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About Pew Research Center  

Pew Research Center is a nonpartisan fact tank that informs the public about the issues, attitudes 

and trends shaping the world. It does not take policy positions. The Center conducts public 

opinion polling, demographic research, content analysis and other data-driven social science 

research. It studies U.S. politics and policy; journalism and media; internet, science and 

technology; religion and public life; Hispanic trends; global attitudes and trends; and U.S. social 

and demographic trends. All of the Center’s reports are available at www.pewresearch.org. Pew 

Research Center is a subsidiary of The Pew Charitable Trusts, its primary funder.  

© Pew Research Center 2020 

  

https://www.pewresearch.org/
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How we did this 

Pew Research Center’s American News Pathways project conducted this study to understand how 

Americans are engaging with and perceiving news coverage of the 2020 presidential election and 

the COVID-19 pandemic. 

For this analysis, we surveyed 10,059 U.S. adults between Oct. 6-12, 2020. Everyone who 

completed the survey is a member of Pew Research Center’s American Trends Panel (ATP), an 

online survey panel that is recruited through national, random sampling of residential addresses. 

This way nearly all U.S. adults have a chance of selection. The survey is weighted to be 

representative of the U.S. adult population by gender, race, ethnicity, partisan affiliation, 

education and other categories. Read more about the ATP’s methodology. 

See here to read more about the questions used for this report and the report’s methodology. 

Visit our interactive data tool to access the questions included in this report, as well as content 

about the coronavirus outbreak and the 2020 presidential election. 

  

https://www.pewresearch.org/topics/american-news-pathways/
https://www.pewresearch.org/methods/u-s-survey-research/american-trends-panel/
https://www.journalism.org/wp-content/uploads/sites/8/2020/10/PJ_2020.10.19_Election-News-Attention_TOPLINE.pdf
https://www.journalism.org/2020/10/19/election-news-attention-confidence-methodology/
https://www.pewresearch.org/pathways-2020/COVIDFOL/total_us_adults/us_adults
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With the country just a couple of weeks away 

from Election Day 2020, attention to news 

about the presidential candidates has increased. 

For the first time since the coronavirus 

outbreak began in earnest in the United States, 

Americans are following the election as closely 

as the pandemic.  

And, amid questions over how mail-in ballot 

counting could impact the timing of results, 

Americans plan to tune in closely to election 

night returns, according to a new survey of 

10,059 U.S. adults conducted Oct. 6-12, 2020. 

This survey is part of the ongoing American 

News Pathways project at Pew Research Center. 

At the same time, during a month when it was 

made public that President Donald Trump and 

several others in the White House were infected 

with the coronavirus – connecting it even more 

closely to the election – Republicans’ sense that 

it has been overplayed and controlled as much 

as possible remains largely unchanged. This is also true among Republicans who rely on Trump 

and his coronavirus task force for news about the outbreak. 

Overall, three-quarters of U.S. adults say they are paying “very” or “fairly” close attention to news 

about the 2020 presidential candidates. That is up from 66% just a month ago and includes 39% 

who are paying very close attention. It also brings the share of Americans who are closely following 

the election roughly in line with the share closely tracking coronavirus news (79%), attention that 

has remained high since the outbreak hit the U.S. in early March.  

Americans’ attention to election news 

now on par with pandemic 

% of U.S. adults following news about the ___ very or 

fairly closely 

 
Source: Survey of U.S. adults conducted Oct. 6-12, 2020. 

“Americans Plan to Follow Election Returns Closely; Biden 

Supporters More Confident Their News Sources Will Make Right 

Call” 
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https://www.pewresearch.org/topics/coronavirus-disease-2019-covid-19/
https://www.pewresearch.org/topics/coronavirus-disease-2019-covid-19/
https://www.cnn.com/2020/09/15/politics/voting-ballots-challenge-election/index.html
https://www.cnn.com/2020/09/15/politics/voting-ballots-challenge-election/index.html
https://www.pewresearch.org/topics/american-news-pathways/
https://www.pewresearch.org/topics/american-news-pathways/
https://www.reuters.com/article/us-health-coronavirus-trump-exposure-fac/factbox-white-house-staff-top-republicans-who-have-tested-positive-for-covid-19-idUSKBN26P0P5
https://www.reuters.com/article/us-health-coronavirus-trump-exposure-fac/factbox-white-house-staff-top-republicans-who-have-tested-positive-for-covid-19-idUSKBN26P0P5
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Americans plan to pay even 

closer attention as results come 

in on election night. Roughly 

half of U.S. adults (48%) say 

they plan to follow results after 

polls close on Nov. 3 very 

closely, and another 32% plan 

to do so fairly closely. Just 6% 

plan to follow the results not at 

all closely. 

What’s more, in what will likely 

be a more complicated ballot 

counting scenario than normal 

due to the large number of 

mail-in ballots amid the 

pandemic, about eight-in-ten 

Americans express at least 

some confidence that the news 

outlets they turn to most will 

make the right calls in 

announcing the winner after 

polls close, including 36% who 

have “a lot” of confidence and 

46% who have “some” 

confidence.  

Registered voters who express 

support for Donald Trump and 

voters who support Joe Biden 

express similar intention to 

closely follow the results on 

election night, but Biden 

supporters express somewhat 

greater confidence that their 

news sources will make the 

right call. Roughly six-in-ten of 

both Trump and Biden 

Americans plan to follow election night results 

closely, and most have at least some confidence in 

their news sources to call the race accurately 

% of U.S. adults who say they … 

 Supporters of both candidates plan on following 

election night results; Biden supporters have more 

confidence in their media sources to call the race 

% of registered voters who say they … 

 Note: Respondents who did not give an answer not shown. Candidate support was asked in 

a survey conducted Sept. 30-Oct. 5, 2020.  

Source: Survey of U.S. adults conducted Oct. 6-12, 2020. 

“Americans Plan to Follow Election Returns Closely; Biden Supporters More Confident Their 

News Sources Will Make Right Call” 

PEW RESEARCH CENTER 
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https://www.cnn.com/2020/09/15/politics/voting-ballots-challenge-election/index.html
https://www.cnn.com/2020/09/15/politics/voting-ballots-challenge-election/index.html
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supporters say they will follow the returns very closely. Yet, while about half of Biden supporters 

(49%) express a lot of confidence in their news sources to make the right call, the figure falls to 

about a third of Trump supporters (34%). 

Biden supporters also are more likely than Trump supporters to say they find it easy to determine 

what is true and what is not related to the presidential campaign. About six-in-ten Biden 

supporters (59%) find it easy to distinguish fact from fiction, while most Trump supporters (62%) 

find it difficult. 
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The survey was conducted just after it was announced that President Trump and several others in 

the White House had tested positive for COVID-19. But Republicans’ views about the pandemic 

remain largely unchanged, including among those Republicans who rely mainly on Trump and the 

White House for news about the outbreak. 

Indeed, Democrats and Republicans remain worlds apart on the question of whether the U.S. has 

controlled the outbreak as 

much as it could have. Among 

Americans overall, about 

seven-in-ten Republicans and 

independents who lean 

Republican (71%) say that the 

U.S. has controlled the 

outbreak as much as it could 

have – compared with just 10% 

of Democrats and Democratic-

leaning independents who say 

the same. An overwhelming 

majority of Democrats (89%) 

say that the U.S. has not 

controlled the outbreak as 

much as it could have, 

compared with about three-in-

ten Republicans (28%). These 

numbers are largely unchanged 

from a survey in early 

September, before Trump announced that he had tested positive for the virus. 

Attitudes about whether the outbreak has been made a bigger deal than it really is, made a smaller 

deal or approached about right are also largely unchanged from September. Large partisan gaps 

remain over whether the outbreak has been made a smaller deal than it really is (46% of 

Democrats say the outbreak has been underplayed while 12% of Republicans say the same) or a 

bigger deal than it really is (63% among Republicans vs. 14% among Democrats). 

Consistent party divides on assessment of how U.S. 

has controlled the outbreak  

% of U.S. adults who say … 

 Note: Respondents who did not give an answer not shown.  

Source: Survey of U.S. adults conducted Oct. 6-12, 2020. 

“Americans Plan to Follow Election Returns Closely; Biden Supporters More Confident Their 

News Sources Will Make Right Call” 
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https://www.journalism.org/2020/10/07/before-trump-tested-positive-for-coronavirus-republicans-attention-to-pandemic-had-sharply-declined/
https://www.journalism.org/2020/10/07/before-trump-tested-positive-for-coronavirus-republicans-attention-to-pandemic-had-sharply-declined/
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Among Republicans, the views of those who mainly rely on Trump and his coronavirus task force 

for coronavirus news also went unchanged. Roughly three-quarters of this group (72%) say the 

coronavirus outbreak has been exaggerated, nearly the same portion as said so in September 

(75%). 

Other key findings in this report include: 

 Among registered voters, supporters of both Trump and Biden largely agree that the media 

should emphasize inaccurate statements so the public knows they are false, but there is more 

disagreement over whether the media should do the same with offensive statements. About 

three-quarters of Biden supporters (76%) say offensive statements should be emphasized 

because it’s important for the public to know about them, while 55% of Trump supporters 

share this view – a gap in line with the one between supporters of Trump and Hillary Clinton 

in 2016. 

 

 Registered voters who support Biden are more likely than Trump supporters to say that the 

election comes up in often in their conversation (33% vs. 24% of Trump supporters), and also 

that they have stopped talking to someone about political news  because of something they said 

(54% say this, vs. 37% of Trump supporters). 

 

 There is some public confusion over the mechanics of the news media’s role in announcing 

winners on election night. Just under half of Americans (44%) know that news organizations 

declare winners in states when they feel confident based on vote returns, not when state 

officials can formally certify the results (26% incorrectly say this). Three-in-ten say they aren’t 

sure when news organizations make these calls.  

 

 Democrats rate the coverage of the election from the news sources they turn to most often 

higher than do Republicans. About a third of Democrats say their most-used news sources 

have covered the presidential election “very well” (36%), compared with 24% of Republicans 

who say the same. But, among Republicans who only rely on Fox News and/or talk radio 

(among eight sources asked about in the survey) for political news, 43% say their most-used 

news sources have done very well, compared with three-in-ten or fewer among Republicans 

with different news habits. 

  

https://www.journalism.org/2016/10/17/trump-clinton-supporters-differ-on-how-media-should-cover-controversial-statements/
https://www.journalism.org/2016/10/17/trump-clinton-supporters-differ-on-how-media-should-cover-controversial-statements/
https://www.journalism.org/2020/10/19/election-news-attention-confidence-eappendix/
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1. Americans plan to follow election returns closely and 
most are confident their news sources will make the right 
call 

Americans plan to pay close attention to Election Day 2020 results as they roll in. Roughly half of 

U.S. adults (48%) say they will follow Election Day results very closely, with another 32% who will 

do so fairly closely. A mere 6% plan to follow not at all closely. 

Registered voters supporting each of the two candidates plan to follow the results very closely.  

About six-in-ten Joe Biden 

supporters (62%) and Donald 

Trump supporters (59%) 

intend to follow the election 

results very closely. 

Americans plan to tune in closely to election results 

% who plan on following the results of the presidential election after 

polls close on Election Day … 

 
Note: Respondents who did not give an answer not shown. Candidate support was asked in 

a survey conducted Sept. 30-Oct. 5, 2020. Trump and Biden supporters include those who 

lean toward each candidate. 

Source: Survey of U.S. adults conducted Oct. 6-12, 2020. 

“Americans Plan to Follow Election Returns Closely; Biden Supporters More Confident Their 

News Sources Will Make Right Call” 

PEW RESEARCH CENTER 
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Americans also express a good 

deal of confidence in the news 

sources they turn to most to 

make the right call when 

announcing the winner. The 

vast majority of U.S. adults 

(82%) have at least some 

confidence that their main 

news sources will make the 

right call. That breaks down to 

36% who say they have a lot of 

confidence in the sources they 

turn to most, while another 

46% have some confidence. 

Voters who support Biden 

express greater confidence than 

supporters of Trump, though 

majorities of both are more 

confident than not. About half 

(49%) of Biden supporters have 

a lot of confidence in their main news sources to make the right call. That figure drops to 34% 

among registered voters who support Trump. Those who support Trump are also about twice as 

likely as Biden supporters to say they have not much or no confidence: 20% vs. 8%.  

  

 

Majorities of Trump and Biden supporters express 

confidence that their news sources will make the 

right call when announcing a winner 

% who say they have ___ in the news sources they turn to most often to 

make the right call announcing a winner of the presidential election  

 Note: Respondents who did not give an answer not shown. Candidate support was asked in 

a survey conducted Sept. 30-Oct. 5, 2020. Trump and Biden supporters include those who 

lean toward each candidate. 

Source: Survey of U.S. adults conducted Oct. 6-12, 2020. 

“Americans Plan to Follow Election Returns Closely; Biden Supporters More Confident Their 

News Sources Will Make Right Call” 

PEW RESEARCH CENTER 
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At the same time, though, many Americans do not have a great 

understanding of how news outlets make those calls. When 

asked which best describes how news organizations decide to 

announce who has won the presidential election in a state, 44% 

of adults correctly answered that the organizations do so when 

they feel confident based on vote returns and other information. 

A quarter (26%) incorrectly think it is when state officials are 

ready to formally certify the results after counting ballots (a 

process that often does not occur until December), and 30% say 

they are not sure.   

There are no significant differences between Trump and Biden 

supporters giving the correct answer to this question.  

Many Americans don’t 

know how news 

organizations make 

election night calls  

% of U.S. adults who say news 

organizations decide to announce 

who has won the presidential 

election in a state when … 

 Source: Survey of U.S. adults conducted Oct. 

6-12, 2020. 

“Americans Plan to Follow Election Returns 

Closely; Biden Supporters More Confident 

Their News Sources Will Make Right Call” 

PEW RESEARCH CENTER 
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When it comes to where 

Americans plan to follow 

election night returns, a wide 

mix of pathways emerge – with 

many Americans planning to 

use multiple methods over the 

course of the night. 

Overall, the largest segment of 

U.S. adults (60%) say they plan 

to follow the election results on 

national network TV (such as 

ABC, CBS, NBC or PBS). Close 

behind are cable TV (55%) and 

news websites and apps (54%). 

Another 42% plan to use social 

media, while 28% say they will 

turn to a presidential candidate 

or campaign for the results.  

About three-quarters of U.S. adults say they will use two or more of these sources (74%). A slightly 

higher share of Biden supporters (84%) than Trump supporters (74%) say they will use two or 

more news sources. 

A number of viewing differences emerge between Trump and Biden supporters. Fully 78% of 

registered voters supporting Biden plan to turn to network TV. Far fewer Trump supporters (49%) 

plan to do the same. Biden supporters are also more likely to say news websites and apps will be in 

their mix: 63% vs. 51%. In contrast, Trump supporters look in greater numbers to a presidential 

candidate or their campaign. Roughly four-in-ten Trump supporters (37%) say they will follow 

results this way, compared with 26% of Biden supporters.  

Trump supporters more likely to turn to cable, Biden 

supporters to network TV to follow election results 

% who plan to use ___ to follow the results of the presidential election after 

polls close on Election Day 

 
Source: Survey of U.S. adults conducted Oct. 6-12, 2020. 

“Americans Plan to Follow Election Returns Closely; Biden Supporters More Confident Their 

News Sources Will Make Right Call” 
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While in many ways the norms of politics and campaigns seem to have shifted since the 2016 

presidential election, with deep partisan divisions today over many aspects of conducting 

elections, certain views about the news media’s role have held steady – and with similar areas of 

partisan agreement and disagreement.   

One set of questions asked 

about how much emphasis 

news organizations should 

place on certain types of 

candidate statements.  

About seven-in-ten U.S. adults 

(71%) agree that if a candidate 

makes an inaccurate statement, 

the news media should 

emphasize it so the public 

knows it is inaccurate. That is 

nearly identical to the 

sentiment expressed heading 

into the final stretch of the 

2016 election, when 76% said 

the media should emphasize 

such statements.  

Most Americans also think the 

news media should call out 

offensive statements made by a 

candidate: 66% say they should emphasize such statements compared with 31% who say they 

should not. Again, these results are consistent with views in 2016. 

  

As in 2016, Americans say news media should 

emphasize both offensive and inaccurate statements, 

because it’s important for the public to know 

% of U.S. adults who say the news media should ___ a candidate’s … 

 Note: Respondents who did not give an answer not shown. 

Source: Survey of U.S. adults conducted Oct. 6-12, 2020. 

“Americans Plan to Follow Election Returns Closely; Biden Supporters More Confident Their 

News Sources Will Make Right Call” 

PEW RESEARCH CENTER 
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https://www.pewresearch.org/politics/2020/10/14/deep-divisions-in-views-of-the-election-process-and-whether-it-will-be-clear-who-won/
https://www.pewresearch.org/politics/2020/10/14/deep-divisions-in-views-of-the-election-process-and-whether-it-will-be-clear-who-won/
https://www.journalism.org/2016/10/17/trump-clinton-supporters-differ-on-how-media-should-cover-controversial-statements/
https://www.journalism.org/2016/10/17/trump-clinton-supporters-differ-on-how-media-should-cover-controversial-statements/
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Among registered voters, majorities of both 

Biden and Trump supporters say the news 

media should emphasize inaccurate statements, 

with Biden supporters somewhat outpacing 

Trump supporters: 77% to 68%, respectively. 

When it comes to offensive statements, 

however, there is more disagreement between 

Biden and Trump supporters. While about 

three-quarters of registered voters who support 

Biden (76%) say the news media should call out 

such statements, fewer Trump supporters 

(55%) feel this way.  

Views on both of these questions are strikingly 

consistent with 2016. Then, strong majorities of 

both Hillary Clinton and Trump supporters 

(among registered voters) said it was important 

to emphasize inaccurate statements (83% and 

71%, respectively). But Trump supporters were 

more divided than Clinton supporters on 

whether the news media should emphasize 

offensive statements, with 49% saying they 

should and 45% saying they should not.  

  

Trump supporters less likely to say a 

candidate’s offensive statements should 

be highlighted 

% of registered voters who say the news media should 

___ a candidate’s inaccurate statements 

 % who say the news media should ___ a candidate’s 

offensive statements 

 Note: Based on registered voters. Respondents who did not give an 

answer not shown. Candidate support was asked in a survey 

conducted Sept. 30-Oct. 5, 2020. Trump and Biden supporters 

include those who lean toward each candidate. 

Source: Survey of U.S. adults conducted Oct. 6-12, 2020. 

“Americans Plan to Follow Election Returns Closely; Biden 

Supporters More Confident Their News Sources Will Make Right 

Call” 

PEW RESEARCH CENTER 
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More broadly, about two-thirds of U.S. adults say that correcting inaccurate statements made by a 

candidate is a major responsibility of the news media. Another 21% say it is a minor responsibility, 

while only 12% say it is not a responsibility at all.  

Fully 86% of Biden supporters 

describe this as a major 

responsibility of the news 

media, far outpacing the 

roughly half (54%) of Trump 

supporters who feel this way. 

Another 26% of Trump 

supporters call this a minor 

responsibility, while 19% say it 

is not a responsibility at all. 

These figures are strikingly 

consistent with 2016. Heading 

into that election, 62% of U.S. 

adults said correcting 

inaccurate statements was a 

major responsibility of the 

news media, with a similarly 

large difference between 

Clinton and Trump supporters. 

  

Biden supporters more likely than Trump supporters 

to say news media have a major responsibility to 

correct inaccurate statements    

% of registered voters who say correcting inaccurate statements is a ___ of 

the news media 

 Note: Based on registered voters. Respondents who did not give an answer not shown. 

Candidate support was asked in a survey conducted Sept. 30-Oct. 5, 2020. Trump and 

Biden supporters include those who lean toward each candidate. 

Source: Survey of U.S. adults conducted Oct. 6-12, 2020. 

“Americans Plan to Follow Election Returns Closely; Biden Supporters More Confident Their 

News Sources Will Make Right Call” 

PEW RESEARCH CENTER 
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2. Interest in election news increases, with most Americans 
feeling worn out by the volume of coverage  

Interest in the 2020 election has increased over the last month. Three-quarters of U.S. adults now 

say they are following news about candidates for the presidential election “very” or “fairly” closely, 

including 39% who are doing so very closely. That is up about 10 percentage points from early 

September, when 66% said the same. Attention to the election is now roughly on par with interest 

in news about the coronavirus outbreak, which 

79% now say they are following fairly or very 

closely. It does still trail the height of interest in 

COVID-19 news in late March, when 92% said 

they were following it closely and nearly six-in-

ten were following it very closely.  

Interest in election news is high among both 

Trump and Biden supporters. About half of 

registered voters who support Trump (49%) 

and Biden (53%) say they are following election 

news very closely. 

Attention to 2020 election news 

continues to rise 

% of U.S. adults who are following news about 

candidates for the 2020 presidential election very or 

fairly closely 

 
Source: Survey of U.S. adults conducted Oct. 6-12, 2020. 

“Americans Plan to Follow Election Returns Closely; Biden 

Supporters More Confident Their News Sources Will Make Right 

Call” 
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Increased attention to election 

news coincides with people 

getting many updates 

throughout the day. About six-

in-ten U.S. adults (57%) say 

they are getting news about the 

candidates at least several 

times a day, with about two-in-

ten (22%) who do so almost all 

the time. 

The frequency of updates is 

very consistent across Trump 

and Biden supporters, with 

about a quarter of registered 

voters in each group getting 

updates almost all the time and 

majorities doing so at least 

several times a day.  

 

A majority of U.S. adults say they get news about the 

election at least several times a day 

% who say they get news about the candidates for the 2020 presidential 

election … 

 Note: Respondents who did not give an answer not shown. Candidate support was asked in 

a survey conducted Sept. 30-Oct. 5, 2020. Trump and Biden supporters include those who 

lean toward each candidate. 

Source: Survey of U.S. adults conducted Oct. 6-12, 2020. 

“Americans Plan to Follow Election Returns Closely; Biden Supporters More Confident Their 

News Sources Will Make Right Call” 

PEW RESEARCH CENTER 
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One area of difference between these groups of 

supporters is in the level of weariness brought on by 

keeping up with the news. About two-thirds of Trump 

supporters (65%) say they are worn out by so much 

coverage. That compares to just over half of Biden 

supporters (54%) who are worn out, while 44% say they 

like a lot of attention on the election. 

Overall, about six-in-ten Americans (61%) say they are 

worn out by so much coverage of the 2020 presidential 

election. 

Trump supporters are also more likely than Biden 

supporters to say they are finding it difficult to 

determine what is true and what is not about the 

presidential campaign. 

Overall, U.S. adults are somewhat more likely to say 

they find this difficult (55%) than to say they find it easy 

(45%). That gap grows among registered voters 

supporting Trump. About six-in-ten (62%) say they find 

it difficult, while 37% find it easy. The figures for Biden 

are nearly flipped, with 59% finding it easy and 41% 

finding it difficult.  

  

Biden supporters are less fatigued with 

election coverage than Trump backers 

% who ___ of the presidential campaign and candidates 

 
More Trump than Biden supporters say 

it is difficult to tell what is true about 

the election 

% who generally find it ___ when it comes to news 

about the presidential campaign and candidates 

 

Note: Respondents who did not give an answer not shown. 

Candidate support was asked in a survey conducted Sept. 30-Oct. 

5, 2020. Trump and Biden supporters include those who lean 

toward each candidate. 

Source: Survey of U.S. adults conducted Oct. 6-12, 2020. 

“Americans Plan to Follow Election Returns Closely; Biden 

Supporters More Confident Their News Sources Will Make Right 

Call” 
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Americans are frequently talking about the 

upcoming election with others, with Biden 

supporters more likely to be doing so than those who 

are planning to vote for Trump. 

About a quarter (24%) of U.S. adults say the 2020 

presidential election comes up in conversation “very 

often,” while another 39% say it comes up 

“somewhat often.” Just 9% say the election does not 

come up in their conversations at all. 

The topic of conversation is somewhat more 

frequent among registered voters who say they 

support Biden for president than among those who 

support Trump. A third of Biden supporters say the 

topic comes up very often compared with about a 

quarter (24%) of Trump supporters. 

The focus of these conversations also differs 

somewhat between the two groups of supporters. 

Biden supporters are more likely to say much of 

their election discussions focus on the candidates’ 

personalities and comments than are Trump 

supporters (71% vs. 51%). Conversely, Trump 

supporters are more likely than Biden supporters to 

say their conversations are about the issues (42% vs. 

24%). (See the Pathways data tool for more about 

this question.) 

Even as Biden supporters discuss the 2020 election 

more frequently, they are also more likely than Trump supporters to cut off conversation about 

political and election news with someone because of something they said.  

Biden supporters more likely than 

Trump supporters to engage in election 

conversation and to tune people out 

% who say the 2020 presidential election comes up ___ 

in the conversations they have 

 
 

% who say they have stopped talking to someone about 

political and election news because of something they 

said 

 
Note: Respondents who did not give an answer not shown. 

Candidate support was asked in a survey conducted Sept. 30-Oct. 

5, 2020. Trump and Biden supporters include those who lean 

toward each candidate. 

Source: Survey of U.S. adults conducted Oct. 6-12, 2020. 

“Americans Plan to Follow Election Returns Closely; Biden 

Supporters More Confident Their News Sources Will Make Right 

Call” 
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Overall, about four-in-ten Americans say they have stopped talking to someone because of 

something they said (42% have, and 58% say they have not done this). Biden supporters are more 

likely to do this – 54% of registered voters who support Biden say they have stopped talking to 

someone about political and election news because of something they said, compared with 37% of 

Trump supporters.  
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Most Americans (84%) say the 

news sources they turn to most 

often are covering the 2020 

presidential election well. 

Three-in-ten say their most-

relied on news sources have 

covered the election very well, 

while about half (53%) say 

these outlets have covered it 

somewhat well. Few U.S. adults 

say their most commonly used 

news outlets have covered the 

presidential election either not 

too well (12%) or not at all well 

(4%).  

Democrats and independents 

who lean toward the 

Democratic Party give the news 

sources they turn to most 

higher marks for their coverage 

than do Republicans and 

Republican-leaning 

independents. 

Nearly four-in-ten Democrats 

(36%) say their most-used 

news sources have covered the 

election very well, compared 

with about a quarter of 

Republicans (24%) who say the 

same. Roughly similar shares 

of Republicans and Democrats 

say the outlets they commonly 

Republicans whose major news sources only have 

conservative audiences rate the 2020 coverage they 

get more highly than other Republicans 

% of U.S adults who say the news sources they turn to most often have 

covered the 2020 presidential election … 

 Note: The Fox News cable channel and talk radio shows such as Sean Hannity or Rush 

Limbaugh have audiences that lean Republican and conservative. CNN, MSNBC, NPR, The 

New York Times and The Washington Post have audiences that lean Democratic and liberal. 

Sources whose audiences are more mixed include ABC, CBS or NBC network television 

news. See Appendix for more details. 

Source: Survey of U.S. adults conducted Oct. 6-12, 2020. 

“Americans Plan to Follow Election Returns Closely; Biden Supporters More Confident Their 

News Sources Will Make Right Call” 
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use have done somewhat well (55% and 53%, respectively). 

Respondents indicated on a previous survey whether each of eight news providers was a major 

source of political and election news for them. Researchers then grouped these responses based on 

the political composition of the outlets’ audiences. For example, Republicans were analyzed based 

on the degree to which they get political news from the outlets with conservative-leaning 

audiences (specifically, Fox News and talk radio), and Democrats were categorized based on the 

degree to which they get news from the outlets with liberal-leaning audiences – CNN, MSNBC, 

NPR, The New York Times and The Washington Post. (The eighth source, national network TV 

such as ABC, CBS or NBC, has an audience that does not lean strongly in either direction; see the 

Appendix[LINK] for more details about how respondents were grouped by their major news 

sources.) 

Republicans who use only Fox News and/or talk radio like Sean Hannity or Rush Limbaugh as 

major sources of news give much higher scores for how well their most-used news sources have 

covered the election (43% say very well) than Republicans who primarily use news sources with 

more politically mixed audiences (30% among Republicans who use Fox News or talk radio plus 

other outlets, and 22% among Republicans who use other outlets as major sources but not Fox 

News or talk radio). Republicans who do not use any of the eight sources asked about are generally 

the most negative about how well their most used news sources are performing. 

There is less of a clear pattern among Democrats, with only modest differences in assessments of 

coverage between those who use outlets with left-leaning audiences and those who do not. Again, 

Democrats who do not use any of the eight news sources asked about are generally the most 

negative overall. 

  

https://www.journalism.org/2020/09/16/political-divides-conspiracy-theories-and-divergent-news-sources-heading-into-2020-election/
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Asked in more detail to rate how well the news sources they turn to most often have covered a 

selection of six aspects of the 2020 election, Democrats and Democratic-leaning independents rate 

their outlets more highly than Republicans and Republican-leaning independents on all six. 

One of the largest gaps between 

Republicans and Democrats is 

for the coverage in their most 

commonly used outlets of how 

the coronavirus outbreak is 

impacting the election. Slightly 

more than four-in-ten 

Democrats (44%) say their 

news outlets have covered this 

topic very well, compared with 

half as many Republicans 

(22%). 

Additionally, there is a 15 

percentage point gap between 

the shares of Republicans 

(20%) and Democrats (35%) 

who say the news outlets they 

use most have done very well 

covering which candidate is 

leading in the race, as well as a 

14-point gap in shares saying 

the candidates’ comments and 

statements have been covered 

very well (42% of Democrats 

vs. 28% of Republicans). The 

partisan gaps are more modest (about 10 points or less) on the other three items, including what 

voters need to do in order to cast a ballot, the candidates’ backgrounds and experience, and the 

candidates’ stances on the issues. 

  

Across several aspects of election coverage, 

Democrats rate their most-used news sources higher 

than Republicans 

% of U.S. adults who say the news sources they turn to most often have 

covered ___ very well 

 Source: Survey of U.S. adults conducted Oct. 6-12, 2020. 

“Americans Plan to Follow Election Returns Closely; Biden Supporters More Confident Their 

News Sources Will Make Right Call” 
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Media diet within party is linked with differences here as well, though of a different nature. Among 

both Republicans and Democrats (including leaners in both parties), those who give their 

commonly used media sources the lowest marks are generally those who use news outlets with 

audiences that do not align with their personal political views. 

Compared with Republicans who turn to Fox News and/or talk radio as major sources, 

Republicans who turn to other major sources instead are the least likely to say their news sources 

are covering five of these six storylines very well. 

Partisans who turn to news sources that have audiences with different political 

ideologies often rate 2020 coverage lower across a variety of dimensions 

% of U.S. adults who say the news sources they turn to most often have covered ___ very well 

 

The 
candidates' 

comments and 
statements 

What voters 
need to do in 

order to cast a 
ballot in the 

election 

How the 
coronavirus 
outbreak is 

impacting the 
election 

Which 
candidate is 
leading the 

race 

The 
candidates' 

backgrounds 
and experience 

The 
candidates' 
stances on 

issues 

Among Rep/Lean Rep who 
use ___ as major sources for 
political news % % % % % % 

Only Fox News or talk radio 44 42 29 26 43 42 

Fox News and/or talk radio 
and other sources 

36 42 35 30 34 32 

No Fox News or talk radio; 
only other sources 

23 29 19 22 17 17 

None of the sources  
asked about 

18 23 14 13 13 15 

       

Among Dem/Lean Dem who 
use ___ as major sources for 
political news 

      

Only CNN, MSNBC, NPR, 
NY Times or Wash. Post 

53 40 53 43 38 35 

CNN/MSNBC/NPR/NYT/ 
WaPo and other sources 

52 53 56 50 45 41 

No CNN/MSNBC/NPR/ 
NYT/WaPo; only other sources 

37 48 43 31 28 27 

None of the sources  
asked about 

26 21 22 13 13 11 

Note: The Fox News cable channel and talk radio shows such as Sean Hannity or Rush Limbaugh have audiences that lean Republican and 

conservative. CNN, MSNBC, NPR, The New York Times and The Washington Post have audiences that lean Democratic and liberal. Sources 

whose audiences are more mixed include ABC, CBS or NBC network television news. See Appendix for more details. 

Source: Survey of U.S. adults conducted Oct. 6-12, 2020. 

“Americans Plan to Follow Election Returns Closely; Biden Supporters More Confident Their News Sources Will Make Right Call” 

PEW RESEARCH CENTER 
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The story is similar among Democrats. Democrats who do not use outlets with left-leaning 

audiences as major sources give lower ratings on five of the six dimensions compared with 

Democrats who use outlets with left-leaning audiences. 

The two groups who turn to none of the major sources asked about tend to be the most negative 

groups on most of these measures. 
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3. As COVID-19 hits Trump and White House, slight shift in 
opinion on whether the outbreak has been exaggerated  

With the coronavirus outbreak having spread to the White House, Americans are now almost 

equally divided on the question of whether the outbreak has been exaggerated or underplayed. 

And after trending downward for several months, the percentage of Americans very closely 

following news about the coronavirus outbreak has remained steady. 

Among all U.S. adults, 37% say they are very 

closely following coronavirus news, about on 

par with the 35% who said they were doing so in 

early September. The new survey was 

conducted after news of President Donald 

Trump and the first lady testing positive broke 

on Oct. 2, with news of other administration 

officials testing positive becoming public within 

days of Trump’s diagnosis. 

These findings show at least a pause to a steady 

trend of diminishing interest in coronavirus 

news over time. The portion of Americans very 

closely following coronavirus news fell from 

57% at the outset of the pandemic in the U.S. in 

late March to 46% in late April, 39% in early 

June, and 35% in early September before 

registering most recently at 37%.  

The substantial partisan gap in attention to 

coronavirus news that emerged in recent months remains. Nearly half of Democrats and those 

who lean Democratic (47%) are paying very close attention to coronavirus news, compared with 

about three-in-ten Republicans and Republican leaners (27%).  

 

  

Attention to COVID-19 news remains 

steady after earlier declines 

% of U.S. adults who are following news about the 

coronavirus outbreak very closely 

 
Source: Survey of U.S. adults conducted Oct. 6-12, 2020. 

“Americans Plan to Follow Election Returns Closely; Biden 

Supporters More Confident Their News Sources Will Make Right 

Call” 
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https://www.usatoday.com/story/news/politics/2020/10/02/trump-tests-positive-covid-19-heres-where-hes-recently-traveled/5892240002/
https://www.usatoday.com/story/news/politics/2020/10/02/trump-tests-positive-covid-19-heres-where-hes-recently-traveled/5892240002/
https://www.wsj.com/articles/stephen-miller-tests-positivefor-covid-19-11602027426
https://www.cnbc.com/2020/10/05/trump-press-secretary-kayleigh-mcenany-tests-positive-for-coronavirus.html
https://www.journalism.org/2020/10/07/before-trump-tested-positive-for-coronavirus-republicans-attention-to-pandemic-had-sharply-declined/
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The public’s assessment of whether the 

coronavirus outbreak has been exaggerated or 

underplayed also shifted slightly after the White 

House infection. Overall, 36% of U.S. adults say 

the outbreak has been made into a bigger deal 

than it really is, while 30% say it has been made 

into a smaller deal than it really is and 33% say 

it has been approached about right. The 6 

percentage point gap between those who say it 

has been exaggerated and those who say it has 

been underplayed is down from a gap of 13 

percentage points in September (39% vs. 26%). 

And it is the narrowest gap since late April, 

when 29% said the outbreak was being made 

into a bigger deal than it really was and 27% 

said it had been underplayed. 

 

  

Gap narrows between Americans who 

say COVID-19 outbreak has been made 

into too big or too small of a deal 

% of U.S. adults who say the coronavirus outbreak has 

been made a ___ than it really is 

 Note: Respondents who did not provide an answer not shown. 

Source: Survey of U.S. adults conducted Oct. 6-12, 2020. 

“Americans Plan to Follow Election Returns Closely; Biden 

Supporters More Confident Their News Sources Will Make Right 

Call” 
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In this most recent survey, there is major partisan disagreement on this subject, with 63% of 

Republicans saying the outbreak has been overblown, compared with 14% of Democrats who share 

this view. Meanwhile, 46% of Democrats say the pandemic has been underplayed; just 12% of 

Republicans say the same. These partisan divides are nearly the same as they were just prior to 

Trump’s infection; neither party’s responses changed substantially since September.  

 

Large partisan gaps remain in assessments of whether the coronavirus outbreak 

has been overblown or underplayed 

% of U.S. adults who say the coronavirus outbreak has been … 

   Source: Survey of U.S. adults conducted Oct. 6-12, 2020. 

“Americans Plan to Follow Election Returns Closely; Biden Supporters More Confident Their News Sources Will Make Right Call” 

PEW RESEARCH CENTER 

47%

63 66 63

14% 18 15 14

Apr

'20

May

'20

Jun

'20

Jul

'20

Aug

'20

Sep

'20

Oct

'20

Made a BIGGER deal 

than it really is

Rep/Lean Rep

Dem/Lean Dem
12

7 9 12

41
34

43 46

Apr

'20

May

'20

Jun

'20

Jul

'20

Aug

'20

Sep

'20

Oct

'20

Made a SMALLER deal 

than it really is

40

29
23 25

45 48
41 40

Apr

'20

May

'20

Jun

'20

Jul

'20

Aug

'20

Sep

'20

Oct

'20

Approached about right



29 

PEW RESEARCH CENTER 

www.pewresearch.org 

Among Republicans, another 

group whose sentiment did not 

shift in any significant way is 

the group that relies most on 

Trump and his task force for 

news about the coronavirus 

pandemic. (Respondents had 

earlier identified which of 10 

types of sources they rely on 

most for COVID-19 news, 

including Trump and his task 

force.).  

This group of Republicans who 

rely most on Trump and his 

task force have consistently 

been more likely than other 

Republicans to say that the 

outbreak has been exaggerated, 

and this continues to be true 

following Trump’s infection. 

Fully 72% of this group say that 

the outbreak has been 

overblown, compared with 59% of other Republicans. (In September, those percentages were 75% 

and 63%, respectively.) And just 4% of Republicans who rely on the White House most for COVID-

19 news say that the outbreak has been underplayed, compared with 15% of other Republicans. 

Republicans who rely most on Trump and the 

coronavirus task force for COVID-19 news are more 

likely to say the outbreak has been overblown 

% of U.S. adults who say the coronavirus outbreak has been … 

 Note: Respondents who did not give an answer not shown. Respondents were asked which 

of 10 sources they relied on the most for news about the coronavirus outbreak. Those who 

said they relied most on “Donald Trump and his coronavirus task force” are shown here; all 

others (including those who did not provide an answer to the question) are grouped under 

“Another source.” 

Source: Survey of U.S. adults conducted Oct. 6-12, 2020. 

“Americans Plan to Follow Election Returns Closely; Biden Supporters More Confident Their 

News Sources Will Make Right Call” 
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https://www.journalism.org/2020/05/20/americans-who-rely-most-on-white-house-for-covid-19-news-more-likely-to-downplay-the-pandemic/
https://www.pewresearch.org/fact-tank/2020/10/12/republicans-who-rely-most-on-trump-for-covid-19-news-see-the-outbreak-differently-from-those-who-dont/
https://www.pewresearch.org/fact-tank/2020/10/12/republicans-who-rely-most-on-trump-for-covid-19-news-see-the-outbreak-differently-from-those-who-dont/
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Similar to findings from early September, differences within party also exist based on where 

partisans get their news. Republicans whose only major sources for political and election news are 

Fox News and talk radio were much more likely 

than other Republicans to say that the 

pandemic has been overblown – 77% say this, 

while 3% of this group say it has been made a 

smaller deal than it really is. But for 

Republicans whose major sources included a 

mix of Fox or talk radio along with other 

outlets, 47% say the outbreak has been made a 

bigger deal than it really is, with 21% saying it 

has been underplayed. 

Among Democrats, the group only turning to 

outlets asked about with left-leaning audiences 

as major sources – CNN, MSNBC, NPR, The 

New York Times or The Washington Post – 

were more likely than other Democrats to say 

that the pandemic had been underplayed (51%, 

vs. 43% of Democrats whose major sources 

included a mix of those with left-leaning 

audiences and other sources asked about). 

These patterns do not necessarily prove that 

partisans are taking their cues directly from 

their news sources. Other factors beyond media 

diet may impact people’s assessments of how 

the U.S. has reacted to the outbreak. And the 

relationship can go in either direction: People 

can either pick their media sources to fit their 

existing political views, or have their views 

shaped by those sources (or both at the same 

time). Still, the data shows a clear connection 

between news diet and views on the pandemic. 

 

Partisans with different media diets 

have varying views of whether the 

outbreak has been overblown 

% of U.S. adults who say the coronavirus outbreak has 

been … 

 

Made a 
BIGGER 

deal than 
it really is 

Made a 
SMALLER 
deal than 
it really is 

Approached 
about right 

Among Rep/Lean Rep 
who use ___ as major 
sources for political 
news % % % 

Only Fox News or talk 
radio 77 3 19 

Fox News and/or talk 
radio 
and other sources 47 21 31 

No Fox News or talk 
radio; 
only other sources 41 22 37 

None of the sources  
asked about 68 11 20 

    

Among Dem/Lean Dem 
who use ___ as major 
sources for political 
news    

Only CNN, MSNBC, NPR, 
NY Times or Wash. Post 6 51 42 

CNN/MSNBC/NPR/NYT/ 
WaPo and other sources 15 43 41 

No CNN/MSNBC/NPR/ 
NYT/WaPo; only other 
sources 14 43 43 

None of the sources  
asked about 18 45 36 

Note: Respondents who did not give an answer not shown. The Fox 

News cable channel and talk radio shows such as Sean Hannity or 

Rush Limbaugh have audiences that lean Republican and 

conservative. CNN, MSNBC, NPR, New York Times and Washington 

Post have audiences that lean Democratic and liberal. Sources 

whose audiences are more mixed include ABC, CBS or NBC network 

television news. See Appendix for more details. 

Source: Survey of U.S. adults conducted Oct. 6-12, 2020. 

“Americans Plan to Follow Election Returns Closely; Biden 

Supporters More Confident Their News Sources Will Make Right 

Call” 

PEW RESEARCH CENTER 

https://www.journalism.org/2020/10/07/before-trump-tested-positive-for-coronavirus-republicans-attention-to-pandemic-had-sharply-declined/
https://www.journalism.org/2020/10/19/election-news-attention-confidence-eappendix/
https://www.journalism.org/2020/10/19/election-news-attention-confidence-eappendix/
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When asked how well the U.S. 

has controlled the coronavirus 

outbreak, 61% of all Americans 

now say the country has not 

controlled it as much as it 

could have while 38% say it has 

– numbers that are basically 

unmoved since September.   

The large partisan difference 

on this question also remains. 

The October survey reveals that 

about seven-in-ten Republicans 

(71%) say the country has 

controlled the coronavirus as 

much as it could, and 28% say 

it has not. On the Democratic 

side, just 10% say the outbreak 

has been controlled as much as 

possible, compared with about 

nine times that many who say 

it has not been (89%).  

Among Republicans, there are 

differences between those who 

turn to the White House for 

information and those who 

don’t. Nine-in-ten who rely most on Trump and the task force for coronavirus news say the 

country has controlled the outbreak as much as it could, compared with about two-thirds (64%) of 

Republicans who don’t rely on Trump and the task force. 

  

Republicans who rely on Trump for COVID-19 news far 

more likely than other Republicans to say U.S. has 

controlled the outbreak as much as it could have 

% of U.S. adults who say … 

 Note: Respondents who did not give an answer not shown. Respondents were asked which 

of 10 sources they relied on the most for news about the coronavirus outbreak. Those who 

said they relied most on “Donald Trump and his coronavirus task force” are shown here; all 

others (including those who did not provide an answer to the question) are grouped under 

“Another source.”  

Source: Survey of U.S. adults conducted Oct. 6-12, 2020. 

“Americans Plan to Follow Election Returns Closely; Biden Supporters More Confident Their 

News Sources Will Make Right Call” 
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Within the Republican Party, 

as in September, there are also 

significantly different 

responses based on media diet. 

Republicans whose major 

sources for political and 

election news only include Fox 

News and/or talk radio are 

much more likely to say the 

pandemic has been controlled 

as much as possible (93%) than 

those with a mix of sources 

(66%) and those who name 

some major sources, but not 

Fox News or talk radio (51%). 

The differences among 

Democrats who choose 

different media diets are much 

smaller. 

These partisan differences over 

how the U.S. has controlled the 

outbreak, as well as the 

differences based on 

information sources within 

parties, have remained 

relatively steady from 

September to October. 

 

  

Republicans who rely mainly on Fox News and  

talk radio overwhelmingly say U.S. could not have 

controlled the coronavirus outbreak any better 

% of U.S. adults who say … 

 Note: Respondents who did not give an answer not shown. The Fox News cable channel and 

talk radio shows such as Sean Hannity or Rush Limbaugh have audiences that lean 

Republican and conservative. CNN, MSNBC, NPR, New York Times and Washington Post 

have audiences that lean Democratic and liberal. Sources whose audiences are more 

mixed include ABC, CBS or NBC network television news. See Appendix for more details. 

Source: Survey of U.S. adults conducted Oct. 6-12, 2020. 

“Americans Plan to Follow Election Returns Closely; Biden Supporters More Confident Their 

News Sources Will Make Right Call” 
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https://www.journalism.org/2020/10/07/before-trump-tested-positive-for-coronavirus-republicans-attention-to-pandemic-had-sharply-declined/
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Among all Americans, 65% 

correctly say that about 

200,000 people have thus far 

lost their lives to the virus in 

the U.S., choosing from options 

ranging from 50,000 to 

500,000. Another 11% say they 

are not sure. No other choice 

generated more than a 7% 

response.  

The partisan gaps seen in other 

questions do not appear here – 

majorities of both parties 

respond correctly, with 69% of 

Democrats and those who lean 

Democratic choosing the 

correct answer along with 63% 

of Republicans and those who 

lean Republican.  

There is a much larger 

difference depending on how 

closely respondents said they 

are following news about the 

outbreak. Among those following coronavirus news “very closely,” about three-quarters (77%) 

correctly responded to the question about the number of deaths in the U.S. That drops to about 

two-thirds (64%) of those who say they are following “fairly closely,” and under half (44%) of those 

who said they are following the outbreak “not too closely” or “not at all closely.”  

The group following coronavirus news least closely (which makes up 20% of Americans) are also 

the most likely group to give neither a correct nor an incorrect answer, but to say that they weren’t 

sure what the answer was (20% said this). Those following coronavirus news more closely were 

less likely to say this (6% of those following very closely and 11% of those following fairly closely).  

Those paying most attention to coronavirus news far 

more likely to know the U.S. death count 

% of U.S. adults who estimate that the official count of the number of people 

who have died from coronavirus in the U.S. is closest to … 

 Note: Respondents who did not give an answer not shown. 

Source: Survey of U.S. adults conducted Oct. 6-12, 2020. 

“Americans Plan to Follow Election Returns Closely; Biden Supporters More Confident Their 

News Sources Will Make Right Call” 
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Appendix 

Measuring vote preference in 2020 presidential election 

Vote preference among registered voters in this report comes from a survey conducted Sept. 30-

Oct. 5, 2020, among 10,543 registered voters. Of these registered voters, 8,501 also took the survey 

conducted Oct. 6-12 that is analyzed in this report. The initial survey asked U.S. citizens: “If the 

2020 presidential election were being held today, would you vote for…” and gave the options of 

“Donald Trump, the Republican,” “Joe Biden, the Democrat,” “Jo Jorgensen, the Libertarian Party 

candidate,” “Howie Hawkins, the Green Party candidate” (in states where he appears on the ballot) 

and “vote for none/other.” Respondents who selected “vote for none/Other” or who skipped the 

first question were asked a follow-up question, “As of TODAY, do you…,” and then given the 

option to indicate if they “lean more toward” any of the candidates included in the first question. 

Trump supporters are defined as U.S. citizens who are certain they are registered to vote who said 

they would either vote for Trump or who lean more toward voting for him. Biden supporters are 

defined as U.S. citizens who are certain they are registered to vote who selected Biden in either of 

the two questions. 

For more about these questions on vote preference in the 2020 presidential election, see this 

report. 

https://www.pewresearch.org/politics/2020/10/09/amid-campaign-turmoil-biden-holds-wide-leads-on-coronavirus-unifying-the-country/
https://www.pewresearch.org/politics/2020/10/09/amid-campaign-turmoil-biden-holds-wide-leads-on-coronavirus-unifying-the-country/
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Grouping respondents by major news sources  

A survey conducted Aug. 31-Sept. 7, 2020, asked whether respondents use any of eight news 

sources as a major source, minor source or not a source for political and election news. (Responses 

for all eight sources are 

available here.) The sources 

identified as major sources 

were combined with the 

respondents’ partisanship to 

identify those who get news 

from only sources with 

audiences that lean toward 

their party (i.e., Republicans 

who get news only from 

sources with right-leaning 

audiences and Democrats who 

only get news from sources 

with left-leaning audiences) or 

another mix of sources. Those 

who do not use any of the 

eight sources asked about as a 

major source for political and 

election news are in a separate 

category. Researchers merged 

the responses to these 

questions from late August 

and early September to the 

survey data collected Oct. 6-

12, 2020. 

The eight sources asked about are: 

 Fox News cable channel 

 CNN 

 MSNBC 

 ABC, CBS or NBC national network TV 

 NPR 

 The New York Times 

Major sources for political and election news 

% in each category for the survey conducted Oct. 6-12, 2020 

 
U.S. 

adults 
Rep/ 

Lean Rep 
Dem/ 

Lean Dem 

 % % % 

Among Rep/Lean Rep    

Only Fox News and/or talk radio 13 29 -- 

Fox News/talk radio and other 
sources 4 10 -- 

No Fox News/talk radio; only other 
source 9 20 -- 

None of the sources asked about 18 41 -- 

    
Among Dem/Lean Dem    

Only MSNBC, CNN, NPR, NY Times 
and/or Wash. Post 16 -- 32 

MSNBC, CNN, NPR, NY Times or 
Wash. Post and other sources 15 -- 28 

No MSNBC, CNN, NPR, NY Times or 
Wash. Post; only other sources 7 -- 13 

None of the sources asked about 13 -- 26 

Note: The Fox News cable channel and talk radio shows such as Sean Hannity or Rush 

Limbaugh have audiences that lean Republican and conservative. MSNBC, CNN, NPR, New 

York Times and Washington Post have audiences that lean Democratic and liberal. Sources 

whose audiences are more mixed include ABC, CBS, or NBC network television news. 

Source: Survey of U.S. adults conducted Oct. 6-12, 2020. 

“tktk” 

PEW RESEARCH CENTER 
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 The Washington Post 

 Talk radio, such as Sean Hannity or Rush Limbaugh 

 

Sources were selected from among the top responses (used by about 10% or more of U.S. adults) to 

a question from November 2019 asking if respondents got news from each of 30 different sources 

in the past week. More details about this measure and what it reveals about Americans’ news 

habits are available here, and all data for the question is available here. 

The eight sources asked about were then classified according to the political partisanship and 

ideology of their audiences. For this analysis, respondents who call each source a “major source” 

for political and election news are considered part of its audience. 

An outlet is considered to have a left-leaning audience if the proportion of all audience members 

that identify as liberal Democrats is at least two-thirds higher than the proportion who identify as 

conservative Republicans. Alternatively, an outlet is considered to have a right-leaning audience if 

the proportion of all audience members who identify as conservative Republicans is at least two-

thirds higher than the proportion that identify as liberal Democrats. An outlet is classified as 

having a mixed audience if neither liberal Democrats nor conservative Republicans make up at 

least two-thirds more of the audience than the other. 

Respondents who did not complete the survey conducted Aug. 31-Sept. 7, 2020 are not included in 

the analysis using these media habits. 

  

https://www.journalism.org/2020/01/24/u-s-media-polarization-and-the-2020-election-a-nation-divided/
https://www.pewresearch.org/pathways-2020/SOURCEUSE_1/political_party/us_adults
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Methodology 

Overview 

The American Trends Panel (ATP), created by Pew Research Center, is a nationally representative 

panel of randomly selected U.S. adults. Panelists participate via self-administered web surveys. 

Panelists who do not have internet access at home are provided with a tablet and wireless internet 

connection. Interviews are conducted in both English and Spanish. The panel is being managed by 

Ipsos. 

Data in this report is drawn from the panel wave conducted Oct. 6 to Oct. 12, 2020. A total of 

10,059 panelists responded out of 10,915 who were sampled, for a response rate of 92%. This does 

not include nine panelists who were removed from the data due to extremely high rates of refusal 

or straightlining. The cumulative response rate accounting for nonresponse to the recruitment 

surveys and attrition is 5.3%. The break-off rate among panelists who logged on to the survey and 

completed at least one item is 1%. The margin of sampling error for the full sample of 10,059 

respondents is plus or minus 1.7 percentage points.  

Panel recruitment 

The ATP was created in 2014, with the first cohort of panelists invited to join the panel at the end 

of a large, national, landline and cellphone random-digit-dial survey that was conducted in both 

English and Spanish. Two 

additional recruitments were 

conducted using the same 

method in 2015 and 2017, 

respectively. Across these 

three surveys, a total of 19,718 

adults were invited to join the 

ATP, of whom 9,942 (50%) 

agreed to participate.  

In August 2018, the ATP 

switched from telephone to 

address-based recruitment. 

Invitations were sent to a 

random, address-based 

sample of households selected 

American Trends Panel recruitment surveys 

Recruitment dates Mode Invited Joined 

Active 
panelists 
remaining 

Jan. 23 to March 16, 2014 
Landline/  
cell RDD 9,809 5,338 2,188 

Aug. 27 to Oct. 4, 2015 
Landline/  
cell RDD 6,004 2,976 1,246 

April 25 to June 4, 2017 
Landline/  
cell RDD 3,905 1,628 623 

Aug. 8 to Oct. 31, 2018 ABS/web 9,396 8,778 5,910 

Aug. 19 to Nov. 30, 2019 ABS/web 5,900 4,720 2,338 

June 1 to July 19, 2020 ABS/web 1,865 1,636 1,277 

 Total 36,879 25,076 13,582 

Note: Approximately once per year, panelists who have not participated in multiple 

consecutive waves or who did not complete an annual profiling survey are removed from the 

panel. Panelists also become inactive if they ask to be removed from the panel.  

PEW RESEARCH CENTER 
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from the U.S. Postal Service’s Delivery Sequence File. Two additional recruitments were conducted 

using the same method in 2019 and 2020, respectively. Across these three address-based 

recruitments, a total of 17,161 adults were invited to join the ATP, of whom 15,134 (88%) agreed to 

join the panel and completed an initial profile survey. In each household, the adult with the next 

birthday was asked to go online to complete a survey, at the end of which they were invited to join 

the panel. Of the 25,076 individuals who have ever joined the ATP, 13,582 remained active 

panelists and continued to receive survey invitations at the time this survey was conducted. 

The U.S. Postal Service’s Delivery Sequence File has been estimated to cover as much as 98% of 

the population, although some studies suggest that the coverage could be in the low 90% range.1 

The American Trends Panel never uses breakout routers or chains that direct respondents to 

additional surveys. 

Sample design 

The subsample from the ATP consisted of 10,915 ATP members who responded to the Wave 57 

survey and were still active. 

Questionnaire development and testing 

The questionnaire was developed by Pew Research Center in consultation with Ipsos. The web 

program was rigorously tested on both PC and mobile devices by the Ipsos project management 

team and Pew Research Center researchers. The Ipsos project management team also populated 

test data which was analyzed in SPSS to ensure the logic and randomizations were working as 

intended before launching the survey.  

Incentives 

All respondents were offered a post-paid incentive for their participation. Respondents could 

choose to receive the post-paid incentive in the form of a check or a gift code to Amazon.com or 

could choose to decline the incentive. Incentive amounts ranged from $5 to $15 depending on 

whether the respondent belongs to a part of the population that is harder or easier to reach. 

Differential incentive amounts were designed to increase panel survey participation among groups 

that traditionally have low survey response propensities. 

  

 
1 AAPOR Task Force on Address-based Sampling. 2016. “AAPOR Report: Address-based Sampling.” 

https://www.aapor.org/Education-Resources/Reports/Address-based-Sampling.aspx
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Data collection protocol 

The data collection field period for this survey was Oct. 6 to Oct. 12, 2020. Postcard notifications 

were mailed to all ATP panelists with a known residential address on Oct. 6, 2020.   

On Oct. 6 and Oct. 7, invitations were sent out in two separate launches: Soft Launch and Full 

Launch. Sixty panelists were included in the soft launch, which began with an initial invitation 

sent on Oct. 6, 2020. The ATP panelists chosen for the initial soft launch were known responders 

who had completed previous ATP surveys within one day of receiving their invitation. All 

remaining English- and Spanish-speaking panelists were included in the full launch and were sent 

an invitation on Oct. 7, 2020. 

All panelists with an email address received an email invitation and up to two email reminders if 

they did not respond to the survey. All ATP panelists that consented to SMS messages received an 

SMS invitation and up to two SMS reminders.  

Invitation and reminder dates 

 Soft Launch  Full Launch  

Initial invitation 10/6/2020 10/7/2020 

First reminder 10/9/2020 10/9/2020 

Final reminder 10/12/2020 10/12/2020 

 

Data quality checks 

To ensure high-quality data, the Center’s researchers performed data quality checks to identify any 

respondents showing clear patterns of satisficing. This includes checking for very high rates of 

leaving questions blank, as well as always selecting the first or last answer presented. As a result of 

this checking, nine ATP respondents were removed from the survey dataset prior to weighting and 

analysis.  
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Weighting 

The ATP data was weighted in 

a multistep process that 

accounts for multiple stages of 

sampling and nonresponse 

that occur at different points 

in the survey process. First, 

each panelist begins with a 

base weight that reflects their 

probability of selection for 

their initial recruitment survey 

(and the probability of being 

invited to participate in the 

panel in cases where only a 

subsample of respondents 

were invited). The base 

weights for panelists recruited 

in different years are scaled to 

be proportionate to the 

effective sample size for all 

active panelists in their cohort. 

To correct for nonresponse to 

the initial recruitment surveys 

and gradual panel attrition, the base weights for all active panelists are calibrated to align with the 

population benchmarks identified in the accompanying table to create a full-panel weight. 

For ATP waves in which only a subsample of panelists are invited to participate, a wave-specific 

base weight is created by adjusting the full-panel weights for subsampled panelists to account for 

any differential probabilities of selection for the particular panel wave. For waves in which all 

active panelists are invited to participate, the wave-specific base weight is identical to the full-

panel weight. 

In the final weighting step, the wave-specific base weights for panelists who completed the survey 

are again calibrated to match the population benchmarks specified above. These weights are 

trimmed (typically at about the 1st and 99th percentiles) to reduce the loss in precision stemming 

from variance in the weights. Sampling errors and test of statistical significance take into account 

the effect of weighting. 

Weighting dimensions 

Variable Benchmark source 

Age x Gender 

Education x Gender 

Education x Age 

Race/Ethnicity x Education 

Born inside vs. outside the U.S. among 
Hispanics and Asian Americans 

Years lived in the U.S. 

2018 American Community Survey 

Census region x Metro/Non-metro 2019 CPS March Supplement 

Volunteerism 2017 CPS Volunteering & Civic Life 
Supplement 

Voter registration 2016 CPS Voting and Registration 
Supplement 

Party affiliation Average of the three most recent Pew 
Research Center telephone surveys 

Frequency of internet use 

 

ATP 2020 ABS recruitment survey 

Note: Estimates from the ACS are based on non-institutionalized adults.  The 2016 CPS was 

used for voter registration targets for this wave in order to obtain voter registration numbers 

from a presidential election year. Voter registration is calculated using procedures from Hur, 

Achen (2013) and rescaled to include the total U.S. adult population. The ATP 2020 ABS 

recruitment survey featured 1,862 online completions and 2,247 mail survey completions.  

PEW RESEARCH CENTER 
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The following table shows the unweighted sample sizes and the error attributable to sampling that 

would be expected at the 95% level of confidence for different groups in the survey.  

   

Group 
Unweighted 
sample size Plus or minus … 

Total sample 10,059 1.7 percentage points 

   Registered voters 8,972 1.6 percentage points 

   Among registered voters   

Trump supporters 3,144 2.5 percentage points 

Biden supporters 4,985 2.2 percentage points 

   Rep/Lean Rep 4,142 2.4 percentage points 

Dem/Lean Dem 5,705 2.3 percentage points 

   Among Rep/Lean Rep   

Only Fox News and/or talk 
radio 1,247 4.1 percentage points 

Fox News/talk radio and other 
sources 330 8.2 percentage points 

No Fox News/talk radio; only 
other sources 722 5.9 percentage points 

None of the sources 1304 4.3 percentage points 

   Among Dem/Lean Dem   

Only CNN, MSNBC, NPR, NY 
Times and/or Wash. Post 2,047 3.8 percentage points 

CNN, MSNBC, NPR, NY Times 
or Wash. Post and other 
sources 1,470 4.7 percentage points 

No CNN, MSNBC, NPR, NY 
Times or Wash. Post; only 
other sources;  571 7.1 percentage points 

None of the sources 878 5.5 percentage points 

 

Sample sizes and sampling errors for other subgroups are available upon request. In addition to 

sampling error, one should bear in mind that question wording and practical difficulties in 

conducting surveys can introduce error or bias into the findings of opinion polls. 
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Dispositions and response rates 

Final dispositions AAPOR code Total 

Completed interview 1.1 10,059 

Logged onto survey; broke-off 2.12 106 

Logged onto survey; did not complete any items 2.1121 48 

Never logged on (implicit refusal) 2.11 691 

Survey completed after close of the field period 2.27 2 

Completed interview but was removed for data quality  9 

Screened out  N/A 

Total panelists in the survey  10,915 

Completed interviews I 1,059 

Partial interviews P  

Refusals R 854 

Non-contact NC 2 

Other  O  

Unknown household UH  

Unknown other UO  

Not eligible NE N/A 

Total    10,915 

AAPOR RR1 = I / (I+P+R+NC+O+UH+UO)   92.16% 

 

Cumulative response rate Total 

Weighted response rate to recruitment surveys 11.2% 

% of recruitment survey respondents who agreed to 
join the panel, among those invited 

77.9% 

% of those agreeing to join who were active panelists 
at start of Wave 76 

66.4% 

Response rate to Wave 76 survey 92.2% 

Cumulative response rate 5.32% 

 

© Pew Research Center, 2020 
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2020 PEW RESEARCH CENTER’S AMERICAN TRENDS PANEL 
WAVE 76 PATHWAYS 

FINAL TOPLINE 
October 6-12, 2020 

N=10,059 

 
ASK ALL: 
CAMPNII How closely have you been following news about candidates for the 2020 presidential 

election? 
 
 Very 

closely 

Fairly 

closely 

Not too 

closely 

Not at all 

closely 

No 

answer 
2020 election      
Oct 6-12, 2020 39 36 18 6 * 
Aug 31-Sep 7, 2020 30 35 23 11 * 

Jun 4-10, 2020 21 23 29 17 1 
Apr 20-26, 2020 19 33 31 16 * 
Feb 18-Mar 2, 2020 23 37 29 12 * 

July 22-Aug 4, 2019 15 37 34 14 * 
2016 election      
Oct 25-Nov 8, 20162 41 37 16 6 * 

Sept 27-Oct 10, 2016 35 40 18 7 * 
June 7-July 5, 2016 35 43 18 4 * 

 

ASK IF FOLLOWING ELECTION AT LEAST NOT TOO CLOSELY (CAMPNII=1-3) [N=9,791]: 
CAMPNIIFREQ And about how often do you get news about the candidates for the 2020 presidential election? 
 

BASED ON TOTAL: 
 

Oct 6-12 

2020     

22 Almost all the time    

35 Several times a day    

22 About once a day    

9 Several times a week    

6 Less often    

1 No answer    

     

6 Following news about candidates not at all closely    

* No answer to following news about candidates    

 
ASK ALL: 

PRESRESULTFOL How closely, if at all, do you plan on following the results of the presidential election 
after polls close on Election Day? 

 

Oct 6-12 

2020     

48 Very closely    

32 Fairly closely    

13 Not too closely    

6 Not at all closely    

1 No answer    

 

  

 
2 In surveys conducted in 2016, question asked about 2016 presidential election.  
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ASK IF FOLLOWING RETURNS ON ELECTION NIGHT (PRESRESULTFOL=1-3) [N=9,674]: 
PRESRESULTPLAT Do you plan to use any of these ways of getting news to follow the results of the 

presidential election after polls close on Election Day? [RANDOMIZE] 
 
BASED ON TOTAL: 

 

 

Yes, plan 

to use 

No, do not 

plan to use 

No 

answer 

Not 

following 

election 

results 

No 

answer 

following 

results 

a. National network TV news, such as ABC, 

CBS, NBC, or PBS 

     

 Oct 6-12, 2020 60 32 1 6 1 

      

b. Cable TV news, such as CNN, Fox News, or 

MSNBC 

     

 Oct 6-12, 2020 55 36 1 6 1 

      

c. Social media      

 Oct 6-12, 2020 42 50 1 6 1 

      

d. News website or app      

 Oct 6-12, 2020 54 38 1 6 1 

      

e. A presidential candidate or their campaign      

 Oct 6-12, 2020 28 63 2 6 1 

 

ADDITIONAL QUESTIONS HELD FOR FUTURE RELEASE 
 
ASK ALL: 

CAMPCOVEROWN Overall, how well do you think the news sources YOU TURN TO MOST OFTEN have 
covered the 2020 presidential election? 

 

Oct 6-12 

2020     

30 Very well    

53 Somewhat well    

12 Not too well    

4 Not at all well    

1 No answer    
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ASK ALL: 
CAMPCOVEROWN2 And how well do you think the news sources YOU TURN TO MOST OFTEN have 

covered each of the following aspects of the 2020 presidential election? 
[RANDOMIZE ITEMS a-e; ALWAYS ASK ITEM f LAST] 

 

 Very 
well 

Somewhat 
well 

Not too 
well 

Not at  
all well 

No 
answer 

      

a. The candidates’ backgrounds 
and experience 

     

Oct 6-12, 2020 28 44 21 6 1 

      
b. The candidates’ stances on 

issues 
     

Oct 6-12, 2020 26 48 19 6 1 

      
c. Which candidate is leading in 

the race 
     

Oct 6-12, 2020 28 46 20 6 1 
      
d. The candidates’ comments and 

statements 

     

Oct 6-12, 2020 35 45 14 5 1 
      

e. What voters need to do in 
order to cast a ballot in the 
election 

     

Oct 6-12, 2020 35 43 17 5 1 
      

f. How the coronavirus outbreak 

is impacting the election 
[ANCHOR] 

     

Oct 6-12, 2020 33 45 16 5 1 

 
RANDOMIZE CANDACCURACY AND CANDOFFENSE 
 

ASK ALL: 
CANDACCURACY Thinking about how the news media covers the presidential campaign and candidates, 

if a candidate makes a statement that is inaccurate, which comes closer to your view 

about what the news media should do? [RANDOMIZE 1 AND 2 IN SAME ORDER 
AS CANDOFFENSE] 

 

Oct 6-12 
2020  

Sept 27- 

Oct 10 
2016 

71 Emphasize the statement because it is important for the 

public to know 

76 

26 NOT emphasize the statement because it unfairly gives the 
candidate extra attention 

21 

3 No answer 3 
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RANDOMIZE CANDACCURACY AND CANDOFFENSE 
 

ASK ALL: 
CANDOFFENSE Thinking about how the news media covers the presidential campaign and candidates, if a 

candidate makes a statement that many people might find offensive, which comes closer to 

your view about what the news media should do? [RANDOMIZE 1 AND 2 IN SAME ORDER 
AS CANDACCURACY] 

 

Oct 6-12 
2020  

Sept 27- 
Oct 10 
2016 

66 Emphasize the statement because it is important for the 
public to know 

62 

31 NOT emphasize the statement because it unfairly gives the 
candidate extra attention 

35 

4 No answer 4 
 
ASK ALL: 

CANDRESP More broadly, in covering political campaigns and candidates, how much of a responsibility is 
it of the news media to correct statements that a candidate makes that are inaccurate? 

 

Oct 6-12 
2020  

Sept 27- 
Oct 10 
2016 

67 A major responsibility 62 
21 A minor responsibility 19 
12 Not a responsibility 17 

1 No answer 1 
 
ASK ALL: 

CAMPINFODIFF When you get news and information about the presidential campaign and candidates, do you 
generally find it… [RANDOMIZE] 

 

Oct 6-12 
2020   
55 Difficult to determine what is true and what is not  

45 Easy to determine what is true and what is not  
1 No answer  

 

ASK ALL: 
ELECTFTIGUE Thinking about the coverage of the presidential campaign and candidates, which comes closer 

to your view? [RANDOMIZE] 
 

Oct 6-12 
2020  

June 7-July 5 
2016 

37 I like seeing a lot of coverage of the campaign and candidates 39 

61 
I am worn out by so much coverage of the campaign and 
candidates 59 

2 No answer 1 
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ASK ALL: 
NEWSHEARD Thinking about some stories covered by news organizations in the past several weeks… 

 
Regardless of your own views and opinions, how much, if anything, have you heard or read 
about each of the following? [RANDOMIZE ORDER OF ITEMS; PLEASE ADD A LINE OF 

SPACE BETWEEN THE QUESTION STEM AND FIRST SUB-ITEM; SPLIT ITEMS 
RANDOMLY ACROSS TWO SCREENS] 

 

NO ITEMS a-w 
 

 

A lot A little 

Nothing 

at all 

No 

answer 

x. Concerns that foreign governments are trying 

to influence the U.S. presidential election 

    

 Oct 6-12, 2020 35 48 16 * 

     

y. Concerns that the losing candidate in the U.S. 

presidential election will not accept the results 

    

 Oct 6-12, 2020 49 37 14 * 

     

z. The views of Amy Coney Barrett, Donald 

Trump's Supreme Court nominee, on key 

issues that may come before the court 

    

 Oct 6-12, 2020 36 43 20 * 

     

aa. Recent news and announcements about the 

development of a vaccine for the coronavirus 

    

 Oct 6-12, 2020 40 51 9 * 

     

bb. The impact Donald Trump testing positive for 

the coronavirus is having on the U.S. 

presidential election 

    

 Oct 6-12, 2020 55 35 10 * 

 
ASK ALL: 

ELECTCALLCONF How much confidence, if any, do you have in the news sources YOU TURN TO MOST 
OFTEN to make the right call when announcing a winner of the presidential election 
after polls close on Election Day? 

 

Oct 6-12 

2020     

36 A lot of confidence    

46 Some confidence    

13 Not much confidence    

5 No confidence at all    

1 No answer    
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ASK ALL: 
KNOWELECTCALL From what you have seen or heard, which of the following best describes how news 

organizations decide to announce who has won the presidential election in a state? 
Would you say that they announce who won when... [RANDOMIZE OPTIONS 1 & 2; 
ALWAYS ASK OPTION 3 LAST] 

 
Oct 6-12 

2020   

44 They feel confident about the outcome based on vote returns 
and other information 

 

26 State officials are ready to formally certify the results after 

counting all ballots 

 

30 Not sure  
1 No answer  

 

ASK ALL: 
CONVOP How often does the 2020 presidential election come up in the conversations you have, either 

in person, over the phone or online? 

 
Oct 6-12 

2020  
June 7-July 5 

20163 

24 Very often 21 
39 Somewhat often 40 
28 Not too often 29 

9 Not at all 9 
* No answer 1 

 

ASK IF CONVERSE ABOUT ELECTION (CONVOP=1-3) [N=9,602]: 
CAMPISSUE Overall, would you say your recent conversations about the 2020 presidential election have 

been mostly about… [RANDOMIZE] 

 
BASED ON TOTAL: 
 

Oct 6-12 
2020  

June 7-July 5 
20162 

60 The candidates’ personalities and comments 57 

30 Specific issues or policy positions 30 
1 No answer 2 
   

9 Election comes up not at all 9 
* No answer to election comes up 1 

 
  

 
3  Question asked about 2016 presidential election. 
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ASK ALL: 
STOPTALK Have you ever stopped talking to someone about political and election news, whether in 

person or online, because of something they said? 
 
 

Oct 6-12 
2020  

Oct 29-Nov 11 
2019 

42 Yes 45 

58 No 54 
1 No answer 1 

 

TREND FOR COMPARISON: 
Have you ever stopped talking to someone about political news, whether in person or online, 
because of something they said about government and politics? 

 

Feb 28-Mar 12, 
 2017  

44 Yes 

56 No 
0 No answer 

 

ASK ALL: 
FOLELECT How closely do you follow political and election news? 
 

Oct 6-12 
2020  

Oct 29-Nov 11 
2019 

30 Very closely 24 

40 Somewhat closely 38 
22 Not too closely 25 
8 Not at all closely 13 

* No answer 1 
 
RANDOMIZE TCFACTS AND NEWSFACTS 

 
ASK ALL: 
TCFACTS When it comes to important issues facing the country, would you say most Trump and Biden 

supporters… [RANDOMIZE OPTIONS] 
 

Oct 6-12 
2020  

Sept 27- 

Oct 10 
20164 

13 Can agree on the basic facts, even if they often disagree 
over plans and policies 

19 

85 Not only disagree over plans and policies, but they also 
cannot agree on the basic facts 

79 

2 No answer 2 

 
  

 
4 2016 question wording asked about “Trump and Clinton supporters” 
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RANDOMIZE TCFACTS AND NEWSFACTS 
 

ASK ALL: 
NEWSFACTS When it comes to important issues facing the country, would you say most Americans… 

[RANDOMIZE OPTIONS] 

 
Oct 6-12 

2020   

19 Generally get the same basic facts regardless of the news 
sources they turn to 

 

80 Often get different basic facts depending on the news 

sources they turn to 

 

1 No answer  
 
ASK ALL: 

CAMPINFOCONF How much do you think each type of news and information leaves Americans 
confused about the 2020 presidential election? [RANDOMIZE ITEMS] 

 

 A great 
deal Some 

Not 
much 

Not at 
all 

No 
answer 

      

a. Made-up information that is 
intended to mislead the public 

     

Oct 6-12, 2020 59 31 8 2 * 

      
b. Breaking information that 

hasn't been fully verified 
     

Oct 6-12, 2020 47 41 9 2 * 
      
c. Factual information presented 

to favor one side of an issue 

     

Oct 6-12, 2020 42 43 11 3 * 
 

ASK ALL: 
MAINMISINFO Do you think the news sources YOU TURN TO MOST OFTEN have done any of the following in 

their coverage of the 2020 presidential election? [DISPLAY ITEMS IN SAME ORDER AS 

CAMPINFOCONF] 
 
 Yes, they have  

done this 

No, they have 

not done this 

No 

answer 
    
a. Reported made-up information 

intended to mislead the public 
   

Oct 6-12, 2020 37 62 2 
    
b. Published breaking information 

that hasn't been fully verified 

   

Oct 6-12, 2020 56 42 2 
    

c. Presented factual information to 
favor one side of an issue 

   

Oct 6-12, 2020 67 32 1 
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On a different topic… 
 

ASK ALL: 
COVIDFOL How closely have you been following news about the outbreak of the coronavirus strain known 

as COVID-19? 

 

Oct 6-12 

2020  

Aug 31-Sep 7 

2020 

Jun 4-10 

2020 

Apr 20-26 

2020 

Mar 19-24 

2020 

Mar 10-16 

2020 

37 Very closely 35 39 46 57 51 

42 Fairly closely 46 46 42 35 38 

16 Not too closely 14 11 10 7 9 

4 Not at all closely 4 3 2 1 2 

* No answer * * * * * 

 
ASK ALL: 
COVIDDEAL All in all, do you think that the coronavirus outbreak has been… [RANDOMIZE ANSWER 

CHOICES 1 AND 2; ALWAYS ASK ANSWER CHOICE 3 LAST] 
 

Oct 6-12 

2020  

Aug 31-Sep 7 

2020 

Jun 4-10 

2020 

Apr 20-26 

2020 

36 Made a BIGGER deal than it really is 39 38 29 

30 Made a SMALLER deal than it really is 26 21 27 

33 Approached about right 33 40 42 

1 No answer 2 1 1 

 

ASK ALL: 
COVIDCONTROL Which statement comes closer to your view, even if neither is exactly right? 
 

Oct 6-12 

2020  

Aug 31-Sep 7 

2020 

 

38 The U.S. has controlled the outbreak as 

much as it could have 

37  

61 

The U.S. has not controlled the outbreak 

as much as it could have 61  

1 No answer 2  

 

ASK ALL: 
KNOWCOVIDDEATH Just your best guess, which of the following is closest to the official count for the 

number of people who have died from the coronavirus in the U.S.? [RANDOMLY 
DISPLAY ANSWERS 1-6 OR 6-1; ALWAYS ASK OPTION 7 LAST] 

 

Oct 6-12 

2020  

  

4 About 50,000 people   

7 About 100,000 people   

65 About 200,000 people (correct)   

6 About 300,000 people   

2 About 400,000 people   

5 About 500,000 people   

11 Not sure   

* No answer   
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Before we finish the survey… 
 

ASK ALL: 
ANTIFAHRD How much, if anything, have you heard or read about Antifa? 
 

Oct 6-12 

2020   

22 A lot  

50 A little  

27 Nothing at all  

* No answer  

 
ADDITIONAL QUESTION HELD FOR FUTURE RELEASE 
 

ASK IF HEARD AT LEAST A LITTLE ABOUT ANTIFA (ANTIFAHRD=1,2) [N=8,311]: 
ANTIFARATE Do you think Antifa is a… [RANDOMLY DISPLAY RESPONSES 1-4 OR 4-1] 
 

Oct 6-12 

2020   

50 Very bad thing for the country  

22 Somewhat bad thing for the country  

18 Somewhat good thing for the country  

6 Very good thing for the country  

4 No answer  

 

ASK ALL: 
PARTY In politics today, do you consider yourself a: 
ASK IF INDEP/SOMETHING ELSE (PARTY=3 or 4) OR MISSING: 

PARTYLN As of today do you lean more to…5 
     Something No Lean Lean 
  Republican Democrat Independent else answer Rep Dem 

   27 30 28 13 1 17 22 
 

 

 
5 PARTY and PARTYLN asked in a prior survey. 
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