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A Week in the Life of Popular YouTube Channels 

The media landscape was upended more than a decade ago when the video-sharing site YouTube 

was launched. The volume and variety of content posted on the site is staggering. The siteôs 

popularity makes it a launchpad for performers, businesses and commentators on every 

conceivable subject. And like many platforms in the modern digital ecosystem , YouTube has in 

recent years become a flashpoint in ongoing debates over issues such as online harassment, 

misinformation  and the impact of technology on children .  

Amid  this growing focus, and in an effort to continue 

demystifying the content of this popular source of information, 

Pew Research Center used its own custom mapping technique 

to assemble a list of popular YouTube channels (those with at 

least 250,000 subscribers) that existed as of late 2018, then 

conducted a large-scale analysis of the videos those channels 

produced in the first week of 2019. The Center identified  a 

total of 43,770 of these high-subscriber channels using a 

process similar to the one used in our study of the YouTube 

recommendation algorithm . This data collection produced a 

variety of insights into the nature of content on the platform:  

The YouTube ecosystem produces a vast quantity of 

content . These popular channels alone posted nearly a 

quarter-million videos in the first seven days of 2019, totaling 

48,486 hours of content. To put this figure in context, a  single 

person watching videos for eight hours a day (with no breaks 

or days off) would need more than 16 years to watch all the 

content posted by just the most popular channels on the 

platform during  a single week. The average video posted by these channels during this time period 

was roughly 12 minutes long and received 58,358 views during its first week on the site.  

A week in the life of 

popular YouTube channels 

 

Source: Analysis of videos posted Jan. 1-7, 

2019, by YouTube channels with at least 

250,000 subscribers, collected using the 

YouTube Data API. 

òA Week in the Life of Popular YouTube 

Channelsó 

PEW RESEARCH CENTER 

https://www.businessinsider.com/steven-crowder-youtube-speech-carlos-maza-explained-youtube-2019-6
https://www.npr.org/2019/01/28/689473801/youtube-to-stop-promoting-videos-that-spread-misinformation
https://www.theatlantic.com/magazine/archive/2018/11/raised-by-youtube/570838/
https://www.pewinternet.org/2018/11/07/many-turn-to-youtube-for-childrens-content-news-how-to-lessons/
https://www.pewinternet.org/2018/11/07/many-turn-to-youtube-for-childrens-content-news-how-to-lessons/
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Altogether, these videos were viewed over 14.2 billion times in their first seven days  on the 

platform .1 

YouTube is a global phenomenon , and its most  popular channels post ed  a 

substantial amount of content  in languages other than English . Using a combination of 

hand-labeling and machine learning, the Center categorized videos based on whether or not they 

contained any text or audio in a language other than English. The results of this analysis illustrate 

the global nature of the YouTube platform. Just over half of 

these channels (56%) posted a video during the first week of 

2019, and the majority of these active channels (72%) posted at 

least one video that was partially or completely  in a language 

other than English . Overall, just 17% of the nearly quarter-

million videos included in this analysis were fully in English.  

A small share  of highly active creators produce d a 

majority of the content post ed by these popular 

channels . As is the case with many online platforms (such as 

Twitter ) a relatively small share of channels were responsible for 

a majority of the content posted during the study period . Just 

10% of the popular channels identified in the Centerôs mapping 

produced 70% of all the videos posted by these channels during 

the first week of 2019. Similarly, t he 10% of popular-channel 

videos that had the most views in this period  were responsible 

for 79% of all the views that went to new content posted by these 

channels.  

The total  number of high -subscriber channels 

increased dramatically in the second half of 2018 . The 

Centerôs mapping process identified 9,689 channels that crossed 

the 250,000 -subscriber threshold between July 2018, when the 

Center last conducted an analysis of YouTube data, and 

December 2018, when the data was updated for this analysis. 

That represents a 32% increase in the total number of popular 

channels over that period. By the same token, the number of 

                                                 
1YouTube uses a proprietary algorithm to determine how many times a video has been watched by actual humans, as opposed to computer 

programs. While it has not released an official threshold, a number of third parties report that òviewsó do not appear to be counted unless a 

user watches at least 30 seconds of a video. 

Large majority of videos 

from popular YouTube 

channels came from a 

small share of producers 

Of YouTube videos produced by 

popular channels during the first 

week of 2019 é 

 

Source: Analysis of videos posted Jan. 1-7, 

2019, by YouTube channels with at least 

250,000 subscribers, collected using the 

YouTube Data API. 

òA Week in the Life of Popular YouTube 

Channelsó 
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https://www.pewinternet.org/2019/04/24/sizing-up-twitter-users/
https://www.pewinternet.org/2018/11/07/many-turn-to-youtube-for-childrens-content-news-how-to-lessons/
https://growtraffic.com/blog/2017/08/youtube-video-counts-view
https://www.filmora.io/community-blog/how-does-youtube-count-views-it%2525E2%252580%252599s-not-as-simple-as-372.html
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subscribers to existing popular channels that had already been identified as of July 2018 increased 

by an average of 27% over the same period. 

In addition to this broader data collection, Pew Research Center also conducted a separate content 

analysis of the English-language videos posted by these popular channels over the first week of 

2019 (in total, 37 ,079 videos met this description) . The Center used human coders to identify the 

primary category or theme of each video (such as video games, consumer technology or current 

events and politics ), and also examined the keywords used in video titles and descriptions to 

identify words that were widely used and associated with higher view counts relative to other 

videos. Some of the key findings from this analysis include: 

Videos aimed a t children were highly popular, as were those that featured children 

under the age of 13 ï regardless of their intended audience . Only a small share of 

English-language videos posted by these popular channels during the study period were explicitly 

intended for children  (based on a consensus of human coders). But those that were tended to be 

longer, received more views, and came from channels with a larger number of subscribers relative 

to general-audience videos. More broadly, videos featuring a child or children who appeared to be 

under the age of 13 ï regardless of whether the video in question was aimed exclusively at children 

or not ï received nearly three times as many views on average as other types of videos. And the 

very small subset of videos that were directly aimed at a young audience and also featured a child 

under the age of 13 were more popular than any other  type of content identified in this analysis as 

measured by view counts.  

It should be noted that YouTube explicitly states that the platform is not intended for children 

under the age of 13. YouTube provides a YouTube Kids platform with enhanced parental controls  

and curated video playlists, but the analysis in this report focuses on YouTube as a whole.  

English -language videos related to current events or politics posted by these popular 

channels tended to have an international  (rather than U.S.)  focus . Videos explicitly 

related to current events or politics were relatively common, comprising 16% of all English-

language videos uploaded during the study period. However, the majority of these videos were 

international in focus and did not mention events, issues or opinions related to the United States. 

While  channels that posted one or more U.S. current events or politics videos were particularly 

active ï posting an average of 63 total videos during the week ï U.S. current events or politics  

videos comprised just 4% of all of the videos that were posted by popular  channels overall. 

 

https://www.youtube.com/kids/
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Content involving video games was  a fixture of popular  channels on  YouTube . 

Meanwhile, some 18% of English-language videos posted by popular channels during the study 

period related to video games or gaming. Content about video games was one of the most popular 

genres of content as measured by total views during the seven days of the study period, and these 

videos also tended to be much longer than other types of videos. 

Videos for children ð as well as those featuring children ð received a large number 

of views during the study period relative to other topical categories 

Median/mean views among English -language videos about ___ posted  by popular YouTube channels during the first 

week of 2019 

 

Note: Topics developed by Pew Research Center researchers and assigned to individual videos by human coders. 

Source: Analysis of English-language videos posted Jan. 1-7, 2019, by YouTube channels with at least 250,000 subscribers, collected using 

the YouTube Data API. View totals calculated based on each videoõs first seven days on the site. 

òA Week in the Life of Popular YouTube Channelsó 

PEW RESEARCH CENTER 
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Certain video title keywords were associated with increased view counts. An analysis 

of the titles of English -language videos finds that certain keywords were associated with much 

higher view counts relative to other videos over the course of the study period. Some of these point 

to the platformôs orientation toward entertainment. For instance, videos mentioning words like 

ñFortnite,ò ñprankò or ñworstò received more than five times as many views at the median as videos 

not mention ing those words. Others were more substantive in nature.  For example, the use of the 

word ñTrumpò in video titles was associated with a significant increase in median views among 

videos about American current events or politics.  Indeed, some 36% of videos about American 

current events or politics posted by these popular channels during the study period mentioned the 

words ñpresidentò or ñTrumpò in their titles.  

Cross -promotion of videos with other social media channels was both widespread 

and associated with an increase in views . Seven-in -ten of these videos mentioned other 

prominent social media platforms such as Instagram or Twitter in their description  (either in links 

or in the text itself) , and those that did received more views than videos that did not link to other  

platforms . 

The above findings are based on an analysis of YouTube channels with at least 250,000 

subscribers and the videos they posted over the week of Jan. 1-7, 2019, building  on the Centerôs 

previous study of the YouTube recommendation algorithm . Using several recursive and 

randomized methods, we traversed millions of video recommendations made available through 

the YouTube API and identified  as many unique channels as possible. As of January 2019, 

1,525,690 total channels had been found, 43,770 of which had at least 250,000 subscribers. For 

the purposes of this study, these are defined as ñpopular channels.ò Using this list of popular 

channels, researchers collected every video published on these channels during the first week of 

2019 and tracked each of them for the seven days following their publication. 

A note on interpreting the findings in this study  

In the same way that survey research involves a certain degree of uncertainty and error, ñbig dataò 

projects are also subject to potential error as well. While Pew Research Center made every attempt 

to conduct this analysis with rigor and accuracy, there are several different ways a modest amount 

of error may have been introduced . The findings presented here should be considered with this 

potential for error in mind.  

Á Definition of popular channels.  The Center chose a minimum threshold of 250,000 

subscribers for the channels included in this analysis. This cutoff ensured that the analysis was 

focused on the most popular channels on the site while also limiting the analysis to a 

https://www.pewinternet.org/2018/11/07/many-turn-to-youtube-for-childrens-content-news-how-to-lessons/
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manageable number of channels that could be monitored and tracked in a timely mann er. 

However, it is possible that the use of a lower (or higher) threshold and the inclusion of more  

(or fewer) channels would have yielded different results. 

 

Á Missing popular channels.  Because there is no official, comprehensive list of YouTube 

channels (popular or otherwise) , the Center used its own mapping technique to search for and 

identify channels. This process involved repeatedly following video recommendations from 

one channel to another for nearly a year until we could no longer identify any additi onal 

channels with more than 250,000 subscribers. It is possible that this process failed to identify 

all the popular channels on YouTube, but evidence suggests that the number of missing 

channels is likely to be negligible. During the final  six months of channel mapping between 

July and December 2018, the list of popular channels that we had identified expanded by 44% 

ï from 30 ,481 channels to 43,770. However, the bulk of these additions comprised known 

channels that had added new subscribers during that period. Just 12% of the new channels had 

not been previously identified by our mapping process. 

 

Á Problems with the YouTube API.  During the data collection process, requests to the 

YouTube Application Programming Interface (API) occasionally failed for a var iety of reasons. 

As a result, we were unable to capture 4% of the video time stamps we had intended to collect. 

Such hiccups are not uncommon when working with APIs, and can be due to bugs, issues with 

internet connectivity, changes to privacy settings made by channel owners, or simply because 

some videos were removed during the week. Because these errors were sporadic and appeared 

to occur at random, the Center was able to use estimation methods to fill in most of the 

missing values. While this introduced a small amount of approximation error, its impact on the 

findings presented here should be negligible. 

 

Á Language misclassification.  Because it was unrealistic for humans to directly examine the 

nearly quarter -million videos posted by these channels, the Center trained a custom machine 

learning model to automate the process of classifying whether or not a video was in English. 

When compared with a sample of videos that had been coded by Center researchers, the 

classification model achieved 97% to 98% accuracy during various tests. However, 4% to 9% of 

the videos that it labeled as ñEnglishò contained content in other languages, and the model also 

misclassified 7% to 8% of the videos that human coders had identified as being in English. 

Videos that were incorrectly labeled as English by the model were later removed by human 

coders during content analysis, but it is likely that a small set of English videos were excluded 

from the analysis due to classification error.  
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Á Coder misclassificatio n.  Pew Research Center used human coders to classify the content of 

the English-language videos examined in this study. Center researchers labeled a small sample 

of videos themselves, while the remaining thousands were each coded by three separate coders 

on Amazonôs Mechanical Turk crowdsourcing platform. For each video, we then reconciled the 

results from the three coders using thresholds that maximized h ow much the crowdsourced 

results agreed with the Centerôs researchers. While agreement was generally high, a modest 

number of disagreements and misclassifications are still likely to have occurred because the 

concepts studied here ï such what qualifies as ñchildrenôs contentò ï inherently involve a 

certain degree of subjectivity. 

 

Á YouTube is constantly changing.  The videos analyzed in this report represent those 

posted by channels with a certain number of subscribers over a particular period of time. Since 

then, many channels may have gained or lost subscribers, the publishing habits of popular 

channels may have changed, and the viewing habits of their subscribers may have as well. 

YouTube has also since made changes to its policies about the kinds of content that are 

acceptable to publish. Because of these and many other constantly shifting factors, the findings 

presented here may or may not represent the activity of popular channels at other times in the 

past, present or future. 

https://www.pewinternet.org/2016/07/11/research-in-the-crowdsourcing-age-a-case-study/
https://youtube.googleblog.com/2019/06/our-ongoing-work-to-tackle-hate.html
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1. Popular YouTube channels produced a vast amount of 
content, much of it in languages other than English 

YouTube is vast and constantly changing. In order to craft a manageable and meaningful research 

project, Pew Research Center limited the scope of data collection to only the most popular 

channels on the site. These popular channels alone produced a total of 243,254 videos during the 

first  week of 2019, totaling 48,486 hours of content. The average video was 12 minutes long, 

although the length of videos posted during this period varied widely: Some 3% of the videos 

lasted longer than 60 minutes.  

These findings also hint at the scale of how many hours people around the globe watch videos on 

the platform. Collectively, the videos produced by these popular channels were viewed over 14.2 

billion times worldwide after one week on the site. Of course, these views were spread across a vast 

number of videos ï each individual video received an average of 58,358 views in its first week, 

although 50% received fewer than 3,860 views. Conversely, a small fraction of these videos 

received substantial engagement: The 10% most-viewed videos were responsible for 79% of all the 

views that went to new content posted by popular channels during the week.  

Videos generally received the most engagement during their first day on the platform , with 

engagement tapering off over the course of the week following their publication. Collectively, two-

thirds (64%) of the total views that these videos received in their first week on the platform came 

on the day they were posted ï as did 79% of their likes, 73% of their dislikes and 80% of their 

comments. 

A majority of channels that posted a video in the first week of 2019 did so in a language 

other than English, and a small number of channels produced the majority of videos 

Just over half of the popular channels on YouTube posted at least one video on the platform 

during the first week of 2019, and a majority of them posted content that contained segments in a 

language other than English.2 Of the 43,770 popular channels that the Center identified  

                                                 
2 Videos were classified using a supervised machine learning model trained on a dataset of 3,900  human-labeled videos. Videos containing 

any prominent content in another language (spoken or written) were marked as such, unless the video contained complete English subtitles. 

Videos that contained no spoken language were considered to qualify as English. The classifier achieved a high degree of accuracy (98%), 

precision (96%) and recall (92%), but a minority of videos may have been misclassified. All videos flagged as English were examined and false 

positives were corrected. However, the set of videos that have been labeled as containing content in another language ð which was too large 

to examine and correct ð may contain a small number of English videos. Findings presented here should accordingly be treated as estimates. 
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as of December 2018, 56% 

posted a video in the first 

week of the new year. And 

within this subset of active 

channels, 28% posted videos 

exclusively in English. 

Meanwhile , 67% posted 

videos exclusively in 

languages other than 

English, and 5% posted 

videos in multiple languages 

including English.  

ñActiveò channels (those that 

posted at least one video in 

the first week of 2019) 

ranged widely in the quantity 

of content they produced 

during the first week of 2019. Three-in -ten (31%) of these active popular channels posted exactly 

one video, while 55% posted more than one video but fewer than 10. Just 14% posted 10 or more 

videos during the study period , but this subset of channels was responsible for publishing 75% of 

all of the videos uploaded by popular channels during the week. 

Channels that posted in both English and another language were especially likely to be part of this 

highly active group. Just 7% of English-only channels posted 10 or more videos, but that share 

increased to 16% among channels that posted exclusively in other languages, and to 36% among 

channels that posted videos in both English and other languages. 

  

More than half of popular YouTube channels posted  

a video in first week of 2019, but majority produced 

content in languages other than English 

% of YouTube channels with at least 250,000 subscribers that  é 

 

Source: Analysis of videos posted Jan. 1-7, 2019, by YouTube channels with at least 250,000 

subscribers, collected using the YouTube Data API. Videos were classified by language using a 

supervised machine learning model trained on a dataset of human-labeled videos. 

òA Week in the Life of Popular YouTube Channelsó 

PEW RESEARCH CENTER 
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To some extent, high levels of activity among channels that posted in both English and other 

languages are to be expected, because these channels by definition had to post at least two videos 

(one in English and one in another language) in order to belong to this group. At the same time, 

channels that posted in English and other languages posted more non-English videos than did  

channels that posted exclusively in other languages (15 videos in other languages vs. 11, on 

average), and also posted more English-language videos (an average of 11) than did channels that 

posted exclusively in English (average of 4).  

Across all three groups (channels that posted exclusively in English, those that posted exclusively 

in languages other than English, and those that posted a mix of English and other languages) the 

10 individual channels that posted the largest number of videos during the week were dominated 

by those offering news and sports content. For lists of the 10 most-active channels in each of these 

groups, see Appendix A. 

Fewer than one-in-five videos from popular YouTube channels were in English, but these 

videos received more views than videos in other languages 

Thanks to these high levels of posting activity by non-English and multilingual channels, the 

majority of the individual videos posted by all popular channels were in a language other than 

English. This analysis finds that more than four out of every five videos uploaded to the site duri ng 

the week contained content in a language other than English , while 17% of all the videos posted by 

popular channels during the week were in English. But despite being less common than videos in 

other languages, English-language videos tended to be more popular, generating a median of 

Popular channels that posted in English and other languages created more content 

during the study period 

Among popular YouTube channels that posted at least one video during the first week of 2019, the % that posted é 

 

Source: Analysis of videos posted Jan. 1-7, 2019, by YouTube channels with at least 250,000 subscribers, collected using the YouTube Data 

API. Videos were classified by language using a supervised machine learning model trained on a dataset of human-labeled videos. 

òA Week in the Life of Popular YouTube Channelsó 

PEW RESEARCH CENTER 
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13,316 views (99,043 on average) in their first week, compared with a median of just 3,028 (50,310 

on average) for videos in other languages. 

Put differently, English-

language videos comprised just 

17% of the videos that were 

published by popular channels 

during the week, but they 

received 28% of all of the views 

received by popular-channel 

videos during their first week 

after being published. English -

language videos also received 

more likes (298 median vs. 42), 

dislikes (16 median vs. 5) and 

comments (47 median vs. 6) 

and were longer than videos 

with content in other languages 

(a median of 7 minutes vs. 4). 

Do popular channels produce the most popular videos? 

To place the videos posted by popular channels in the context of all of the content posted to 

YouTube overall, the Center used the YouTube API to compile a separate list of the most-viewed 

videos that were published during the week, then compared this list of videos with those posted by 

popular channels during the same period. For reasons that are unclear, the results that were 

returned by the API do not appear to be complete, but they nonetheless provide an interesting 

point of comparison and suggest that popular channels are responsible for many of the most-

viewed videos on YouTube.1  

Of the top 500 videos collected from the API, 76% were present in our list of videos produced by 

popular channels. Of these, the majority (60%) were in English, while 16% contained content in 

another language.2  

Just 21% of the videos in the top-500 list  were published by channels that had fewer than 250,000 

subscribers. According to the API, the most popular such video was a foreign language short film 

that had received over 33 million views as of Jan. 22, 2019. However, this channel soon crossed 

the 250,000 -subscriber threshold and by June 2019 had reached nearly 1.5 million subscribers. 

English-language videos received more views during 

the week relative to content  in other languages 

Total views in the first seven days for ___ videos posted by popular channels 

on YouTube during the first week of 2019  

 

Source: Analysis of videos posted Jan. 1-7, 2019, by YouTube channels with at least 250,000 

subscribers, collected using the YouTube Data API. Videos were classified by language using 

a supervised machine learning model trained on a dataset of human-labeled videos. 

òA Week in the Life of Popular YouTube Channelsó 

PEW RESEARCH CENTER 
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1 This list was collected on Jan. 22, 2019 , based on view counts as of that date, and was restricted to videos that were available to view in the 

United States (the default filter for the API). According to the results returned, the most viewed video published during the first week of 2019 

had received 111 million views by Jan. 22, but the video that the API reported to be the 500th most-viewed video of the week had received 

just under 67,000 views (66,752). In comparing our list of videos published by popular channels against the APIõs list of the top 500 videos 

overall, we found 36,272 videos that were published by popular channels during the week that received more views than the video the API 

ranked as 500th. The YouTube API documentation does not provide enough information to explain this discrepancy, but these findings 

suggest that this list is incomplete and represents only a sample of popular videos that were published in the first week of 2019. 

 
2 An additional 15 videos were uploaded from channels that passed the 250,000-subscriber threshold after we had completed scanning for 

popular channels in December 2018, and one video was published by a channel that had been popular at the time but was not correctly 

identified by the scanning process that the Center used to identify popular channels. 

 

 

 

 



15 

PEW RESEARCH CENTER 

www.pewresearch.org 

2. Childrenõs content, content featuring children and video 
games were among the most-viewed videos genres 

Along with examining the number of videos posted and languages used by these popular channels, 

this analysis also sought to gain a deeper understanding of the actual content of the videos these 

channels produce. However, there are limits to how much information can be gleaned from the 

categories and descriptions attached to YouTube videos themselves. The YouTube Data API 

provides topic tags for videos and channels, but these topics are often too general (ñTV showsò) or 

too specific (ñMusic of Latin Americaò) to be useful for a broad analysis of video content. These 

topic tags have also not been validated for accuracy, and in some cases were not available: 8% of 

the videos and 3% of the channels included in this analysis did not have any topic tags assigned to 

them. 

To address these limitations and more fully categorize the English-language content produced by 

popular YouTube channels, Pew Research Center commissioned human coders on Amazonôs 

Mechanical Turk crowdsourcing platform  to watch these videos and categorize them into topical 

areas. After accounting for videos that had been removed or deleted at the time the coding took 

place, as well as videos that had been misclassified as being in English by our automatic language 

detection software, a total of 37,079 videos were included in this analysis.3 

The human coders were instructed to classify videos into 11 broad categories. These categories, 

along with examples of the specific types of content that might be included in each, are highlighted 

in the table below:  

  

                                                 
3 Videos were initially determined to either be in English or in another language using a supervised machine learning model that may have 

resulted in a modest amount of error. See Methodology for details. 

https://www.pewinternet.org/2016/07/11/research-in-the-crowdsourcing-age-a-case-study/
https://www.pewinternet.org/2016/07/11/research-in-the-crowdsourcing-age-a-case-study/
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Along with coding videos into these general topical categories, the Center also coded videos along 

three other metrics:  

Á Videos with content about politics or current events were further subdivided based on whether 

the video mentioned issues pertaining to the United States. 

Á Coders were instructed to identify content (regardless of topic) that appeared to be intended 

for an audience of children under the age of 13. In identifying videos with children as their 

primary audience, the coders were asked to identify videos that they believed were clearly and 

How we categorized YouTube videos by topic 
 

 

òA Week in the Life of Popular YouTube Channelsó 

PEW RESEARCH CENTER 
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exclusively aimed at children . Videos that might appeal to children as well as teenagers or 

adults were intentionally excluded from this category.  

Á Coders were also asked to identify content in which a child who appeared to be under the age 

of 13 participated in the video, regardless of whether the video was directly intended for 

children or young people. 

Each video was coded by three different individuals to ensure there was adequate agreement on 

the content of the video. The codersô responses were then reconciled using various thresholds 

designed to maximize agreement with Center researchers.4  

Overall, one-third of the videos uploaded by popular channels during the week consisted of 

miscellaneous videos pertaining to general entertainment and other topics, such as vlogs (video 

blogs), celebrity news, movies, pop culture, pranks and pet videos. Of the more specific content 

categories, video games (accounting for 18% of the coded videos) were the most common. Videos 

related to international current events or politics (12% of coded videos), as well as those relating to 

sports or fitness (9%) and music/dance (9%), were also among the more common topics posted 

during the week. In terms of overall views, videos about video games, vehicles (1% of coded 

videos), food (2%), and toys or games (3%) were among the most-viewed categories on average. 

For a list of the most-viewed individual videos in each category during the week, see Appendix B. 

  

                                                 
4 For example, Mechanical Turk coder results most closely agreed with Center experts when all three coders indicated that a video was 

intended for children, while agreement was highest when any one of the three Mechanical Turk coders indicated that a video contained 

content in a language other than English (which was often present in just a portion of a video and therefore easy to miss). 
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Childrenõs videos tended to be longer and received more views than many other types of 

content; large share of these videos focused on toys or games 

In total, just 4% of all English -language videos posted by popular YouTube channels in the first 

week of 2019 appeared to be aimed at children under the age of 13. But despite comprising a 

relatively small share of the total, childrenôs videos tended to be longer, received more views, and 

came from channels with a greater number of subscribers relative to content aimed at a general 

(teen or adult) audience. Videos that appeared to be intended for children averaged 153,227 views 

(median of 17,540), compared with an average of 99,713 views (14,187 median) for other videos. 

Channels that posted childrenôs videos also had many more subscribers: 1.9 million  on average 

(872,188 median) vs. 1.2 million  (586,588 median)  among channels that did not post a video 

aimed at children during the week . And half of all childrenôs videos lasted at least 11 minutes, 

compared with a median of 7 for other videos. 

As noted above, childrenôs content could belong to any of the other topical categories in this 

analysis, and childrenôs content related to toys or games (excluding video games) was both highly 

Videos about video games among the most common, most-viewed of those posted 

by popular channels in first week of 2019  

Total views in the first seven days on the site for English -language videos about ___ posted by popular channels on 

YouTube during the first week of 2019  

 

Note: Topics developed by Pew Research Center researchers and assigned to individual videos by human coders. 

Source: Analysis of English-language videos posted Jan. 1-7, 2019, by YouTube channels with at least 250,000 subscribers, collected using 

the YouTube Data API. 

òA Week in the Life of Popular YouTube Channelsó 

PEW RESEARCH CENTER 
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common and tended to receive many views. Some 28% of childrenôs videos were related to toys or 

games, and these videos received an average of 147,923 views (30,929 median), compared with 

109,585 views (22,871 median) for toys or games videos aimed at a general audience. 

 Channels that produced videos about toys or games ï especially those that appeared to target 

children  ï also had more subscribers than average. Channels that produced at least one video 

during this week about toys or games that was aimed at children had, on average, 2.1 million  

subscribers (median of 1.1 million ), compared with 1.2 million  (586,126 median) for channels that 

did not produce any videos meeting this description . 

 

Videos featuring a child or children under the age of 13 were substantially more popular 

than other types of content during the study period 

Beyond this specific subset of videos targeted to a young audience, the broader set of videos that 

included a child or children similarly stood out from other types of content.  In total, the Centerôs 

analysis estimates that just 2% of videos posted by popular channels during the first week of 2019 

featured a child or children  that appeared to be under the age of 13. However, this small subset of 

videos averaged three times as many views as did other types of videos: Videos that featured a 

young child received an average of 297,574 views (median 56,527) compared with an average of 

97,081 views (median 13,794) for those that did not. Furthermore, channels that produced at least 

one video that featured a child averaged 1.8 million subscribers, compared with  1.2 million for 

those that did not (913,769 vs. 592,057 median).  

Content aimed at children tended to be longer, received more views, and came from 

channels with more subscribers relative to general-audience videos 

Median/mean number of ___ for childrenôs or general-audience videos posted to popular YouTube channels in first 

week of 2019 

 

Note: Videos identified as intended for children by human coders. 

Source: Analysis of English-language videos posted Jan. 1-7, 2019, by YouTube channels with at least 250,000 subscribers, collected using 

the YouTube Data API. 

òA Week in the Life of Popular YouTube Channelsó 
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Notably, a large majority of the videos that featured children were not intended exclusively for a 

young audience. This analysis estimates that just 21% of videos featuring children were directed 

toward young children to the exclusion of other audiences. Similarly, only a minority of childrenôs 

videos (13% of those posted) contained footage of a child that appeared to be under the age of 13. 

But the small share of videos at the intersection of these two categories ï that is, videos that were 

both aimed at children and featured a child under the age of 13 ï were one of the single-most 

popular video categories captured in this analysis, averaging four times as many views (416,985 vs. 

96,416) as general-audience videos that did not feature a child (70,909 vs. 13,748 median).  

The majority  of videos that included a child (79%) were oriented toward a general audience rather 

than children specifically . And while these videos were somewhat less popular than videos 

featuring a child that were aimed specifically to young viewers, they also received substantially 

more views than either childrenôs or general-audience content that did not feature children.  

Videos featuring children under the age of 13 were associated with more views and 

more channel subscribers, regardless of target audience 

Median/mean number of ___ for English -language videos in each category posted to popular YouTube channels in 

first week of 2019 

 

Note: Videos identified as being intended for children and/or including a child under the age of 13 by human coders. 

Source: Analysis of English-language videos posted Jan. 1-7, 2019, by YouTube channels with at least 250,000 subscribers, collected using 

the YouTube Data API. 

òA Week in the Life of Popular YouTube Channelsó 
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The five most-viewed individual videos intended for children that did not contain a child consisted 

largely of animated content, songs or nursery rhymes. As was true in the Centerôs study of videos 

recommended by the YouTube recommendation engine, several of these videos had titles 

containing strings of seemingly rando m words that may be designed to appeal to the 

recommendation engine or the search terms that users typically use when looking for childrenôs 

content (e.g., ñSUPERHERO BABIES MAKE A GINGERBREAD HOUSE SUPERHERO BABIES 

PLAY DOH CARTOONS FOR KIDSò).  

Meanwhile , the five videos intended for a general audience and featuring a child that received the 

most views during the week of the study period were largely posted by parenting and family vlogs 

and included baby name reveals or new baby introduction videos . And the five most-viewed videos 

that were both intended for children and featured a child tended to involve children dressing up, 

singing or engaging in make-believe activities either alone or with adults.   

https://www.pewinternet.org/2018/11/07/many-turn-to-youtube-for-childrens-content-news-how-to-lessons/
https://www.pewinternet.org/2018/11/07/many-turn-to-youtube-for-childrens-content-news-how-to-lessons/
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Videos about video games among the most common, most-viewed and lengthiest videos 

posted by popular channels on YouTube during this period 

Video games were a frequent and highly  watched topic on popular YouTube channels during the 

week, comprising the most common (non-miscellaneous) topic on the platform  in this study . 

Many of these videos consisted of people using social gaming platforms like Twitch and Discord to 

Examples of popular YouTube videos intended for (or featuring) children 

Top five most-viewed English -language videos posted by popular YouTube channels during the first week of 2019 in 

the following categories  

 

Note: Videos identified as being intended for children and/or including a child under the age of 13 by human coders. 

Source: Analysis of English-language videos posted Jan. 1-7, 2019, by YouTube channels with at least 250,000 subscribers, collected using 

the YouTube Data API. 

òA Week in the Life of Popular YouTube Channelsó 
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stream a webcast of themselves playing video games such as Fortnite and Minecraft while they 

talked with their online friends. Other videos consisted of trailers for upcoming video games, as 

well as compilations of ñfailsò and other exciting or amusing moments drawn from captured video 

game footage. 

Videos about video games were longer, received substantial number of views 

relative to other types of content  

Median/mean ___ for English -language videos in each category posted to popular YouTube channels in first week  

of 2019 

 

Note: Videos categorized by human coders. 

Source: Analysis of English-language videos posted Jan. 1-7, 2019, by YouTube channels with at least 250,000 subscribers, collected using 

the YouTube Data API. 

òA Week in the Life of Popular YouTube Channelsó 

PEW RESEARCH CENTER 

 

Nearly one-in -five (18%) videos uploaded by popular channels during the week pertained to video 

games, and these videos received an average of 122,195 views, compared with 97,343 for other 

types of videos. The median video game video ï more representative of the typical video uploaded 

in the category ï received nearly three times as many views as the median video for all other 

categories collectively (34,347 vs. 11,176). Gaming videos were also typically much longer than 

videos pertaining to other topics, averaging 24 minutes long (median of 13 minutes) compared 

with 11 minutes (median of 5 minutes) for non -gaming videos. 

English-language videos relating to current events or politics tend ed to have an 

international focus, received fewer views than videos on other topics 

A recent study by the Center found that the share of YouTube users who get news there nearly 

doubled between 2013 (20%) and 2018 (38%). This new analysis finds  that videos related to 

current events or politics were one of the most common categories posted by these popular 

channels. Such videos ï which include any videos with a focus on a broad set of topical issues such 

as government, world events, social issues, politics and local news ï comprised 16% of all English-

https://www.journalism.org/2018/09/10/news-use-across-social-media-platforms-2018/
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language videos uploaded during the week.5 However, just 4% of English-language videos posted 

by these popular channels contained content related to American current events or politics. In 

other words, three-quarters (76%) of English-language videos posted by popular YouTube 

channels that related to current events or politics did not mention events, issues, or opinions 

related to the United States (in either a domestic or international context ). 

Channels that posted videos related to current events or politics during the first week of 2019 

tended to upload much more content than other channels  overall. Channels that posted one or 

more videos relating to American current events or politics uploaded an average of 63 total videos 

during the week (median of 36), while comparable channels with an international focus uploaded 

an average of 43 videos (15 

median). In contrast, channels 

that did not post any content 

related to current events or 

politics during the week 

uploaded an average of just 

four  new videos (2 median).  

Although a large number of 

English-language videos 

related to current events or 

politics were posted by 

popular channels during the 

first week of 2019, these 

videos received on average 

only about one-fifth of the 

views that other types of 

videos received during that 

time . However, this is largely due to extremely low viewership numbers for English -language 

content with a focus on international events: Current events or politics videos with a U.S. focus 

posted by these channels received several times as many views as their international counterparts  

(mean of 53,559 with a U.S. focus vs. 11,253 international;  medians of 10,478 and 823, 

respectively). Videos related to current events or politics also appeared to draw less interest over 

                                                 
5 òCurrent events or politicsó videos only included discussion of nonpolitical public figures if the subject being discussed was itself political. 

For example, an update about a Hollywood star announcing a new movie would not be included, but a clip of her engaging in a political debate 

would be. Similarly, a broadcast of anchors on a local morning show cooking a new recipe would not count as òcurrent events or politics,ó but 

a clip from the same show discussing local business news or the weather forecast would count. 

Videos focused on international current events 

received relatively few views during study period 

Median/mean views for English -language videos in each category posted to 

popular YouTube channels in first week of 2019  

 

Note: Videos categorized by human coders. 

Source: Analysis of English-language videos posted Jan. 1-7, 2019, by YouTube channels 

with at least 250,000 subscribers, collected using the YouTube Data API. 

òA Week in the Life of Popular YouTube Channelsó 
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time and received fewer additional views after their initial day of publication than other types of 

videos, and this was especially true of videos with an international focus.   
































