.
The COVID-19 pandemic is the
only issue that a majority of
Americans (58%) say is getting
the right amount of coverage,
although more people say the
pandemic is getting too much
attention (28%) than too little
(13%).

Majority of Americans say COVID-19 outbreak gets
right level of attention; less consensus on other issues
% who say news organizations are giving ___ to each of these issues that
the Biden administration has focused on
Too little
attention

Too much
attention

Right amount
of attention

28%

36%

35%

Racial inequality
The coronavirus
outbreak
Climate policy

13

28

39

Immigration

43

The U.S. economy

44

24
18
8

58
35
37
47

Source: Survey of U.S. adults conducted March 8-14, 2021.
“At 100 Day Mark: Coverage of Biden Has Been Slightly More Negative Than Positive,
Varied Greatly by Outlet Type”
PEW RESEARCH CENTER

When it comes to racial
inequality, there is no clear consensus: 28% say the issue continues to get too little attention, 36%
say it gets too much attention and 35% say the level of coverage given to racial inequality is about
right.10
On the three other topics (climate policy, immigration and the U.S. economy), more Americans say
these issues are receiving too little coverage than too much. And in all three cases, about a third or
more of U.S. adults say the issues are receiving about the right amount of coverage.
These opinions differ sharply based on people’s media diets. Majorities of those who get political
news only from outlets with right-leaning audiences say that racial inequality (75%), climate policy

This survey was conducted March 8-14, 2021, before the fatal shooting of six Asian women and two other people in the Atlanta area on
March 16 and before the trial of Derek Chauvin began on March 29.
10
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(64%) and the coronavirus outbreak (57%) are receiving too much attention, compared with no
more than 13% who say this among news consumers on the left side of the media ecosystem.
Meanwhile, most of those with a right-only media diet say the U.S. economy (77%) and
immigration (59%) are getting too little attention, compared with far fewer among those who get
their news only from outlets with left-leaning audiences (23% and 37%, respectively).
The prevailing view among those with a left-only media diet is that the U.S. economy (68%), the
coronavirus outbreak (75%) and immigration (50%) are getting about the right amount of

Those with a media diet only on the right say race, climate, COVID-19 get too much
news coverage
% who say news organizations are giving ___ to each of these issues that the Biden administration has focused on
Too little attention

Right amount of attention

Too much attention

AMONG THOSE WHOSE MEDIA DIETS ARE ...
Only on the left
The U.S. economy

23%

Immigration

37

50

57

Climate policy

36

43

Racial inequality
The coronavirus
outbreak

68%

11

42

75

Neither left nor right
8%

48

12

44

6

13

13

43

14

8

35

34

22

Only on the right

37

36

55

77

20

27

41

30

59

12

23

9 14

13

16 6

16

23

64

75

29

57

Note: Media diets are grouped based on which of 25 news outlets respondents turned to for political news in the past week; see Appendix A
for more information on each group. Those who did not report getting news from any of the 25 sources asked about not shown. Those whose
media diets tend toward the right and the left not shown.
Source: Survey of U.S. adults conducted March 8-14, 2021.
“At 100 Day Mark: Coverage of Biden Has Been Slightly More Negative Than Positive, Varied Greatly by Outlet Type”
PEW RESEARCH CENTER

coverage. A clear majority (57%) say climate policy gets too little attention, while people in the leftonly group are evenly divided over whether racial inequality is getting too little attention (43%) or
the right amount (42%).
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Those with a media diet in the middle – neither on the left nor the right – vary more in their views
of the attention devoted to these issues. The one topic that more than a third in this group say is
getting too much attention is racial inequality (41%), although another 36% say it is getting the
right amount. Those with a media diet in the middle are also divided on whether climate policy is
getting the right amount of attention (37%) or too little (34%) and whether the U.S. economy is
getting the right amount of attention (43%) or too little (48%).
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Americans differ on what topic is getting the most attention from their main news sources
during Biden’s early days
The survey also asked
Americans which of these five
issues is getting the most
attention from their main news
sources (rather than the news
media overall).
There is no clear consensus
among those who only get
political news from outlets with
right-leaning audiences. About
a third in this group (34%) say
their news sources are covering
immigration the most out of
the five issues, followed by 27%
who choose the coronavirus
outbreak and 21% who say they
see the most coverage of the
U.S. economy. Fewer say racial
inequality (13%) or especially
climate policy (3%) are getting
the most attention.

Right-only media group more divided than others on
which story their sources have focused on most
Of the issues that the Biden administration has focused on, % who say their
main news sources are giving the most attention to …
AMONG THOSE WHOSE MEDIA DIETS ARE ...
Only on
the left
The coronavirus
outbreak
The U.S. economy
Racial inequality

Neither left
nor right

Only on
the right

53%

27%

64%
20
9

21
11

Immigration

5

10

Climate policy

2

3

21
13
34
3

Note: Media diets are grouped based on which of 25 news outlets respondents turned to
for political news in the past week; see Appendix A for more information on each group.
Those who did not report getting news from any of the 25 sources asked about not shown.
Those whose media diets tend toward the right and the left not shown.
Source: Survey of U.S. adults conducted March 8-14, 2021.
“At 100 Day Mark: Coverage of Biden Has Been Slightly More Negative Than Positive,
Varied Greatly by Outlet Type”
PEW RESEARCH CENTER

Among those with media diets
only on the left, nearly twothirds (64%) say the coronavirus is the most covered of the five topics. People in this left-only
group are much less likely than those whose news diets are only on the right to name immigration
as the topic getting the most attention (5% vs. 34%). People on the left side of the media ecosystem
are no more likely than those on the right to say racial inequality (9%) or climate policy (2%) are
getting the most attention from their news sources.
Like those on the left, news consumers with media diets in the middle (neither on the left nor the
right) are most likely to say the pandemic is getting the most attention from their main news
sources (53%), with the economy next at 21%.
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While the list of topics asked about here differs somewhat from those in the study of news
coverage in Part 1, these assessments of what their main sources are giving the most attention for
each media diet group align fairly closely with the share of coverage devoted to each. The
coronavirus was very prevalent throughout coverage in the outlets with left-leaning and mixed
audiences, with the economy as the top specific topic area. Among the outlets with right-leaning
audiences, immigration was the most covered topic area.
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The importance placed on sources
One way in which coverage differs across the
news outlet groups is the types of sources cited
in their news stories. Most Americans –
including similar shares across media diet
groups – say they pay at least somewhat close
attention to the sources cited in a news story.
About one-in-five of all U.S. adults (22%) pay
very close attention to sources, while another
45% pay somewhat close attention. No more
than 35% of respondents in any media diet
group say they do not pay close attention.
When asked about six possible factors in
evaluating the trustworthiness of a story,
Americans also rank the sources cited relatively
highly. Half of Americans say which news
organization publishes a story is very important
in determining whether it is trustworthy, and
47% say the same about the sources cited. U.S.
adults are far more likely to give high
importance to these factors than they are to put
a lot of stock in one’s gut instinct about a story
(30%), the journalist who reported it (24%), the
person who might have shared it with them
(23%) or the response on social media (6%).

Most Americans pay at least some
attention to sources cited in news
stories
% of U.S. adults who say they ____ pay attention to the
sources cited in a news story
Very
closely

Somewhat
closely

22%

45%

Not too Not at all
closely closely
24%

9%

% of U.S. adults who say that each of the following is
very important in deciding whether a news story is
trustworthy
The news organization
that publishes it

50%

The sources that are
cited in it

47

30

My gut instinct about it
The journalist who
reported it

24

The person who
shares it with me

23

It has a lot of
shares/comments/
likes on social media

6

Source: Survey of U.S. adults conducted March 8-14, 2021.
“At 100 Day Mark: Coverage of Biden Has Been Slightly More
There is again a good deal of consistency across
Negative Than Positive, Varied Greatly by Outlet Type”
media diet groups, with a few exceptions. Those
PEW RESEARCH CENTER
who turn only to news sources with rightleaning audiences are twice as likely as those
with a left-only news diet to say they place great importance on their gut instinct (40% vs. 20%)
and on the journalist reporting the story (36% vs. 18%) when deciding whether to trust a story.
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7. Americans more familiar with Biden administration’s
proposed minimum wage increase than vaccination goals
Another way of understanding people’s sense of
the news is to ask about their knowledge of
current events. The survey asked five separate
fact-based questions related to issues in the
early days of the Biden administration,
including the number of doses required for the
available COVID-19 vaccines and the
administration’s initial goals surrounding
vaccine distribution. Other questions gauged
knowledge about Biden’s proposed increase in
the national minimum wage, his actions
surrounding the border wall and climaterelated measures.
Overall, Americans are most likely to know the
administration’s proposed increase of the
national minimum wage: About eight-in-ten
U.S. adults (81%) correctly answered that Biden
proposed to raise the minimum wage to $15 per
hour. Most Americans answered this question
correctly regardless of whether they get their
news from outlets with right-leaning audiences,
left-leaning audiences or some mixture of the
two.

About eight-in-ten U.S. adults know
Biden proposed $15 minimum wage
Joe Biden included an increase in the national minimum
wage in his January stimulus proposal. As far as you
know, what was the new minimum wage he proposed?
$7.25 1%
$10.00

2

$13.25

2

$15.00
(correct)

81

$17.25

1

Not sure

13

Among those
whose media
diets ...
Are only on
the right

$15.00
84%

Different Not
amount sure
12%
5%

Tend toward
the right
Are neither left
nor right
Tend toward
the left
Are only on
the left

86

79

87

82

4 9

8 13

4 9

4 13

Note: Media diets are grouped based on which of 25 news outlets
respondents turned to for political news in the past week; see
Appendix A for more information on each group. Those who did not
report getting news from any of the 25 sources asked about not
shown. Respondents who did not give an answer not shown.
Source: Survey of U.S. adults conducted March 8-14, 2021.
“At 100 Day Mark: Coverage of Biden Has Been Slightly More
Negative Than Positive, Varied Greatly by Outlet Type”
PEW RESEARCH CENTER
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Solid majorities of U.S. adults overall and in all
media diet groups also correctly responded that
the number of doses required for the COVID-19
vaccines approved for use in the U.S. varies.
About seven-in-ten Americans (69%) correctly
answered this question, including at least 65%
in each of the five news consumption groups.
About one-in-five Americans (18%) incorrectly
said that all the vaccines require two doses; this
is true for the Pfizer-BioNTech vaccine and the
Moderna vaccine but not for the Johnson &
Johnson vaccine.11

Most Americans know that the number
of doses required varies for the vaccines
approved in the U.S.
As far as you know, which is true about the number of
doses required for the COVID-19 vaccines currently
approved for use in the U.S.?
The number of
doses required
varies (correct)
All vaccines require
two doses

69%
18

All vaccines require
only one dose

2

Not sure

9

Among those
whose media
diets ...
Are only on
the right

The number of Two One Not
doses varies doses dose sure
69%

19% 10%
<1%

Tend toward
the right
Are neither left
nor right
Tend toward
the left

72

65

14 6 8

21

81

2 10

12 6
1

Are only on
the left

74

19 1 6

Note: Media diets are grouped based on which of 25 news outlets
respondents turned to for political news in the past week; see
Appendix A for more information on each group. Those who did not
report getting news from any of the 25 sources asked about not
shown. Respondents who did not give an answer not shown.
Source: Survey of U.S. adults conducted March 8-14, 2021.
“At 100 Day Mark: Coverage of Biden Has Been Slightly More
Negative Than Positive, Varied Greatly by Outlet Type”
PEW RESEARCH CENTER

11

The survey was conducted March 8-14, 2021, prior to the CDC advisement to pause use of the Johnson & Johnson vaccine.
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Americans are less likely to
correctly answer the other
three questions, in some cases
reflecting differences across
media diet groups.
When it comes to climate
policy, about half of U.S. adults
(49%) knew that the Biden
administration both reentered
the Paris agreement and
rescinded the construction
permits for the Keystone XL
pipeline. Smaller shares said
the administration has only
reentered the Paris agreement
(14%) or only stopped
construction on the pipeline
(8%), but not both, and 28%
said that they were not sure.
The media diet groups most
likely to answer this question
correctly were those who turn
only to outlets with rightleaning audiences (61%) and
the group whose diet tends
toward outlets with left-leaning
audiences (60%). Those least
likely to answer correctly were
U.S. adults who consume a
mixture of outlets or outlets
whose audiences lean in
neither direction (41%).

Roughly half of Americans correctly said the Biden
administration reentered the Paris agreement and
rescinded the Keystone XL permits
As far as you know, which of the following has the Biden administration
done regarding climate policy?
Reentered the Paris
agreement
Rescinded construction
permits for the Keystone XL
pipeline

14%
8

Both of these things
(correct)

49

Not sure

Among those
whose media
diets ...

28

Reentered
Paris agrmt.

Rescinded
Keystone
permits

Are only on the right 9% 11%

Tend toward the right

Are neither left nor right

9

12

13

Tend toward the left

18

Are only on the left

18

Both of
these things

Not
sure

61%

18%

51

10

5

8

26

41

35

60

54

16

18

Note: Media diets are grouped based on which of 25 news outlets respondents turned to
for political news in the past week; see Appendix A for more information on each group.
Those who did not report getting news from any of the 25 sources asked about not shown.
Respondents who did not give an answer not shown.
Source: Survey of U.S. adults conducted March 8-14, 2021.
“At 100 Day Mark: Coverage of Biden Has Been Slightly More Negative Than Positive,
Varied Greatly by Outlet Type”
PEW RESEARCH CENTER
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When asked about
administration actions
surrounding immigration,
about four-in-ten U.S. adults
(43%) correctly answered that
the new administration has
stopped federal funding of the
border wall between the U.S.
and Mexico but has not
ordered that parts of the wall
be taken down. One-in-five
incorrectly said that both of
these things have happened,
while one-third said they were
not sure.
There is only modest variation
across media groups on this
question, with the share
answering correctly ranging
from 52% among those with
media diets that tend toward
the left to 39% among the
group in the middle.

About four-in-ten U.S. adults know which border wall
actions Biden administration has taken
As far as you know, which of the following has the Biden administration
done regarding immigration policy?
Stopped federal funding for
the border wall (correct)

43%

Ordered that parts of the
3
border wall be taken down
20

Both of these things
Not sure

Among those whose
media diets ...
Are only on the right

33

Stopped
funding

Ordered
Both of
parts be
these
taken down things

48%

Not
sure

33%

17%

2%
Tend toward the right
Are neither left
nor right
Tend toward the left

Are only on the left

49

39

5

4

22

52

46

28

3

2

15

18

34

14

31

37

Note: Media diets are grouped based on which of 25 news outlets respondents turned to
for political news in the past week; see Appendix A for more information on each group.
Those who did not report getting news from any of the 25 sources asked about not shown.
Respondents who did not give an answer not shown.
Source: Survey of U.S. adults conducted March 8-14, 2021.
“At 100 Day Mark: Coverage of Biden Has Been Slightly More Negative Than Positive,
Varied Greatly by Outlet Type”
PEW RESEARCH CENTER
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The greatest level of uncertainty emerged
around the question of whether the Biden
administration has been meeting its initial goal
of vaccinating 1 million Americans per day (a
goal that has since been increased to 200
million in the first 100 days).
A third of Americans (33%) correctly responded
that the administration was meeting or
exceeding this goal, while 27% said the White
House was not meeting its goal and 40% said
they were unsure.
This question also had the greatest variance
across media diet groups. More than four-inten of those with a media diet only on the right
(44%) or tending to the right (45%) responded
that the administration was not meeting this
goal, more than any other group. Those whose
media diets tend left were most likely to give
the correct response – 46% said the
administration was meeting or exceeding its
initial goal, compared with just 20% who said it
was not.

Much uncertainty over whether White
House is meeting initial vaccination
goal; those with left-leaning media diets
most likely to answer correctly
As you may know, the Biden administration had
previously set a goal of vaccinating 1 million Americans
a day. As far as you know, is the administration meeting
this initial goal?

No, they are
not meeting Yes, they are
meeting this
this goal
goal (correct)
27%
33%
No answer
<1%

Not sure
40%

Among those
Yes, they
No, they are
whose media are meeting not meeting
diets ...
this goal
this goal
Are only on
44%
the right 15%
Tend toward
the right

23

Are neither left
nor right
Tend toward
the left
Are only on
the left

45

32

46

38

Not
sure
40%

32

27

41

20

22

34

40

Note: Media diets are grouped based on which of 25 news outlets
respondents turned to for political news in the past week; see
Appendix A for more information on each group. Those who did not
report getting news from any of the 25 sources asked about not
shown. Respondents who did not give an answer not shown in
second chart.
Source: Survey of U.S. adults conducted March 8-14, 2021.
“At 100 Day Mark: Coverage of Biden Has Been Slightly More
Negative Than Positive, Varied Greatly by Outlet Type”
PEW RESEARCH CENTER
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Methodology
The findings in this report are based on the analysis of two main sources of data: 1) a content
analysis of the news coverage of the first 60 days of the Biden administration, and 2) a nationally
representative survey of U.S. adults conducted between March 8 to March 14, 2021. Below are the
details of both of the data sources for this study.

Media coverage of President Joe Biden and his administration is based on data collected from Jan.
21 to March 21, 2021. This time frame begins the day following the inauguration of Biden and
includes all weekdays through his 60th day in office (not including inauguration day). The study is
not an analysis of media bias or evaluating whether the coverage of Biden and his administration
was accurate or fair.
The content analysis part of the study was conducted in multiple parts: a main analysis, and a
secondary long-term trend analysis. The main analysis studied stories about the president and his
administration from a set of digital and broadcast news media (the main sample). In order to
compare across administrations going back to the Clinton administration in 1993, the analysis
pulled stories from a limited set of outlets (the long-term trend sample).

Sample design
Main sample
The main sample incorporated news stories from a selection of broadcast outlets, digital news sites
and the digital presence of broadcast outlets and print newspapers. The selection criteria for each
platform are described below, along with the sampling method for qualifying stories from each
outlet.
For this project, qualifying stories were defined as stories that were at least 50% about Biden
and/or his administration.
Broadcast
Outlet selection
News content was collected and studied from the television broadcasts of four cable news
networks (CNN, FOX, MSNBC, Newsmax), four major broadcast networks (ABC, CBS, NBC, PBS),
and radio broadcasts of NPR and the two highest rated talk radio shows focused on political affairs
and current events, according to Talkers.com (The Sean Hannity Show and The Mark Levin
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Show).12 In all cases, the first 30 minutes of selected programs (defined below), Monday through
Friday, were screened for qualifying segments.
Cable
Cable news programming draws its largest audience in prime time. Researchers studied the news
programs on each cable network between 7 p.m. and 11 p.m. for MSNBC and Fox News and
between 5 p.m. and 11 p.m. for CNN.13 Shows from CNN, Fox News and MSNBC were randomly
selected such that two shows from each cable network were included in the sample on each
weekday. In all cases, the first 30 minutes of selected programs, Monday through Friday were
screened for qualifying stories.
Newsmax is a new addition to this group of cable news outlets this year. Sometimes viewed as a
potential competitor to Fox News, about one-in-ten U.S. adults report getting news from the
outlet. Researchers studied the first 30 minutes of one selected program from Monday through
Thursday between 7 p.m. and 11 p.m.
Network nightly news
Researchers studied weekday evening news programming from ABC, CBS, NBC and PBS’s
NewsHour. Two outlets were randomly selected each day and the first 30 minutes of selected
programs (all shows ran for 30 minutes except for PBS NewsHour) were screened for qualifying
segments.
Radio
Every episode of The Mark Levin Show and The Sean Hannity Show (radio) was included in the
sample. For NPR, episodes from Morning Edition and All Things Considered were randomly
selected such that one was included each day. Researchers studied the first 30 minutes of each
selected program for qualifying segments.
Radio broadcasts were recorded from online streams using automated tools or were accessed
through their website. In cases where shows were accidentally not recorded, or the streams were

Because Rush Limbaugh only recorded a few episodes during this period before he died, the third highest talk radio host (Mark Levin) was
included instead.
13 In order to be consistent with the 2017 study, news programs were drawn from 5-11 p.m. for CNN to include The Situation Room. Just like
with Fox News and MSNBC, two shows from CNN were randomly selected each day for inclusion in the sample.
12
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preempted for other programming (although the show itself was still produced), researchers used
alternate recordings such as official podcasts.
Story selection
For each outlet selected each day, human coders separated the shows based on segments and
determined whether each segment should be included in the sample using a set of rules regarding
relevance to the administration. Consequently, only segments from the first 30 minutes of a
program that focused primarily (at least 50%) on Biden or the administration’s actions and
policies were analyzed. Segments that were shorter than 60 seconds were not included in this
study.
Outlets and shows included in the broadcast component of the main sample:
Network
ABC World News Tonight with David Muir
CBS Evening News with Norah O’Donnell
NBC Nightly News with Lester Holt
PBS NewsHour
Cable
CNN
▪
▪
▪
▪
▪

The Situation Room with Wolf Blitzer (5 p.m.)
Erin Burnett OutFront (7 p.m.)
Anderson Cooper 360 (8 p.m.)
Cuomo Prime Time (9 p.m.)
CNN Tonight with Don Lemon (10 p.m.)

Fox News
▪
▪
▪
▪

14

Fox News Primetime (7 p.m.)14
Tucker Carlson Tonight (8 p.m.)
Hannity (9 p.m.)
The Ingraham Angle (10 p.m.)

Starting with the Feb. 9, 2021 episode.
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MSNBC
▪
▪
▪
▪

The ReidOut (7 p.m.)
All In With Chris Hayes (8 p.m.)
The Rachel Maddow Show (9 p.m.)
The Last Word With Lawrence O’Donnell (10 p.m.)

Newsmax
▪
▪
▪
▪

Greg Kelly Reports (7 p.m.)
Stinchfield (8 p.m.)
Spicer & Co. (9 p.m.)
Rob Schmitt Tonight (10 p.m.)

Radio
All Things Considered (NPR)
Morning Edition (NPR)
The Mark Levin Show
The Sean Hannity Show
Digital content
Outlet selection
Digital outlets
Digital outlets were selected using Comscore Media Metrix® data to determine the average
monthly audience of outlets. Unique visitors from October 2020 through December 2020, which
were acquired from the Comscore Media Metrix® database for Total Digital Population, were used
to determine a site’s inclusion in the study. To be included, a site needed to receive at least 30
million average unique monthly visitors in October-December 2020. This led to a list that included
several technology, sports and culture sites that did not extensively report on national affairs or
political issues. Researchers then filtered this list to only include sites that produce original
content and cover political issues. Sites that mainly focus on either regional or international news
were excluded. One business-focused outlet with political content and higher web traffic in the
time period analyzed than any other similar outlets (Business Insider) was included.
Additionally, to broaden the list of outlets included in this study, two additional outlets were
included, Breitbart and Washington Examiner. While these two outlets did not receive at least 30
million average unique monthly visitors in October-December 2020, these outlets were included
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based on a combination of factors, such as their presence on social media (according to data from
CrowdTangle) and relatively high online sharing and engagement during the early parts of the
2020 presidential election and COVID-19 pandemic.
The digital sites included were:
▪
▪
▪
▪
▪
▪
▪
▪
▪
▪

Breitbart
Business Insider (now a part of Insider)
BuzzFeed
HuffPost
New York Post
Newsweek
Politico
The Hill
Vox
Washington Examiner

Digital content of print newspapers
Four print newspapers that focused on national affairs in their daily coverage were selected for
study, based on their circulation ranking (according to the Alliance for Audited Media).
Researchers also verified that the websites of these four legacy newspapers had traffic of at least
30 million average monthly unique visitors in October through December 2020 using Comscore
data.
The included newspapers were:
▪
▪
▪
▪

The New York Times
USA Today
The Wall Street Journal
The Washington Post

Digital content of broadcast outlets
Researchers verified that the digital presence for the broadcast outlets identified above had traffic
of at least 30 million average monthly unique visitors in October through December 2020 using
Comscore data. The digital presence of most broadcast outlets met these criteria, with the websites
of MSNBC, Newsmax, PBS, The Mark Levin Show and The Sean Hannity Show (radio) being the
exceptions. Digital content for these outlets was not included.
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Story selection
The number of stories selected from each outlet was determined by Comscore traffic. Two stories
per weekday were selected from outlets whose websites received more than 50 million average
monthly unique visitors from October through December 2020, and one story per weekday was
selected from sites below 50 million average monthly unique visitors during this time period (the
number of stories per weekday for each outlet is noted below).
The outlets from which two digital stories were coded were: ABC News, Business Insider, CBS
News, CNN, Fox News, NBC News, NPR, New York Post, Politico, The Hill, The New York Times,
The Washington Post, USA Today and The Wall Street Journal. The outlets from which one digital
story was coded were: Breitbart, BuzzFeed, HuffPost, Newsweek, Vox and Washington Examiner.
Each day’s homepage was used to select stories; homepages were drawn from snapshots that were
taken at 9 a.m., 2 p.m., and 9 p.m. (all times Eastern) each day, and the snapshots used were
randomly selected from among those times (e.g., one day may use 9 a.m. and the next 2 p.m.).
These snapshots were collected using automated methods; across all sites, researchers wrote
scripts to record the HTML and screenshot of the front page of each site at each of the times above.
The most prominent stories (in terms of where they appear on the home page) that focused on the
Biden administration (at least 50% about Biden or his administration) were selected for analysis.
Stories that were shorter than 100 words were not included in this study. If there were no relevant
stories from the randomly selected snapshot, other snapshots from that day were substituted.
The main sample had a total of 1,812 stories.
Long-term trend sample
The long-term trend sample duplicates for 2021 the samples used in other Pew Research Center
studies conducted on the beginning of the presidencies of Bill Clinton, George W. Bush, Barack
Obama and Donald Trump. This sample consisted of seven media outlets – two newspapers, one
news magazine and four broadcasts – in order to replicate these previous studies. The 2021 time
period was Jan. 21 to March 21, 2021. This covers the first 60 days of Biden’s presidency,
excluding Inauguration Day, in line with these previous studies.
The specific outlets, selected to develop a sample of coverage provided by the national press, are:
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Newspapers
The New York Times
The Washington Post
Weekly magazine
Newsweek
Evening network TV
ABC World News Tonight with David Muir
CBS Evening News with Norah O’Donnell
NBC Nightly News with Lester Holt
PBS NewsHour
Newspaper stories were drawn from the digital replica of section front pages (i.e., national news,
style, business, metro, Sunday review) of the print edition of each outlet. Stories that were shorter
than 100 words were not included in this study. In prior years, all such stories, as well as the
complete newscasts and complete issues of Newsweek, were the basis for the sample of television
and magazine stories. In this study, a random sample drawn from all available stories that met
these criteria was included. The resulting sample had 247 stories. The 2017 sample had 326
stories, the 2009 sample had 362 stories, the 2001 sample had 333 stories and the 1993 sample
had 566 stories.

Human coding of stories
The data in this study was created by a team of nine coders who were trained specifically for this
project.
The central variables in this study were:
▪

Topic refers to the general subject matter of the story. For every story, each paragraph was
assigned a topic, and the overall topic assigned to the story was the one that was the most
common. There were a total of 47 different topics, which are grouped below into the three
broad topic categories used throughout the analysis – domestic issues, foreign affairs issues
and personal/political issues:
o

Domestic issues – Abortion/family planning, agriculture, budget/taxes,
business/economy, campaign finance, crime incident or trends, crime/gun policy,
culture/arts, defense (U.S. domestic), disasters, education, election process,
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environment, health care, immigration, labor, poverty, religion, science/technology,
women’s rights, Social Security, energy, news media, racial justice, LGBTQ+, other civil
liberties/civil rights broadly, social media, made-up information/conspiracy – QAnon
specifically, other made-up information/conspiracy, refusal to accept Biden
administration, other domestic issues
o

Foreign affairs – Foreign trade, Iraq/Afghanistan generally, Iran, China, Russia, North
Korea, European Union/NATO, United Kingdom, Israel/Palestine, international
terrorism, other foreign issues

o

President’s management and political approach – Personal profile/character,
appointments/nominations, political skills, political philosophy/ideology

o

Other

▪

Frame refers to what the journalist is evaluating the president and his administration on. This
study classified stories into one of two main frames: 1) leadership and character or 2) core
ideology and policy agenda. For every story, each paragraph was assigned a frame, and the
overall frame assigned to the story was the one that accounted for a majority of the paragraphs.

▪

Source type refers to a person, group, organization or publication cited in a story. Citations
included direct or indirect quotes, interviews, attributions or references accompanying factual
information. With this in mind, researchers coded for the presence of 13 different source types.
Within each story, a source type was coded only once, even if it was cited repeatedly. The 13
source types were:
o
o
o
o
o
o
o

o
o
o

Biden or a member of the administration
A member of the Biden family (including Jill Biden)
Congressional Democrat
Congressional Republican
State or local officials
Foreign officials
Donald Trump & Trump family/former administration (including Melania Trump,
Donald Trump Jr., Ivanka Trump, Jared Kushner, Eric Trump, Mike Pence, Mike
Pompeo, Bill Barr, Rudy Giuliani, Michael Flynn)
Issue-based groups and experts
Businesses/corporations
Polls
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o
o
o

Other journalist or news organization
Citizen
Anonymous/unnamed sources

▪

Assessment of the Biden administration refers to a story’s overall tone toward the
president and the administration’s actions or words. The evaluation measure is tied to the
frame of the story – either leadership and character or core ideology and policy agenda. Each
statement (made by a source or the reporter him or herself) in a story was analyzed to
determine whether it carried a positive, negative or neither positive nor negative assessment of
the president and his administration. Within a story, there needed to be at least twice as many
positive as negative statements for a story to be considered positive, and vice versa to be
considered negative. Otherwise stories were coded as neither positive nor negative.

▪

COVID-19 focus refers to the extent to which COVID-19 was mentioned as part of the story.
This captures whether COVID-19 was a major part of the story (focused on in at least 50% of
the story), a minor part of the story (at least one mention, but not focused on in at least 50% of
the story), or not a part of the story.

▪

Trump mention: Each story was analyzed for whether former President Donald Trump was
mentioned. This includes all mentions of him, but not of other individuals such as his family
members and former administration members or of references to his administration broadly.

Coders were given multiple sets of news stories from each platform type to evaluate during the
training period. Once internal agreement on how to code the variables was established, coding of
the content for the study began. The Krippendorf Alpha estimate for each variable is below. For
each variable, this estimate is based on a minimum of 103 stories and upwards of 133 stories.
▪
▪
▪
▪
▪

Topic: 0.80
Frame: 0.64
Source type: Minimum of 0.73 (average of 0.83)
Assessment of the Biden administration: 0.72
COVID-19 focus: 0.92

Throughout the coding process, staff discussed questions as they arose and arrived at decisions
under supervision of the content analysis team leader. In addition, the team leader checked coders’
accuracy throughout the process.
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Overview
The American Trends Panel (ATP), created by Pew Research Center, is a nationally representative
panel of randomly selected U.S. adults. Panelists participate via self-administered web surveys.
Panelists who do not have internet access at home are provided with a tablet and wireless internet
connection. Interviews are conducted in both English and Spanish. The panel is being managed by
Ipsos.
Data in this report is drawn from the panel wave conducted March 8 to March 14, 2021. A total of
12,045 panelists responded out of 13,540 who were sampled, for a response rate of 89%. This does
not include five panelists who were removed from the data due to extremely high rates of refusal
or straightlining. The cumulative response rate accounting for nonresponse to the recruitment
surveys and attrition is 4%. The break-off rate among panelists who logged on to the survey and
completed at least one item is 1%. The margin of sampling error for the full sample of 12,045
respondents is plus or minus 1.5 percentage points.
This is the latest report in Pew Research Center’s ongoing investigation of the state of news,
information and journalism in the digital age, a research program funded by The Pew Charitable
Trusts, with generous support from the John S. and James L. Knight Foundation.

Panel recruitment
The ATP was created in 2014,
with the first cohort of
panelists invited to join the
panel at the end of a large,
national, landline and
cellphone random-digit-dial
survey that was conducted in
both English and Spanish.
Two additional recruitments
were conducted using the
same method in 2015 and
2017, respectively. Across
these three surveys, a total of
19,718 adults were invited to

American Trends Panel recruitment surveys
Mode
Landline/
Jan. 23 to March 16, 2014 cell RDD
Landline/
cell RDD
Aug. 27 to Oct. 4, 2015
Landline/
April 25 to June 4, 2017
cell RDD

Invited

Joined

Active
panelists
remaining

9,809

5,338

2,183

6,004

2,976

1,243

3,905

1,628

620

Aug. 8 to Oct. 31, 2018

ABS/web

9,396

8,778

5,896

Aug. 19 to Nov. 30, 2019

ABS/web

5,900

4,720

2,329

June 1 to July 19, 2020

ABS/web

1,865

1,636

1,269

Total

36,879

25,076

13,540

Recruitment dates

Note: Approximately once per year, panelists who have not participated in multiple
consecutive waves or who did not complete an annual profiling survey are removed from the
panel. Panelists also become inactive if they ask to be removed from the panel.
PEW RESEARCH CENTER
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join the ATP, of whom 9,942 (50%) agreed to participate.
In August 2018, the ATP switched from telephone to address-based recruitment. Invitations were
sent to a random, address-based sample of households selected from the U.S. Postal Service’s
Delivery Sequence File. Two additional recruitments were conducted using the same method in
2019 and 2020, respectively. Across these three address-based recruitments, a total of 17,161
adults were invited to join the ATP, of whom 15,134 (88%) agreed to join the panel and completed
an initial profile survey. In each household, the adult with the next birthday was asked to go online
to complete a survey, at the end of which they were invited to join the panel. Of the 25,076
individuals who have ever joined the ATP, 13,540 remained active panelists and continued to
receive survey invitations at the time this survey was conducted.
The U.S. Postal Service’s Delivery Sequence File has been estimated to cover as much as 98% of
the population, although some studies suggest that the coverage could be in the low 90% range.15
The American Trends Panel never uses breakout routers or chains that direct respondents to
additional surveys.

Sample design
The overall target population for this survey was non-institutionalized persons ages 18 and older,
living in the U.S., including Alaska and Hawaii.

Questionnaire development and testing
The questionnaire was developed by Pew Research Center in consultation with Ipsos. The web
program was rigorously tested on both PC and mobile devices by the Ipsos project management
team and Pew Research Center researchers. The Ipsos project management team also populated
test data which was analyzed in SPSS to ensure the logic and randomizations were working as
intended before launching the survey.

Incentives
All respondents were offered a post-paid incentive for their participation. Respondents could
choose to receive the post-paid incentive in the form of a check or a gift code to Amazon.com or
could choose to decline the incentive. Incentive amounts ranged from $5 to $20 depending on
whether the respondent belongs to a part of the population that is harder or easier to reach.

15

AAPOR Task Force on Address-based Sampling. 2016. “AAPOR Report: Address-based Sampling.”
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Differential incentive amounts were designed to increase panel survey participation among groups
that traditionally have low survey response propensities.

Data collection protocol
The data collection field period for this survey was March 8 to 14, 2021. Postcard notifications
were mailed to all ATP panelists with a known residential address on March 8, 2021.
On March 8 and March 9, invitations were sent out in two separate launches: Soft Launch and Full
Launch. Sixty panelists were included in the soft launch, which began with an initial invitation
sent on March 8. The ATP panelists chosen for the initial soft launch were known responders who
had completed previous ATP surveys within one day of receiving their invitation. All remaining
English- and Spanish-speaking panelists were included in the full launch and were sent an
invitation on March 9.
All panelists with an email address received an email invitation and up to two email reminders if
they did not respond to the survey. All ATP panelists that consented to SMS messages received an
SMS invitation and up to two SMS reminders.

Invitation and reminder dates
Initial invitation

Soft Launch
March 8, 2021

Full Launch
March 9, 2021

First reminder

March 11, 2021

March 11, 2021

Final reminder

March 13, 2021

March 13, 2021

Data quality checks
To ensure high-quality data, the Center’s researchers performed data quality checks to identify any
respondents showing clear patterns of satisficing. This includes checking for very high rates of
leaving questions blank, as well as always selecting the first or last answer presented. As a result of
this checking, five ATP respondents were removed from the survey dataset prior to weighting and
analysis.

Weighting
The ATP data was weighted in a multistep process that accounts for multiple stages of sampling
and nonresponse that occur at different points in the survey process. First, each panelist begins
with a base weight that reflects their probability of selection for their initial recruitment survey
(and the probability of being invited to participate in the panel in cases where only a subsample of
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respondents were invited).
The base weights for panelists
recruited in different years are
scaled to be proportionate to
the effective sample size for all
active panelists in their cohort.
To correct for nonresponse to
the initial recruitment surveys
and gradual panel attrition,
the base weights for all
active panelists are calibrated
to align with the population
benchmarks identified in the
accompanying table to create a
full-panel weight.

Weighting dimensions
Variable
Age x Gender
Education x Gender
Education x Age
Race/Ethnicity x Education
Born inside vs. outside the U.S. among
Hispanics and Asian Americans
Years lived in the U.S.

Benchmark source
2019 American Community Survey

Census region x Metro/Non-metro

2019 CPS March Supplement

Volunteerism

2017 CPS Volunteering & Civic Life
Supplement
2016 CPS Voting and Registration
Supplement

Voter registration
Party affiliation
Frequency of internet use
Religious affiliation

2020 National Public Opinion
Reference Survey

Note: Estimates from the ACS are based on non-institutionalized adults. The 2016 CPS was
used for voter registration targets for this wave in order to obtain voter registration numbers
from a presidential election year. Voter registration is calculated using procedures from Hur,
Achen (2013) and rescaled to include the total U.S. adult population. The 2020 National
Public Opinion Reference Survey featured 1,862 online completions and 2,247 mail survey
completions.

For ATP waves in which only a
subsample of panelists are
invited to participate, a wavePEW RESEARCH CENTER
specific base weight is created
by adjusting the full-panel
weights for subsampled panelists to account for any differential probabilities of selection for the
particular panel wave. For waves in which all active panelists are invited to participate, the wavespecific base weight is identical to the full-panel weight.

In the final weighting step, the wave-specific base weights for panelists who completed the survey
are again calibrated to match the population benchmarks specified above. These weights are
trimmed (typically at about the 1st and 99th percentiles) to reduce the loss in precision stemming
from variance in the weights. Sampling errors and test of statistical significance take into account
the effect of weighting.
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The following table shows the unweighted sample sizes and the error attributable to sampling that
would be expected at the 95% level of confidence for different groups in the survey.

Group
Total sample
Among U.S. adults
whose media diets …
Are only on the right
Tend toward the right
Are neither left nor right
Tend toward the left
Are only on the left
Did not get news from
any sources

Unweighted
sample size
12,045

Plus or minus …
1.5 percentage points

978
581
4139
4041
1577

4.8 percentage points
6.7 percentage points
2.5 percentage points
2.7 percentage points
4.3 percentage points

729

5.8 percentage points

Sample sizes and sampling errors for other subgroups are available upon request. In addition to
sampling error, one should bear in mind that question wording and practical difficulties in
conducting surveys can introduce error or bias into the findings of opinion polls.
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Dispositions and response rates
Final dispositions

AAPOR code

Total

Completed interview

1.1

12,045

Logged onto survey; broke-off

2.12

152

2.1121

77

Never logged on (implicit refusal)

2.11

1,260

Survey completed after close of the field period

2.27

1

Logged onto survey; did not complete any items

Completed interview but was removed for data quality

5

Screened out

0

Total panelists in the survey

13,540

Completed interviews

I

12,045

Partial interviews

P

0

Refusals

R

1,494

NC

1

Non-contact
Other

O

0

Unknown household

UH

0

Unknown other

UO

0

Not eligible

NE

0

Total

13,540

AAPOR RR1 = I / (I+P+R+NC+O+UH+UO)

89%

Cumulative response rate

Total

Weighted response rate to recruitment surveys
% of recruitment survey respondents who agreed to
join the panel, among those invited
% of those agreeing to join who were active panelists
at start of Wave 85
Response rate to Wave 85 survey

11%

Cumulative response rate

73%
57%
89%
4%

© Pew Research Center, 2021
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Appendix A: Grouping outlets by audience ideology and
grouping survey respondents by media diet
Outlet by ideological profile of audience

For the analysis of both the content and survey
data, each of the 25 news outlets included in
this study is grouped according to the
ideological composition of its audience. This
grouping is based on the ratio of the proportion
of the audience who self-identify as liberal
Democrats (including independents who lean
Democrat) to the proportion that identify as
conservative Republicans (including
independents who lean Republican).
A survey conducted between March 8 to March
14, 2021, asked respondents to indicate whether
they got political news from 25 national news
outlets in the past week (more details on the
survey are available in the methodology). An
outlet is considered to have a left-leaning
audience if the proportion of all audience
members that identify as liberal Democrats is at
least two-thirds higher than the proportion that
identify as conservative Republicans.
Alternatively, an outlet is considered to have a
right-leaning audience if the proportion of all
audience members that identify as conservative
Republicans is at least two-thirds higher than
the proportion that identify as liberal
Democrats. And an outlet is classified as having
a mixed audience if neither liberal Democrats
nor conservative Republicans make up at least
two-thirds more of the audience than the other.

Outlet group

% of audience who identify as …
Liberal
Conservative Lib. Dem Dem/Lean Rep/Lean Cons. Rep
Dem
Rep
diff.
%

%

Outlets appealing to a left-leaning audience
Vox
52
9

42

NPR

49

10

39

HuffPost

42

10

33

New York Times

43

12

32

Politico

47

16

31

PBS

39

13

26

Washington Post

39

13

26

BuzzFeed

38

14

24

MSNBC

33

12

21

CNN

33

13

20

The Hill

38

22

16

Business Insider

31

16

15

Newsweek

31

17

14

Outlets appealing to a mixed audience
USA Today
25

16

9

NBC News

26

17

9

Wall Street Journal

30

21

9

ABC News

23

17

5

CBS News

23

18

5

New York Post

19

29

-9

Outlets appealing to a right-leaning audience
Washington Examiner
15
34

-19

Fox News

9

41

-32

Breitbart

2

69

-67

Newsmax

1

75

-74

Mark Levin Show

1

78

-77

Sean Hannity Show

<1

78

-78

Note: Differences are based on unrounded numbers.
Source: Survey of U.S. adults conducted March 8-14, 2021.
“At 100 Day Mark: Coverage of Biden Has Been Slightly More
Negative Than Positive, Varied Greatly by Outlet Type”
PEW RESEARCH CENTER
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Respondents were grouped into six media diet groups based on the outlets they said they turned to
in the past week for political news. News outlets’ audiences were defined as left-leaning, rightleaning, or mixed based on the ideological composition of their audiences.
Researchers assigned each outlet a value based on these ideological compositions. Outlets with a
left-leaning audience were given a value of 0; outlets with a mixed audience were given a value of
1; and outlets with a right-leaning audience were given a value of 2. For each respondent,
researchers then calculated the mean of the values of the outlets they turned to. Respondents were
grouped based on these means.
The detailed description of each category:
▪

▪

▪

▪

▪

▪

U.S. adults whose media diets are only on
the right – Respondents whose outlet mean
was 2.
U.S. adults whose media diets tend toward
the right – Respondents whose outlet mean
was from 1.5 to 1.99.
U.S. adults whose media diets are neither
on the left nor on the right – Respondents
whose outlet mean was 0.51 to 1.49.
U.S. adults whose media diets tend toward
the left – Respondents whose outlet mean
was from 0.01 to 0.5.
U.S. adults whose media diets are only on
the left – Respondents whose outlet mean
was 0.
U.S. adults who didn’t turn to any outlets –
Respondents who didn’t get political news
from any of the 25 outlets in the past week.

News diet groups
% of each group whose media diets …
U.S.
Rep/
Dem/
adults Lean Rep Lean Dem
%
%
%
Are only on the right

9

19

1

Tend toward the right

5

9

2

Are neither left nor right

41

48

35

Tend toward the left

26

9

41

Are only on the left

10

4

15

Didn’t turn to any outlets

9

10

6

Note: Figures may not add to 100% because of rounding. Media
diets are grouped based on which of 25 outlets respondents turned
to for political news in the past week.
Source: Survey of U.S. adults conducted March 8-14, 2021.
“At 100 Day Mark: Coverage of Biden Has Been Slightly More
Negative Than Positive, Varied Greatly by Outlet Type”
PEW RESEARCH CENTER
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Appendix B: Detailed tables comparing news coverage of
the first 100 days vs. 60 days of the Trump administration in
2017
This study analyzes the news coverage of the first 60 days of the Biden administration. For
historical context, the current report often makes comparisons to the Center’s 2017 study about
news coverage of the beginning of the Trump administration, which reported findings on the first
100 days of that administration. Since the current study is looking at the first 60 days and the 2017
study looked at the first 100 days, researchers assessed how similar or different the 2017 results
would have been if the analysis were of the first 60 days. The findings overall show minimal
differences that do not change the overall conclusions of the findings in any substantial way.
Across the measures for assessment of the Trump administration, top topics covered and frame,
the numbers do not differ by more than 5 percentage points. For example, 74% of the stories of the
full 100 days of the beginning of the Trump administration were framed around Trump and the
administration’s leadership and character, compared with 70% of the stories for the first 60 days.

Top topics
% of Trump administration stories that were about each
topic
Coverage of the first ___ of
the Trump admin.
100 days
60 days
%

%

Political skills

17

18

Immigration

14

19

Nominations/hires

13

14

U.S.-Russia relations

13

12

Health care

9

8

Note: 100 days N=3,013.
Source: Content analysis of news stories from national newspaper
websites, radio, cable and network broadcasts and websites, and
digital outlets about President Trump or his administration, Jan. 21April 30, 2017 (Monday-Friday).
“At 100 Day Mark: Coverage of Biden Has Been Slightly More
Negative Than Positive, Varied Greatly by Outlet Type”
PEW RESEARCH CENTER
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Story framing
% of Trump administration stories that were
framed around …
Coverage of the first ___ of
the Trump admin.
100 days
60 days
%

%

Leadership/character

74

70

Policy/agenda

26

30

Note: 100 days N=3,013 stories.
Source: Content analysis of news stories from national newspaper
websites, radio, cable and network broadcasts and websites, and
digital outlets about President Trump or his administration, Jan. 21April 30, 2017 (Monday-Friday).
“At 100 Day Mark: Coverage of Biden Has Been Slightly More
Negative Than Positive, Varied Greatly by Outlet Type”
PEW RESEARCH CENTER

Assessment of Trump/administration
% of Trump administration stories that had an overall …
Coverage of the first ___ of
the Trump admin.
100 days
60 days
%

%

Positive assessment

11

11

Neither

45

41

Negative assessment

44

48

Note: Stories coded as positive had at least twice as many positive
as negative statements; negative stories had at least twice as many
negative as positive statements. All other stories are coded as
neither. 100 days N=3,013 stories.
Source: Content analysis of news stories from national newspaper
websites, radio, cable and network broadcasts and websites, and
digital outlets about President Trump or his administration, Jan. 21April 30, 2017 (Monday-Friday).
“At 100 Day Mark: Coverage of Biden Has Been Slightly More
Negative Than Positive, Varied Greatly by Outlet Type”
PEW RESEARCH CENTER
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Appendix C: Content analysis detailed tables
AT THE 100 DAY MARK: NEWS COVERAGE OF BIDEN SLIGHTLY MORE NEGATIVE THAN
POSITIVE, BUT VARIES DRAMATICALLY BY OUTLET
CONTENT ANALYSIS DETAILED TABLES
DATE JAN. 21, 2021– MARCH 21, 2021

Topic: Domestic issues
% of Biden administration stories that were about each topic
%
NET Domestic issues
Economy

70
22

Health care

17

Immigration

11

Education

3

Racial justice

2

Defense

2

Environment

1

News media

1

Budget/Taxes

1

Energy

1

LGBTQ+

1

Crime/gun policy

1

Labor

1

Abortion

<1

Disasters

<1

Election process

<1

Women's rights

<1

Science/technology

<1

Social media

<1

Crime incidents or trends

<1

Other civil liberties

<1

Campaign finance

<1

Poverty

<1

Refusal to accept Biden administration

<1

Religion

<1

Made-up information/conspiracy (QAnon)

--

Made-up information/conspiracy (other)

--

Other domestic

3

Note: N=1,812 stories.
Source: Content analysis of news stories from national newspaper websites, radio, cable
and network broadcasts and websites, and digital outlets about President Biden or his
administration, Jan. 21, 2021-March 21, 2021 (Monday-Friday).
“At 100 Day Mark: Coverage of Biden Has Been Slightly More Negative Than Positive,
Varied Greatly by Outlet Type”
PEW RESEARCH CENTER
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Topic: President’s management and
political approach
% of Biden administration stories that were about each
topic
%
NET President’s management and political
approach

19

Nominations/hires

9

Political skills

7

Personal profile/character

2

Political philosophy/ideology

1

Note: N=1,812 stories.
Source: Content analysis of news stories from national newspaper
websites, radio, cable and network broadcasts and websites, and
digital outlets about President Biden or his administration, Jan. 21,
2021 – March 21, 2021 (Monday-Friday).
“At 100 Day Mark: Coverage of Biden Has Been Slightly More
Negative Than Positive, Varied Greatly by Outlet Type”
PEW RESEARCH CENTER

Topic: Foreign affairs
% of Biden administration stories that were about each
topic

NET Foreign affairs
China

%
12
2

Russia

1

Iran

1

Iraq/Afghanistan
European Union/NATO

1
<1

Israel/Palestine

<1

North Korea

<1

Foreign trade

<1

United Kingdom

<1

Other foreign issues

5

Note: N=1,812 stories.
Source: Content analysis of news stories from national newspaper
websites, radio, cable and network broadcasts and websites, and
digital outlets about President Biden or his administration, Jan. 21,
2021-March 21, 2021 (Monday-Friday).
“At 100 Day Mark: Coverage of Biden Has Been Slightly More
Negative Than Positive, Varied Greatly by Outlet Type”
PEW RESEARCH CENTER
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Story framing
% of Biden administration stories that were framed
around …
%
Policy/agenda

65

Leadership/character

35

Note: N=1,812 stories.
Source: Content analysis of news stories from national newspaper
websites, radio, cable and network broadcasts and websites, and
digital outlets about President Biden or his administration, Jan. 21,
2021-March 21, 2021 (Monday-Friday).
“At 100 Day Mark: Coverage of Biden Has Been Slightly More
Negative Than Positive, Varied Greatly by Outlet Type”
PEW RESEARCH CENTER

Assessment of Biden/administration
% of Biden administration stories that had an overall …
%
Positive assessment

23

Neither

45

Negative assessment

32

Note: Stories coded as positive had at least twice as many positive
as negative statements; negative stories had at least twice as many
negative as positive statements. All other stories are coded as
neither. N=1,812 stories.
Source: Content analysis of news stories from national newspaper
websites, radio, cable and network broadcasts and websites, and
digital outlets about President Biden or his administration, Jan. 21,
2021-March 21, 2021 (Monday-Friday).
“At 100 Day Mark: Coverage of Biden Has Been Slightly More
Negative Than Positive, Varied Greatly by Outlet Type”
PEW RESEARCH CENTER
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COVID-19 focus
% of Biden administration stories in which COVID-19 is
mentioned

NET Mentioned

%
72

Major part of story

42

Minor part of story

30

Not mentioned

28

Note: COVID-19 was considered a major part of the story if it was
mentioned in at least half of the story. N=1,812 stories.
Source: Content analysis of news stories from national newspaper
websites, radio, cable and network broadcasts and websites, and
digital outlets about President Biden or his administration, Jan. 21,
2021-March 21,2021 (Monday-Friday).
“At 100 Day Mark: Coverage of Biden Has Been Slightly More
Negative Than Positive, Varied Greatly by Outlet Type”
PEW RESEARCH CENTER

Trump mentions
% of Biden administration stories in which Donald
Trump …

Is mentioned

%
48

Is not mentioned

52

Note: Includes only mentions of Donald Trump, not members of his
family or his former administration. N=1,812 stories.
Source: Content analysis of news stories from national newspaper
websites, radio, cable and network broadcasts and websites, and
digital outlets about President Biden or his administration, Jan. 21,
2021-March 21, 2021 (Monday-Friday).
“At 100 Day Mark: Coverage of Biden Has Been Slightly More
Negative Than Positive, Varied Greatly by Outlet Type”
PEW RESEARCH CENTER
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Source type
% of Biden administration stories that cited …
%
Biden or administration

82

Expert/interest group

32

Congressional Dem.

27

Congressional Rep.

23

News media

20

Anonymous/unnamed

11

State/local official

7

Trump/admin/family

7

Foreign official

7

Poll

7

Business/corporation

7

Citizen

5

Biden family

2

Note: Numbers do not add to 100% because multiple source types
may appear in one story. N=1,812 stories.
Source: Content analysis of news stories from national newspaper
websites, radio, cable and network broadcasts and websites, and
digital outlets about President Biden or his administration, Jan. 21,
2021-March 21, 2021 (Monday-Friday).
“At 100 Day Mark: Coverage of Biden Has Been Slightly More
Negative Than Positive, Varied Greatly by Outlet Type”
PEW RESEARCH CENTER

Number of source types cited
% of Biden administration stories that cited …
%
No source types

3

1 source type

24

2+ source types

72

Note: N=1,812 stories.
Source: Content analysis of news stories from national newspaper
websites, radio, cable and network broadcasts and websites, and
digital outlets about President Biden or his administration, Jan. 21,
2021-March 21, 2021 (Monday-Friday).
“At 100 Day Mark: Coverage of Biden Has Been Slightly More
Negative Than Positive, Varied Greatly by Outlet Type”
PEW RESEARCH CENTER
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Broad topic category for each presidency based on
comparison sample
% of stories about each presidency that were about each broad topic category

Broad topic categories
Domestic issues

Clinton

Bush

Obama

Trump

Biden

1993
%

2001
%

2009
%

2017
%

2021
%

51

56

39

36

68

Foreign affairs
President’s management
and political approach

20

18

16

24

17

26

22

44

40

15

Other

3

4

1

--

--

Note: Topics studied shifted slightly from year to year. 2021 N=247; 2017 N=326; 2009
N=362; 2001 N=333; 1993 N=566.
Source: Content analysis of news stories from national print newspapers, Newsweek, and
network TV shows covering the first 60 days of each administration.
“At 100 Day Mark: Coverage of Biden Has Been Slightly More Negative Than Positive, Varied
Greatly by Outlet Type”
PEW RESEARCH CENTER
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Topic: Domestic issues for each presidency based on
comparison sample
% of stories about each presidency that were about each topic
Clinton
1993
%

Bush
2001
%

Obama
2009
%

Trump
2017
%

Biden
2021
%

Abortion/family planning

1

2

1

<1

<1

Agriculture

--

--

--

--

<1

25

27

n/a

3

2

6

2

n/a

2

22

Budget/taxes
Business/economy
(non-budget)
Budget/taxes + Business/
economy combined

n/a

n/a

30

n/a

n/a

Campaign finance

1

2

<1

--

--

Civil rights/liberties

<1

--

<1

1

--

Crime incidents or trends

--

--

--

<1

--

<1

<1

--

<1

<1

Culture/arts

--

<1

--

<1

--

Defense--U.S. domestic

2

3

1

2

3

Education

<1

6

<1

--

2

Crime/gun policy

Election process

--

2

--

1

1

Energy

n/a

n/a

<1

<1

2

Environment

<1

6

1

<1

2

Gays in the military

7

--

--

n/a

n/a

Health care

5

2

2

8

18

Immigration

<1

<1

--

14

9

Labor

2

2

--

--

--

LBGTQ+

n/a

n/a

n/a

n/a

1

Media

n/a

n/a

n/a

2

--

Natural disasters

--

<1

--

--

--

Poverty

1

--

--

--

--

Religion

--

5

<1

<1

--

n/a

n/a

n/a

n/a

2

1

--

3

<1

1

n/a

n/a

--

--

--

1

--

1

--

--

n/a

n/a

1

<1

3

Racial justice
Science/technology
Social Security
Women’s rights
Other domestic issues

Note: Topics studied shifted slightly from year to year. 2021 N=247; 2017 N=326; 2009
N=362; 2001 N=333; 1993 N=566.
Source: Content analysis of news stories from national print newspapers, Newsweek, and
network TV shows covering the first 60 days of each administration.
“At 100 Day Mark: Coverage of Biden Has Been Slightly More Negative Than Positive, Varied
Greatly by Outlet Type”
PEW RESEARCH CENTER
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Topic: Foreign affairs for each presidency based on
comparison sample
% of stories about each presidency that were about each topic
Clinton

Bush

Obama

Trump

Biden

1993
%

2001
%

2009
%

2017
%

2021
%

Foreign policy &
U.S. intervention

15

14

n/a

n/a

n/a

Iraq

n/a

n/a

3

1

n/a

Afghanistan

n/a

n/a

3

1

n/a

Iraq/Afghanistan combined

n/a

n/a

n/a

n/a

2

Russia

n/a

n/a

2

10

3

Iran

n/a

n/a

1

1

3

China

n/a

n/a

--

1

2

North Korea

n/a

n/a

--

<1

--

Syria

n/a

n/a

n/a

<1

n/a

European Union/NATO
International institutions
(other)

n/a

n/a

n/a

1

1

n/a

n/a

n/a

--

n/a

Israel/Palestine

n/a

n/a

n/a

2

--

International terrorism

n/a

n/a

n/a

4

1

Middle East (other)

n/a

n/a

3

--

n/a

3

1

1

2

1

n/a

n/a

2

<1

6

Foreign trade
Foreign issues (other)

Note: Topics studied shifted slightly from year to year. 2021 N=247; 2017 N=326; 2009
N=362; 2001 N=333; 1993 N=566.
Source: Content analysis of news stories from national print newspapers, Newsweek, and
network TV shows covering the first 60 days of each administration.
“At 100 Day Mark: Coverage of Biden Has Been Slightly More Negative Than Positive, Varied
Greatly by Outlet Type”
PEW RESEARCH CENTER
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Topic: President’s management and political approach
for each presidency based on comparison sample
% of stories about each presidency that were about each topic

Personal profile/character

Clinton

Bush

Obama

Trump

Biden

1993
%

2001
%

2009
%

2017
%

2021
%

4

4

3

4

1

Nominations/hires

7

3

6

15

8

Political skills
Political
philosophy/ideology
Obama’s race/historic
nature of his presidency

11

11

26

17

5

4

4

6

3

<1

n/a

n/a

4

n/a

n/a

Note: 2021 N=247; 2017 N=326; 2009 N=362; 2001 N=333; 1993 N=566.
Source: Content analysis of news stories from national print newspapers, Newsweek, and
network TV shows covering the first 60 days of each administration.
“At 100 Day Mark: Coverage of Biden Has Been Slightly More Negative Than Positive, Varied
Greatly by Outlet Type”
PEW RESEARCH CENTER

Frame for each presidency based on comparison
sample
% of stories about each presidency that were framed around …
Clinton

Bush

Obama

Trump

Biden

1993
%

2001
%

2009
%

2017
%

2021
%

Leadership/character

42

35

50

69

33

Policy/agenda

58

65

50

31

67

Note: In previous years, character and leadership frames were separate and frame was
referred to as theme. 2021 N=247; 2017 N=326; 2009 N=362; 2001 N=333; 1993
N=566.
Source: Content analysis of news stories from national print newspapers, Newsweek, and
network TV shows covering the first 60 days of each administration.
“At 100 Day Mark: Coverage of Biden Has Been Slightly More Negative Than Positive, Varied
Greatly by Outlet Type”
PEW RESEARCH CENTER
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Assessment of each presidency based on comparison
sample
% of stories about each presidency that had an overall …
Clinton

Bush

Obama

Trump

Biden

1993
%

2001
%

2009
%

2017
%

2021
%

Positive assessment

27

22

42

5

27

Neither

44

49

38

33

54

Negative assessment

28

28

20

62

19

Satire

1

1

n/a

n/a

n/a

Note: Stories coded as positive had at least twice as many positive as negative statements;
negative stories had at least twice as many negative as positive statements. All other stories
are coded as neither. Stories were not coded for satire after 2001. 2021 N=247; 2017
N=326; 2009 N=362; 2001 N=333; 1993 N=566.
Source: Content analysis of news stories from national print newspapers, Newsweek, and
network TV shows covering the first 60 days of each administration.
“At 100 Day Mark: Coverage of Biden Has Been Slightly More Negative Than Positive, Varied
Greatly by Outlet Type”
PEW RESEARCH CENTER
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2021 PEW RESEARCH CENTER’S AMERICAN TRENDS PANEL
Wave 85 March survey
TOPLINE
March 8-14, 2021
N=12,045

ASK ALL:
TOPICFOL

How closely, if at all, have you been following news about… [RANDOMIZE ITEMS]
Very
closely

Fairly
closely

Not too
closely

Not at all
closely

No
answer

The actions and initiatives of the Biden
administration since the inauguration
March 8-14, 2021

22

44

25

9

*

b. The distribution of the COVID-19 vaccine in
the U.S.
March 8-14, 2021

27

44

23

7

*

22

36

31

11

*

a.

c.

The aftermath and discussion of the
January 6th attack on the Capitol
March 8-14, 2021

ASK ALL:
BIDENMEDIA
March 8-14
2021
66
32
2

Do you think that the relationship between [RANDOMIZE: the Biden administration and the
U.S. news media / the U.S. news media and the Biden administration] is generally…

Healthy
Unhealthy
No answer

[ADDITIONAL QUESTIONS HELD FOR FUTURE RELEASE]
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ASK ALL:
SOURCEUSE2

Please click on all of the sources that you got political news from in the past week. This
includes any way that you can get the source. If you are unsure, please DO NOT click it.
For second screen of images, should say: “Again, please click on all that you got political
news from in the past week.”
DO NOT SHOW THE FOLLOWING ITEMS TO RESPONDENTS WITHOUT INTERNET
ACCESS (XTABLET=1): HuffPost; Breitbart; BuzzFeed; Business Insider; Vox
BASED ON TOTAL [N=12,045]:

March 8-14
2021
43
27
45
16
15
15
12
9
7
7
7
8
2
10

Fox News
MSNBC
CNN
PBS
The Wall Street
Journal
USA Today
Politico
BuzzFeed
Newsweek
Business Insider
(now a part of Insider)
Vox
The Hill
Washington Examiner
Newsmax

March 8-14
2021
36
41
37
22

ABC News
NBC News
CBS News
NPR

4
7
23
26
9
4

Mark Levin Show (radio)
Sean Hannity Show (radio)
Washington Post
The New York Times
HuffPost
Breitbart

9
7

New York Post
One America News Network

[ADDITIONAL QUESTIONS HELD FOR FUTURE RELEASE]
ASK ALL:
STORYSOURCE As you may know, journalists often quote or get information from various sources for a news
story, such as experts, politicians, or people involved in the event.
How closely do you pay attention to the sources cited in a news story?
March 8-14
2021
22
45
24
9
*

Very closely
Somewhat closely
Not too closely
Not at all closely
No answer

[ADDITIONAL QUESTIONS HELD FOR FUTURE RELEASE]
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ASK ALL:
STORYWHY

When you read, watch or listen to a news story, how important is each of the
following in deciding whether it is trustworthy? [RANDOMIZE ITEMS]
Very
important

Somewhat
important

Not very
important

Not at all
important

No
answer

a. The news organization that publishes
the story
March 8-14, 2021

50

38

8

4

1

b. The person, if any, who shares the story
with me
March 8-14, 2021

23

45

22

10

1

6

18

33

42

1

d. The sources that are cited in the story
March 8-14, 2021

47

39

9

4

1

e. The specific journalist who reported the
story
March 8-14, 2021

24

42

23

9

1

30

48

16

6

1

c.

f.

The story has a lot of shares, comments
or likes on social media
March 8-14, 2021

My gut instinct about the story
March 8-14, 2021

ASK ALL:
ASSESSMENT
March 8-14
2021
46
14
39
1
ASK ALL:
ASSESS_FAIR
March 8-14
2021
76
21
3

Thinking now about what you see and hear in the news about the Biden administration, would
you say you see… [RANDOMIZE OPTIONS 1 AND 2; KEEP OPTION 3 LAST]

Mostly positive assessments of the
administration
Mostly negative assessments of the
administration
About an even mix of positive and negative
assessments of the administration
No answer

And would you say that the news coverage you've seen of the Biden administration has been…
[RANDOMIZE]

Mostly fair
Mostly unfair
No answer
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ASK ALL:
ADMINTOPIC
March 8-14
2021
27
69
4
ASK ALL:
ASSESS_ACC
March 8-14
2021
69
26
5

In the news you are getting about the Biden administration, are you seeing more about...
[RANDOMIZE]

Biden’s character and leadership skills
Biden’s policy positions and agenda
No answer

And would you say that the news coverage you've seen of the Biden administration has been
… [RANDOMIZE]

Mostly accurate
Mostly inaccurate
No answer

ASK ALL:
BIDENATTN Thinking of some of the early issues that the Biden administration has focused on how much
attention do you think news organizations are giving to each of the following?
[RANDOMIZE ITEMS; RANDOMIZE OPTIONS 1-2 IN THE SAME ORDER FOR EACH
RESPONDENT; ALWAYS ASK OPTION 3 LAST]
Too much
attention

Too little
attention

Right amount
of attention

No
answer

28

13

58

1

8

44

47

1

Immigration
March 8-14, 2021

18

43

37

1

d. Climate policy
March 8-14, 2021

24

39

35

2

e. Racial inequality
March 8-14, 2021

36

28

35

1

a.

The coronavirus outbreak
March 8-14, 2021

b. The U.S. economy
March 8-14, 2021
c.
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ASK ALL:
BIDENATTN2
March 8-14
2021
55
21
11
2
9
2
ASK ALL:
BIDENHEARD

a.

And, in their coverage of the Biden administration, which of these issues are your main news
sources giving the most attention to? [RANDOMIZE]

The coronavirus outbreak
The U.S. economy
Immigration
Climate policy
Racial inequality
No answer

Thinking about some stories covered by news organizations in the past several weeks…

Regardless of your own views and opinions, how much, if anything, have you heard or read
about each of the following efforts of the Biden administration? [RANDOMIZE ITEMS]
Nothing
No
A lot
A little
at all
answer
Passage of a new economic stimulus bill
March 8-14, 2021
77
19
3
1

b. Distribution of the COVID-19 vaccine to Americans
March 8-14, 2021

74

23

3

*

30

51

19

1

d. Using executive actions to reverse many of the Trump
administration’s policies
March 8-14, 2021

52

36

12

1

e. Rejoining international organizations and agreements
March 8-14, 2021

31

50

19

1

10

50

39

1

35

51

13

1

c.

f.

Reforming immigration policy
March 8-14, 2021

Pursuing talks with Iran
March 8-14, 2021

g. The reopening of schools
March 8-14, 2021
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ASK IF HEARD AT LEAST ‘A LITTLE’ ABOUT EACH ITEM IN BIDENHEARD (BIDENHEARD_A-G=1,2)
BIDENHEARD2 How would you describe the news you have heard or read about the Biden administration’s
efforts on each of the following?
[RANDOMIZE ITEMS; RANDOMIZE OPTIONS 1 AND 2 IN SAME ORDER FOR EACH
RESPONDENT; KEEP OPTION 3 LAST]

Mostly
positive

Mostly
negative

About an even
mix of positive
and negative

No
answer

Passage of a new economic stimulus bill
March 8-14, 2021 [N=11,787]

56

14

29

1

b. Distribution of the COVID-19 vaccine to
Americans
March 8-14, 2021 [N=11,789]

65

9

25

1

34

26

39

1

d. Using executive actions to reverse many of the
Trump administration’s policies
March 8-14, 2021 [N=11,109]

42

26

30

2

e. Rejoining international organizations and
agreements
March 8-14, 2021 [N=8,196]

52

17

30

1

26

25

47

2

38

18

43

1

a.

c.

f.

Reforming immigration policy
March 8-14, 2021 [N=10,272]

Pursuing talks with Iran
March 8-14, 2021 [N=8,196]

g. The reopening of schools
March 8-14, 2021 [N=10,849]

ASK ALL:
KNOWVACC1

As you may know, the Biden administration had previously set a goal of vaccinating 1 million
Americans a day.
As far as you know, is the administration meeting this initial goal?

March 8-14
2021
33
27
40
*

Yes, they are meeting or exceeding this goal
{correct}
No, they are not meeting this goal
[space]
Not sure
No answer
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ASK ALL:
KNOWVACC2

March 8-14
2021
2
18
69
9
1
ASK ALL:
KNOWMIN

March 8-14
2021
1
2
2
81
1
13
*

As far as you know, which is true about the number of doses required for the COVID-19
vaccines currently approved for use in the U.S.? [RANDOMIZE OPTIONS 1-3; KEEP
OPTION 4 LAST]

All vaccines require only 1 dose
All vaccines require 2 doses
The number of doses required varies
{correct}
[space]
Not sure
No answer

As you may know, Joe Biden included an increase in the national minimum wage in his
January stimulus proposal. As far as you know, what was the new minimum wage he
proposed?

$7.25
$10.00
$13.25
$15.00 {correct}
$17.25
[space]
Not sure
No answer

ASK ALL:
KNOWBORDER As far as you know, which of the following has the Biden administration done regarding
immigration policy? [RANDOMIZE OPTIONS 1-2, 3 AND 4 ALWAYS LAST]
March 8-14
2021
43
3
20
33
1

Stopped federal funding for the construction
of the border wall between the U.S. and
Mexico {correct}
Ordered that parts of the existing border wall
between the U.S. and Mexico be taken down
Both of these things
[space]
Not sure
No answer
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ASK ALL:
KNOWCLIMATE As far as you know, which of the following has the Biden administration done regarding
climate policy? [RANDOMIZE OPTIONS 1 and 2, 3 AND 4 ALWAYS LAST]
March 8-14
2021
14

Reentered the Paris agreement
Rescinded construction permits for the
Keystone pipeline
Both of these things {most correct}
[space]
Not sure
No answer

8
49
28
1

On a different topic…
ASK ALL:
COVIDFOL

March 8-14
2021
31
43
19
5
1

How closely have you been following news about the outbreak of the coronavirus strain known
as COVID-19?

Very closely
Fairly closely
Not too closely
Not at all closely
No answer

ASK ALL:
COVIDDEAL

March 8-14
2021
34
23
43
1

Nov
18-29
2020
37
42
15
5
*

Oct 612
2020
37
42
16
4
*

Aug 31Sep 7
2020
35
46
14
4
*

Jun 410
2020
39
46
11
3
*

Apr
20-26
2020
46
42
10
2
*

Mar 1924
2020
57
35
7
1
*

Mar
10-16
2020
51
38
9
2
*

All in all, do you think that the coronavirus outbreak has been… [RANDOMIZE ANSWER
CHOICES 1 AND 2; ALWAYS ASK ANSWER CHOICE 3 LAST]

Made a BIGGER deal than it really is
Made a SMALLER deal than it really is
Approached about right
No answer

Nov
18-29
2020
34
30
36
*

Oct
6-12
2020
36
30
33
1

Aug 31Sep 7
2020
39
26
33
2

Jun 410
2020
38
21
40
1

Apr 2026
2020
29
27
42
1

ASK ALL:
COVIDCONTROL

Which statement comes closer to your view, even if neither is exactly right?

March 8-14
2021
42

Nov 18-29
2020
36

Oct 6-12
2020
38

Aug 31-Sep 7
2020
37

62
1

61
1

61
2

56
2

The U.S. has controlled the
outbreak as much as it could have
The U.S. has not controlled the
outbreak as much as it could have
No answer

[ADDITIONAL QUESTIONS HELD FOR FUTURE RELEASE]
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ASK ALL:
PARTY In politics today, do you consider yourself a:
24
32
28
14
2

Republican
Democrat
Independent
Something else
No answer

ASK IF INDEP/SOMETHING ELSE (PARTY=3 or 4) OR MISSING [N=4,757]:
PARTYLN
As of today do you lean more to…16
BASED ON TOTAL [N=12,045]:
19
20
5

16

The Republican Party
The Democratic Party
No answer

PARTY and PARTYLN asked in a prior survey.
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