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About Pew Research Center

Pew Research Center is a nonpartisan fact tank that informs the public about the issues, attitudes

and trends shaping the world. It does not take policy positions. The Center conducts public

opinion polling, demographic research, content analysis and other data-driven social science

research. It studies U.S. politics and policy; journalism and media; internet, science and

technology; religion and public life; Hispanic trends; global attitudes and trends; and U.S. social

and demographic trends. AlloftheCent er 6 s reports are available at
Research Center is a subsidiary of The Pew Charitable Trusts, its primary funder. This report was

made possible by The Pew Charitable Trusts, which received support fromthe Google News

Initiative .

About the Google News Initiative

The Google News Initiative is Google's effort to work with the news industry to help journalism
thrive in the digital age. We work with thousands of news organizations to meet their business
needs and industry challenges. Through our partnerships, programs and products, we aim to meet
the needs of journalists and news organizations so they can succeed on the web. The Google News
Initiative also conducts research on topics critical to the future of journalism and fosters

innov ation in the industry.
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For Local News, Americans Embrace Digital but Still Want
Strong Community Connection

71% of U.S. adults think their local news media are doing well
financially; 14% have directly paid a local news source

The digital era is making its mark on local
news. Nearly as many Americans today say they Nearlythe same share of Americans
prefer to get their local news online as say they ~ Prefer to get local news online as the
prefer to do so through the television set, television set

according to a newPew Research Centesurvey % of U.S. adults who prefer to get their local news

of 34,897 U.S. adults conducted Oct. 15-Nov. 8, via €

2018,ontheCent er 6s American Trends Panel

and Ipsosd KnowledgePanel The 41%of L Y
Americans who say they prefergetting their T e

local newsvia TV and the 37% whoprefer it O"Ime% __________________________________________
online far outpace those whoprefer a printed Print

newspaperor the radio (13%and 8%,
respectively). Radio ((2)) u

Source: Survey conducted Oct. ¥8ov. 8 2018.
oFor Local News, Americans Embrace Digital but Still Want Stron
CommunityConnectiord
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Even as the preference for _
digital delivery creeps up on Local TV stationsare turned to most for local news,

primarily through the TV set;most other providers have

that for news via TV, local ) -
larger digital share

television stations retain a

strong hold in the local news Where Americans get local news ... ... and how they get it
ecosystem. They top the list of % of U.S. adults who get local % of each provider's news users
nine types of local news news from each type of provider who primarily access it via ...
providers, with 38% of U.S. often NET ever Analog

adults saying they often ge TV stations | 80%

news from a local television Radio stations NN 79

station. That is followed by Daily newspapers NN 68

20% who often turn to local Local orgs. [N o+

radio stations and 17%who Local govt. agencies [N 64

rely on local daily newspapers, o newspapers IR 61

Next come a range of less Online forums. [N 59

traditional sources such as Newsletters/istservs [N 59

online forums or discussion Oniine-only sources ] 23

groups (12%)1 local Note: For each provider type, respondents were shown the applicable wbgital platform(s),
organizations such as school i.e., print, TV set, radio and word of moutfithese responses are all collapsed here as

danal og. o
groups or churches (8%), and Source: Survey conducted Oct. #§ov. 8 2018.
. OFor Local News, Americans Embrace Digital but Still Want Strong Community Connextic
community newsletters or J 9 Y

listservs (8%). While PEW RESEARCH CENTER

individually these less

traditional sources garner far smaller audiences than the big three (local TV, daily papers and
radio stations), together they add up: 28% of the public often gets news from at least one of the six
less traditional providers asked about

The degree to which thepublic accesses each type of provider digitally versus nondigitally varies a

great deal. To start, the vast majority of Ameri cans who get news from local TV stations primarily

do so the old-fashioned way: from the television set (76%), not from t he stationso
media accounts(22%). Radio is similarly tied to its traditional form. But most other providers

have asubstantial share of their audience accessing them online. For example, 43% of daily

newspaper consumers tend to get that news digitally, as do 49% of those who rely on community

newsletters or listservs.

www.pewesearchorg
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This nationally representative study also reveals that many Americans
are not getting local news that is mostly about their own areai a Nearly half of Americans
concern raised by many journalism watchers following newsroom say their local news media
cutbacks and media consolidation . About half of U.S. adults (47%) say ~COVer an areaother than
the local news they get mostly coversan area other than where they where they live

live such as a nearby city while the rest (51%) say it mostly covers % of U.5. adults who say their local
their living area. news media &

Mostly cover
the area

where you
live
51%

No answer
2%

Source: Survey conducted Oct. ¥8ov. 8,
2018.

oFor Local News, Americans Embrace Digi
but Still Want Strong Community
Connectiord

PEWRESEARCH CENTER
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Local news consumers prize commuiity connection

Overall, Americans evaluate their local media fairly positively. Majorities approve of the job their
local news providers are doing across seven core job functions such as covering news thoroughly.
And 30% of Americans are very confident that their main news source can get them the
information they need, with another 52% saying they are somewhat confident.

But the public also has high expectations for
their area news providers when it comes to
their capacity to be a genuine part of the

Most Americans val
community. An overwhelming majority of connection to their community, but

adults say it is at least somewhat important for fewer say they expgrlence It _
journalists to underst a:/%OfdJ'S'tadH't%W,horS?y "SR RRTCHM {IRYES
) or |l oca journali1sts “to €
history (85%) and to be personally engaged
with their local area (81%) and at leastfour-in- Understand the history Be personally engaged
. of the community in the local community
ten deem each very important.

| 85% 81%
Less consensus exists, however, on whether the

local news media clear this bar. On the positive % of U.S. adults who say ...
side, most Americans (63%) say their local

. . . . Local journalists o
journali sts are generally in touch with the are in touch 63%

community, but about a third (34%) say they

] _ ] Local news media
are out of touch. At the same time, a minority have a lot of influence
(37%) says the local media havea lot of They have spoken with [N
influence in the community, and just 21% have a local journalist
ever personally spoken with a local journallist. Source: Survey conducted Oct. ¥§ov. 8 2018.

oFor Local News, Americans Embrace Digital but Still Want Stron
Community Connectioa

The next question is: Does it matter? To what PEW RESEARCH CENTER
degree does that sense of community
connection relate to job approval? Quite a bit, it
turns out.

Community residents who see their local journalists as connected to the area give their local news
media far higher ratings than those who do not. For example, those who say journalists are in
touch with their community are 31 percentagepoints more likely to say their local media do a good
job of dealing fairly with all sides i 73%, compared with 42% among those who say their media are
out of touch. Similarly, 35% of those whoselocal media cover the area where they livesay theyare
very confident in their main | ocal news source compared with 25% of those whaoselocal media
cover a different geographic area.

www.pewesearchorg
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Americans havelittle awareness of the financial challenges facing the industry

The study also highlights a widespreadlack of awareness about the revenue challenges facing

many local news media operations. Even amiddeclining
revenuesand staffing, about sevenrin-ten Americans think their
local news outlets are doing veryor somewhat well financially
(71%).

When it comes to their own financial support of the industry,
just 14% of American addts say they have paid for local news in
the past year, either through subscription, donation or

Most Americans believe
local news media are
doing well financially,
and few pay for it

% of U.S. adultswho say é

Local news media do 7 1(y
well financially 0

membership. Whent hose who donowhyptey were asked ..

widespread availability of free content tops the list (49%). Only
10%, on the other hand, said concerns about quality of coverage
was the top reason for not paying.

www.pewesearchorg

They have paid for local
news in past year

Note: Question wordingasked, dn the past
year, have you directly paid or given mone
to any local news sources by subscribing,
donating or becomin
Source: Survey conducted Oct. ¥8ov. 8
2018.

oFor Local News, Americans Embrace Digi
but Still Want Strong Community
Connectiord
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Wide range of local news
i nterest s, but
without the weather forecast

Perhaps the most basic function of
local journalism is to provide
residents with news across a range
of topics in a way that helps them
live their daily lives and take part in
the community. The choice of what
topics to cover when and to what

degree can be daunting, particularly
amid the industryo sjobso&langmglobmgmg 15

financial struggles. The findings
show that Americans have a wide
range of topical interests, but most
seeonly a handful of topics as
important to their daily lives.

Weather, not surprisingly, sits at
the top of the list of topics seen as
important for day -to-day life, with
70% expressing a daily need for

8
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\(/)Vga{her Cfaar1 %UBD?CG% oith\e/r local news topics on

mimportance for daily life

% of U.S. adults who say each local newstopic is ...

Important for Important, but Interesting
daily life not for daily life to follow

Weather

Crime

Traffic & transportation
Prices

Government & politics

Schools

Community activities HEA
10
10

Arts & culture
Sports

Restaurants, clubs & bars

Note: Those whdhink each local nevs topic isneither importantnor interesting not shown
Source: Survey conducted Oct. #8ov. 8 2018.
oFor Local News, Americans Embrace Digital but Still Want Strong Community Connexct

PEW RESEARCEENTER

i nformation. That @4&),frafit (4D4ayand newsyabouot chiangieg prices(37%).
Sports, on the other hand, has the largest segment (3446) who find it neither important nor

interesting.

www.pewesearchorg



There is some mismatch
between the information news
consumers want and thelevel
of easethey have in finding it.
News about changing prices,
for example, ranks third in the
portion of people who find it

either important or interesting .

But among those who find it at
least interesting, it ranks 10th
in being very easy to stay
informed about. Sports is the
opposite. It ranks higher in
ease of access thain

importan ce or interest. Traffic
and transportation news, on
the other hand, ranks about
equally in both measures

9
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Amer i
doesn
about them

cansa©o
ot al

% of U.S. adults who say each local
news topic is important or
interesting

. Weather (95%)

. Crime (94)

. Prices (90)

. Traffic & transportation (88)
. Government & politics (87)

. Community activities (87)

. Arts & culture (83)

. Jobs & unemployment (82)

. Schools (78)

1
2
3
4
5
5
7
8
9
9

. Restaurants, clubs & bars (78)

Source: Survey conducted Oct. ¥8ov. 8 2018.

desire for | o
I gn

wi t h

Among those who say each local
news topic is important or
interesting, % who say it is very

easy to stay informed about it

1. Weather (76%)

. Traffic & transportation (46)
. Crime (37)

. Government & politics (30)

. Schools (30)

. Community activities (28)

. Restaurants, clubs & bars (28)
. Arts & culture (27)

10. Prices (25)

11. Jobs & unemployment (21)

© N N O 00 b W
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Community traits such as age and ethnic
diversity lead to some differences in local
news habits and attitudes

Understanding the local news landscape is
complex, as local areas differ in innumerable
ways. Some are wealthier, while others contain
more families struggling to meet their basic
needs. They differ in the racial and ethnic
makeup of their residents and the share of
locals who are older and retired versusjust
starting out in life.

This study, powered by anunusually large
survey sample, finds that experiences with and
views about local news vary based orthese
community characteristics . For example,
residents of lower-income areas are more
reliant on TV news and less so on digital
pathwaysi though when they do get news
digitally they are more likely than those in
higher-income areasto use mobile devices.
Additionally, individuals living in areas with a
higher proportion of blacks or Hispanics are
more likely to say daily information on jobs and
unemployment is important for their daily life

How Pew Research Center analyzed
community characteristics and their
relationship to local news habits and
attitudes

Surveyed nearly 35,000 U.S. adults

This large sample size allows results
to be tallied for many individual local
areas.

Appended U.S. Census Bureau
and other data

The Center added Census Bureau
and other external data about each
respondent’s local area to their
survey responses.

Analyzed combined data

The Center then grouped together
and compared respondents based on
the characteristics of their local area
- for example, those living in areas
with a higher median age versus a
lower median age.

N «

L
L |

Source: Survey conducted Oct. #8ov. § 2018.
oFor Local News, Americans Embrace Digital but Still Want Stron
CommunityConnectiord

PEW RESEARCH CENTER

(18%in higher-proportion black areas and25% in higher-proportion Hispanic areas, compared
with 10% in higher-proportion white areas). Finally, individuals living in areas with a younger
population are more willing to have journalists express their views on current local issues than
those in older-aged areas (41%s. 31%)i1 a sentiment also shared by 48% of people in areas with a

higher concentration of Hispanics.

www.pewesearchorg
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Find your city in the data

This study goes even one level
deeper, drilling down to the
individual local level via afree
online, interactive tool. The
interactive allows members of
the public to search for,
examine and download
findings about the local news
environments of 99 distinct
areas across theUnited States.
These areas, defined by the
U.S.federal government as
core-basedstatistical areas (or
CBSAs), can roughly be
described as an urban center
and its adjacent counties such
as San Antonio-New Braunfels,
TX and Minneapolis -St. Paul
Bloomington, MN -WI.1Four
that are highlighted in the
report, including the two
named here, stand out from

11
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Local news attitudes and behaviors in individual local
areas across the U.S.

The 99 core-based statistical areas (CBSASs) for which results are available

- ) il
1" &4 '- i l'% ‘?v\
-rill "t}w

| B 1 » VA

OFor Local News, Americans Embrace Digital but Still Want Strong Community Connext
PEW RESEARCH CENTER

U.S. adults overallin their local news habits and attitudes . Residents of the San Antonio area, for
example, are more likely than U.S. adults overall to feel the local media are connected to their
community, specifically when it comes to the amount of influence they have and whether they
cover the area in which respondents live.

1 CBSAs are geographic areas, as defined by the U.S. federal government, that include at least one core urban area, plusradjacaties
that are tied to it. For more information, see theé/lethodology

www.pewesearchorg


https://www.journalism.org/journalism/interactives/local-news-habits/

12
PEW RESEARCH CENTER

Among some of the additional findings from this study:

A

Most Americans (73%) follow local news at least somewhat
closely, but still, about a quarter of U.S. adults (26%) follow Few t hink it
local news either not very closely or not atall. Additionally , local journalists to be

aboutfour-in-t en (38%) dondt have aactiveton goeialonedia e ws

they rely on regularly for local news, while another 30% rely % of U.S. adults who say itis
regularly on just one. for local journalists to be active on

Across seven core job functions of local news media, the social media

public clearly places top priority on accuracy. Fully 65% name

this as themost or second-most important function. Next,

though at much lower rates, come covering stories thoroughly imr\)/oer;{;m
(35%) and dealing fairly with all sides (30%). k‘lgt ‘éfg’lf 21%
A majority of Americans say local journalists should not share important

their views about local issues: 61%, compared with 36% who S%

say they should.

About one-in-five U.S. adults (21%) say it is very important o ¥
for local journalists to be active on sites like Twitter and answer
Facebook, while 40% say it is somewhat important. Roughly 2%
four-in-ten (37%) saythis is not very or not at all important . Source: Survey conducted Oct, 1ov. 8,
Overall, nearly nine-in-ten Americans (89%) currently get at  201s.

least some local news digitally (through news websites, apps 1. <1 an: oo commont o
or social media) and 41% do so often. Looking separately at ~ Connectiord

websites and apps compared with social media, roughly equal PEW RESEARCH CENTER

portions often get news from each (26% and 25%
respectively).

At the same time, television-oriented local news consumers may have a stronger attachment to
local news than those with digital preferences. U.S. adults who prefer getting local news online
are less likely to follow local news very closely (21%compared with 40% among those who
prefer TV).

Digital local news consumption is being done more through mobile devices than desktop or
laptop computers. Roughly half of those who getlocal news online (51%) primarily do so
through a mobile device, about twice that who primarily do so on a desktop/laptop computer
(27%); 19% get news on both types of devices equally.

News alerts are aprominent part of the local news environment. Roughly four -in-ten U.S.
adults (42%) get local news alerts on their mobile phone.

www.pewesearchorg
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1. Nearly as many Americans prefer to get their local news
online as preferthe TVset

The digital environment is now a key component TV, the internetalmost equally preferred
in how Americans learn about local events and g5 pathways to local news

issues in the news. Today, almost as many U.S. % of U.S. adults who prefer to get their local news
adults say theyprefer to get their local news via é
through the internet as prefer to do so through

the television set.
v

Specifically, when asked which pathwaysthey Online {3,
prefer to use for local newsi the television set, \ \
the internet (either through social media or .

websites/apps), print or radio T nearly the same Print
portion of U.S. adults say they prefer an online s
method (37% total, including 23% who favor Radio. ((¢2) E

news websitesor apps and 15% whoname social  source: Survey conducted Oct. #8ov. 8 2018.
media) as saythey prefer television (41%). Far oFor Local News, Americans Embrace Digital but Still Want Stron
Communlty Connectioa
. 0 .
fewer prefer print newspapers (13%) or radio PEW RESEARCH CENTER
(8%). This close lit between TV and online
pathways tracks closely with

how Americans access news An overwhelming majority of Americans get at least
more generally. some local news online

% of U.S. adultswhoget | oc al news from ¢é
Beyond digital being the Hardly
preferred pathway, 89% of Often Sometimes ever Never

local news digitally and about

four-in-ten (41%) do so often. Social media LS 28 - 27
This breaks down to about equal

shares who often get local hews

\ .
specifically from social media Q Ever get news from either
P Y . . ‘a 89% news websites/apps or social media
(25%) and online news websites

or mobile apps (26%).

Note: Respondents who did not give an answer are not shown.
Source: Survey conducted Oct. #§ov. 8, 2018.
oFor Local News, Americans Embradgital but Still Want Strong Community Connectiéon

PEW RESEARCH CENTER
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Local TV stations remain the most relied-on individual source, despite
having little online presence

In addition to  the various Among providers of local news, local TV stations are
pathways used to get local news turned to most

T online sites, apps, television,

) L % of U.S. adults who get local news from each type of provider
print and radio i consumers can

. . NET
turn to a growing range of m Often ™ Sometimes = Hardly ever E\1er
specific sources In most cases TV stations 86%
these sources now offer content
through several pathways. For Radio stations &
example, ssomeone who turns to Daily newspapers 68
their local newspaper for news _

L . L Online forums 59
can acessit in print, via its
website or by following the Local organizations [EREE 64
outlet on social media. Newslettersflistservs XN 59

. Non-daily newspa ers 1

To untangle this complex y newspap 6
system, this study first asked Local govt. agencies 64
respondents how often thgy get Online-only sources 23
local news from each of nine
different prowders (SUCh as local Source: Survey conducted Oct. HSov. 8 2018.
TV stations or Community OFor Local News, Americans Embrace Digital but Still Want Strong Community Connext

newspapers), and then asled PEW RESEARCH CENTER
how they tend to accessthat
source (whether print, television, the internet, etc.).

The results showthat local TV stations are the top type of source for local news.About four-in-ten
Americans (38%) say theyoften get newsfrom local TV stations (86% ever do so). Radio stations
(from which 20% often get news) and daily newspapers (17%) serve as the next most popular
providers of local news.

Beyond these more commonlyused providers are a class of sourcedor local informati on that few
Americans rely on often, but from which most get local newsat least occasionally. For example,
12% of Americans often get local news from online forums, while almost sixin-ten ever get news
there (59%). Other provider types in this group are local organizations such as churches or schools
(64% get at least some newghere), local government agencies or officials (64%), non-daily
community newspapers (61%), and newsletters or listservs (59%). At the bottom of the list i and

www.pewesearchorg



15
PEW RESEARCH CENTER

the only provider that fewer than half ever use for news1 is online-only news sources,such as
local blogs or nonprofit online news startups. 2

All'in all, 28% of the public often gets news from at least one of six less traditional types of
providers asked about here, and a vast majority T 89% 1 ever get news from at least one of them.

Many Americans turn to the
online versions of local news
providers

Evenas TV stations are a
powerhouse source for local
news, they are still accessed
primarily through the analog
format of television sets; this is
also true of radio news stations 3
Fully 76% of those who get news
from local TV stations and 81%
of those who gd news from
radio stations primarily go to
these providers through the
traditional pathway.

But other news providers have a
substantial portion of their
audience who accessthem
online. Among those who get
local news from daily
newspapers, for example, 436
primarily access them online
while 54% get them mainly in a
print format. And nearly half of

Large share acces®s daily newspapers online, while
fewer do so forradio or TV stations

Among those who ever get local news from eachtype of provider, % who
primarily getnewsfromt hat provider via &

®m Analog = Website, app or email © Social media
8% 7%

Radio stations ‘W 15% total online
TV stations 9 22
Local organizations 16 35
Local govt. agencies 16 41
Daily newspapers 13 43
Non-daily newspapers 17 44

Newsletters/listservs 25 49

Online forums 59 95

Online-only sources 38 94

Note: Respondents who did ot give an answer are not showror each provider type,
respondents were shown the applicable nedigital platform(s), i.e, print, TVset, radio and
word of mouth These responsesareatt ol | apsed here as 0Oana
Source: Survey conducted Oct. ¥8ov. 8 2018.

OFor Local News, Americans Embrace Digital but Still Want Strong Community Connext

PEW RESEARCH CENTER

those who get local news from newsletters or listservs(49%) do so primarily online.

2 Responses to dollow-up question that asked people to name one of these onlirenly sources suggest ta figure could be smaller, asome
portion of the populationnamed specific outletsthat also have a nordigital format, such as a newspaper with print edition.

3 For each provider type, respondents were shown the applicable rAdigital platform(s), i.e., print, TV sdeven if the set itself has a digital
connection) radio and word of mouth. These responses are all collapsiedthis reportas o0 anal og. 6

www.pewesearchorg



At the same time, few
Americans are fully analog or
fully digital in the way they get
local news. Instead, most
(68%) mix online and offline
pathways, for example,
turning on the TV setto watch
their local news station but
going online to read the daily
newspaper and neighborhood
listserv.

Just 7% of Americansindicate
that they only use digital
pathways as their primary

16
PEW RESEARCH CENTER

Few Americansare digital -only or analog-only when it
comes to local news

When askedhow they primarily access eachtype of local news provider ,

% of U.S. adults who &
Only access Access most Access halfor Only access
providers in an providers in an most providers in providers in a

analogformat analogformat a digital format digital format
| |

36 7

Note: Those who do not get local news from atype ofprovider and those who refused to
answer not shown.

Source: Survey conducted Oct. #8ov. § 2018.

OFor Local News, Americans Embrace Digital but Still Want Strong Community Connektic

PEW RESEARCH CENTER

accesspoints. Three times as many U.S. adults (21%) mainly access all providers they get news
from through an analog pathway1 though this is still also a clearminority.

www.pewesearchorg
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Minority of Americans often turn to multiple types of providers for local news

When it comes to Americansbd _
everyday news habits, most get ONly about a third of Americans rely often on more

their local news from a small than one prOVIder type

number of sources. In fact, a % of U.S. adults who often get local news from each number of provider
sizable portion of the public bpes

d o e sfragbiantly turn to any Fouror Two to

sources: Nearly four-in-ten more __three One None
Americans ( 38%) i 30 38

often from any of the nine

provider types. Three-in-ten Note: Respondents who did ot give an answer are not shown.

. Source: Surveyonducted Oct. 15Nov. 8 2018.
regularly rely on a single source & or Local News, Americans Embrace Digital but Still Want Strong Community Conneit

type i most often local TV PEW RESEARCH CENTER
stations i and another 31%
often get news from two or more types of sources.

Nonetheless, a large majority of U.S. adults (79%) get at least some news fronfiour or more of the

nine types asked about. In other words, while Americans may not frequently get local news from
very many providers, their local news diets overall span a wide range of sources.

www.pewesearchorg
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Infrequent local news consumers are more likely to turn to digital format s

In many cases, Americanswho turn to local news providers more frequently are more likely to
accessthem in analog form rather than digital. Conversely,infrequent news users are more likely
than frequent ones to take a digital path .

For example, 90% of those who reliably turn to alocal TV station do soprimarily on a TV set. This
drops to 71% among those whaosay they engage with local TV stationsonly sometimes, and 52%
among those who say they hardly ever get news thereThe remaining shares of eachutiliz e digital
options. A dmilar pattern holds for users of daily newspapers, radio stations and non-daily
newspapers Those who often get news thereare more likely than lessfrequent users to opt for
traditional means.*

Infrequent users of local news providers are more likelyto access them digitally

Among those who __ ANALOG FORMAT  ONLINE FORMAT

get local news from a Often 9% <:::::’:ij Of those who often get local

TV station, % who get . news from a TV station, 9%

it primarily in analog or Sometimes primarily get it online (i.e., on

online format Hardly ever a TV station’s website, app or
social media).

Among those who __ ANALOG FORMAT  ONLINE FORMAT

get local news from a Often
daily newspaper, .

% who get it primarily in Sometimes
analog or online format Hardly ever

Among those who __ ANALOG FORMAT  ONLINE FORMAT

get local news from a Often
radio station, % who

get it primarily in analog
or online format Hardly ever

8

Sometimes

Note: Respondents who did ot give an answer are not shown. For each provider type, respondents were shown the applicabledigital
platform(s),i.e,pr i nt , TV set, radio. These responses are all/l coll aps
Source: Survey conducted Oct. #§ov. 8, 2018.

oFor Local News, Americans Embrace Digital but Still Want Strong Community Connextion

PEW RESEARCH CENTER

4 These relationships between frequency of use and access among these provider types still hold even when accounting for age.

www.pewesearchorg



A similar dynamic comes
through at a broader level.
Roughly two-in-ten (21%) of
those who prefer to get local
news online tend to follow local
news very closely, compared
with 40% of those who prefer
TV and 35% of those who
prefer print. The few
Americans who prefer radio are
also less likely to follow local
news very closely (19%).

19
PEW RESEARCH CENTER

Those who prefer to get local news online and by radi
are less likely to follow it closely

Among those who prefer to get local news via each platform, % who follow
|l ocal news &

mVery closely ® Somewhat closely Not very/Not at all closely

TV
U.S. adults
Print
preferred by 13% ° Z

Online
preferred by 37%

Radio
preferred by 8% 1 37

N

@ [
w

w

a1

Note: Respondents who did ot give an answer are not shown.
Source: Survey conducted Oct. ¥Sov. 8 2018.
OFor Local NewsAmericans Embrace Digital but Still Want Strong Community Connedlic

PEW RESEARCH CENTER
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Americans still rely on other o
people to keep them updated ~Large majority gets local news from other people,
mostly by word of mouth

Beyond media organizations and % of U.S. adults who getlocal news from other local residents é
ot her informati on NnNr nvi dar < it Ac

common to get local news from Often Sometimes Hardly ever Never
friends, neighbors and family i

. 17% 24 9
90% do soat least occasionally,
and 17% do so often. This largely

|
happens by word of mouth
(either face to face or over the

90% ever get local news from other local residents

phone) asopposed tothrough Among the 90% who ever get local news from other local residents, % who

i i i rimarily get it via ... '
email, text or social media. P Y9 Textor Social

Word of mouth email media

Note: Respondents who did ot give an answer are not shown.
Source: Survey conducted Oct. #§ov. 8, 2018.
oFor Local News, Americans Embrace Digital but Still Want Strong Community Connext

PEW RESEARCH CENTER
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Many say the internet is an important source for local news; fewer say this
of social media specifically

Most Americans see the internet

as an important way of keeping

About a third say the internet is the most important

up with local news, but fewer see Way they get local news

it as critical . Overall, alarge
majority (7 7%) saythe internet
is important in how they get
local news, butthis drops to
about a third (32%) who think it
is the most important way. Just
one-in-ten, on the other hand,
say the internet is not important
in getting local news, and a
similar -sized share daesn éuse
the internet to get news.

When it comes to social media
specifically, more than half of

% of U.S. adults who say the internet/social mediais __ they get local news

The most Important, but Notan Don't get
important not the most  important local news
way important way way thjre
The internet 32% 46% 11%
Social media 40 27

Note: Respondents who did ot give an answer are not shown.
Source: Surveyonducted Oct. 15Nov. § 2018.
OFor Local News, Americans Embrace Digital but Still Want Strong Community Connext

PEW RESEARCH CENTER

Americans (54%) describe it as an important way they get local news, though 14% say it ithe most

important.

www.pewesearchorg
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Mobile devices are far more popular than desktop

computers for accessing local news online About half of local online
0 . _ news consumers primarily
Of the 89% of Americans who get local news online, about get that news on mobile

half (51%) say they do so primarily through a mobile device;  Jeyices

fewer name desktop or laptop computers (27%) and 19% use Among those who get local news
both equally. This follows patterns in how Americans get online, %owhopr i mari |y ¢
their news more generally, with mobile news use overtaking

desktop in 2017.

51%

News alerts are also a substantial part of the way people
access local news on their phoneg about four-in-ten U.S. 27
adults (42%) get local news alerts on their phone.
A mobile A desktop/ Both
device laptop equally

Source: Survey conducted Oct. ¥Sov. §
2018.

oFor Local News, Americans Embrace Digi
but Still WantStrong Community
Connectiord

PEW RESEARCH CENTER
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http://www.pewresearch.org/fact-tank/2018/07/17/use-of-mobile-devices-for-news-continues-to-grow-outpacing-desktops-and-laptops/
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Digital news consumers place high value on an easyto-use website

Within the digital news experience, more Americans placevalue on basic needs than on advanced
digital features. A large majority of those who get local news online (82%) say that an easy-to-use
website is an important feature of an online local
news source Fewer say other features are a
priority T 59% say schedules of local events are
an important feature, and about half (51%) say
this of regularly updated social media accounts.
Customizable news, videosand comment
sections rank lower.

Easyto-use websites top the list of
important digital features for local news

Among those who get local news online, % who say each
online feature is important to them

An easyto-use website 82%

A schedule of local
events

Regularly updated
social media accounts

the news you get

Videos

Ability to comment
on stories

Being able to customize

Source: Survey conducted Oct. #8ov. § 2018.
oFor Local News, Americans Embrace Digital but Sfilant Strong
Community Connectioa

PEW RESEARCH CENTER
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While about half of online news consumers appreciate outlets
having a regularly updated social media account,few Americans
place ahigh premium on local journalists using social media
themselves About one-in-five U.S. adults (21%) say it is very
important for local journalists to be active on sites like Twitter
and Facebook, while 40% say it is somewhat importart. Roughly
four-in-ten (37%) say it is not very or not at all important.

The reliance on social media as a pathway to local news raises the
question of whether people notice the actual source of the local
news they get from these sites. In fact, a majority of those who

get local news from social media (64%) say theydo pay attention

to the sources they seeon these sites.

www.pewesearchorg

Few think itd eritical for
local journalists to be
active on social media
% of U.S. adults who say that it is

for local journalists to be active
on social media

Very
important
21%

No—
answer
2%

Source: Survey conducted Oct5-Nov. 8
2018.

oFor Local News, Americans Embrace Digi
but Still Want Strong Community
Connectiord

PEW RESEARCH CENTER
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2.The public places high val
the community; fewer say they experience it

At the heart of many current
efforts to strengthen public trust
and engagement in local news
systems is an emphasis on
journalists éconnection with
their audiences.

The data show there is public
support for efforts lik e these
Americans place high value ona
close connection to the
community , though there is less
consensus on whether the local
media meet this bar.

Vastmajorit y of Ameri cans val
community connection

% of U.S. adults who sayit is ____ for local journaliststo é

Not very/
Very Somewhat not at all
important important  important

the community
Be personally engaged i
the local community 42 16

Note: Respondents who did not give an answer are not shown.
Source: Survey conducted Oct. ¥8ov. 8 2018.
oFor Local News, AmericanEmbrace Digital but Still Want Strong Community Conneciiol

PEW RESEARCH CENTER

The vast majority of U.S. adults want their local journalists to be a part of their communi ty.
Roughly four-in-ten (42%) say it is very important for local journalists to be personally engaged in
the community , and another 40% say it is somewhat important, for a total of 81%. Similarly,

nearly half (48%) say it is very important for local journa lists to understand the history of the
community, with another 37% calling it somewhat important. Just two-in-ten say either of these is

not very or not at all important.

www.pewesearchorg
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https://towcenter.columbia.edu/news/report-local-local-news-capacity-building-models-and-community-trust
https://towcenter.columbia.edu/news/report-local-local-news-capacity-building-models-and-community-trust
https://www.npr.org/2017/07/01/534697865/how-small-town-papers-have-kept-community-trust
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Americans offer a more mixed
assessment of journalists’ actual
connection to their community

Local journalists receive high marks for
being in touch but do less well on other
measures of community connection

While Americans largely agree on the importance of % of U.S. adults who say €
the | ocal medi ads connect i Olbdcaljouthalists h €i I (6ca jBuMs®dret Yy ,
is lesssensethat journalis ts meet this standard. are L’L;‘q’r‘;cuhn‘i’t";th out of toufc‘)%"li;hug?g/

A majority of U.S. adults (63%) say local journalists are Local news media Local news media
generally in touch with their community rather than mostly cover the area mostly cover

out of touch (34%). But there is much less of a sense where you live another area

that their local media are truly influential. Overall, 61%

say their local media do not have much influence on

Local news media do

Local news media not have much
the community, compared with 37% who say they do. havea lot of influence influence
And, if one core element of community connection is _
~ . . Theyhave spoken with They havenot spoken
il ocsaolulrycedd reporting, muc bhalodifourndlish € C 0O Withdlokahourdaliet € | S

they are missing out. About half of Americans (51%)
saytheir local news media mostly cover the area where
they live, while 47% saythey cover another area such
as a nearby city.

There can be many contributing factors to this
disparity : Budget cuts and financial constraints,

Not

e: Respondents who did not give an answer are not shown.

Source: Survey conducted Oct. #8ov. § 2018.

oFo

r Local News, Americans Embrace Digital but Still Want Stron

Community Connectioa

PEW RESEARCH CENTER

consolidation and buyouts, and the sprawling distribution of the U.S. population could all play a

role. Indeed, rural residents are more likely to say local news does not cover their area:A majority

of self-described rural Americans (57%) say so, compared with about a hird of self-described

urban residents (35%) and about half of self-described suburban residents (48%). Whatever the

cause, a | arge share of Amer i cansfulycepresesngedih he count

l ocal neweverage.di ads

Finally, few U.S. adults have had any kind of personal connection with local journalists i 21% say

they haveevers poken with or been

nterviewed by ae | ocal

older and white are more likely to have spoken with a local journalist T speaking to recent

concerns abouta lack of diversity of sources in reporting .

www.pewesearchorg


http://www.pewresearch.org/fact-tank/2018/08/21/5-facts-about-the-state-of-the-news-media-in-2017/
https://www.washingtonpost.com/lifestyle/style/what-happens-to-local-news-when-there-is-no-local-media-to-cover-it/2017/07/17/84e0692c-4649-11e7-98cd-af64b4fe2dfc_story.html
http://www.niemanlab.org/2016/03/the-game-of-concentration-the-internet-is-pushing-the-american-news-business-to-new-york-and-the-coasts/
https://current.org/2018/08/public-radios-efforts-to-track-source-diversity-seen-as-path-to-addressing-deep-problem/
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In news coverage, Americans value
accuracy, thoroughness and fairness

When asked about the reporting itself, Americans
clearly place the highestvalue on accuracy.Accurate
reporting topped the list of seven corenews media
functions, named by about two-thirds (65%) as one of
the two functions they value most in local media. Next
on the list, though fairly far behind , are thoroughness
(35%) and fairness (30%). Fewer see themost or
second-most value in providing news you can usedaily
(25%), transparency (20%), serving as a watchdog on
political leaders (11%)or inclusion (7%).

Americans value accuracy overother
local news media job functions

% of U.S. adults who say each of the following is one of
the top two functions they most value in their local news

media
Report news 0
accurately 65%
Cover news stories
thoroughly 35

Deal fairly with all
sides

Provide news that you o5
use daily

Are transparent about

their reporting 20

Keep an eye on local
political leaders

Include people like
you in their stories

11

Source: Survey conducted Oct. #8ov. § 2018.
oFor Local News, Americans Embrace Digital Htill Want Strong
Community Connectioa

PEW RESEARCH CENTER
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Majority says local journalists should not share their personal
opinions about local issues

Finally, even in calling for journalists to be a close part of the
community, the public feels that certain ethical lines are important for
journalists to maintain. A solid majority ( 61%) says journalists should
not share their own personal views about local issues far more than
the 36% who say they should.

www.pewesearchorg

Most say local journalists
shoul dndt ex
personal views

% of U.S. adults who say that local
journalists should é

Express
their views
Not express on local

their views on issues
local issues 36%
61%

No
answer
3%

Source: Survey conducted Oct. ¥Sov. 8
2018.

oFor Local News, Americans Embrace Digi
but Still Want Strong Community
Connectiord

PEW RESEARCH CENTER
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3. Americans give fairly high marks to their local news
media, especially when journalists are seen asconnected to
the community

Americans feel pretty good about the job their local
news media are doing. Overall, @out a quarter (24%) Americans overall think their local news

say their local media do very well at keeping them media do well at many journalistic roles
informed o n the most important stories of the day, % of U.S. adults who say their local news media do each
and 81% say thg do at least fairly well. of the following well

Most also say their local news media do well at seven Report news accuratel 71%

core job functions. At the top are reporting news Provide newz ;ga(; ;E -

accurately (71%), providing finews that you use dailyd
(67%), keeping an eye on local political leaders (66%) political leaders

and reporting news thoroughly (65%). Majorities also Cover news storie

say their local media do well at being transparent thoroughly

(62%), dealing fairly with all sides (62%) and Are traqagﬁffggggg;
including fpeople like youodin their stories (58%).
Deal fairly withall sides
But not everyone shares the same high opinion of Include people like you i
. . . their stories 58
their local news media. Those who say their local
journ alists are connected to their communities, those
Source: Survey conducted Oct. #8ov. § 2018.

who prefer to get local news from TV and those who oFor Local News, Americans Embrace Digital but Still Want Stron
pay for local news all tend to give their local media Community Connectioa

. ) . L PEW RESEARCH CENTER
higher evaluations i though the strongest division by SEARCHC
far is between those who feel their local mediaare
connected to the community and those who do not.

Confirming past researchabout other types of news, this study also finds a link between closer
attention to local news and more positive job evaluations of local news media. Those whofollow
local news very or somewhat closely, for example, are80 percentage points more likely than others
to say local newsmedia do well at providing news they use daily (75% vs. 45%) There is something
of a natural connection betweenrating the media poorly and following the news they produce less
closely. Less-intuitive r elationship s between measures such as community connection and job
ratings hold true even when controlling for how closely people follow local news.

www.pewesearchorg
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Americans who feel their local news media are more connected to the
community evaluate them more positively

While most Americans agreeit is important for local news media to be connected to their

community, they offer mixed views on several measures ofthat connection. This matters when it

comes to job evaluations. Americans who senseheir local outlets are well-connected to the

community in each ofthree areasi being in touch with the community, local influence and

geographically focusedcoveragei are much more likely to evaluate local news reporting

positively, be confident in theiranthsayinseasgtwBndsour c e
news on a range of different topics.

Consider the mix of job functions asked about. While individuals who see localnews media as
more or less connectedtend to
rate the importance of these
functions similarly , they rate
the performance of them very
differently . The largest gaps
appear between those who feel
their journalists are in touch DIFF

with their community and In touch
Report news accuratel 5204
those who feel they are out of Outof touch ©2%

touch. For example, 83% of Cover news stories thoroughlm
those who think their

. . . . i i +
journalists are in touch with Are transparent about their reporth 31

the community say their local
media are doing well at
reporting the news accurately, Include people like you in their stories +31

Americans who say localjournalists are in touch give
them much higher marks on their job performance

Among those who say local journalists are in touch/out of touch with the
community, % who say their local news media do each of the following well

839 [

+31

Deal fairly with all sides +31

31 percentage points higher .

Keep an eye on local political leader +29
than those who say they are
out of touch (52%). Provide news that you use dailm +28
This group is similarly more Source: Survey conducted Oct. ¥8ov. 8 2018.
Iikely to rate the local news OFor Local News, Americans Embrace Digital but Still Want Strong Community Connextic

media positively in other PEW RESEARCH CENTER

areas, including on ethical
considerations, such as being transparent about reporting (74%vs. 43%) and dealing fairly with all
sides (73% vs. 42%) professional concerns, like covering news thoroughly (77% vs. 46%) and

providing news that you use daily (77%vs. 49%); and issues of serving the local community, such

www.pewesearchorg
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as keeping an eye on local politcal leaders (77%vs. 48%) and including people like them in their
stories (69% vs. 38%).

Another measure of | ahecomaunityss wisether msidensdeeltheion t o
coverage is truly locali that it is mostly about the area where they live, rather than a different area
such asa nearby city. The roughly half of Americans who feel their news has a more local focus

also give their local media

higher ratings. That again A sense of localnewsme di adés communi
includes everything from relates to higher evaluations of their job functions
reporting news accurately (77%
among those whose media

Among those who sayheir local newsme d i a ¢

Mostly
cover their own areavs. 66% of % who say their coverthe Mostly
. local news mediado  area cover Have a Do not have
those whose local coverage is cachof the following Where — another lot of much
bout h | d well 9 you live area DIFF : influence influence DIFF
about somewhere elsg an % % % %
thoroughly (72% vs. 59%) to
oughly (729 %) Report news 77 66 +11 78 68  +10
dealing fairly with all sides orovid Y hat
. . roviaenews that you
(68%vs. 56%) and including Use daily YU 74 60 +14 78 61 +17
eople like you in their stories Keep an eye on local
P op )g political leaders 73 61 12 7 62 +13
(66 Yo vs. 50 /0) Cover news stories 72 59 +13 74 61 +13
thoroughly
1
The samepattern holds true e aneparent abou g 56 +13 . 69 59 +10
for those who say their local 3322 fairly with all 68 56 +12 68 58 +10
media havea lot of influence Include people like
on their community. That you in their stories 00 50 +16 67 52 *15

includesmore positive ratings Source: Survey conducted Oct. ¥§ov. 8, 2018.
for providing news that is used oFor Local News, Americans Embrace Digital but Still Want Strong Community Connexti

daily (78% among those whose PEWRESEARCH CENTER
media are influential vs.61%
among those whose media are not) andfeaturing relatable people in stories (67% vs. 52%).

This divide also comes through clearly in the overarching evaluation of how well local media do at
keeping people informed of the most important stories of day: 31% of those who find their local
journalists to be in touch say they do very well at this roughly twice the rate of those who see their
local media as out of touch (14%). Similar gaps exist betweenthose who see the media as

influen tial or not (35% compared with 18%) andthose whose media covers their local area or
another area (30% compared with 19%).

www.pewesearchorg
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Confidence in main news source and ease of finding the news track closely withlocal news

me d i arénsunity connection

The same trend also emerges when it comes to

how confident people are in their main local
news source to get them the information they
need.

For example, about twice as many of thosewho
think their local journalists are in touch versus
out of touch say they are very confident in their
main news source (37% vs. 18%).

Americans have geater confidence in
their main local news source when local
media are connected to the community
Among those who say ___, % who are confident their

main source for local news can get them the information
they need

Very Somewhat

confident confident

Local journalists are in
JOUNAIS'S are 1N v 54%

touch with the community

Local journalists are out of

touch with the community — =0

Local media mostly cover
the area where you live

Local media mostly cover
another area

35 53

25 53

Local media have a lot of 5
influence

Local media do not have
much influence

N

= w
[{e]
(@]

54

Source: Survey conducted Oct. ¥8ov. 8 2018.
OFor Local News, Americans Embrace Digital but Still Want Stron
Community Connectioa

PEW RESEARCH CENTER
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Another way people assess the job of their local media is how easily they can find the news they are
looking for on particular local topics. Those who think their local journalists are in touch are as
many as 14 percentagepoints more likely to find it very easy toget information on topics in which
they are interested. This is true, for example, of local crime news (42%vs. 28%), weather (81%vs.
68%), sports (56%vs. 44%) and local prices (27%vVs. 21%).

Those who sense their journalists have a close community connection more likely

to say i1 tdos very e as gcaltopcs theytare intaréstedinma t
Among those who sayheir local news media/journalists é
Among those who say Are in touch Are out of Mostly mver Mostly mver Havea Do not
eachlocal news topic is with the touch with the the areawhere another lot of havemuch
important or interesting, community community DIFF you live area DIFF influence influence DIFF
% who say it is very easy
to stay informed about it % % % % % %
Crime 42 28 +14 42 32 +10 44 33 +11
Weather 81 68 +13 79 74 +5 81 74 +7
Sports 56 44 +12 56 48 +8 57 49 +8
Traffic & transportation 50 38 +12 48 43 +5 52 41 +11
Community activities 32 20 +12 32 24 +8 34 24 +10
Arts & culture 31 19 +12 32 22 +10 33 23 +10
Govt. & politics 34 23 +11 35 26 +9 38 25 +13
Schools 33 24 +9 34 26 +8 36 26 +10
Restaurants, clubs & bars 31 22 +9 32 24 +8 34 25 +9
Jobs & uremployment 24 16 +8 25 17 +8 26 18 +8
Prices 27 21 +6 28 22 +6 30 22 +8

Source: Sirvey conducted Oct. 15Nov. 8, 2018.
oFor Local News, Americans Embrace Digital but Still Want Strong Community Connextion

PEW RESEARCH CENTER
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Somewhat higher job evaluations
among those who prefer TV to
online or radio

Those who prefer to get their local news on TV
offer somewhat more positive ratings of local
media than those who prefer getting news
online or on the radio, with those who prefer a
print paper falling in the middle.

For instance, about three-quarters of U.S.
adults who prefer TV (74%) say their local
media do well at providing news they can use
daily; this is true of about six-in-ten who prefer
to get local news online (60%) or via radio
(62%). Those who prefer print fall in between
(68%). There is also a sizable gap on the
question of whether local media do well at
dealing fairly with all sides 7 68% who prefer
TV say this, compared with 62% who prefer
print, 57% who prefer the internet and 56% who
prefer radio.

Those who prefer TV also stand out in terms of
their confidence in the ability of their main
source of local news to provide them the news
they need. Roughly four-in-ten (37%) are very
confident, compared with 29% who prefer
radio, 27% who prefer print and 24% who
prefer to get news online.

Americans who prefer TV for local news
view local media more positively than
those who prefer the internet or radio

Among those who prefer each platform for getting local
news, % who say their local news media do each of the
following well

mTVv Print = Online m Radio

76

Report news accurately 68%

Provide news that you
use daily

(IR

Keep an eye on local
political leaders

Cover news stories
thoroughly

Are transparent about
their reporting

Deal fairlywith
all sides

(o))
N

Include people like you
in their stories

SIS
w (103 ol
Ih ! & jorlfe)} o o o
o Ol P ~© z
I ~ N - >
s S
(=)

Source: Survey conducted Oct. ¥8ov. 8 2018.
oFor Local News, Americans Embrace Digital but Still W&ttong
Community Connectioa

PEW RESEARCH CENTER
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Those who pay for local news show slightly more positive attitudes about

their local news media

Finally, there is a small but consistent
difference between the small portion of
Americans (14%)who pay for local news
and those who donodt
local media. Those who say they pay for
local news either through subscribing,
donating, or becoming a member are
between5 and 8 percentage points more
likely to give their local media high marks
on each of the seven journalistic roles
asked about. For instance,about two-thirds
of those who pay for local news (65%) say
their local media do well at including
people like them in their stories, compared
with 57% of those who do not pay for local
news.

Those who pay for local news also have
more confidence in their main source.

Those who pay for local news give slightly
higher evaluations of their local news media
Among those who have paid/not paid for local news in the
past year, % who sa;htheir local news media do %ach of the
fcmowi \gel\(v t ey rat e t elr

Paidfor  Not paidfor
local news local news DIFF
% %

Report news accurately 7 71 +6
Provide news that you use

daily 73 66 +7
Keep an eye on local political

leaders 72 66 +6
Cover news stories thoroughl 70 65 +5
Are transparent about their

reporting 68 62 +6
Deal fairly with all sides 67 61 +6
Include people like you in thei

stories 65 57 +8

Source: Survey conducted Oct. #8ov. 8, 2018.
oFor LocalNews, Americans Embrace Digital but Still Want Strong
Community Connectiod

PEW RESEARCH CENTER

Nearly four-in-ten (37%) are very confident, compared with about three-in-ten (29%) among those

who do not pay.

www.pewesearchorg
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4. Most Americans think their local news media are doing
well financially; few help to support it

One ongoing challenge for the news industry has beerfinding ways to finance their work in a

digital era where traditional forms of revenue have crumbled. As s hown by Pew Resear
annual assesment of the state of the news medig newspaper industry advertising (made up

primarily of local papers) has declined 67% since its peak in 2005, with staff layoffs still occurring .

Local TV revenue, while more

resilient, also saw some decline ] ] ]
i 179% between 2005 and 2017 Many Americans think their local news outlets are

doing well financially

with greater fluctuation

between on+ and off-year % of U.S. adults who say their local news outlets are doing __financially

election cycles Nottoo  Not at
Verywell Somewhatwell well all well

According to this study, 19% 51 19 6

however, most Americans think

their local news media are Few say they have paid or given money to a local new

doing just fine financially. source in the past year

About severrin-ten saytheir % of U.S. adults who have__in the past year

local news media are doing _ _
either somewhat or very well |0F;Z:dng’vfls nga[ﬁ:(ejvtg
financially (71%) while about a

quarter say their local news

organizations are not doing

well (24%). Note: Question wording asked, oln the p
any | ocal news sources by subs c rRespandegs
who did not give an answer are not shown.

That senseseensto be Source: Survey conducted Oct. ¥§ov. 8 2018.

oFor Local News, Americans Embrace Digital but Still Want Strong Community Connext
PEW RESEARCH CENTER

reflected in their own
contributions , or lack thereof.
When asked if they had paid or
given money in the past year to any local news sourcé by either subscribing, donating or
becoming a memberi 84% of Americans said no; 14% saidyes.

www.pewesearchorg
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And, despite some attempts by
news organizations to attach
various types of paywallsto
their content, the main reason
Amer i cans dthen 6t
availability of free local news
alternatives (49%). The reason
ranking second, though cited
by far fewer, is lack of interest
in local news (26%), followed
by concerns aboutthe expense
(12%) and the quality of news
(10%).

37
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Many say the availability of free sources is the main

reason t hey don 0;tfewpite gyualityo
Among those who don6t p a ythefmainreakoo theyl
dondét épay i s

pay i s

Theycan find plenty of free local o
news so they don't need to pay for it 49%
Theyare notinterested enough in

local news to pay for it

It's too expensive
The news provided is not goo
10

enough to pay for

Source: Survey conducted Oct. ¥8ov. 8 2018.
OFor Local News, Americans Embrace Digital but Still Want Strong Community Connext

PEW RESEARCEENTER

www.pewesearchorg


https://www.axios.com/news-media-paywalls-local-media-national-media-c978bbde-6a54-4d49-a66a-b51b4b87cd63.html
https://www.axios.com/news-media-paywalls-local-media-national-media-c978bbde-6a54-4d49-a66a-b51b4b87cd63.html

38
PEW RESEARCH CENTER

Print-oriented local news consumers more aware of financial challenges
and more likely to pay for local news

Consumers who are more tied
to a print news product are
more likely than most others to
sense financial strain on the
local news industry, and they
also are the most likely to offset
it some by paying for local
news themselves.

A third of those who prefer
print think their local news
media are not doing well
financially. That is almost
double the 18% of those who
prefer news via thetelevision
set that feel this way. Those
who prefer radio are about on
par with print, and the digital
platforms fall in between.

Those who prefer print news
products stand out even more
when it comes to paying for
local news. About four-in-ten of
those who prefer print (39%)
pay for news through a
subscription, donation or
membership. That is more than

Those who prefer printare among the most likely to

think | ocal news méndncialy a
Among those who prefer each platform for getting local news, % who say
their local news outlets are doing ____financially
Not too/
Not at all well ~ Very/somewhat well
TV

Social media
News website or app

Radio

Print

They are also the most likely to pay for local news

Among those who prefer each platform for getting local news, % who have
____inthe past year

Paid for local
news

Social media I 8%

v B o

News website or app

Not paid for
local news

Radio

Print

Source: Survey conducted Oct. ¥8ov. 8 2018.
oFor Local News, Americans Embrace Digital but Still Want Strong Community Connext

PEW RESEARCH CENTER

double that of any other group T and nearly four times the 10% of those who prefer to get local
news from TV, and the 8% of those who prefer to get local news via social media.

www.pewesearchorg
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5. The importance of local news topics often does notalign
with how easily the public can find information about them

As many newsrooms facedeclinesin revenuesand staffing, one difficult choice to make is where to
focus coverage and resources. This stug asked Americans about the weightof 11 different local
news topics in their lives, ranging from needing a daily news fix to having no interest at all, and
how easy it is to stay informed about each. The findings indicate that Americansdiffer in the

impo rtance they place onlocal newstopics and in the ease with which they get thatinformation .
And often, the topics Americans rank as high in importance are not the ones for which they feel
news is easy to find.

www.pewesearchorg
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Americans express interest in a wide range of topics but see few as

important for daily life

While a number of local news
topics are seen as important or
interesting, only one of the 11
ranks as important for their
daily life by a majority of
Americans: the weather,
named by 70%.

Crime, traffic and changing
prices come next, with roughly
four-in-ten or more saying
each is vital information for
daily life. No more than a
quarter of Americans, on the
other hand, say that any of the
remaining seven topicsi such
as sports, arts and culture or
jobs i are important for daily
living.

Weather far outpaces other local news topics in
importance for daily life

% of U.S. adults who say each | ocal

® Important for daily life ® Important, but not for daily life

Interesting to follow Neither important nor interesting

Crime 44 41 95
transpotation 14 1
Prices 37 41 12 8
Schools 19 31 28 20
unempioymen INECHIET 20 1
el IEZ 15 28 11
Arts & culture 32 16
Sports EK) 24 30 34

Fgﬁfgg lg%rgrss‘ 8 33 36 21

Note: Respondents who did nagive an answer are not shown.
Source: Survey conducted Oct. ¥Sov. 8 2018.
oFor Local News, Americans Embrace Digital but Still Want Strong Community Connegtic

PEW RESEARCH CENTER
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Beyond daily importance, a majority of Americans find each topic at least inte resting to follow. For
instance, while about a quarter say government and politics is important to follow for daily life
(24%), half say it is important to know about , even if not daily, and an additional 13% say it is
interesting to follow.

Just 8% feelthey need daily restaurant news, but a third consider it an important topic to follow
generally and about another third (36%) say it is interesting to keep up with. Sports is the only
topic for which a sizable portion of Americans (34%) say it is neither i mportant nor interesting to
follow, though most Americans have at least

some interest in the topic.

About half of Americans say three or
more topics are important for daily life

% of U.S. adults who say ____ of the 11 local news topics
are important for daily life

On the whole, about a quarter (23%) say five or
more of the 11 topics are vital fordaily life,, and
about three-in-ten (28%) feel this way about
three or four topics. Only 16% say none of the 5 or more 3ord 1or2 None
topics are vital for daily life. In comparison, 230 o8 33 16
over nine-in-ten Americans (95%) have at least

some interest in five or more topics, while a

0 O i Souree: Surve OIPE ted Qct.£15No
mere 3%donot have I nteres 1:oFor oc'jl Nev?'s r:irlcaag mbra\ctelgF ital butJStl Want Stron
topics. Community Connectioa

PEW RESEARCH CENTER
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Americans do not always think the most important topics are the easiest
to keep up with

How easy is it for American local news consumers to stay informed on topicsof interest? The
answer is: It varies. Weather is deemed the asiest to keep up with, with 76% of thosewho are at
leastinterested in the topic saying they have no trouble getting the news they need. At the opposite
end are jobs and unemployment. Only 21% of consumerswho are at least interestedin this topic
say keeping informed is very easy while 2 4 % s saspmewhatér very hard.

Americans are interested in certain local news topics more than others, but
sometimest h ey d o n drfornfateor i easilyhavaslable

% of U.S. adults who say each local news topicis ... Among those who say each local news
) : topic is important or interesting
Important for Important, but  Interesting 9% who say it is very easy to stay
daily life not for daily life  to follow NET informed about it

weatner | 5 esw [ e
Crime 44 41 W 94 _
ransponation 14 s [ 46
Govt & politics 24 2 13 87 30
schools [IEE 31 28 78 30
vz’ 5 v
Arts & culture R 40 32 83 -
esayans 5 . w

Note: Those who think each local news topic is neither importamr interesting not shown.
Source: Survey conducted Oct. ¥§ov. 8 2018.
oFor Local News, Americans Embrace Digital but Still Want Strong Community Connegtion

PEW RESEARCH CENTER

Across all 11 topcs, up to about two-in-ten (21%) find some topics somewhat hard to keep up with,
though very fewi no more than 3% say any of them isvery hard.

www.pewesearchorg
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Alocalt opi cb6s i mportance and the perceived availabil:i
up.Someobpi cs are i mportant for many Americansdé daily
informed about , while others are not seen as important by many peoplebut rank higher in ease

Take the topic of changing prices. About four-in-ten Americans (37%) say information about
prices is important to follow for their daily lives. However, only a quarter of those who are at least
interested in the topic say it is very easy to stay informed about it.

Conversely, spats ranks toward the bottom in importance for daily life (10%) but is one of the
easiestlocal topics for Americans to find information on: About half of those who think it is at
least interesting (52%) say it is very easy to stay informed about it.

Some opics, like traffic, rank high in importance and in ease: About four -in-ten U.S. adults (41%)
say traffic is an important topic for daily life ( third -highest among all topics). And among those at
leastinterested in the topic, 46% say it is very easy to stay informed about it, making traffic the
third -most accessible topic of the 11.

www.pewesearchorg
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People who place weight on a greater number of local news topics are
more likely to get news from a variety of provider types

The number of topics
Americans find important for
daily life is closely associated
with the number of providers
they turn to for local news.
Specifically, those who see a
greater number of topics as
having daily importance also
tend to get local news from a

wider range of provider types.

Among those who say that at
least five of the 11topics are
important for daily life, about
three-in-ten (29%) often get
news from three or more
providers. This is roughly
twice that of those who say

Americans who say a greater number of topics are vita
for daily life access more local news providers

Among those who say the following number of local news topics are
i mportant for daily |life, % who oft

3 or more types 1 or 2 types of

of providers providers None
o T
No topics 68

Source:Survey conducted Oct. 15lov. 8 2018.
oFor Local News, Americans Embrace Digital but Still Want Strong Community Connexztic

PEW RESEARCH CENTER

three or four topics are important for daily life (16%). Only 9% of those who say one or two topics
and 4% of those who say o topics are vital for daily living often get news from three or more

providers.

In fact, among those who say no topics are important for daily living, about seven-in-ten (68%)

dondét get

news

often from any pr ov itwbdn-tentamgng .

those who say five or more topics are vital (22%).

www.pewesearchorg
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6. Overall, :ocial media plays a moderate role in local news

A more in-depth look at the findings across this study that relate to social media reveals that,

overall, social media plays a moderate role in
local newsi sometimes eclipsing traditional
pathways in popularity but still being decidedly
less prominent than the television. It is more
commonly preferred by Americans living in
some types of local areassuch as those with
younger residents and a higher proportion of
Hispanic and black residents. In addition, those
who prefer social media as a pathway to local
news tend to follow local news less closely.

Among U.S. adults, 15%say social mediais

their preferred pathway to local news, a bit
lower than the 23% who cite websites or apps
and far behind the 41% whocite the television
set. However, the share who prefer social media
is roughly equal to the 13% who prefer print
newspapers, and higher than the 8% who prefer
radio. (As noted in Chapter 1, social media and
websites combined put online pathways nearly
on par with the TV.)

Many prefer to get local news online;
fewer prefer social media specifically

% of U.S. adults who prefer to get th eir local news
via é

Source: Survey conducted Oct. ¥8ov. 8 2018.
oFor Local News, Americans Embrace Digital but Still Want Stron
Community Connectioa

PEW RESEARCH CENTER

Roughly one-in-four U.S. adults often get local news from either social media (25%) or websites
and apps (26%), 72% and 81%, respectively, ever get news through these digital means.

www.pewesearchorg
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Americansd use of socialt~—media for—tocal—news
seems to be fairly broad at this point; few sayit ~ Social media is rarely a primary acess

is the main way they access specific local news ~ point for local news providers

providers. Among the nine types of providers Among those who ever get local news from eachtype of
asked about here, social media stands out as a provider, % who primarily get it from that provider via é
primary access point for only one: online Website,

Social  app or
forums or discussion groups such as media ~ email  Analog

: % % %
community Facebook groups or Nextdoor. .
Online forums 59 36 -
More than half who get local news from these .
) Onlineonly sources 38 56 -
groups (59%) mainly access them through Newslettes/listservs o5 24 46
social media (vs. 36% whomainly access them  Nondaily newspapes 17 27 50
through websites or email). No more than four-  Local got. agencies 16 25 56
in-ten who use the other providers primarily Local org. 16 19 62
accessthem on social media. For exanple, 13%  Daily newspapes 13 30 54
who get local news from daily newspapers TV statiors 9 13 76
Radio statiors 7 8 81

primarily access them via social media,

compared with three-in-ten who primarily use Note: Respondents who did not give an answer are not showfor
each provider type, respondents were shown the applicable non

websites, apps or email and 54% who primarily digital platform(s), i.e, print, TVset, radio andword of mouth. These
: responses are al/l coll apsed h

use prlnt newspapers. Source: Survey conducted Oct. #8ov. § 2018.

oFor Local News, Americans Embra®igital but Still Want Strong

Community Connectiod

This lower prominence also comes through in a
PEW RESEARCH CENTER

separate question about how important social

media is asaway of getting local news. Only

14% ofU.S. adults name it as most important, four-in-ten say is it somewhat important and about
two-in-ten (17%) say it isnot an important way at all.

Finally, the public sees soci al media as a moderately importar
offerings. Fewer online news consumers say regularlyupdated social media accounts are

important to their online news experience (51%) than say that of an easyto-use website (82%) or a

schedule of local events (59%). But regularly updated social media accounts do score higher on

this measure than videos (43%) or the ability to comment on news stories (31%). Separately, just

21% of U.S. adults say itis very important for journalists to be active on social medig while nearly

four-in-ten (37%) say it is notvery or not at all important.

www.pewesearchorg
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Certain types of Americans — and
those in certain types of American
communities — rely more on social
media for local news

Preference for social media varies
based on community characteristics

Among U.S. adults in areas with ___, % who prefer to
get their local news via social media

One section of this study examines how news
habits differ based on the characteristics of
local communities, such as those with a hgher
proportion of Hi spanics or lower voter turnout.5 ~ Medium median age 1
Residents of the following types of communities
are more likely to prefer social media as their
main pathway to local news:

Higher median age 11%

D
()]
[EEN
~

Lower median age

Higher—proporti_on
A Those with a younger population (17% VYh'te pOpUIat,'on
. . . . Higherproportion
prefer social media, vs. 11% in areas wih a black population
higher median age); Higherproportion
A Those with a higher proportion of Hispanics Hispanic populatio
(19%) compared with those with a higher
proportion of whites (13%);6 _
, . Higher voter turnout
A Those with lower voter turnout (19% vs. §
. o . Medi t
12% in areas with higher voter turnout in ¢ 'u$r\r/,%§tr 1

2016).

3

I
Iy
~

1

I

[EEY
I
()]

©

Lower voter turnout 1

Ameri cans® p eaphiceinfladnced e mogr
Note: Respondents are grouped based on the characteristics of

their preference for social media in similar their CBSAThe5% ofsurvey respondents whdive outside a CBSA

ways. Social media is more Iikely to be the are not includedhere. For more informationncluding the criteria
for each groupseether e p oMethddalogy

preferred pathway to local news among: Source Survey conducted Oct. 1Blov. 8 2018; Pew Research

Center analysis of America@ommunity Survey data andata from
. Dave Leipbs Atlas of. U.S. Pre
A Thoseagesl18to 29 (32% prefer social oFor Local News, Americans Embrace Digital but Still Want Stron

media, vs. 17% of those ages 30 to 49, 7% of Community Connectiod
PEW RESEARCH CENTER
those 50 to 64 and 3% of those 65 and
older);
A Hispanics (22% vs. 12% of white norrHispanics and 15% of black nonHispanics);

5 For more information on the data soures for community characteristics and how we grouped respondents based on their community types,

see the Methodology
6 The figure for higheproportion black communities, 17%, des not represent a statistically significant difference from high@roportion
Hispanic areas.
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