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About this Report

This report explores social media, digital technology and mobile technology use among
Latinos, whites and blacks in 2012. The data used in this report are derived primarily from the
Pew Hispanic Center’s 2012 National Survey of Latinos (NSL), which was conducted from
Sept. 7 through Oct. 4, 2012, in all 50 states and the District of Columbia among a randomly
selected, nationally representative sample of 1,765 Latino adults. The survey was conducted in
both English and Spanish on cellular as well as landline telephones. The margin of error for the
full sample is plus or minus 3.2 percentage points. Interviews were conducted for the Pew
Hispanic Center by Social Science Research Solutions (SSRS).

The report also utilizes data from the Pew Research Center for the People & the Press’ Biennial
Media Consumption Survey (2012b), which was conducted between May 9 and June 3, 2012,
among a nationally representative sample of 3,003 adults, including 2,202 whites and 281
blacks. It also utilizes data from the Pew Research Center’s Internet & American Life Project’s
Health Tracking Survey (Fox and Duggan, 2013), which was conducted between Aug. 7 and
Sept. 6, 2012, among a nationally representative sample of 3,014 adults, including 1,864 whites
and 497 blacks.

This report was written by Associate Director Mark Hugo Lopez, Research Associate Ana
Gonzalez-Barrera and Research Assistant Eileen Patten. Paul Taylor, Scott Keeter, Leah
Christian, Michael Dimock, Gretchen Livingston, Lee Rainie and Aaron Smith provided
editorial guidance. The author thanks Taylor, Keeter, Christian, Livingston, Patten, Rakesh
Kochhar, Rich Morin, Seth Motel, Kim Parker and Antonio Rodriguez for guidance on the
development of the survey instrument. Motel also provided research assistance. Livingston
and Patten number-checked the report. Molly Rohal was the copy editor.

Pew Hispanic Center | www.pewhispanic.org
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Closing the Digital Divide: Latinos and Technology Adoption
A Note on Terminology
The terms “Latino” and “Hispanic” are used interchangeably in this report.

The terms “whites” and “blacks” are used to refer to the non-Hispanic components of their
populations.

“Native born” or “U.S. born” refers to persons born in the United States and those born in
other countries to parents at least one of whom was a U.S. citizen.

“Foreign born” refers to persons born outside of the United States to parents neither of whom
was a U.S. citizen. Foreign born also refers to those born in Puerto Rico. Although individuals
born in Puerto Rico are U.S. citizens by birth, they are included among the foreign born
because they are born into a Spanish-dominant culture and because on many points their
attitudes, views and beliefs are much closer to Hispanics born abroad than to Hispanics born
in the 50 states or the District of Columbia.

Language dominance is a composite measure based on self-described assessments of speaking
and reading abilities. “Spanish-dominant” persons are more proficient in Spanish than in
English, i.e., they speak and read Spanish “very well” or “pretty well” but rate their ability to
speak and read English lower. “Bilingual” refers to persons who are proficient in both English
and Spanish. “English-dominant” persons are more proficient in English than in Spanish.

Pew Hispanic Center | www.pewhispanic.org
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Overview

Latinos own smartphones, go online from a
mobile device and use social networking sites
at similar—and sometimes higher—rates than
do other groups of Americans, according to a
new analysis of three surveys by the Pew
Research Center.

The analysis also finds that when it comes to
using the internet,! the digital divide between
Latinos and whites is smaller than what it had
been just a few years ago. Between 2009 and
2012, the share of Latino adults who say they
go online at least occasionally increased 14
percentage points, rising from 64% to 78%.2
Among whites, internet use rates also
increased, but only by half as much—from
80% in 2009 to 87% in 2012.

Over the same period, the gap in cellphone
ownership between Latinos and other groups
either diminished or disappeared. In 2012,
86% of Latinos said they owned a cellphone,
up from 76% in 2009.

Among the biggest drivers of these increases
are spikes in technology adoption among
foreign-born Latinos and Spanish-dominant
Latinos, the surveys found. Both groups’ rates
of going online and cellphone ownership

Figure 1

Internet Use and Cellphone Ownership
Trends, 2009-2012

(% saying they use the internet or send or receive
email at least occasionally)

Internet use is on the rise among all racial and ethnic
groups ...

100%
Uses the internet
90 87
80 78
80
2 78
70
64
Hispanic
60
2009 2010 2012
(% saying they own a cellphone)
... but only minority groups are seeing a rise in
cellphone ownership
100%
Owns a cellphone
90
90 0
86 §6
8o 84 84
76 Hispanic
70
60
2009 2010 2012

Note: Blacks and whites include only non-Hispanics. Hispanics
are of any race.

Source: For Hispanics, Pew Hispanic Center National Survey
of Latinos 2009, 2010 and 2012; for whites and blacks, Pew
Research Center for the People & the Press June 2012
Biennial Media Consumption Survey, Pew Research Center’s
Internet & American Life Project September 2012 Health
Tracking Survey , August 2010 Health Tracking Survey and
September 2009 Reputation Management Survey.

PEW RESEARCH CENTER

! Internet users are those who say they use the internet at least occasionally or say they send or receive email at least

occasionally.

2 The Pew Research Hispanic Center has been collecting data regarding ethnic differences in technology use since 2006. See Fox
and Livingston (2007); Livingston, Parker and Fox (2009); Livingston (2010); Livingston and Lopez (2010) and Livingston
(2011). Data collected prior to 2009 are not directly comparable to results shown here because they are based on a different

survey methodology.

Pew Hispanic Center | www.pewhispanic.org
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increased sharply since 2009, helping to reduce the digital divide between Latinos and
whites—and also reducing gaps within the Latino community itself.

Technology Adoption and Going Online

When it comes to owning a smartphone, going online from a mobile device and using social
networking sites, Latinos are just as connected as other Americans. According to the Pew
Research analysis:

Cellphone
ownership: Fully
86% of Latinos say
they own a cellphone,
a share similar to that
of whites (84%) and
blacks (90%).

Smartphone
Ownership: Among
adults, Latinos are
just as likely as whites
or blacks to own a
smartphone—49%
versus 46% and 50%
respectively.

Going Online from
a Mobile Device:
Latino internet users
are more likely than
white internet users
to say they go online
using a mobile
device—76% versus
60%. Meanwhile,
Latino and black
internet users are
equally likely to
access the internet

Figure 2

Smartphone Ownership, Mobile Internet Use, and
Social Networking Site Use, 2012

(% saying they ...)

E Hispanic  White Black

49
46
60

Among all adults
86
Own a cell phone 4
90

Own a smartphone
50

Among internet users

8
Access the internet on a cellphone, _ 76

tablet or other mobile handheld
device, at least occasionally

73
I -
Use Facebook, Twitter or other 66
social networking sites
69

Notes: Blacks and whites include only non-Hispanics. Hispanics are of any race.
Smartphone owners are a subset of cellphone owners. An “internet user” is defined
as someone who says they either use the internet OR send or receive email at least
occasionally.

Source: For Hispanics, Pew Hispanic Center National Survey of Latinos 2012; for
whites and blacks, Pew Research Center for the People & the Press June 2012
Biennial Media Consumption Survey and Pew Research Center for the People & the
Press February 2012 Political Survey.

PEW RESEARCH CENTER
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from a mobile device—76% and 73% respectively. 3

e Social Networking Site Use: Among internet users, similar shares of
Latinos (68%), whites (66%) and blacks (69%) say they use social
networking sites like Twitter and Facebook at least occasionally.

While Latinos use mobile and social networking technologies at rates similar to those of other
groups, they lag whites when it comes to owning a desktop or laptop computer or accessing the
internet (with or without a mobile device). According to the Pew Research analysis:

e Computer Figure 3
Ownership: Some Computer Ownership, and Internet Use, 2012
72% of Latinos say (% of all adults saying they ...)

they own a desktop or
laptop computer,

compared with 83% L k

E Hispanic " White Black

of whites. Among Own a desktop/laptop computer 83
blacks, 70% are 70
computer owners.
I
e Internet Use: Use the internet 87
Nearly eight-in-ten 78

(78%) Latino adults

. Notes: Blacks and whites include only non-Hispanics. Hispanics are of any race. “Use
go online at least the internet” includes those who say they either use the internet or send or receive
email at least occasionally.

occasionally,
; Source: For Hispanics, Pew Hispanic Center National Survey of Latinos 2012; for
Compared with 87% whites and blacks, Pew Research Center for the People & the Press June 2012
f 0 Biennial Media Consumption Survey and the Pew Research Center’s Internet &
Of WhlteS and 78% Of American Life Project September 2012 Health Tracking Survey.
blacks. PEW RESEARCH CENTER

3 Overall, Latinos are less likely to be online than their white counterparts. Nonetheless, Latinos are still more likely than whites
to access the internet from a mobile device. According to the Pew Hispanic survey, among all Latino adults, 59% say they access
the internet from a mobile device. By contrast, according to the Pew Research Center for the People & the Press Biennial Media
Consumption Survey, a smaller share of white adults—53%—say they access the internet from a mobile device. Among black
adults, 58% say they go online from a mobile device, a share similar to that of Latinos.

Pew Hispanic Center | www.pewhispanic.org
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Going Mobile: Nearly Half of Latino Adults Live in Cellphone Only Households

These days, many households are choosing not to invest in a landline phone. By mid-2012, 34% of all U.S.
adults and about half of Hispanics (47%) resided in a cellphone-only household. The share among
Hispanics is higher than the shares of blacks (38%) or whites (30%), but this phenomenon has increased
among all groups. In 2004, fewer than one-in-ten Hispanic (6%), white (4%) or black (4%) adults lived in
cellphone-only households.

Figure 4

Share of Adults who Reside in Cellphone-Only
Households, 2004-2012

500, 47

40

2004 2005 2006 2007 2008 2009 2010 2011 2012

Note: Whites and blacks include only non-Hispanics. Hispanics are of any race.

Source: National Center for Health Statistics, National Health Interview Survey

PEW RESEARCH CENTER

Demographics and Patterns of Adoption

Among Latinos, among whites and among blacks, three key demographic characteristics are
correlated with technology adoption. Young people ages 18 to 29 have higher adoption rates
than those ages 65 and older. Levels of educational attainment are also linked to adoption
rates--those with some college experience have higher technology adoption rates than those
with less than a high school diploma. And annual family income is correlated with technology
adoption--those with higher incomes also have higher adoption rates than those with lower
incomes.

Pew Hispanic Center | www.pewhispanic.org
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For example, smartphone ownership is correlated with age among Latinos and among whites. 4
Among Latinos, 66% of those ages 18 to 29 say they own a smartphone while just 14% of those
ages 65 and older say the same. Among whites, two-third (66%) of young people ages 18 to 29
own a smartphone while 17% of those ages 65 and older say they own one. °

This report is based on three Pew Research Center surveys. The first survey is the Pew
Hispanic Center’s 2012 National Survey of Latinos (NSL). The 2012 NSL is a nationally
representative bilingual telephone survey of 1,765 Latino adults with a margin of error of 3.2
percentage points at the 95% confidence level. The survey was fielded from Sept. 7 to Oct. 4,
2012. For a full description of the 2012 NSL's survey methodology, see Appendix B.

The second survey is the Pew Research Center for the People & the Press’ nationally
representative Biennial Media Consumption Survey (2012b) of 3,003 adults conducted
between May 9 and June 3, 2012. The margin of error for the full sample is plus or minus 2.1
percentage points at the 95% confidence interval. The third survey is the Pew Research
Center’s Internet & American Life Project 2012 Health Tracking Survey (Fox and Duggan,
2013). It is a nationally representative sample of 3,014 adults with a margin of error of plus or
minus 2.4 percentage points at the 95% confidence interval.

Other key findings include:

Going Online

e Nearly all Hispanics from families with annual incomes of $50,000 or more
(95%), Hispanics from families with annual incomes between $30,000 and
$50,000 (93%) and Hispanics ages 18 to 29 (93%) say they go online at least
occasionally.

e Just one-third (33%) of Latinos ages 65 and older say they use the internet
at least occasionally.

e Half (50%) of Hispanic internet users are native born and half are foreign
born. By contrast, among Hispanics who do not use the internet, just 21%
are native born while 79% are foreign born.

4 The sample size for blacks is too small to show smartphone ownership rates by age groups
5 See Appendix A for detailed demographic tables showing technology adoption rates by race and ethnicity.

Pew Hispanic Center | www.pewhispanic.org
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e Among Latino internet users, 72% are either English dominant (31%) or
bilingual (41%), and 28% are Spanish dominant. By contrast, among Latino
non-internet users, fewer than half (42%) are either English dominant (13%)
or bilingual (29%), while 58% are Spanish dominant.

Going Online through a Mobile Device

e Nearly nine-in-ten (87%) Latino internet users ages 18 to 29 and Latino
internet users from families with annual incomes of $50,000 or more say
they access the internet through a mobile device at least occasionally.

e Among Hispanic internet users ages 65 and older, just 29% say they access
the internet through a mobile device.

Cellphone Ownership

e Cellphone ownership rates are highest among Latinos from families with
annual incomes above $50,000 (97%) , Latinos ages 18 to 29 (96%) and
Latinos from families with annual incomes between $30,000 and $50,000
(95%).

e Cellphone ownership rates are lowest among Spanish-dominant Hispanics
(78%), Hispanics with less than a high school diploma (77%) and Hispanics
ages 65 and older (56%).

e Among Latinos who do not own cellphones, 76% are foreign born and 24%
are native born. In addition, nearly six-in-ten (57%) are Spanish dominant,
30% are bilingual and 13% are English dominant.

Smartphone Ownership

e The highest smartphone ownership rates are among Hispanics from families
with annual incomes of $50,000 or more (76%).

e Smartphone ownership rates are lowest among Hispanics ages 65 and older
(14%).

e Most Latino smartphone owners are native born (54%). By contrast, most
Latinos who do not own a smartphone are foreign born (58%).

Computer Ownership

e Fully 95% of Latinos from families with annual incomes of $50,000 or more
own a desktop or laptop computer—the highest ownership rate among

Pew Hispanic Center | www.pewhispanic.org
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Latinos. By contrast, just 35% of Latinos ages 65 and older own a desktop or
laptop computer.

Half (50%) of Hispanic computer owners are foreign born. By comparison,
73% of Hispanics who do not own a computer are foreign born.

Using Social Networking Sites

Fully 84% of Latino internet users ages 18 to 29 say they use social
networking sites such as Facebook and Twitter, the highest rate among
Latinos.

Just 27% of Hispanic internet users ages 65 and older say they use social
networking sites.

Some 54% of Latinos who use social media are U.S. born. By contrast,
foreign-born Latinos make up the majority (57%) of Latino internet users
who do not use social media.

Among Latinos who use social networking sites, 60% say they do so mostly
or only in English, 29% say they do so mostly or only in Spanish and 11% say
they use both English and Spanish equally.

Among native-born Latinos who use social networking sites, 86% do so
mostly or only in English. By contrast, among immigrant Latinos who use
social networking sites, more than half (55%) do so mostly or only in
Spanish.

Pew Hispanic Center | www.pewhispanic.org
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Internet Use

The share of Latino adults who go online has
been on the rise. According to the Pew
Hispanic Center survey, more than three-in-
four (78%) Latinos say they use the internet
or send or receive email at least occasionally.
This is up 14 percentage points since 2009,
when 64% said they at least occasionally went
online.

Gains in the share of Latinos going online
have been largely driven by growing shares of
foreign-born Latinos and Spanish-dominant
Latinos online. Since 2009, internet use rates
among these groups increased 18 percentage
points and 27 percentage points respectively.

However, despite these gains, a digital divide
continues to exist among Hispanics, with
English-dominant Hispanics and native-born
Hispanics more likely to go online than
Spanish-dominant Hispanics and foreign-
born Hispanics.

Among Hispanics, Who Goes
Online?

Across demographic subgroups of Hispanics,
internet use rates vary. Nearly all (95%)

Figure 5

Internet Use Trends Among Latinos,
2009-2012

(% saying they use the internet or send or receive
email at least occasionally)

Among Hispanics, most of the rise since 2009 has
been among the foreign born ...

100%

Among Hispanics
90
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Foreign born
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40

30
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... and those who are predominantly Spanish speaking
100%

90

English dominant
80

70

60
50
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30
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Source: Pew Hispanic Center National Survey of Latinos 2009,
2010 and 2012.

PEW RESEARCH CENTER

Hispanic adults with family incomes of $50,000 or more say they go online at least
occasionally, as do young Hispanics ages 18 to 29 (93%), and Hispanics with annual family

incomes between $30,000 and $49,999 (93%).

Internet usage shares are lowest among the Spanish dominant (63%), those who do not have a
high school diploma (58%) and those ages 65 and older (33%), though only among older
Hispanics is the share that goes online less than half.

Pew Hispanic Center | www.pewhispanic.org
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Internet use rates are also linked to
educational attainment. As noted above, those )
. . Internet Use among Latinos, 2012
who have no high school diploma are least _ _ ,
i i . (% saying they use the internet or send or receive
likely to go online (58%). Among those with a email at least occasionally)
high school diploma, 85% go online at least

occasionally. And among those with some $50K or more
college education, 91% go online. Ages 18 to 29
$30K to less than $50K

Demographics of Hispanic Internet
Some college or more

Users

ispanic i i English dominant [N

Hispanic internet users are demographically
different from Hispanics who do not use the High school graduate

internet. Bilingual
Ages 30 to 49

Figure 6

Half (50%) of Hispanic internet users are U.S. Suburban
born, while about two-in-ten (21%) Hispanics Urban
who do not use the internet are U.S. born. o

All Hispanies [T 78 |

i : Rural

Hispanic internet users are more likely to be
fluent in English than are Hispanic non- Less than $30K
internet users. Among internet users, nearly Foreign born |
three-in-four are either English dominant Ages 50 to 64 [N
(31%) or bilingual (41%). By comparison, fewer Spanish dominant
than half of non-internet users are either Less than high school
English dominant (13%) or bilingual (29%). 65 or older

Note: Those with high school diplomas include persons who
have attained its equivalent, such as a General Educational
Development (GED) certificate. Income figures refer to
average annual family income.

Source: Pew Hispanic Center, 2012 National Survey of
Latinos

PEW RESEARCH CENTER
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Having children in a
household is linked to
going online. Half
(52%) of Hispanic
internet users have
dependent children
under age 18 living in
their households.
Among Hispanic non-
internet users, about
one-third (35%) have
dependent children
under 18 living in their
households.

Latino internet users
are also more likely to
be ages 18 to 29 (35%)
than Latinos who do
not use the internet
(9%). And they are less
likely to be ages 65 or
older—4% versus 26%
respectively.

Educational attainment
is also linked to going
online. More than four-
in-ten (42%) Latino
internet users have
some college
experience. By

comparison, just 15% of non-internet users have some college experience.

14

Among Latinos

Non-Internet
users

21
79

13
29
58

47
53

9
34
25
26

38
60

35
65

62
20
15

64
5

Table 1
Demographic Characteristics of Latino Adult Internet
Users, 2012
(%)
Internet
All Latinos users
Nativity
Native born 44 50
Foreign born 56 50
Primary language
English dominant 27 31
Bilingual 38 41
Spanish dominant 35 28
Gender
Male 50 51
Female 50 49
Age group
18 to 29 29 35
30 to 49 41 44
50 to 64 17 15
65 or older 8 4
Marital status
Married 47 49
Unmarried 52 50
Dependent children under 18 living in the household
Yes 48 52
No 52 48
Educational attainment
Less than high school 33 25
High school diploma 30 33
Some college or more 36 42
Annual Family income
Less than $30,000 50 46
$30,000 to $49,999 16 19
$50,000 or more 21 25

5

Note: “Don’t know” and “Refused” answers not shown. Internet users are those who
say they either use the internet OR send or receive emails at least occasionally. Those
with high school diplomas include persons who have attained its equivalent, such as a

General Educational Development (GED) certificate.

Source: Pew Hispanic Center, 2012 National Survey of Latinos

PEW RESEARCH CENTER

Similarly, annual family income is correlated with going online. Fewer than half (46%) of
Hispanic internet users have annual family incomes below $30,000. By contrast, nearly two-
thirds (64%) of non-internet users have annual family incomes below $30,000.

Pew Hispanic Center | www.pewhispanic.org



http://www.pewhispanic.org/�

15

Closing the Digital Divide: Latinos and Technology Adoption

Accessing the Internet Through a
Mobile Device

Three-in-four (76%) Hispanic internet users
say they access the internet on a cellphone,
tablet or other mobile handheld device at least
occasionally, according to the Pew Hispanic
survey.

Among Latino internet users, usage rates vary
across demographic subgroups. Fully 87% of
Latinos ages 18 to 29 and those with annual
family incomes of $50,000 or more say they
access the internet through a mobile device. By
contrast, about three-in-ten (29%) Latino
internet users ages 65 and older access the
internet through a mobile device.

Language is closely related to accessing the
internet through a handheld device. Some 81%
of English-dominant and 79% of bilingual
Latino internet users say they use a mobile
handheld device like a cellphone or tablet
computer to access the internet. By contrast,
65% of Spanish-dominant Latino internet
users do the same.

Nativity is also closely related to mobile
internet use. Some 81% of native-born
Hispanic internet users access the internet
through a mobile device. By comparison, 70%
of foreign-born Hispanic internet users say the
same.

Figure 7

Share Among Latino Internet Users
Using a Mobile Device to Access the
Internet, 2012

(% of internet users saying they access the Internet
on a cellphone, tablet or other mobile handheld
device, at least occasionally)

Ages 18 to 29
$50K or more
Some college or more
Native born
English dominant
Bilingual
Urban
All Hispanics 76
Ages 30 to 49
Suburban
Less than $30K
High school graduate
$30K to less than $50K
Rural
Foreign born
Less than high school m
Ages 50 to 64
Spanish dominant
65 or older

Note: Those with high school diplomas include persons who
have attained its equivalent, such as a General Educational
Development (GED) certificate. Income figures refer to
average annual family income. For Hispanics an “internet
user” is defined as someone who either says they use the
internet OR send or receive email at least occasionally.

Source: Pew Hispanic Center, 2012 National Survey of
Latinos

PEW RESEARCH CENTER
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Demographics of Hispanic Mobile Internet Users

Hispanic internet users
who access the internet
through a mobile
device are
demographically
different from those
who go online but do
not do so from a mobile
device.

More than half (54%)
of Hispanic internet
users who access the
internet from a mobile
device are U.S. born. By
contrast, just 39% of
Hispanic internet users
who access the internet
only from non-mobile
devices are native born.

Latino mobile internet
users are more likely to
be English dominant or
bilingual than are
Hispanic internet users
who do not use a
mobile device. Among
those who use a mobile
device to access the
internet, nearly three-
quarters (76%) are
either English
dominant (33%) or

Table 2

Demographic Characteristics of Latino Adults Using a
Mobile Device to Access the Internet, 2012

internet users

(%)
Among Latino
All Latino Access on a
internet users mobile device

Nativity

Native born 50 54

Foreign born 50 46
Primary language

English dominant 31 33

Bilingual 41 43

Spanish dominant 28 24
Gender

Male 51 53

Female 49 47
Age group

18 to 29 35 41

30 to 49 44 43

50 to 64 15 13

65 or older 4 1
Marital status

Married 49 48

Unmarried 50 51
Dependent children under 18 living in the household

Yes 52 51

No 48 48
Educational attainment

Less than high school 25 22

High school diploma 33 32

Some college or more 42 45
Annual Family income

Less than $30,000 46 45

$30,000 to $49,999 19 18

$50,000 or more 25 29

Do not access
on a mobile
device

39
61

24
34
41

46
54

19
46
22
11

54
46

53
47

33
36
30

49
23
14

Note: “Don’t know” and “Refused” answers not shown. Internet users are those who

say they either use the internet OR send or receive emails at least occasionally. Those
with high school diplomas include persons who have attained its equivalent, such as a
General Educational Development (GED) certificate.

Source: Pew Hispanic Center, 2012 National Survey of Latinos

PEW RESEARCH CENTER

bilingual (43%). By comparison, about six-in-ten (59%) of those who access the internet only
from non-mobile devices are either English dominant (24%) or bilingual (34%).

Pew Hispanic Center | www.pewhispanic.org
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Latinos who access the internet with mobile devices are also more likely than Latinos who do
not use mobile devices to access the internet to be ages 18 to 29—41% versus 19%. And they are
less likely to be ages 65 or older—1% versus 11%.

Educational attainment is also linked to going online with a mobile device. More than four-in-
ten (45%) Latino mobile internet users have some college experience. By comparison, three-in-
ten (30%) internet users who do not access the web with a mobile device have some college
experience.

Similarly, high family income is correlated with using a mobile device for accessing the
internet. About three-in-ten (29%) Hispanic internet users who use a mobile device to access
the internet have annual family incomes of $50,000 or more. By contrast, just 14% of internet
users who access the internet only from non-mobile devices have annual family incomes of
$50,000 or above.

Pew Hispanic Center | www.pewhispanic.org
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Cellphone Use

During the past three years, the share of Latino adults owning a cellphone increased from 76%
in 2009 to 86% in 2012. Today, the share of Hispanics who own a cellphone is no different

than the share of white adults who do so (84%)
or the share of black adults who do so (90%).

Among Latinos, Who Uses a
Cellphone?

Even though Latinos are just as likely to say
they own a cellphone as the general public is,
among Latinos differences in ownership rates
exist. For example, Latino adults with higher
family incomes, who are younger and who have
a higher educational attainment are more
likely than their counterparts to say they own a
cellphone.

Cellphone ownership is highest among Latinos
with annual family incomes of $ 50,000 or
more. Fully 97% of them say they own a
cellphone. Latino adults with annual family
incomes between $30,000 and $49,999 have a
comparable rate of cellphone ownership (95%).
By comparison, 83% of Latino adults with
annual family incomes below $30,000 say they
own a cellphone.

Youth is also linked to cellphone ownership
among Latino adults. Nearly all Latinos ages 18
to 29 (96%) own a cellphone. By contrast,
Latinos ages 65 and older are the least likely to
own a cellphone (56%).

Figure 8
Cellphone Ownership Among Latinos,
2012

(% who own a cellphone)

$50K or more
$30K to less than $50K
Some college or more
English dominant
Native born
sitinoual TN
High school graduate
Ages 50 to 64
Ages 30 to 49
All Hispanics 86
Urban
Suburban
Less than $30K
Rural
Foreign born
Spanish dominant
Less than high school
65 or older

Note: Those with high school diplomas include persons who
have attained its equivalent, such as a General Educational
Development (GED) certificate. Income figures refer to
average annual family income.

Source: Pew Hispanic Center, 2012 National Survey of
Latinos

PEW RESEARCH CENTER
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Latinos with higher educational attainment are also more likely to own a cellphone. More than
nine-in-ten (93%) Latinos with some college education say they own a cellphone. Among
Latino adults with a high school diploma, 88% own a cellphone. And among those with less
than a high school diploma, 77% own one.

Additionally, native-born
Latinos are 11 percentage
points more likely to say
they own a cellphone, than
foreign-born Latinos—92%
vs. 81%. Similarly, Latinos
whose primary language is
English are 15 percentage
points more likely to own a
cellphone (93%) than those
who primarily use Spanish
(78%).

Demographic
Characteristics of
Latino Cellphone
Oowners

Latino cellphone owners are
demographically different
from Latinos who do not
have a cellphone.

A third (33%) of Latino

cellphone owners are ages 18

to 29, compared with just
9% of those without a
cellphone. Conversely, only
6% of Latino cellphone
owners are ages 65 or older,
compared with 27% of those
without a cellphone.

Table 3

Demographic Characteristics of Latino Adult Cellphone

Owners, 2012

Among Latinos

(%)
Cellphone
All Latinos owners

Nativity

Native born 44 47

Foreign born 56 53
Primary language

English dominant 27 29

Bilingual 38 40

Spanish dominant 35 31
Gender

Male 50 52

Female 50 48
Age group

18 to 29 29 33

30 to 49 41 42

50 to 64 17 17

65 or older 8 6
Marital status

Married 47 47

Unmarried 52 51
Dependent children under 18 living in the household

Yes 48 50

No 52 50
Educational attainment

Less than high school 33 29

High school diploma 30 31

Some college or more 36 39
Annual Family income

Less than $30,000 50 48

$30,000 to $49,999 16 18

$50,000 or more 21 23

Non-cellphone
owners

24
76

13
30
57

42
58

9
41
16
27

42
56

37
63

56
25
17

60
6
5

Note: “Don’t know” and “Refused” answers not shown. Those with high school diplomas
include persons who have attained its equivalent, such as a General Educational

Development (GED) certificate.

Source: Pew Hispanic Center, 2012 National Survey of Latinos

PEW RESEARCH CENTER
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Latino cellphone owners are also more likely to be male (52%) than those who do not own a
cellphone (42%).

Educational attainment is correlated with cellphone ownership. Latino cellphone owners are
more than twice as likely to have some college education, compared with those without a
cellphone (39% versus 17% respectively).

Latino cellphone owners are more likely than their counterparts to have higher family
incomes. About one-fourth (23%) of Latino cellphone owners have annual family incomes of
$50,000 or more, compared with just 5% of those without a cellphone. By contrast, half (48%)
of Latino cellphone owners have family incomes below $30,000, compared with 60% of those
without a cellphone.

Latinos who own a cellphone are more likely to live in a household with a dependent child
under 18 (50%), compared with those who do not own a cellphone (37%).

Additionally, about half of cellphone owners are native born (47%), compared with about a
guarter (24%) of those who do not own a cellphone. Similarly, Latino cellphone owners are
more likely to speak English as their primary language (29%) or be bilingual (40%) than are
Latinos without a cellphone (13% and 30% respectively).

Pew Hispanic Center | www.pewhispanic.org
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Smartphones

Among Latino adults, half (49%) say they own
a smartphone. Overall, smartphone ownership
rates are similar to those of whites (46%) and
blacks (50%).

Among Hispanics, Who Owns a
Smartphone?

Latinos with annual family incomes of
$50,000 or more are the most likely to own a
smartphone. On the other hand, Latinos ages
65 and older are the least likely to be
smartphone owners.

More than three-quarters (76%) of Latinos
with annual family incomes of $50,000 or
more say they own a smartphone. This
compares with 59% of those with family
incomes between $30,000 and $49,999, and
four-in-ten (40%) Latinos with family incomes
under $30,000.

Educational attainment is also correlated with
smartphone ownership. About seven-in-ten
(68%) Latinos with some college education or
more say they own a smartphone. This
compares with 45% of those who have
completed high school and 32% of those
without a high school diploma.

Younger Latinos are more likely to own a
smartphone than older Latinos are. Two-thirds
(66%) of Latinos ages 18 to 29 own a
smartphone, compared with 51% of those ages
30 to 49, 35% of those ages 50 to 64, and 14%

Figure 9
Smartphone Ownership, 2012
(% of Hispanic adults who have a smartphone)

$50K or more
Some college or more m
Ages 18 to 29 [N
Native born
Bilingual m
English dominant
$30K to less than $50K
Ages 30 to 49
Suburban
Urban
All Hispanics 49
High school graduate
Rural
Less than $30K
Foreign born
Ages 50 to 64
Less than high school
Spanish dominant

65 or older

Note: Those with high school diplomas include persons who
have attained its equivalent, such as a General Educational
Development (GED) certificate. Income figures refer to
average annual family income. For Hispanics, only those
who said they had a cellphone were asked, “Is your
cellphone a smartphone or not, or are you not sure?” For
whites and blacks, all respondents were asked if they had “a
cellphone that is a smartphone, such as an iPhone, Android,
Blackberry or Windows phone?”

Source: Pew Hispanic Center, 2012 National Survey of
Latinos

PEW RESEARCH CENTER
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of those ages 65 and older.

Native-born Latinos are
21 percentage points
more likely to say they

Table 4

Demographic Characteristics of Latino Adult
Smartphone Owners, 2012

(%)
own a smartphone, Among Latino
compared with foreign- cellphone owners
. All Latino Non-
__ 610
born Latinos—61% vs. cellphone Smartphone smartphone
40%. owners owners owners
Nativity
Demog raphic Native born 47 54 42
ch teristi f Foreign born 53 46 58
aracteristics o Primary language
Hispanic English dominant 29 32 27
Bilingual 40 47 32
Smartphone Spanish dominant 31 21 41
Owners Gender
Male 52 54 50
. Female 58 46 50
Half (50%) of Latino Age group
smartphone owners 1810 29 33 40 23
30 to 49 42 43 40
have some college 50 to 64 17 12 23
education or more, 65 or older 6 2 11
) Marital status
compared with about Married a7 48 43
three-in-ten (29%) of Unmarried 51 51 56
those without a Dependent children under 18 living in the household
Yes 50 51 45
smartphone. No 50 48 55
Educational attainment
A Less than high school 29 22 33
Latino Smartphone High school diploma 31 28 36
owners are more ||ke|y Some college or more 39 50 29
th thei t t Annual Family income
an their counterparts Less than $30,000 48 41 56
to have higher family $30,000 to $49,999 18 19 17
$50,000 or more 23 32 15

incomes. Latino
smartphone owners are
17 percentage points
more likely to have
family incomes of
$50,000 or more

Note: “Don’t know” and “Refused” answers not shown. Those with high school diplomas
include persons who have attained its equivalent, such as a General Educational

Development (GED) certificate.

Source: Pew Hispanic Center, 2012 National Survey of Latinos

PEW RESEARCH CENTER

compared with those whose cellphone is not a smartphone—32% versus 15% respectively.
Conversely, 41% of Latino smartphone owners have family incomes below $30,000, compared
with 56% of those without a smartphone.

Pew Hispanic Center | www.pewhispanic.org
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Additionally, a majority of smartphone owners are native born (54%), compared with less than
half (42%) of those who do not own a smartphone. Latinos who do not have a smartphone are

nearly twice as likely to be Spanish dominant (41%) than those who do own a smartphone
(21%).

Pew Hispanic Center | www.pewhispanic.org
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Computer Ownership

Nearly three-in-four (72%) Latinos say they
own a desktop or laptop computer, according
to the Pew Hispanic Center survey. Compared
with the general public, computer ownership
among Latinos is lower—79% versus 72%.

Overall, whites have the highest
desktop/laptop ownership rate—83%. By
comparison, 70% of blacks say they own a
desktop or laptop computer (Pew Research
Center for the People & the Press, 2012b).

Among Latinos, Who Owns a
Computer?

Computer ownership rates are highest among
Latino adults with annual family incomes of
$50,000 or more (95%), those with some
college education (89%) and those with annual
family incomes between $30,000 and $49,999
(87%).

The lowest ownership rates among Hispanics
are among those ages 65 and older (35%),
those with no high school diploma (51%) and
those who are Spanish dominant (59%).

The Pew Hispanic survey reveals a few other
notable patterns of ownership among Latinos.
The native born are more likely than the
foreign born to say they have a desktop or
laptop computer—83% versus 64%. Similarly,
English-dominant Latinos and bilingual

Figure 10

Computer Ownership Among Latinos,
2012

(% saying they own a desktop or laptop computer)

$50K or more
Some college or more m
$30K to less than $50K
Ages 18 to 29 [[NNEEEED
Native born
English dominant
Suburban
Bilingual
High school graduate
Ages 30 to 49
All Hispanics 72
Urban
Ages 50 to 64 [
Foreign born m
Less than $30K
Spanish dominant
Less than high school
65 or older

Note: Those with high school diplomas include persons who
have attained its equivalent, such as a General Educational
Development (GED) certificate. Income figures refer to
average annual family income.

Source: Pew Hispanic Center, 2012 National Survey of
Latinos

PEW RESEARCH CENTER

Latinos are more likely than Spanish-dominant Latinos to say they own a computer—82% and

78% versus 59% respectively.

Pew Hispanic Center | www.pewhispanic.org
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Educational attainment is
also closely related to
computer ownership.
Among those with less
than a high school diploma,
half (51%) own a computer.
Among those with a high
school diploma, the share
rises to 76%. And among
those with some college
education or more, nearly
nine-in-ten (89%) say they
own a desktop or laptop
computer.

Demographics of
Latino Computer
Owners

Latino computer owners,
compared with Latinos who
do not own a computer, are
more likely to be young, to
have higher levels of
educational attainment and
to have higher family
incomes. They are also more
likely to be married and to
live in households with
dependent children. Also,
they are more likely to be

Table 5

Demographic Characteristics of Latino Adult Computer

Owners, 2012

(% saying they own a desktop or laptop computer)

Among Latinos

Computer
All Latinos owners

Nativity

Native born 44 50

Foreign born 56 50
Primary language

English dominant 27 30

Bilingual 38 41

Spanish dominant 35 28
Gender

Male 50 51

Female 50 49
Age group

18 to 29 29 34

30 to 49 41 43

50 to 64 17 16

65 or older 8 4
Marital status

Married 47 51

Unmarried 52 48
Dependent children under 18 living in the household

Yes 48 52

No 52 47
Educational attainment

Less than high school 33 23

High school diploma 30 32

Some college or more 36 44
Annual Family income

Less than $30,000 50 44

$30,000 to $49,999 16 19

$50,000 or more 21 27

Non-computer
owners

27
73

17
31
52

48
52

17
37
21
20

35
63

36
63

58
26
14

67
7
4

Note: “Don’t know” and “Refused” answers not shown. Those with high school diplomas
include persons who have attained its equivalent, such as a General Educational

Development (GED) certificate.

Source: Pew Hispanic Center, 2012 National Survey of Latinos

PEW RESEARCH CENTER

U.S. born and to be bilingual or English dominant.

About one-third (34%) of Latino computer owners are ages 18 to 29. By contrast, just 17% of
Latinos who do not own a computer are ages 18 to 29. Conversely, only 4% of Latino computer
owners are ages 65 or older, while 20% of those without a computer are in the same age group.

Pew Hispanic Center | www.pewhispanic.org
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Latino computer owners are three times as likely as Latinos who do not own a computer to
have some college education or more—44% versus 14% respectively.

Computer ownership is linked to family income. About one-fourth (27%) of Latino computer
owners have annual family incomes of $50,000 or more, compared with just 4% of those
without a computer. In addition, 44% of Latino computer owners have annual family incomes
below $30,000, compared with 67% of those without a computer.

There is also a difference in marital status and household structure between Latinos who own a
computer and those who do not. About half (51%) of Latino computer owners are married,
compared with about a third (35%) of those without a computer. Similarly, Latino adults who
own a computer are more likely than Latinos adults who do not own a computer to live in a
household with a dependent child under 18—52% versus 36%.

Additionally, half of Hispanic computer owners are U.S. born (50%), compared with 27% of
those who do not own a computer. Similarly, Hispanic computer owners are more likely to be
bilingual (41%) or English dominant (30%) than Hispanics without a computer are (31% and
17% respectively).

Pew Hispanic Center | www.pewhispanic.org
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Social Networking

Two-thirds (68%) of Latino internet users say
they use Facebook, Twitter or other social
networking sites, according to the Pew
Hispanic Center survey. By comparison, 58%
of all U.S. internet users say they use
Facebook, Twitter or other social networking
sites (Pew Research Center for the People &
the Press, 2012a).

Who among Latinos Online Uses
Social Networking Sites?

Just as with other technologies, use of social
media varies across subgroups of Latino
internet users. Latinos ages 18 to 29 are most
likely to say they use social media sites—84%
say they do. By contrast, those ages 65 and
older are the least likely to use social media
sites—just 27% say they do this.

Other differences across demographic
subgroups are present. Native-born Hispanics
are more likely than foreign-born Hispanics to
use social networking sites—73% versus 63%.
English-dominant Hispanics are more likely
than bilingual Hispanics or Spanish-dominant
Hispanics to use social media sites—76%
versus 67% and 61% respectively.

Educational attainment is also linked to use of
social networking sites like Facebook and
Twitter. Hispanics with a high school diploma
(72%) or some college experience (73%) are
more likely than those with no high school
diploma (54%) to say they use social media.

Figure 11

Social Networking Site Use Among
Latinos, 2012

(% of internet users who use Facebook, Twitter or
other social networking sites)

Ages 18 to 29
English dominant
Native born
Some college or more
High school graduate
$50K or more
Suburban
$30K to less than $50K [N
All Hispanics 68
Less than $30K m
urban [N
Bilingual
Ages 30 to 49 m
Foreign born
Spanish dominant
Ages 50 to 64
Less than high school
65 or older

Note: Those with high school diplomas include persons who
have attained its equivalent, such as a General Educational
Development (GED) certificate. Income figures refer to
average annual family income. For Hispanics an “internet
user” is defined as someone who either says they use the
internet OR send or receive email at least occasionally.

Source: Pew Hispanic Center, 2012 National Survey of
Latinos

PEW RESEARCH CENTER
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Demographics of Hispanic Social Networking Site Users

Among Latino internet
users, those who use
social networking sites
like Facebook and
Twitter are more likely
than those who do not to
be U.S. born—54%
versus 43%.

Latino social media
users are also more
likely than Latinos who
do not use social media
to be English
dominant—34% versus
23%. On the flipside,
Latino social media
users are less likely than
those who do not use
social media to be
Spanish dominant—25%
versus 34%.

Educational attainment
is also correlated with
social media use. Among
Hispanic internet users
who use social
networking sites, 44%
have some college
experience. By contrast,
among Hispanic internet
users who do not use

Table 6

Demographic Characteristics of Latino Adult Social
Networking Site (SNS) Users, 2012

(%)
Among Latino internet users
All Latino Non-SNS
internet users SNS users users

Nativity

Native born 50 54 43

Foreign born 50 46 57
Primary language

English dominant 31 34 23

Bilingual 41 40 43

Spanish dominant 28 25 34
Gender

Male 51 52 51

Female 49 48 49
Age group

18 to 29 35 44 18

30 to 49 44 41 49

50 to 64 15 12 21

65 or older 4 1 8
Marital status

Married 49 47 55

Unmarried 50 53 44
Dependent children under 18 living in the household

Yes 52 52 51

No 48 47 49
Educational attainment

Less than high school 25 20 35

High school diploma 33 35 29

Some college or more 42 44 36
Annual Family income

Less than $30,000 46 46 46

$30,000 to $49,999 19 20 19

$50,000 or more 25 27 22

Note: “Don’t know” and “Refused” answers not shown. Internet users are those who
say they either use the internet OR send or receive emails at least occasionally. Those
with high school diplomas include persons who have attained its equivalent, such as a
General Educational Development (GED) certificate. For Hispanics an “internet user” is
defined as someone who either says they use the internet OR send or receive email at
least occasionally. For the general public, the question about sending or receiving email
was not available, so only the item about occasional internet use was used to generate
internet users.

Source: Pew Hispanic Center, 2012 National Survey of Latinos

PEW RESEARCH CENTER

social networking sites, 36% have some college experience.
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Social Networking Sites and Language Use

English is the language most used among
Hispanics who use social networking sites like
Facebook or Twitter. According to the Pew
Hispanic survey, most Hispanic social media
users (60%) say they mostly or only use
English. An additional 29% say that when they
use social networking sites, they do so only or
mostly in Spanish. And 11% say they use both
English and Spanish equally when using social
networking sites.

Foreign-born Latinos make up 46% of all
Latino social networking site users. Among
them, more than half (55%) say they mostly or
only use Spanish when posting Facebook
updates or tweets. By contrast, among U.S.-

Figure 12

Social Networking Sites and Language
Use among Latinos, 2012

(% among those who use social networking sites)

H Only/Mostly Both languages Only/Mostly
English equally (VOL.) Spanish

Foreign born - 16 55

Source: Pew Hispanic Center, 2012 National Survey of
Latinos

PEW RESEARCH CENTER

born Latino social networking site users, 86% say they mostly or only use English when

engaging with social media.
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Appendix A: Demographic Tables

Table Al

Internet Use, by Race and Ethnicity, 2009-2012
% who say they use the internet or send or receive email at least occasionally

——————— Hispanic White Black
2009 2010 2012 | 2009 2010 2012 | 2009 2010 2012

All 64 65 78 80 77 87 72 66 78
Nativity

Foreign born 51 55 69 - - - - — —_—

Native born 85 81 89 - - - - - -
Of foreign born, years in the U.S.

Less than 10 years 55 61 83 — — _— _— — —

10 to 19 years 48 63 78 — — — — — —

20 years or more 51 48 58 -— -— -— -— -— -—
Language

English dominant 87 81 89 -— -— — — -— -—

Bilingual 76 74 83 — — — — — —

Spanish dominant 36 47 63 J— — - - — —
Gender

Male 67 68 79 80 78 87 faiaied 66 82

Female 61 62 76 81 77 86 69 66 74
Age

18-29 75 85 93 97 94 97 ke - ok

30-49 70 68 82 88 87 96 faiaied 73 olalel

50-64 50 52 68 84 78 86 faiaied 57 iolalel

65 and older 31 19 33 46 43 63 Fexk 26 Fere
Educational attainment

No high school diploma 37 42 58 Fekke 46 ool ool 43 FeHH

High school graduate 68 68 85 75 64 79 Fekk 58 Fee

Some college or more 94 91 91 92 90 94 boioied 84 91
Annual family income

Less than $30,000 --- 57 71 64 59 74 R 54 68

$30,000 to $49,999 - 79 93 83 82 88 FHx 88 aialal

$50,000 or more -— 91 95 95 92 96 ookl 89 aialel
Place of residence

Urban [ - 79 — — —— —— — —

Suburban —— — 81 — - — — J— o

Rural — _— 76 — — — — — —

Notes: 2012 statistics are based upon N=1,765 for Hispanics, 2,202 for whites and 281 for blacks; 2010 statistics are based upon
N=1,375 for Hispanics, 1,664 for whites and 630 for blacks; 2009 statistics are based upon N=1,754 for Hispanics, 1,697 for
whites and 211 for blacks. The symbol “---" indicates no data available. The symbol “***”indicates insufficient number of
observations to provide a reliable estimate.

Sources: Pew Research Hispanic Center National Survey of Latinos 2009, 2010 and 2012, Pew Research Center for the People &
the Press June 2012 Biennial Media Consumption Survey, Pew Research Center’s Internet and American Life Project August 2010
Health Tracking Survey and September 2009 Reputation Management Survey

PEW RESEARCH CENTER
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Table A2
Share Using a Mobile Device to Access the Internet,
by Race and Ethnicity, 2012

% of internet users saying they access the internet on a cellphone, tablet
or other mobile handheld device, at least occasionally

--Hispanic-- ---White--- ---Black---

All 76 60 73
Nativity

Foreign born 70 _— _—

Native born 81 I —
Of foreign born, years in the U.S.

Less than 10 years 69 - —

10 to 19 years 73 -— -—

20 years or more 70 -— -—
Language

English dominant 81 _— _—

Bilingual 79 --- ---

Spanish dominant 65 — -
Gender

Male 78 60 71

Female 73 60 75
Age

18-29 87 82 o

30-49 75 72 o

50-64 65 44 o

65 and older 29 31 e
Educational attainment

No high school diploma 68 FAk Fexk

High school graduate 73 54 iiolel

Some college or more 83 63 76
Annual family income

Less than $30,000 74 55 Fee

$30,000 to $49,999 72 55 faioied

$50,000 or more 87 66 falaled
Place of residence

Urban 76 -— -—

Suburban 74 - —

Rural 70 — -

Notes: Statistics are based upon n=1,357 for Hispanics, 1,892 for whites and 218 for
blacks. The symbol “---" indicates no data available. The symbol “***” indicates
insufficient number of observations to provide a reliable estimate. An “internet user”
is defined as someone who says they either use the internet OR send or receive
email at least occasionally.

Sources: Pew Research Hispanic Center National Survey of Latinos 2012 and Pew
Research Center for the People & the Press June 2012 Biennial Media Consumption
Survey

PEW RESEARCH CENTER
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Table A3

Cellphone Ownership, by Race and Ethnicity, 2009-2012
% who own a cellphone

——————— Hispanic White Black
2009 2010 2012 | 2009 2010 2012 | 2009 2010 2012

All 76 76 86 86 85 84 84 79 90
Nativity

Foreign born 73 70 81 - - --- --—- -—- -—-

Native born 80 86 92 -—- - -—- -—- -—- -—-
Of foreign born, years in the U.S.

Less than 10 years 75 82 94 -—- -—- -— -— -— -—

10 to 19 years 76 72 83 -—- -—- - - -— -—

20 years or more 71 63 76 -—- -—- - - -—- -—-
Language

English dominant 84 86 93 -—- -—- - - -—- -—-

Bilingual 76 78 89 -—- -—- - -— -—- -—-

Spanish dominant 70 68 78 -—- -—- - - -—- -—-
Gender

Male 80 80 89 87 89 83 faiaied 78 93

Female 71 73 84 85 82 85 82 81 86
Age

18-29 81 89 96 96 99 94 E Kk Ea

30-49 80 80 87 90 93 91 okaiad 88 96

50-64 69 67 87 86 87 82 fakaiad 73 86

65 and older 54 44 56 68 59 66 fololel 54 70
Educational attainment

No high school diploma 65 66 7 62 66 Fexx faiaied 63 Fere

High school graduate 74 78 88 85 82 79 okl 79 87

Some college or more 91 89 93 90 90 89 okl 87 94
Annual family income

Less than $30,000 --- 75 83 78 75 76 Fexx 78 90

$30,000 to $49,999 --- 84 95 88 88 84 Fexk faiaiad kalel

$50,000 or more — 96 97 93 94 93 ool 93 96
Place of residence

Urban -—= - 85 --- --- --= --= --- ---

Suburban --- --- 84 - - - - -— -—

Rural --= --= 82 --- --- --= - --- ---

Notes: 2012 statistics are based upon N=1,765 for Hispanics, 1,864 for whites and 497 for blacks; 2010 statistics are based upon
N=1,375 for Hispanics, 1,664 for whites and 630 for blacks; 2009 statistics are based upon N=1,754 for Hispanics, 1,697 for
whites, and 211 for blacks. The symbol “---" indicates no data available. The symbol “***” indicates insufficient number of
observations to provide a reliable estimate. In 2009, Hispanic respondents who were not included in the cellphone sample were
asked, “Now thinking about your telephone use...Do you have a working cellphone?” In 2010, Hispanic respondents who were not
included in the cellphone sample were asked, “Now thinking about your telephone use...Does anyone in your household, including
yourself, have a working cellphone?” In 2012, Hispanic respondents who were not included in the cellphone sample were asked,
“Please tell me if you happen to have each of the following items, or not. Do you have...A cellphone or a BlackBerry or iPhone or
other device that is also a cellphone?” White and black respondents from all years were asked this latter version.

Sources: Pew Hispanic Center National Survey of Latinos 2009, 2010 and 2012, Pew Research Center’s Internet & American Life
Project September 2012 and August 2010 Health Tracking Survey and September 2009 Reputation Management Survey
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Table A4

Smartphone Ownership, by Race and Ethnicity, 2012
% who have a smartphone

--Hispanic-- ---White--- ---Black---

All 49 46 50
Nativity

Foreign born 40 _— -

Native born 61 _— -
Of foreign born, years in the U.S.

Less than 10 years 37 —_— -

10 to 19 years 45 _— —

20 years or more 37 _— —
Language

English dominant 59 . ——

Bilingual 60 - —

Spanish dominant 29 _— —
Gender

Male 52 48 49

Female 46 44 51
Age

18-29 66 66 Kekeke

30-49 51 61 ekke

50-64 35 35 el

65 and older 14 17 Fexx
Educational attainment

No high school diploma 32 Safaied olaled

High school graduate 45 36 Fxx

Some college or more 68 53 62
Annual family income

Less than $30,000 40 31 39

$30,000 to $49,999 59 42 falaled

$50,000 or more 76 58 kel
Place of residence

Urban 49 _— —

Suburban 50 _— —

Rural 41 — ——

Notes: 2012 statistics are based upon N=1,765 for Hispanics, 2,202 for whites and
281 for blacks. The symbol “---" indicates no data available. The symbol “***”
indicates insufficient number of observations to provide a reliable estimate. For
Hispanics, only those who said they had a cellphone were asked, “Is your cellphone a
smartphone or not, or are you not sure?” For whites and blacks, all respondents
were asked if they had “a cellphone that is a smartphone, such as an iPhone,
Android, Blackberry or Windows phone?”

Sources: Pew Research Hispanic Center National Survey of Latinos 2012 and Pew
Research Center for the People & the Press June 2012 Biennial Media Consumption
Survey

PEW RESEARCH CENTER
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Table A5

Computer Ownership, by Race and Ethnicity, 2012
% who own a desktop or laptop computer

--Hispanic-- ---White--- ---Black---

All 72 83 70
Nativity

Foreign born 64 N -

Native born 83 N -
Of foreign born, years in the U.S.

Less than 10 years 64 —_— -

10 to 19 years 68 _— —

20 years or more 61 —_— -—
Language

English dominant 82 . ——

Bilingual 78 _— —

Spanish dominant 59 —_— _—
Gender

Male 73 83 72

Female 71 83 68
Age

18-29 84 92 falaiel

30-49 75 91 falaiel

50-64 66 81 —

65 and older 35 64 Fexx
Educational attainment

No high school diploma 51 foiaied folalel

High school graduate 76 72 e

Some college or more 89 92 84

Annual family income

Less than $30,000 63 67 54

$30,000 to $49,999 87 86 ol

$50,000 or more 95 94 ol
Place of residence

Urban 72 -—= -==

Suburban 79 -—= -==

Rural 77 -—= -

Notes: Statistics are based upon N=1,765 for Hispanics, 2,202 for whites and 281 for
blacks. The symbol “---" indicates no data available. The symbol “***” indicates
insufficient number of observations to provide a reliable estimate.

Sources: Pew Research Hispanic Center National Survey of Latinos 2012 and Pew
Research Center for the People & the Press June 2012 Biennial Media Consumption
Survey

PEW RESEARCH CENTER
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Table A6
Social Networking Site Use, by Race and Ethnicity,
2012
% of internet users who use Facebook, Twitter or other social networking
sites
--Hispanic-- ---White--- ---Black---
All 68 66 69
Nativity
Foreign born 63 _— -
Native born 73 _— —
Of foreign born, years in the U.S.
Less than 10 years 64 _— —
10 to 19 years 68 _— e
20 years or more 58 _— —
Language
English dominant 76 —_— -
Bilingual 67 _— —
Spanish dominant 61 _— —
Gender
Male 68 60 ol
Female 68 71 FAx
Age
18-29 84 folaied fokalad
30-49 64 74 olaiad
50-64 55 52 iiolel
65 and older 27 40 falaiel
Educational attainment
No high school diploma 54 Foxk Fexk
High school graduate 72 61 foioied
Some college or more 73 67 ioioied
Annual family income
Less than $30,000 68 75 il
$30,000 to $49,999 69 60 falaled
$50,000 or more 72 65 foioied
Place of residence
Urban 68 — -
Suburban 71 — ——
Rural 72 —— ---

Notes: Statistics are based upon N=1,357 for Hispanics, 922 for whites and 118 for
blacks. The symbol “---" indicates no data available. The symbol “***” indicates
insufficient number of observations to provide a reliable estimate. For Hispanics an
“internet user” is defined as someone who says they either use the internet OR send
or receive email at least occasionally. For whites and blacks, the question about
sending or receiving email was not available, so only the item about occasional
internet use was used to generate internet users.

Sources: Pew Research Hispanic Center National Survey of Latinos 2012 and Pew
Research Center for the People & the Press February 2012 Political Survey
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Table A7

Social Networking Sites and Language, 2012
% of Hispanics who use social networking sites

Both
languages
English equally Spanish
only/mostly (voL.) only/mostly

All 60 11 29
Nativity

Foreign born 29 16 55

Native born 86 7 7
Of foreign born, years in the U.S.

Less than 10 years FhKk FAhk Fexk

10 to 19 years 25 16 59

20 years or more 40 22 39
Language

English dominant 93 2 5

Bilingual 66 20 14

Spanish dominant 7 10 83
Gender

Male 58 11 31

Female 62 12 26
Age

18-29 74 9 17

30-49 61 13 36

50-64 46 18 36

65 and older felaiad Fkk Ferk
Educational attainment

No high school diploma 29 12 59

High school graduate 58 10 32

Some college or more 76 12 12
Annual family income

Less than $30,000 51 10 38

$30,000 to $49,999 57 12 31

$50,000 or more 77 14 9
Place of residence

Urban 58 13 29

Suburban 73 8 19

Rural folaiad Fkk fokaied

Notes: N=862 for Hispanics. The symbol “***” indicates insufficient number of
observations to provide a reliable estimate.

Sources: Pew Research Hispanic Center National Survey of Latinos 2012
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Appendix B: 2012 National Survey of Latinos
Methodology

Results for this study are based on telephone interviews conducted by Social Science Research
Solutions (SSRS), an independent research company, among a nationally representative
sample of 1,765 Latino respondents ages 18 and older, conducted from Sept. 7 through Oct. 4,
2012. In order to facilitate a more comprehensive analysis of non-Catholic Latinos, the sample
includes interviews with an additional 438 non-Catholic respondents, for a total of 967 non-
Catholics.

For the full sample, a total of 759 respondents were native born (excluding Puerto Rico), and
1,006 were foreign born (including Puerto Rico). Of the foreign born, 482 were U.S. citizens,
256 were legal residents, and 264 were neither U.S. citizens nor legal residents. For results
based on the total sample, one can say with 95% confidence that the error attributable to
sampling is plus or minus 3.2 percentage points.

2012 NSL Survey Details

Sample Margin of Error

Size Desiﬁn Effect 95%b confidence level
Total Latinos 1,765 1.89 +/-3.2% points
Native born 759 2.01 +/-4.7% points
Foreign born 1,006 1.79 +/-4.4% points
FB US. citizens 482 1.77 +/-6.7% points
FB Legal residents 256 1.76 +/-8.1% points
FB Not citizens & not legal residents 264 1.78 +/-8.1% points
Registered voters 903 1.97 +/-4.6% points

Note: The design effect is a measure of the extent to which the margin of error for a given sample differs from the theoretical
margin of error for a simple random sample of the same size. It reflects the impact of the weighting applied to the data as well
as complexities in the sample design.

PEW RESEARCH CENTER

For this survey, SSRS used a staff of Spanish-speaking interviewers who, when contacting a
household, were able to offer respondents the option of completing the survey in Spanish or
English. A total of 805 respondents (46%) were surveyed in Spanish, and 960 respondents
(54%) were interviewed in English. Any person ages 18 or older of Latino origin or descent was
eligible to complete the survey.

To ensure the highest possible coverage of the eligible population, the study employed a dual-
frame landline/cellphone telephone design. The sample consisted of a landline component
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(yielding 880 completed interviews) and a cellphone component (885 interviews)8. Both the
landline and cellphone components consisted of a stratified sampling design, oversampling
areas with higher densities of Latino residents. The same sampling plan was used for the main
sample and the non-Catholic oversample.

For the landline sampling frame, the sample was run against InfoUSA and other household
databases, and phone numbers that matched to known Latino surnames were subdivided into
a Surname stratum. The remaining unmatched and unlisted landline sample was divided into
the following mutually exclusive strata, based on census estimates of the density of the
Hispanic population in each: Very High Latino, High Latino and Medium Latino.

Marketing System Group’s (MSG) GENESYS sample generation system was used to generate
the cellphone sample, which was divided into High and Medium Latino strata. Overall, the
study employed eight strata.

Interviews by Strata

Landline Cellphone
Total Interviews* Estimated % among Tot_al Estimated % among
U.S. POEUIatlon** Interviews* U.S. POEUIatlon**

Surname 355 (40.3%) 23.5%

Very High 176 (20.0%) 17.3%

High 129 (14.7%) 18.4% 546 (61.7%) 33.7%
Medium 105 (11.9%) 19.5% 215 (24.3%) 33.6%

Low 115 (13.1%) 21.3% 124 (14.0%) 32.7%

Total 880 885

Notes: *Total interviews includes the prescreened omnibus interviews that were not subject to geographic stratification,
**The estimated population breakdown is based on counts from Claritas provided by Marketing System Group (MSG). The over-
or under-sampling of strata was corrected in weighting.

PEW RESEARCH CENTER

Samples for the low-incidence landline and cell strata were drawn from previously interviewed
respondents in SSRS’s weekly dual-frame Excel omnibus survey. Respondents who indicated
they were Latino on the omnibus survey were eligible to be re-contacted for the present survey.
In addition, the incidences in the Very High and Medium landline strata of the non-Catholic
oversample were lower than anticipated, so additional interviews with Latinos? prescreened
from the Excel omnibus survey were used to gather additional responses in these strata.
Altogether, a total of 293 previously interviewed respondents (17%) were included in this

8 According to calculations by the National Center for Health Statistics National Health Interview Survey (NHIS), from July to
December 2011, 43.3% of Hispanic adults were living in wireless-only households and 17.0% were in wireless-mostly households
(Blumberg and Luke, 2012).

7 The supplemental Very High and Medium landline sample was not prescreened for religion.

Pew Hispanic Center | www.pewhispanic.org
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sample.

It is important to note that the existence of a surname stratum does not mean the 2012
National Survey of Latinos was a surname sample design. The sample is RDD, with the
randomly selected telephone numbers divided by whether they were found to be associated
with or without a Spanish surname. This was done simply to increase the number of strata and
thereby increase the ability to meet ethnic targets and ease administration by allowing for
more effective assignment of interviewers and labor hours.

A five-stage weighting design was used to ensure an accurate representation of the national
Hispanic population.

e An adjustment was made for all persons found to possess both a landline
and a cellphone, as they were twice as likely to be sampled as were
respondents who possessed only one phone type.

e The sample was corrected for a potential bias associated with re-contacting
previously interviewed respondents in certain strata.

e The sample was corrected for the likelihood of within-household selection,
which depended upon the likelihood that the respondent’s age group would
be selected, and within that age group, the particular respondent would be
selected.

e The sample was corrected for the over sampling of telephone number
exchanges known to have higher densities of Latinos and the corresponding
undersampling of exchanges known to have lower densities of Latinos.

e Finally, the data were put through a post-stratification sample balancing
routine. The post-stratification weighting utilized national 2012 estimates
from the U.S. Census Bureau’s Current Population Survey, March
Supplement, on gender, age, education, census region, heritage, years in the
U.S., phone status (i.e., cellphone only, cellphone mostly, mixed/landline
only/landline mostly) and density of the Latino population. After the data
were raked, the weighted data were used to determine the benchmark for a
Catholic/non-Catholic parameter, which was used in the second stage of
raking.8

8The levels of cellphone-only and cellphone-mostly households within each ethnic group used were based on the most recent
data available from the National Center for Health Statistics’ NHIS as shown in Blumberg and Luke (2012).
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Appendix C: 2012 National Survey of Latinos Topline

Pew Hispanic Center
2012 National Survey of Latinos
Final Topline
September 7 - October 4, 2012
Total N=1,765

The study was conducted for the Pew Hispanic Center via telephone by Social Science Research Solutions
(SSRS) , an independent research company. All numbers are percentages. Percentages greater than zero
but less than 0.5% are replaced by an asterisk (*). Columns/rows may not total 100% due to rounding.

NA indicates that the answer category was not an option. Unless otherwise noted, all trends reference
surveys from the Pew Hispanic Center and all General Population Comparisons reference surveys from the
Pew Research Center for the People & the Press. For this survey, a total of 880 respondents were
contacted via landline and a total of 885 respondents were contacted on their cellphone; 805 interviews
were conducted in Spanish and 960 in English.

Margin of error at
Sample size 95% confidence level
[Total Hispanic respondents 1,765 +/- 3.2% points
Native born (including Puerto Rico) 866 +/- 4.7% points
Foreign born 899 +/- 4.4% points
English dominant 461 +/- 6.8% points
Bilingual 715 +/- 4.9% points
Spanish dominant 589 +/- 5.4% points

QUESTIONS 1-41 PREVIOUSLY RELEASED; NO QUESTION 42; QUESTIONS 43-52 HELD FOR
FUTURE RELEASE; NO QUESTION 53

ASK ITEMS ‘A’ AND ‘E’ OF ALL; ASK ITEM ‘C’ IF LANDLINE SAMPLE ONLY - IF CELL PHONE

SAMPLE GEN IN A ‘1’ AT ITEM C

54. Please tell me if you happen to have each of the following items, or not. Do you have ... (INSERT
ITEMS IN ORDER)?

a. A desktop or laptop computer

Native Foreign English Spanish
Total born born dominant Bilingual dominant
72 Yes 81 64 82 78 59
27 No 19 36 17 22 41
* Don't know (VOL.) 0 * 0 0 *
* Refused (VOL.) * * * 0 *

NO PART B

c. A cell phone or a BlackBerry or iPhone or other device that is also a cell phone

Native Foreign English Spanish
Total born born dominant Bilingual dominant
86 Yes 91 81 93 89 78
14 No 8 18 7 11 22
0 Don't know (VOL.) 0 0 0 0 0
* Refused (VOL.) * * * * 0

* Question was asked of landline sample only. Results shown here have been recalculated to include cell phone sample in the
“Yes” percentage.
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QUESTION 54 CONTINUED ...

NO PART D; PART E HELD FOR FUTURE RELEASE

ASK IF CELL PHONE OWNER
54ca. Is your cell phone a smartphone or not, or are you not sure?

Native Foreign English Spanish
Total born born dominant Bilingual dominant
57 Yes 64 49 64 67 37
31 No 29 34 29 26 41
12 Not sure 6 17 7 7 21
- Don't know - - - - 1
(vOL.)
0 Refused (VOL.) 0 0 0 0 0
(n=1,534) (n=778) (Nn=756) (n=423) (Nn=638) (N=473)
54c/54ca. Combo table:
Native Foreign English Spanish
Total born born dominant Bilingual dominant
86  Yes, cellphone” 91 81 93 89 78
49 Yes, smartphone 59 40 59 60 29
27 No, not a smartphone 27 28 27 23 32
10 Not sure 6 14 7 6 17
* Don’t know (VOL.) * * * * *
0 Refused (VOL.) 0 0 0 0 0
14 No 8 18 7 11 22
0 Don't know (VOL.) 0 0 0 0 0
* Refused (VOL.) * * * * 0

" Results shown here have been recalculated to include cell phone sample in the “Yes, cellphone” percentage.

General Population Comparison:

Don’t
know Refused
Yes No (VOL.) (VOL.
C. A cell phone or a BlackBerry or iPhone or
other device that is also a cell phone
Pew Internet Project (Pl) Sep 2012 85 15 * 0

e. A tablet computer like an iPad, Samsung
Galaxy, Motorola Xoom or Kindle Fire
PP Jun 2012" 21 79 * NA

“In Jun 2012, "Don’t know” and “Refused” responses combined. Question wording was: “A tablet computer such as an iPad,
Samsung Galaxy, Motorola Xoom or Kindle Fire.”
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ASK ALL /7 ASK IF DO NOT USE THE INTERNET (Q.55=2, D, OR R)
55/55a. Do you use the internet, at least occasionally?/ Do you send or receive email, at least
occasionally?

Native Foreign English Spanish
Total born born dominant Bilingual dominant
78 Internet user (NET) 87 69 89 83 63
73 Yes, internet 83 64 86 81 55
5 Yes, email 4 6 3 3 8
22 Not internet user (NET) 13 30 11 17 37
* Don't know (VOL.) * * 0 0 *
0 Refused (VOL.) 0 0 0 0 0
Trend:
Don’t
know Refused
Yes No (VOL.) (VvOL.)
55. Use the internet
Oct 2012 73 27 * 0
Sep 2010 61 38 * *
Sep 2009 61 38 1 *
Nov 2008 61 37 * 1
Oct 2006~ 51 44 5 NA
Jul 2006 52 45 * 3
55a. Use email
Oct 2012 17 82 * 0
Sep 2010 11 88 0 1
Sep 2009 8 91 0 *
Nov 2008 53 46 * 1
Oct 2006~ 44 51 5 NA
Jul 2006 43 53 * 3
*In 2006,”Don’t know” and “Refused” responses combined.
General Population Comparison:
Don’t
know Refused
Yes No (VOL.) (vOoL.)
Internet user or email user
PP Jun 2012" 85 15 NA NA

“”Don’'t know” and “Refused” responses included in “No” category.

ASK IF INTERNET OR EMAIL USER (Q.55=1 OR Q.55a=1)

56. Do you access the Internet on a cell phone, tablet or other mobile handheld device, at least
occasionally?
Native Foreign English Spanish
Total born born dominant Bilingual dominant
76 Yes 81 70 81 79 65
24 No 19 29 19 20 35
Don't know
* * * *
(vOoL.) 0 0
* Refused (VOL.) 0 * 0 * *
(n=1,357) (n=730) (N=627) (n=415) (n=581) (Nn=361)
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General Population Comparison?®:
Don’t know/

Refused
Yes No (VoL
PP Jun 2012 64 36 *

@ Question was asked of all respondents, but is filtered here to show results for those who are internet or email users.

ASK IF INTERNET OR EMAIL USER (Q.55=1 OR Q.55a=1)

57. Do you ever use Facebook, Twitter or other social networking sites?

Native Foreign English Spanish
Total born born dominant Bilingual dominant

68 Yes 72 63 76 67 61

32 No 28 37 24 33 39

- Don't know 0 - 0 - 0

(voL.)

* Refused (VOL.) (0] * (0] (0] *

(n=1,357) (n=730) (n=627) (n=415) (n=581) (n=361)

General Population Comparison?®:
Don’t know/

Refused
Yes No (VoL
PP Feb 2012 68 32 *

@ Question was asked of all respondents, but is filtered here to show results for those who are internet users. In this survey, the

additional item about email use was not included, so only the question, “Do you use the internet, at least occasionally?” was used
to define internet users.

ASK IF SOCIAL MEDIA USER (Q.57=1)

58. When you use Facebook, Twitter or other social networking sites is it only in Spanish, mostly in
Spanish, mostly in English, or only in English?
Native Foreign English Spanish
Total born born dominant Bilingual dominant
11 Only in Spanish 4 21 4 4 33
17 Mostly in Spanish 4 36 1 10 51
24 Mostly in English 29 18 23 37 5
36 Only in English 56 9 70 29 2
Both equally/About
11 the same (VOL.) 7 17 2 20 10
0 Don't know (VOL.) 0 0 0 0 0
0 Refused (VOL.) 0 0 0 0 0
(n=862) (n=485) (n=377) (n=272) (Nn=381) (Nn=209)

QUESTION 59 HELD FOR FUTURE RELEASE; NO QUESTION 60; QUESTIONS 61-80 PREVIOUSLY
RELEASED
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